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1.1 Introduction

Shortly after the City of Santa Clarita Arts Commission was formed in December 2009,
the Commission began work to develop the first phase of an Arts Blueprint, which is
intended to serve as a guiding document for the next three years for five subject areas.
As part of the Arts Blueprint process, each Commissioner was responsible for an area of
focus (Initiative) and developed a plan for that area for the next three years.

The five sections of the Blueprint are as follows:
Art in Public Places

Arts Education

Arts Venues

Leadership and Development

Marketing and Communications

1.2 Methodology

The development of each section involved conversations with various stakeholders, such
as the leaders of the local arts community, professional artists and musicians, the business
community, educators, developers, economic development experts, and local media
representatives. Additionally many of the sections researched best practices from others
communities, and a survey of local residents was completed to assess the current levels of
arts activities and the needs for the future.

The resulting first phase of the Arts Blueprint includes 31 recommendations with several
in each section. The Arts Blueprint will serve as a guiding document for the Arts
Commission and staff to implement the recommendations over the coming years. The
Commission will begin work on the second phase of the Arts Blueprint in early 2012,
which will address additional arts and culture areas in a similar process to this first phase.
It is anticipated that the second phase of the Arts Blueprint will be completed by the end
of 2013.

1.3 Art in Public Places

Public art is a valuable tool in bringing art to a community. The nature of art works
being placed in public spaces raises awareness of the power of art, particularly visual art,
in a way that engages the viewer on a different level than in museums or gallery spaces.
As the City of Santa Clarita continues to add art pieces to its collection, it is vital that the
processes and approaches balance many factors, how these projects are identified and
funded, who is responsible to select the artists to create these works, how does the
process encourage all artists, local, regional, and national, to participate in the projects,
how are the works maintained, and how does the City deal with potential donations of art
works. The Art in Public Places Blueprint section addresses all of these issues, and
creates the short and long-term planning processes to ensure that future public art projects
are successful and contribute to the artistic life of Santa Clarita.
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The Art in Public Places Initiative was led by former Arts Commissioner Sandy Fisher,
and was developed utilizing input from community members, including artists, educators,
and others who met on a monthly basis over the last year and a half. This Art in Public
Places Initiative Committee identified several key areas to be addressed in the Blueprint,
including the benefits of public art, funding sources, an Arts in Public Places Advisory
Committee who would develop an annual Public Art Projects Plan, Project Ad Hoc
Committees, a balanced support of local and regional artists, maintenance and
conservation, and an art donation policy. The goal of this section of the Arts Blueprint is
to encourage the continued expansion of the City of Santa Clarita’s public art collection,
and to develop procedures and processes to further improve the planning and
implementation of the program.

1.4 Arts Education

Arts education for the students of the Santa Clarita Valley is a crucial component to their
future success, as the arts serve as a wonderful tool to increase creativity and to
encourage students to stay in school. Ideally, this opportunity to experience and
participate in the arts should be available for an entire lifetime, enriching the lives of the
City’s residents from childhood to their senior years. While it is not the role of the City
of Santa Clarita to get involved in the day-to-day operations of the local schools, there are
many opportunities to support and complement the work efforts of the schools, as well as
work with the arts community to build bridges between artists and educators. The City
has a significant role in several education programs and offers a wide variety of classes in
the arts, but there is always room to grow these programs, and to look for new
partnerships to ensure the arts are a vital part of the Santa Clarita community.

The Arts Education Initiative was led by Arts Commission Chair Paul Strickland, and
was drafted utilizing input from community members, including artists, educators, and
others who met on a monthly basis over the last year and a half. The biggest challenge
with this area was identifying the role of the City of Santa Clarita and the Arts
Commission, as much of the discussions at the monthly meetings focused on what
schools and school districts can do to advance the opportunities for their students. As
such, the Arts Education Blueprint focuses on creating partnerships and expanding City
programs and classes to offer more opportunities for children, youth, adults, and seniors
to be exposed to and participate in the arts.

1.5 Arts Venues

Arts facilities and venues are essential in supporting a creative community, as almost all
arts related activities require a site for performances or visual art displays to occur. In the
development of the Arts Blueprint, almost every initiative area has had discussions about
facilities and venues. It is a crucial element to maintaining and developing the arts
community in Santa Clarita. With the idea of the Arts Mall, the need for arts facilities is
addressed in a creative and innovative way and with a combination of private and public
funds being invested in this concept. With economic development being such a vital part
of the idea, the potential outcome would not only alter the future of the local arts
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community, but could also transform Santa Clarita into a major arts and cultural
destination.

The Arts Venues Initiative was led by Arts Commission Vice-Chair Eric Schmidt, and
was developed through conversations with a variety of stakeholders, including leaders of
local arts organizations and associations, professional musicians and visual artists,
educators, developers, economic development experts, and a television studio owner.
This section also included an online survey of arts facilities and venues and the
completion of a directory of arts facilities in Santa Clarita. The Arts Venues section of
the Arts Blueprint addresses three areas, with the primary focus on the Arts Mall
Conceptual Plan. The Arts Mall concept is the first step to a long-term solution for
supporting arts in Santa Clarita, as well as an idea that could make Santa Clarita renown
as an arts and cultural center. .

1.6 Leadership and Development

The Arts Commission was formed primarily to provide leadership for the arts
community. For local arts groups to survive and grow, it is essential that they can build
their infrastructure, be it by increasing funding opportunities, creating stronger boards of
directors, or by expanding the audience base. The leadership and development of the arts
community is one of the most vital elements to the success of each individual artist and
organization in Santa Clarita. When looking at the accomplishments of other arts
communities across America, the one commonality is a strong sense of support and
collaboration to achieve each artist’s or group’s goals. This support is not simply
financial, but also includes having the opportunities to increase knowledge and expertise
and to have the best board leadership each community has to offer. The Santa Clarita
Arts Foundation, in conjunction with the City leadership, can build the level of support
necessary for Santa Clarita to become a community that has a prosperous arts and cultural
life.

The Leadership and Development Initiative was led by Arts Commissioner Dr. Michael
Millar. The development of this section involved conversations with a variety of
stakeholders, including leaders, staff, and boards of directors of local arts organizations
and associations. A survey of 25 cities across the United States of similar size to Santa
Clarita was developed to assess what other communities are offering in the leadership
and development field. The Leadership and Development section of the Arts Blueprint
addresses four areas, with the primary focus on the development of an Arts Foundation.
The goal of this section of the Arts Blueprint is to support the arts community in building
their professional capacity to ensure that the local arts organizations and individual artists
are able to achieve their full potential.

1.7 Marketing and Communications

Santa Clarita has a vibrant arts community, composed of talented individuals and
successful arts organizations, from elementary school students to professional artists of
all types. Tens of thousands of friends, families, teachers, administrators, and funding
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partners support these artists. This talent must have the opportunity to showcase itself to
the entire community. If the community is not aware of local talent, it cannot grow and
evolve. Marketing and communications are the tools to inform, engage, and involve the
entire community in the arts. Currently there are limited opportunities to share what the
arts community contributes to Santa Clarita, but with some strategic and creative
approaches, the arts can become more of a part of the community identity.

The Marketing and Communications Initiative was led by Arts Commissioner John Dow,
and was developed based on a thorough assessment of existing marketing and
communication efforts, including on-line, print, and media and with input from leaders in
the arts community, experts in the communications and marketing field, business leaders,
and local media contacts. The result of these conversations and assessments is that the
implementation of this Blueprint section will focus on the continued development of the
661Arts.com website, increasing the identity of the arts as a valuable part of the Santa
Clarita community, and the creation of a comprehensive community engagement plan
that addresses how the Arts Commission communicates and works with other entities,
such as City leadership, the business community, the school community, and others. The
goal of this section of the Arts Blueprint is to inform, engage, and involve the entire
community in the arts

1.8 Conclusion

The Arts Blueprint concept was formulated by the Arts Commission to be a tool to tackle
numerous arts and culture areas simultaneously. With each Commissioner choosing an
area and focusing their efforts on that topic, the result has been to create the first phase of
a plan that will guide the Commission and the community into the future. The
contributions of the various participants on the five Initiative areas contained in this
document are greatly appreciated, and without the time and expertise of everyone who
took part in the discussions that led to the creation of the Arts Blueprint the results would
not have been nearly as successful.

1.9 Attachment

1A — Table of Recommendations
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ARTS BLUEPRINT - PHASE I

Table of Recommendations

ART IN PUBLIC PLACES

RECOMMENDATION 1 — Clearly communicate the benefits of public art to City
leaders, departments, and the community through a strategic outreach campaign.

RECOMMENDATION 2 — Identify and develop consistent funding sources for the Art
in Public Places Program.

RECOMMENDATION 3 — Form an Art in Public Places Advisory Committee to
develop an Annual Public Art Projects Plan.

RECOMMENDATION 4 — Form Project Ad Hoc Committees for each Public Art
Project.

RECOMMENDATION 5 — Develop a balanced approach in supporting local and
regional artists.

RECOMMENDATION 6— Develop Public Art Maintenance and Conservation Plan.

RECOMMENDATION 7 — Develop a public art donation policy for City Council
adoption.

ARTS EDUCATION

RECOMMENDATION 8- Complete thorough assessment of existing City arts
education programs and explore new opportunities for programs and partnerships.

RECOMMENDATION 9 — Partner with the Los Angeles County Arts Commission to
help achieve Goal 2 of the Arts for All plan in the Santa Clarita Valley. Goal 2 states,
implementers and policy makers have sufficient tools, information, and professional
development to achieve sequential K-12 arts education.

RECOMMENDATION 10 — The City of Santa Clarita should become a member of the
Santa Clarita Valley K-12 Arts Education Consortium, and the Chair of the Arts
Commission should serve, or appoint a member of the Commission to serve, as a
representative to the Consortium.

RECOMMENDATION 11 — Include the needs of the arts education community in the
implemtation of Arts Venues section of the Arts Blueprint.

RECOMMENDATION 12 — Explore and implement opportunities for students to
perform or exhibit their artistic works to the entire community.

RECOMMENDATION 13 — Utilize the www.661Arts.com website as a hub for both
improving communications between the arts education community and as a tool to
share the successes of students and teachers with the entire community.

RECOMMENDATION 14 — Utilize Arts Commission meeting recognitions to focus
on student and teacher accomplishments in the arts.

RECOMMENDATION 15 — Explore opportunities to expand the arts courses offered
through the City’s Contract Classes program.

RECOMMENDATION 16 — Explore the expansion of the City’s Arts Grants program
to include a category for innovative arts education programs.
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ARTS VENUES

RECOMMENDATION 17 — Continue to develop the arts facilities directory and make
it available to the community through the City of Santa Clarita and 661Arts.com
websites.

RECOMMENDATION 18 — Fund the development a feasibility study for the Arts
Mall concept including identification of a site and funding options.

LEADERSHIP AND DEVELOPMENT

RECOMMENDATION 19 — Create a scholarship program for technical assistance
workshops and conferences, and bring broad-based workshops and conferences to
Santa Clarita for the benefit of the entire arts community.

RECOMMENDATION 20 — Develop a program to reach out to local businesses and
individuals to encourage participation on the boards of directors of local arts
organizations.

RECOMMENDATION 21 — Assist the arts community in producing an annual event
that brings together both performing and visual arts groups to allow audiences to
experience diverse arts offerings.

RECOMMENDATION 22 — Develop a discount ticket package for local art offerings
to expose patrons to a greater variety of arts.

RECOMMENDATION 23 — Finalize the formation of the Santa Clarita Arts
Foundation which will offer robust programs and fundraise for the entire Santa Clarita
arts community.

MARKETING AND COMMUNICATIONS

RECOMMENDATION 24 — Continue to develop and evolve the 661Arts.com website
to improve communications between the arts community and to better inform the
broader community about the arts.

RECOMMENDATION 25 — Finalize the team members of the 661 Arts.com
contributors group and have them begin writing postings for the website.

RECOMMENDATION 26 — Develop a marketing campaign for the 661 Arts.com
website and implement the campaign at the conclusion of the design phase.

RECOMMENDATION 27 — Work with the 661 Arts members to create a unified
marketing campaign for the Santa Clarita arts community.

RECOMMENDATION 28 — Develop an outreach program for marketing leaders to
demonstrate the value of the arts to the community.

RECOMMENDATION 29 — Schedule individual meetings with agencies that produce
regional and national marketing materials and encourage them to include the arts as
part of Santa Clarita’s identity.

RECOMMENDATION 30 — Develop and launch a creative and engaging arts
marketing campaign with the goal to increase awareness and discussion about the arts.

RECOMMENDATION 31 — Develop a Community Engagement Plan to detail how
the Commission partners and shares information with the City and the community.
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ART IN PUBLIC PLACES

Section 11
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2.1 Introduction

Public art enhances the aesthetic quality of public and private spaces, educates the
community about art, inspires, fosters civic pride, and strengthens community, and
regional identity for social and economic benefit of the City of Santa Clarita. The Art in
Public Places Program expands the opportunities for citizens to experience quality art in
their own community. The Art in Public Places section of the Arts Blueprint was drafted
utilizing input from community members, including artists, educators, and others who
met on a monthly basis over the last year. The Public Art Initiative Committee identified
seven areas that are important components to the City’s Art in Public Places program for
the future:

1) Benefits of Public Art

2) Funding Sources

3) Art in Public Places Advisory Committee / Annual Public Art Projects Plan
4) Project Ad Hoc Committees

5) Balanced Support of Local and Regional Artists

6) Maintenance and Conservation Plan

7) Art Donation Policy

2.2 Benefits of Public Art

The Arts define, inspire, and engage people, providing solace and entertainment, insight
and opportunity, commemoration and innovation. The arts connect people, helping to
celebrate both the things people hold in common and each person’s individuality.
Nationwide, an average of 55 million viewers experience public art first hand every day.
Over 5 million travelers see public art every day in the nation’s airports and subways.
Public Art is enduring original works of art in public places that contribute to a sense of
place and enhance the quality of life in a City by contributing to its unique identity.

In an effort to continue to expand the role of public art in Santa Clarita, the City will need
to develop awareness of the Art in Public Places Program and create incentives for
participation by local businesses. There has been some initial success with developing art
opportunities with community partners. An example of this can be seen with Westfield
Valencia Town Center. Through the efforts of staff in Arts & Events and Planning,
Westfield was urged to include several public art components into their site. As a result
of the work, Westfield allowed the City to curate a 20x20 foot space near Sisley
Restaurant, known as the Town Center Art Space. Additionally, in conjunction with the
expansion of the Patios, Westfield agreed to install a California Bear sculpture developed
by a Southern California artist and facilitated by the City of Santa Clarita. Because of the
continued success with the collaboration, Westfield just recently allowed the City to
curate two additional art spaces in the mall (Small Space, Big Stories Gallery and The
Community Wall). Partnerships like this will expand the visibility of art within the
community.
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Many of the current public art projects were initially developed by various City
Departments, and brought to the Arts and Events Office for facilitation. These
collaborative partnerships should continue with Redevelopment, Economic Development,
Landscape Maintenance Districts (LMD), and Capital Improvement Projects (CIP).
Through these partnerships, continued successes, and an internal campaign that
demonstrates the value of art to the city structure, more awareness will garner more
understanding and support for the program.

The Public Art Ad Hoc Committee felt that it is very important to promote the economic
benefit of the arts to City Departments, Commissions, the City Council, and community
stakeholders. There is a need to develop a culture internally that will foster public art
projects throughout the City and encourage public art in private and civic development
projects.

RECOMMENDATION 1 - Clearly communicate the benefits of public art to
City leaders, departments, and the community through a strategic outreach
campaign.

2.3 Funding Sources

For a truly successful Art in Public Places program, consistent funding mechanisms are
required to support large, medium, and small art projects. Aside from donations by
private individuals and corporations, there are a number of approaches to garner financial
support for art. A successful strategy could utilize several funding methods:

Grants, Donations, and Endowments

Grants from the National Endowment for the Arts (NEA), National Endowment
for the Humanities (NEH), and other large foundation grants should be
considered. Santa Clarita Arts Foundation, which is being developed as a
501(c)(3), could administer the public art program, so that donated monies could
be used tax-free, and would represent taxable deductions for donors. With the
funding being tied to a foundation, an endowment could be created to pay for art
selection, commissioning, and maintenance.

Civic Percent-for-Art

Percent-for-art ordinances guarantee a funding stream for public art projects
regardless of what happens to city budgets or arts funding. The policy also
guarantees that public art projects will be planned each year, as long as Capital
Improvement Projects are underway and municipal construction continues.

A Civic Percent for Art Program is a way for the City of Santa Clarita to
commission artists to produce original artwork for City-owned buildings. As part
of the annual Capital Improvement Project budget, the City Council would
appropriate within each project one percent (1%) of each Capital Improvement
Project budget for art.
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Commercial Percent-for-Art Ordinance

The term "percent for art" refers to a program, often a city ordinance, where a fee,
usually some percentage of the project cost, is placed on large scale development
projects in order to fund and install public art in the development. A Commercial
Percent-for-Art Ordinance would appropriate within each development project in
the City one percent (1%) of the project budget for public art. Such an ordinance
would direct the inclusion of works of art in industrial, as well as business spaces
throughout the City. This concept has been investigated previously, but each time
the idea has been introduced the business and development community has
expressed major concerns about this approach.

Line Item Budget for Public Art Projects

A budget request could be made to fund annual public art projects through the
annual budget process. This request could be a one-time fund or preferably an
ongoing line item budget for projects.

Alternate Sources of Funding
Funding for public art can come from a variety of means. Below is a list of some
additional funding opportunities that could be researched.

o Hotel/motel taxes (Transient Occupancy Tax) — These are funds which are
collected as part of each hotel room stay within the City limits.

e Neighborhood appeals — This method would involve local citizens and
businesses contributing to public art projects in their area of the
community.

o Sales tax revenue — The primary source of income for the City, a portion
of the revenues could be dedicated to public art projects.

o Proceeds from the sale of City land — If the City were to sell land that it
owns, a potion of the sale price could be allocated to public art projects.

e Local companies (including locally based branches of national
corporations) — This approach would be similar to the existing sponsorship
program for City events, with local businesses contributing to public art
projects either on their own properties or on properties owned by the City.

RECOMMENDATION 2 — Identify and develop consistent funding sources for
the Art in Public Places Program.

Art in Public Places Committee / Annual Public Art Projects Plan

An Art in Public Places Advisory Committee, appointed by the Arts Commission, could
serve as an advisory body to the Commission. This Committee would provide general
oversight of the Art in Public Places Program. The composition of the Art in Public
Places Advisory Committee would consist of one appointed Arts Commissioner and
additional Committee members appointed by the Arts Commission. The Committee
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would include a majority of individuals who have a background or professional expertise
in the arts, such as practicing professional visual artists, curators, art historians,
architects, designers, writers and critics, arts administrators, collectors, arts activists, and
arts volunteers. City staff, including the Arts & Events Supervisor would serve as non-
voting advisors to the Committee.

The Annual Projects Plan is a prioritized list of arts projects developed by the Art in
Public Places Advisory Committee. Based on all of the recommendations developed by
the Art in Public Places Initiative Committee, the Advisory Committee would develop
this plan. This work will be completed in collaboration with appropriate City staff and
Departments. The plan, which will include project descriptions, budgets, locations, and
recommended design approaches, will be presented to, and approved by the Arts
Commission.

The plan will also take into account location strategies, which will make sure that art
pieces to be installed in the City are accessible and visible to the public as much as
possible. Art should be placed in locations that can become gathering places for the
Community. The Initiative Committee is recommending that public art should reinforce
and enhance the community’s image, the surrounding environment, and help to create
distinctive, yet cohesive character, for each community (Canyon Country, Newhall,
Saugus, Valencia) within the City.

An array of diverse art styles and mediums should be represented in the City of Santa
Clarita public art collection. Diverse artists, media, scale, style, form, and more should
be weighed and considered for each project. Examples of acceptable art forms/projects
include: sculpture, murals, earthworks, decorative or ornamental building elements like
fountains, archways, columns, standardized fixtures such as gates, street furniture, fences,
directional elements, etc. The Art in Public Places funds should not be used for the
directional elements such as super-graphics, signage, or color coding, art objects which
are mass produced of standard design such as playground equipment or fountains,
reproduction, by mechanical or other means, of original works of art, except in cases of
film, video, photographs, printmaking or other media arts, decorative or functional
elements and details, which are designed solely by an architect as opposed to an artist,
and landscape architecture and landscape gardening, except where these elements are
designed by the artist and are an integral part of a work of art.

RECOMMENDATION 3 — Form an Art in Public Places Advisory Committee to
develop an Annual Public Art Projects Plan.

2.5 Project Ad Hoc Committees

For each art project, an Ad Hoc Committee should be developed to create the Call for
Artists and to guide each project through the artist selection process, which is detailed in
Attachment B. The Ad Hoc Committee’s will work from the Annual Art Plan developed
by the Art in Public Places Advisory Committee, or other public art projects that are
identified by other Departments and Divisions. The Ad Hoc Committees will consist of
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key City staff, based on the nature of the project, as well as a team of art professionals
and an Arts Commissioner.

RECOMMENDATION 4 — Form Project Ad Hoc Committees for each Public
Art Project.

2.6 Balanced Support of Local and Regional Artists

The City should balance its support of the arts through the use of community artists,
regional talent, and even internationally known artists for major installations. Some
projects may seek to support local talent, while others, such as the Roundabout Project in
Newhall, will seek to have an iconic piece of art, thus requiring a global search for a
known artist. To support local artists, some projects should require residency in the City
of Santa Clarita.

RECOMMENDATION 5 — Develop a balanced approach in supporting local and
regional artists.

2.7 Maintenance and Conservation Plan

The development of a Maintenance and Conservation Plan for existing and future public
art pieces, which are part of the City of Santa Clarita’s collection, is essential to ensure
that the art works are presented in the best condition as possible. Maintenance,
conservation, and repair costs could be budgeted each year based on the City’s current
public art collection. This figure would be based on realistic projections based on the
nature of the collection and the Maintenance and Conservation Plan. If many artworks
are made of durable materials that need only cleaning or polishing one to two times a
year, this will be much less expensive than maintaining a collection with lots of
technology, moving parts, etc. Once a formula is developed to assure the appropriate
maintenance of the collection, this money should be appropriated and held in a separate
account.

The development of the Maintenance and Conservation Plan will research other cities
approaches to these issues, and will investigate the idea of including the future
maintenance, conservation, and repair costs into the initial funding for the public art
project. Currently the maintenance of the art pieces is a partnership between the Arts and
Events Office and the artist or artists who created the works. Due to the relatively recent
creation of most of the art pieces in the City’s collection, this issue has not been of
primary focus, but as the collection ages and grows, this issue will become more vital.

RECOMMENDATION 6- Develop Public Art Maintenance and Conservation
Plan.
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2.8 Art Donation Policy

The City of Santa Clarita currently does not have a policy or process that addresses
donations of art pieces, either on a short-term or permanent basis. A policy should be
developed that will be reviewed and recommended by the Arts Commission to be
considered for adoption by the City Council. The policy will be based on models from
other cities and should include a review process that includes the Arts Commission.

RECOMMENDATION 7 — Develop a public art donation policy for City Council
adoption.

2.9 Conclusion

Public art is a valuable tool in bringing art to a community. The nature of art works
being placed in public spaces raises awareness of the power of art, particularly visual art,
in a way that engages the viewer on a different level than in museums or gallery spaces.
As the City of Santa Clarita continues to add art pieces to its collection, it is vital that the
processes and approaches balance many factors, how these projects are identified and
funded, who is responsible to select the artists to create these works, how does the
process encourage all artists, local, regional, and national, to participate in the projects,
how are the works maintained, and how does the City deal with potential donations of art
works. The Art in Public Places Blueprint addresses all of these issues, and creates the
short and long-term planning processes to ensure that future public art projects are
successful and contribute to the artistic life of Santa Clarita.

2.10  Attachments

2A - Sample Call for Artists (Request for Qualifications)
2B - Artist Selection Process Guidelines
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City of S ANTA CLARITA

Arts Commission

Central Park Median
Public Art Project

Request for Qualifications

CALL SUMMARY

The City of Santa Clarita is seeking an artist (or team of artists) to create a permanent,
outdoor art piece to be located on a median in the City of Santa Clarita. The artwork will be
situated prominently on a median in front of Central Park which is located at 27150 Bouquet
Canyon Road. The goal is to incorporate art at the site as an enhancement to the project.

Interested artists are asked to send the materials requested in “How to Apply” section to:

City of Santa Clarita

Central Park Median Public Art Project
23920 Valencia Blvd., Suite 120

Santa Clarita, CA 91355

Fax: 661-255-1996

PROGRAM DESCRIPTION

Central Park is located in the community of Saugus within the City of Santa Clarita. The
Park facilities include: picnic tables, kids playground equipment, several sports fields, public
restrooms, and a dog park. Central Park is also the location for the popular “Concerts in the
Park” events. The artwork will be installed on a median just outside Central Park, and will
be visible to many motorists each day as they travel on Bouquet Canyon Road, to those that
attend sporting events there, or those that come to the City’s Annual “Concerts in the Park”
events.

The artist will have a space available to them for use that is 10 feet wide and 100 feet long.
Please see the attached map and photographs for the location of the artwork. These
significant outdoor artworks will be highly visible and must compliment the City’s aesthetic
in style, scale, and medium. Artists’ are encouraged to use all types of materials for this
project including but not limited to: stone, metal, wood, etc.

Arts Commission Arts Blueprint — Phase [
Page 17



PROJECT GOALS

The following project goals will help guide the selection of the commissioned artwork:
1. Artwork is of an original, site-specific design(s).

2. Artwork is fabricated in a durable, low maintenance material that will withstand the
heat and other elements of Santa Clarita.

3. Artwork is complementary to the overall context of the surrounding area.

4. Artwork has strong public appeal and will be embraced by the local community.

BACKGROUND

The City of Santa Clarita's leadership has placed a priority on offering recreational facilities
and programs since incorporation. The city has established many neighborhood parks and
maintains a comprehensive recreation program. There is a recreation center in Canyon
Country that includes an aquatic park with wading, diving, and Olympic swimming pools
along with a bicycle/skatepark, community swimming pools in both Newhall and Canyon
Country and a community center in downtown Newhall. The city's largest park is located in
Saugus and is known as Central Park. There are currently a total of seventeen parks scattered
in various neighborhoods throughout the city. Many have lighted tennis and basketball
courts, baseball and soccer fields. There are over 3,000 acres (12 kmz) of open space and

32 miles (51 km) of off-street trails within its boundaries.

BUDGET

A budget of $13,250.00 must cover all associated costs of the project, including but not
limited to, design, fabrication, materials, labor, transportation, insurance, consulting fees
(such as structural engineering or testing), installation, permit fees, per diem, and taxes for
both pieces. It is the responsibility of the artist to purchase all the art materials necessary to
complete the project.

ELIGIBILITY

The project is open to all artists, age 18 and over, regardless of race, color, religion, natural
origin, gender, age, military status, sexual orientation, marital status, or physical or mental
disability.

TIME LINE:

September 3, 2010  Deadline to submit materials to the Arts and Events Office

September 16,2010  Santa Clarita Arts Commission meets to select 3 artists’ for the
proposal phase. Each artist will receive a stipend of $500 for this
phase of the project.

November 5, 2010 In order to receive the stipend/honoratium, the finalists will be
required to present and submit a detailed conceptual design proposal
that includes the following:

L To-scale renderings of the proposed artistic enhancement,
location, and otientation
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1 A written description and/or sample of the materials to be used
and written substantiation of their appropriateness

[ A timeline for the design, fabrication, and installation

L A written budget for all project costs (not to exceed)

] A brief written narrative describing the concept, theme, and intent
of the proposal

November 18, 2010  Artist or Artists’ are selected by the Arts Commission for the project.
November 19, 2010  Artist Agreement sent to the winning artist(s).

December 17,2010  Agreement returned to Arts and Events Office.

Spring 2011 Completed artwork installed at Central Park median site.

The City of Santa Clarita Arts and Events Office and Santa Clarita Arts Commission reserve
the right to change the project timeline.

HOW TO APPLY:
Artists interested in being considered should submit the following application materials to
the Arts & Events Office by September 3, 2010.

1. Letter of Interest. 'The letter should be no more than one page in length and should explain
the artist(team) interest in the project.

2. Current resume. 1f submitting as a team, a current resume should be submitted for each
team member.

3. Three examples of the artist’s work. Art examples may be in any visual medium or a
combination of mediums, such as photographs, CD, slides, computer prints, etc. Each art
example must be clearly labeled with the artist’s name, the title of the piece, and medium.

4. SASE. A self-addressed stamped envelope must be included for the return of application
materials.

5. Optional. The artist may include up to three (3) selections of support materials such as
review, news articles, and other related information.

Send all required materials to:

City of Santa Clarita

Central Park Median Public Art Project
23920 Valencia Blvd., Suite 120

Santa Clarita, CA 91355

Information: (661) 286-4078
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Artist Selection Process Guidelines

When a public art project has been identified, a Call for Artists / Request for Qualifications
(RFQ) is sent out to artists’ notifying them of the opportunity. To be considered, artists’
must submit examples of past work, a letter of intent, and biographical information.

1. Call for Artists

When the funding is in place, staff works with a Project Ad Hoc Committee to
develop the Call for Artists / Request for Qualifications (RFQ), based on the
recommendations by the Art in Public Places Advisory Committee Annual Art Plan.
The RFQ generally includes the following elements:

e Project Description

e Project Goals

e Background / Theme

e Budget

e Eligibility

e Timeline

e How to Apply

The Call for Artists is then released through Café, advertised through online
resources, such as LA Culture Net, Americans for the Arts Public Art Network, Arts
and Events Office website and e-blasts, and e-mails are sent to local artists through
the Santa Clarita Artists’ Association and 661Arts.

2. Approval of Artists
Artist submissions are shared with the Project Ad Hoc Committee, who individually
review and rate the submittals online. The Committee will use the following criteria
when evaluating artists and proposals (70 points - Art samples, 15 - Letter of interest
or artist statement, and 15 — Resume)

Traditionally three finalists are selected through this process, but for larger projects it
is recommended that up to five are selected.

3. Approval of Public Art Projects
The finalists develop conceptual proposals, for which they are paid a stipend
depending on the total budget for the project.

During the evaluation process of artist proposals, Ad Hoc Committee members will
use a variety of criteria to determine their selection including:
e Artists’ credentials, including experience, training, and professional
recognition.
e TBvaluation of the artist’s proposed budget, if one is required.
e The artist’s ability to successfully complete the project. When evaluating
proposals, the Committee must consider both the creative response to the
site and the artist’s ability to manage the complex logistics of public art
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projects, including: budgetary and insurance requirements, committees, sub-
contractors, installers, and other construction and administrative logistics
associated with the proposed project.

e The artist’s ability to respond to the particular contextual issues and
considerations of the project.

e Fvaluation of the proposed materials and their appropriateness to the
project, including issues of structural and surface integrity, protection against
theft, vandalism, public safety and weathering, and an analysis of long term
maintenance needs.

e An analysis of the artist’s proposed method of installation of the artwork and
an evaluation of safety and structural factors involved in the installation.

e Panelists will use consensus in their decision-making unless a failure to reach
a decision requires a formal vote, determined by a simple majority. Panelists
may elect not to recommend any applicants for the project, in which case,
staff will recommend another round of artist selection ot an alternative
process.

From the finalist conceptual presentations one artist or artist team is selected. For a
project under $50,000, a memo from the City Manager is distributed to the City
Council, which includes the details of the project and a copy of the selected artist’s
concept proposal. If the City Council has any questions, comments, or feedback, that
information is shared with staff or the City Council can agendize the proposed
public art work for discussion and/or approval at a future City Council meeting. For
projects over $50,000, the proposed contract for public art work must go to the City
Council for approval.

4. Installation of Art Works
Staff contracts with the selected artist or artist team, and the artist begins designing
and fabricating the art work. While the artist is completing their work, staff meets
with the appropriate internal and external partners to determine issues such as
installation, safety, and maintenance. When the artist has completed as much
fabrication as possible before installation, staff works closely with all the partners
and the artist to arrange the logistics of installation.

5. Dedication Ceremonies
While the artist is completing their fabrication, arrangements are made for the
dedication ceremony in partnership with the Communications Division. After the
installation and dedication ceremony, the new art work is included on the Arts and
Events website and added to any appropriate printed materials.

The entire process can occur in months or take several years, depending on the
scope and nature of the project. Often the timeline for the public art project is tied
to the timeline for the larger project which is where the art work will be installed.
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ARTS EDUCATION

Section 111

Arts Commission Arts Blueprint — Phase I
Page 22



3.1

Introduction

The Arts Education Initiative utilized an Ad Hoc Committee to access the needs of the
arts and education communities in Santa Clarita. These series of monthly meetings,
attended by local artists, educators, school administrators, and parents culminated in
findings in six distinct areas:

3.2

City of Santa Clarita arts education programs.

National, regional, and local initiatives focused on arts education.
Arts venues.

Marketing and communications opportunities.

Life-long learning in the arts.

Funding of current and future initiatives and programs.

City Programs

The City of Santa Clarita is committed to increasing opportunities for students in the
Santa Clarita Valley to participate in, and be exposed to, high-quality arts experiences,
while also increasing the awareness of the value the arts add to the community.

The City currently offers a variety of arts education programs to local schools. These
programs include assemblies and workshops, and arts competitions. Below are some of
the existing programs:

Share the World, produced in partnership with the California Institute of the Arts,
Community Arts Partnership program.

Cowboys in the Schools assemblies and workshops and the Youth Poetry
Roundup contest, associated with the annual Cowboy Festival.

Art on Canvas painting and drawing contest and the Through the Lens
photography contest.

Literacy and Arts Festival contests, produced in partnership with the Santa Clarita
Valley Education Foundation.

Recycled Work of Art and Go Green art contests, associated with the annual Earth
Arbor Day event.

Train to Finish drawing and coloring contests, associated with the annual Amgen
Tour of California event.

A variety of contract classes offering arts educational opportunities for children,
youth, and adults in all types of artistic expression.
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RECOMMENDATION 8- Complete thorough assessment of existing City arts
education programs and explore new opportunities for programs and
partnerships.

3.3 Arts Education Initiatives

There are numerous efforts currently underway to expand arts education opportunities
across the country, state, and county. These efforts are often focused on advocacy or
increasing funding for arts education, but some, particularly the Los Angeles County Arts
for All and the Santa Clarita Valley K-12 Arts Education Consortium are focused on
direct programming and development.

The role of the advocate is the most important that community members can play to help
to increase arts-related opportunities for the children of Santa Clarita. The City of Santa
Clarita’s role, however, is not to advocate directly to the school districts for any particular
policies or funding, or to organize community efforts to do this level of advocacy. The
City’s energies would be better suited to support programming and development efforts,
such as the Los Angeles County initiative, Arts for All:

The Los Angeles County regional blueprint for arts education, Arts for All, was
adopted by the County in 2002. The mission of Arts for All is to bring about
systemic change in the 80 school districts of Los Angeles County and Los
Angeles County Office of Education classrooms in order to implement
comprehensive, sequential K-12 arts education for every public school student in
the LA County, adopting curricula in alignment with the State Board of Education
approved Visual and Performing Arts (VAPA) Framework and Standards. Such
systemic change will require the mobilization of diverse stakeholders, including
policy makers, implementers, and recipients of arts education.

Many of the efforts of Arts for All are focused on local advocacy directly to the school
districts, which as stated above should not be the role of the City of Santa Clarita. Of the
four goals identified in the LA County plan, three are primarily geared towards advocacy.
The fourth, which is Goal 2 in the plan, is that implementers and policy makers have
sufficient tools, information, and professional development to achieve sequential K-12
arts education.

RECOMMENDATION 9 — Partner with the Los Angeles County Arts
Commission to help achieve Goal 2 of the Arts for All plan in the Santa Clarita
Valley. Goal 2 states, implementers and policy makers have sufficient tools,
information, and professional development to achieve sequential K-12 arts
education.
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The Santa Clarita Valley K-12 Arts Education Consortium was developed by the College
of the Canyons with all five local school districts to offer a variety of programming and
development opportunities to the community. In the short time since its formation the
Consortium has achieved major milestones, including the selection of the Consortium as
part of the Partners in Education program of the John F. Kennedy Center for the
Performing Arts. This program is based on the belief that educating teachers is an
essential component of any effort to increase the artistic literacy of young people. The
College has also developed a comprehensive Arts Education Outreach program, which
utilizes the performers who are part of each season at the Santa Clarita Performing Arts
Center at College of the Canyons as the foundation for a variety of assemblies, student
bus-in performances, and workshops. The Consortium is the most comprehensive arts
education effort undertaken in the history of the Santa Clarita Valley.

RECOMMENDATION 10 — The City of Santa Clarita should become a member
of the Santa Clarita Valley K-12 Arts Education Consortium, and the Chair of
the Arts Commission should serve, or appoint a member of the Commission to
serve, as a representative to the Consortium.

34 Art Venues

One of the most common themes that emerged at the monthly Ad Hoc Committee
meetings was the need for venues where students can perform or display their work. This
need is not at individual school sites, but more focused on community-wide sites. The
Arts Commissioner appointee working on the Arts Venues Initiative met with the Arts
Education Ad Hoc Committee to discuss the venue needs from an arts education
perspective. This discussion was extremely valuable and the information is included in
the Arts Venues section of this blueprint document.

RECOMMENDATION 11 - Include the needs of the arts education community
in the implementation of the Arts Venues section of the Arts Blueprint.

While there are no obvious existing arts venues to meet all the needs of the arts education
community, there are current opportunities to showcase the work of students which
should be further explored. An example would be the Community Wall at the Westfield
Valencia Town Center, which is part of the City’s Arts Exhibits program. This wall
could be utilized to highlight the best visual art work of a school district as part of the
program. While this display space would not be restricted to this use only, it is an
opportunity to have student art work displayed outside of their own schools.
Additionally, the City produces numerous events each year, some of which could include
school groups as performers.
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RECOMMENDATION 12 — Explore and implement opportunities for students
to perform or exhibit their artistic works to the entire community.

3.5 Marketing and Communications

Marketing and communications in the context of arts education is primarily focused on
two areas; improving communications between local teachers, parents, students, and
artists to create a community beyond each school site or district, and informing the whole
community about the achievements of local students or educators. Both of these can be
achieved by utilizing the www.661Arts.com website, which was developed as part of the
Marketing and Communications Initiative of the Arts Commission.

RECOMMENDATION 13 - Utilize the www.661Arts.com website as a hub for
both improving communications between the arts education community and as a
tool to share the successes of students and teachers with the entire community.

The Arts Commission can continue to utilize their monthly meetings to showcase
achievements in the arts education community, primarily through the arts recognitions at
each meeting. The recognitions should focus on students and educators who have
contributed to the community through the arts. At the beginning of each semester, an
outreach e-mail should be sent to all teachers and administrators in the Santa Clarita
Valley reminding them of the opportunity.

RECOMMENDATION 14 — Utilize Arts Commission meeting recognitions to
focus on student and teacher accomplishments in the arts.

3.6 Life-long Learning

Any discussion about arts education tends to focus on opportunities for school-age
students, however, the role the arts play in a person’s entire life is vital and should be
supported. The primary way the City of Santa Clarita achieves this is through the
contract classes offered by the Recreation Division throughout the year. Currently, there
are many classes for people of all ages to participate in. While it is very successful, there
might be opportunities to expand these courses. Some ideas include offering a broader
scope of classes that target seniors, such as theatre or film production.

RECOMMENDATION 15 - Explore opportunities to expand the arts courses
offered through the City’s Contract Classes program.
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3.7 Funding

Funding is one of the biggest challenges for all arts education efforts. With the difficult
economic times, arts education has suffered budget cuts and reduced resources. While
these cuts have rarely eliminated programs completely, the ever-changing economic
climate makes growth of programs almost impossible. This topic was the most
commonly raised by members of the Ad Hoc Committee, and even though it is not the
role of the City of Santa Clarita to solve funding issues in the schools, it is included in
this plan, as it is a vital issue and concern. The City currently funds the Arts Grants
program which occasionally supports arts education programs, but due to limited
funding, it is a challenge to have arts education programs as one of the primary focus
areas of the grants program.

In an effort to support one of the primary funders of arts education programs in the
community, the City of Santa Clarita partners with the Santa Clarita Valley Education
Foundation on a variety of events and programs, primarily the annual Literacy and Arts
Festival, which serves as a fundraiser for the Foundation.

As the Arts Commission continues to explore future funding mechanisms, arts education
programs should be included in the discussion. The need for a stable funding stream for
the arts is a crucial component for almost every aspect of future arts planning.

RECOMMENDATION 16 — Explore the expansion of the City’s Arts Grants
program to include a category for innovative arts education programs.

3.8 Conclusion

Arts education for the students of the Santa Clarita Valley is a crucial component to their
future success, as the arts serve as a wonderful tool to increase creativity and to
encourage students to stay in school. Ideally, this opportunity to experience and
participate in the arts should be available for an entire lifetime, enriching the lives of the
City’s residents from childhood to their senior years. While it is not the role of the City
of Santa Clarita to get involved in the day-to-day operations of the local schools, there are
many opportunities to support and complement the work efforts of the schools, as well as
work with the arts community to build bridges between artists and educators. The City
has a significant role in several education programs and offers a wide variety of classes in
the arts, but there is always room to grow these programs, and to look for new
partnerships to ensure the arts are a vital part of the Santa Clarita community.

39 Attachments

3A - List of Ad Hoc Committee Members
3B - Short and Long Term Goals identified by Ad Hoc Committee Members
3C - Arts for All: Los Angeles County Regional Blueprint for Arts Education
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3D - Santa Clarita Valley K-12 Consortium Information
3E - Santa Clarita Performing Arts Center 2011-12 Arts Education Outreach Season

3F - Santa Clarita Valley Education Foundation Brochure
3G - Seasons Brochure: Arts classes offered in the fall 2011 edition, including Child

Development, Youth and Teen, Adult, Public Library, and Senior Center classes
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Arts Education
Ad Hoc Committee Members

Commissioner - Paul Strickland

City Staff - Donna Avila

Phil Lantis
Kimberly Adam Julie Lawson
Sal Aranda Tony Lazzara
Jaylene Armstrong Lori Ann Levy-Holm
Taylor Arnone Bret Lieberman
Glenna Avila Joan Lucid
Jim Backer Janene Maxon
Jeff Brown Brendan McCann
Alex Button Lorelle A. Miller
Christopher Chase Dan Nickels
Brent Christensen Brian Nordella
Mavis Cordero Cindy Pharis
Brian Cummings Adam Philipson
Ellen Edeburn Janie Prucha
John Fossa Mary Purdy
MaryAnn Fragodt Amber Rakin
Darcy Frandsem Colene Riffo
Jim Garifi Mark Salyer
Mary Gaskin Larry Schallert
Carl Goldman Lisa Schindewolf
Carrie Gordon Evelyn Serrano
Alex Grady Phil Shaheen
Dawn Grider Murray Siegel
Marilyn Hackett Virginia Stewart
Chris Halladay Tami Toon
Kathy Harris Ann Unger
Gail Hart Linda Valdes
Gary D. Heidkamp David Veal
Bob Hernandez Peggy Jo Vernon
Gregory Hinde Rosalind Wayman
Janet Hinde Steve Whelan
Susan Hinshaw Pat Willett
Lincoln Hoppe Alan Williams
Larry Hurst Cecily Willis
Drew Jorgensen Kurt Wilson
T. Katz David Wisehart
Sherry Klahs Murray Wood
Bev Knutson John Zaring
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Arts Education
Ad Hoc Committee

Short and L.ong Term Goals

(Short Term Goals)

Information
Get to know the members of the Committee better. (Roster)

Gain a better understanding of how this committee wants to impact the community with
the arts.

Provide opportunities for the public to "Stand up for the Arts". Invite the community to a
series of luncheons. Organize business and individuals to come to monthly luncheons and
have a range of speakers who are strong Arts Education Advocates- who can speak about
“Why Arts Matters” and give the guests a new appreciation of how they can be art
advocates and “Stand up for Arts.” Over a period of a year create the long list of invited
guests to the luncheons. The cost of the lunches would be paid by guests. Guests are
introduced and asked to tell who they are. Take group pictures and get articles written up
in the different SCV magazines about these luncheons as "Why Art Matters"

Arts Venues

Get 100% behind building the performing arts setting at Towsley Canyon where the
Santa Clarita Shakespeare Festival was held this year. The program had amazing
community support and attendance with over three hundred people per evening for the
production of "Tempest," and featured students from the Hart district, two teachers and
professional performers all working together to bring an outstanding production to our
community. Let's build the amphitheater and put on musical, theatre, and other arts
programs in a state of the art arena.

Marketing

Learn all of the events and activities each art non-profit organization has scheduled and
provide media information about each of these art events in the paper with a weekly,
monthly calendar for the residents to read and know in advance of the upcoming events.
Work with the Signal and other media to create a weekly arts calendar (at the present this
is not done in a persistent and constant way.)

The City should help to promote and support the high school performing arts programs
and create opportunities for the schools to participate together in producing shows and
concerts where all schools can participate

Provide monthly information on local arts activities and events to the local media outlets
to create visibility for the local arts scene.
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Set up monthly arts presentations to the City Council to inform the members about the
local arts scene.

Create an ad campaign that will champion the importance of the arts to the local
community.

Establish an Artists or Art Commission Newsletter and/or guide and/or calendar which
has a significant section on youth art and artists.

Fund or encourage every school in the Santa Clarita Valley, to have display cases for
student artists that are secure, around the campus.

Establish a tradition of radio play for local bands and artists. This would require both the
ability to mic live music and “scholarships” to record something that is radio ready.

Use the term" Awesometown" into "Santa Clarita is an Art Town" by creating a poster of
all the art groups that exist in SCV. The poster has photos of the different arts events,
and 1s used in the different media, passed out to different non-profits, and to principals of
all the different schools, asking the principals to get the information to the teachers to
share with students. Spotlight different arts events that occur in SCV Art Town in the
media, and TV or radio. Too little is focused on the different art events in a daily,
weekly, and monthly manner. The Signal does not have a constant process of telling what
is going on. Example the forthcoming Arts and Craft Fair in November needs a lot of
advertising and promotion.

Arts Events

Organize a Children’s Art Exhibit working with the different schools to celebrate March
is Art Education Month or Youth Art Month. Talk to the State Art Education Department
to get information to use for the coming year 2011 in March. Create group collaborative
efforts for community benefits, such as the City does with Street Art Festival. Develop
group activities for Halloween with the different art groups and have some kind of event
in the City Hall Parking lot for children , youth and families to participate in.

Local Art Tours
Set up an arts bus tour to visit the local galleries, theaters, and arts venues in Santa Clarita
Valley.

Organize a tour of California Institute of the Arts (galleries, theaters, concert halls, dance
theater and studios, printmaking studio, animation studios, arts studios, rehearsal rooms,
etc) and College of the Canyons (Performing Arts Center and other facilities) to inform
the local community of some of the resources within the community.

Resources
Art supply scholarships for adults and seniors, on fixed or low incomes
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Low cost or no cost - Community Gallery or Show opportunities for adults and seniors.

PR projects which communicate the necessity of Visual Arts for ALL AGES- Seniors
and Adults are often over looked!!!

(Long Term Goals)

Information

Provide information to the all of the stakeholders, “Why the Arts Matter.” The arts
enrich our lives. From the high school musical that attracts an entire town to the regional
theater bringing plays to life. The arts make us smarter, increase our happiness, and
connect us more deeply to each other. The arts are essential to the proper functioning of
American society. How can this be transmitted to the community?

Conduct a community arts assessment. Invite 120 people from business, education, and
individuals to participate in a three-day session where time would be developed into
different tasks to find out how the arts are evaluated in the community.

Arts Events

Art Fair and opportunities to share the arts (performance and display) How about trying
to sponsor an arts fair here in Santa Clarita? After all, we have Cal Arts. It seems like a
natural! The closest arts fairs are always in LA. How about having a big one here? We
are trying to get one at Canyon--helping to make kids aware of careers in the arts (besides
performing!). However, it would be cool if the city would help get one started--sort of
like the business expo!

Find more opportunities/avenues for the local schools to be highlighted in our area. We
all get very busy in December. However, it would be nice to have other opportunities for
the high schools and junior highs to perform in our own area. Maybe the Arts
Commission could support things that the Districts can't. For example, the choral
educators put on a festival every year. With the budget issues in the district, it would be
helpful if there were a way for this festival to be supported by the Arts Commission!

Establish a venue in SCV where young artists can display their art outside of their school,
that affords access to large numbers of the general public .e.g. a gallery in Newhall Main
street, regular shows at the mall, slide shows at the Movie theaters, displays in the
theaters, local coffee houses, McDonalds, bus stops (make poster sized copies), city hall,
etc. This would be a complicated process to identify venues, contract with host sites, and
petition for Art from youth (or adult) Art teachers and artists, and a fair system to identify
which pieces would be selected for the venue and for how long.

Establish a venue for youth musicians to perform in front of significant numbers of
people who are not their friends and family. For example, opening for a summer music
show, music videos produced for movie theaters during the commercials, an amphitheater
in Newhall or near a Movie House where there lots of the general public there for another
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reason, farmers market etc. The music could range from rock to traditional to classical to
jazz and beyond

Encourage local performances by local artists at the Performing Arts Center at COC or
other significant venues, with marketing to draw the general public; and/or opening for
name bands

Art Venues
Help to create a venue other than COC PAC

Create a place for professionals to explore their craft, to network, to make life better
artistically for the community and mentor the kids.

Arts in the Schools

Get some music into the elementary schools in the other districts besides the Newhall
District. Maybe that would mean getting a grant for artist in residence programs or for
purchasing instruments or music. The Music Center and the Santa Clarita Performing
Arts Center have people that come in, but that is for a short-term thing. I'd like to see a
way for music and art programs to be instilled in all of the elementary schools out here.
Possibly, hire some retired music teachers to facilitate that.

Expose K and elementary school children to excellent art and live music performances
early and often and in short bursts so they can’t get bored.

Develop communication between all educational entities. Create partnerships between
schools and the business community and local organizations. Investigate ways different
businesses and groups can sponsor arts education programs for high school students.
Discuss with the different school board districts ways the schools can be offered Visiting
Artists to visit different high schools, middle schools and elementary schools to make
presentations, called, “Meet the Artist.” Students of all ages have little understanding of
the different kinds of art expressions and to meet a real artist. SCV has no Art Museum
and only one art gallery, and there are little opportunities for school age boys and girls to
become familiar with “Why Art Matters,” and to meet and see different kinds of art being
created and meeting artists. Elementary Schools do not have any art education teachers
in SCV or other cities at this time. It is up to the classroom teacher to provide art
education lessons. This could be called, "Sustainable Arts Related Businesses" with the
sponsorship of businesses providing the means for these kind of arts education programs
for schools.

Resources

Study each and every SCV’s school’s Art and Music program and support excellence
while encouraging expansion by helping with resource development. Start with the
elementary schools.
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Encourage, in some way, every citizen to find their artist’s mode of expression and
provide low cost ways of learning, improving and eventually expressing themselves in
some way to an audience or the viewing public.

Scholarships for Visual Arts Education- Adults and Seniors (Often over looked)
Supply Scholarships for Visual Arts Education/Educators
Facility Allowances for low cost Art Education for Adults and Seniors

Study Other Cities

Study other arts communities e.g. Ojai, Laguna, Carmel, NOHO, including high end and
low end, to see what are the essential elements e.g. an Arts Commission, Orchestras in
the park, venues, low rent for starving artists, art subsidies etc; and then implement and
market the city with examples of why its an arts community and as artist friendly as it is
business friendly.

Develop Programs

Set up master programs that bring the best artists to Santa Clarita to teach workshops and
do lectures to interest and train student of the arts in their craft and opportunities
Develop and sustain a larger grants program to provide on-going, multi-year support
through grants to local non-profit organizations to provide free arts education programs
for the local community.

Support the development and programming of local community arts centers for children,
teens, and adults in various Santa Clarita Valley neighborhoods.

Develop an Artists-in-Residence grants program to support local artists and to provide
much-needed arts education programming within the local arts-starved public schools.

Establish a Traditional Music Society, camp, and/or venue for bluegrass, folk, singer
songwriters, Irish, old tyme, blues, klezmer and other ethnic music. Related but not
necessarily, would be to teach young people to play traditional music by bringing masters
of the art together with classical teachers and their students to encourage expansion of
their musical horizons.

Establish a songwriting contest
To increase our presence in the community by pooling our resources. We can present a

unified vision to the community by having the students from differ schools work
together.
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VISION \

Every public school student in Los Angeles County will receive a high-quality
K-12 education of which the arts are an mtrimsic part of the core curriculum.
Each County school district wall acknowledge that exposure to and partcpabon
in the multiple arts disciplines:
= strengthens a childs acadenuc growth and development as an individual;
= prepares the child to feel a part of and make a posiove contribution to the
commumnity; and
* ensures a creative and competiove workforce to meet the economuc
opportunttes of the present and future.
Thus, sequential mstruchon in the mulaple arts disciplines will be scheduled mto
the school day and included in the budget of every County school district.

ARTE FORALL: Los Ampels Comaty Fapioeal Flluepnnt jor Ans Fducation provides gndance and an outline of how o
achizwe this vision. It preents 2 comprehersee series of policy changes, edocasional imbatves, and essbbshment of a
new infastrociore o premnote systemic and balinced provision of the are, and identifes the mls of key saichoiden.
The Hlueprint proposes. that systermic change @n only oocur thmegh the cooperatve paroopaton of 2l sizkeholiders
and by working to develop supporntive policy and acton 2t sch kevel of tmolvement

Lo Anples Courny Regional Blusprim &rs Edussion. @TTS for all

Arts Commission Arts Blueprint — Phase [
Page 37



The State of Arts Education in Los Angeles County

In the year 2K, the Arnts Fdocation Tek
Force of Arts for LA, a coahion of senior
arts leaden, commasioned the Any fe Foow

survey, 4 first of 1 knd wathin the Couney,
which detailed the sts of arts education
fior L7 milhiom stodents in eighty schoal
dhistricts and Les Angeles County Oifice

of Bdncton chsmmom—npreenting Z7H
of all pubhc schoal sadents in the sate,
and 3.4% af all pubhc school sudents in
the couniry.

The fall report, rdeged in Moy AW, 20
be downloadsd ot uime laoovmipants o, The
following key Sndingy of the sareey maded
the develiopment of the Regional Bloeprme

arts for all

= While school leaders prodess 2 pnamimos
behiel about the value of arts edocation,
there is a back of systemic appraches o
teacfung dance, music, theatre and the
visual are. % reported no adopted
arts policy and 37% reported no
defined sequential arts edwcation n
any iiscipine, at any schood level

* Themr is a shorage of pubSed personne]
0 coondimate and orplement 2 ssquential
arts education programn. 64% reported mo
district level arts coordimator and the
current ratio of credentialed arts
teachers to stodents is 1:1200.

* Dheimnict level leaders have a stmng desire

o mprove arts edocaton, ot ae given oo
real incenirees 0 develop comprehensive
sequential systems o teach the ans. MNeardy
307 meported “lack of instroctional
time in stodents” schedules as the
most sipnificant challempe

= Mamy dismicts would not bave ans

progrars without the support of panents
and parmerships with non-profit ars
organirations. T8 of districts allocate
less than X% of their budpet to arts
edocation and &2.3% use partnerships
with non-profit organizations b
provide arts edwcation.

» Despite thes challenges, the smdy finds

that five of the most populons school
digtricts in the County have both an
aris edwcation policy and notable
fwtnre plans

Lo= Anpeles Courmy Aeponal Blucprim forAms Educamian
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Listening to the Stakeholders

Pesponding b the findings of the Arts in
Fomer survey, the Los Angeles County Aris
Commision established an Ars Edocmbon
Haub in partnership with the Los Angele
County (OMBce of Edocbon (LACOE),
services for the 80 school districts in the
Creanty phes LACOE chsssoms. In
Moyember 2001, the Hob convenesd a
twenty member Aabvizory CGroup (ee papes
45}, commprissd of arts edocaton leaders,
o develop prehminary goak and sirateqmes
of 2 egional Blueprnt for ares edocation,
as well as the process by which the Advisory
Cmap would sict feedhack on the draft
Regional Blosprint.

Dharmy; the past two decades, there have been

three primary insmucoonal delivery sysems m

ares edocation in Los Angeles County schoois

1} mizgrating the arts indo core-cormicolom
thromgh maining chemaom eachers o
utihze the ars o t=ach reading, math,
history, etc

2} teaching the ars as dGsinct sbjects by
credentizled ars eachens

3} bringing profesions] artists—baoth
comimanted though nompenofit ares

Imigal meetings with the Advisory Croup
made 1t clear that 2 saccessl mechanmem
for change would incorporate all

three approaches.

‘Workmg with Terry Wolvenon! Consult Her,
eaght comrmanity consulianons wene: held
ower the course of three memths, March X2
thmough May 2002, with Policy makers,
Implementers and Recipients of

arts edncabion.

Los Anpales Courny Regional Blusprim & ks Blussion. @TTS for all

Policy makers inchade state lsnshbors,

sxie agencies, County Supervisom, Unfveraty
of (abfornia Fuegents and Caiformia Sate
Urnversity Trustees, district soperintendents,
Eamders, schoal board members, FTAL

rmurmicipal arts i, kool corparate
and fonndation partmers.
Implementers smbrace principals aml

almiradmbors, teachers, members of school
ate counals, derectors of imetrecon,
conmlinatos, ars organiraion, s
represeniznves of higher edecion who
ain teachers.

Recipients encommgass panents, stodemnis,
members and leadership of the FTA, and
emplovers who sand to benefit from a
better-educated workfome.

Fach of the first three meetings corvened
representatves of one of the sakeholkder
groaps The remaming fve meeings were
held m each of the County supervisomal
deiricts, with individoak represnotng a
ce-section of the sakeholder grooaps.

The fillowing individuals who partcpated
{ree papes & —5) made imainable contributions
rescmrres that have despened and
srengthened this Regional Bloesprnt.
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Community Consultation Participants
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Shared Beliefs

AKTE FOR ALL: Los Anpeles County Repiomal Bliepring for Aty Educnton is guaded by a
commament i the following principles

* The ars are 2 vidl and indispersshle part of 3 compeehersive edomaton of every siadent,
fostermy each sodent’s development indn 2 responsible citizen. A comprehensive sducation
mmust inchode 2 balanced, sequengal (K- 12), high-guahty progmam of instroction i the ans

= [Expoenre o and participaton in the ans bas been demonstrisd o enfance smdenis’
creativity, criticl thimking, and problem-solving abalites, as well 25 impaoving, sodent
perfarmance in other core sibject ares. goals often oot met throegh other mesns.

= The arts enahle strdeniz o boild self-mteem and seli-discipline, 10 work cooperatively within
prompes, and o effectvely express themeelwes.

= Integrting the arts mio other subject aress mmproves academmc achaevement, maothales
attendance, noresses st soores, promotss Evolvement, and encooages dscipimed behavior.

= The ars contribote o boilding 2 prodoctive and forwant-thinking workfome by eaching
skills and competencies neguized by an minrmaton-beed econome

= With Los Angeles Countys ever-sxpanidimg diversity, the: arts serve 25 an esseniial bridge acmes
Engnage and coltural differences and baild linkage, both witton and between commumite.

= Preparing general dasmom teachers, credentialed arts teachers, pmofesional artists, and
adrmimerabos o effectively teach in the ares and theemgh the arts is seential for secescfil
implementation of the viEon

* |n car meEa-driven sodety, knowledge of the ans is 2 necesary pant of mborl Beacy. Each
of s s expossd daily o 2 mymiad of orage. which we st be able o read and discem if we
are i make miormed choices & corsumen and 3 corems.

= [olfillment of the vigon will have 3 poaove mpact oot only on sodents, parents, and schools,
bt alsn on imstimies of higher learming, the private sector, and the commomaty at Lrge.

& arts for all Losanpsies Counny Segonal Busprin foe Ars Eduzarion

Arts Commission Arts Blueprint — Phase [
Page 42



MISSION \

To bring about systemic change in the 80 school districts of Los Angeles County
and Los Angeles County Othce of Education classrooms in order to mmplement
comprehensive, sequential K-12 arts education for every public school student in
the County, adopang curnicula in alipnment wath the State Board of Educanon-
approved Visual and Performing Arts (VAPA) Framework and Standards. Such
systemic change will require the mobilization of diverse stakeholders, mcuding
policy makers, mmplementers, and recipients of arts education.

Los Angales Csurny Regional Blusgrim &rkes Bdecsion. @TTS for all 7
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Ofganiztion, or interest groop cn bring about the systemic change needed o guamntee a guality, ssquential K-12 arts edumtion for
mry to achseve the vison.

No single agency,
A Ca" to Actlon every pubhc school sndent i Los Angeles County The commtment and imobvement of every sakrhaolder group = necessary
ey chart provadies an overvew of the stepe that each sakeholder an Gke to omte spstemc change.
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GOAL 'rf:'

Each of the 80 school districts in Los Angeles County and Los Angeles County Office
of Education classrooms enacts a policy™®, adopts a plan with ttmeline, and approves a
budget to implement sequential K-12 arts education.

o, s
i '.'-:-'f:'r::'--:-rl-im. e
Sl .l'-. HiMENa +OR LEALERIRIF
A Providh mohnicl asssonon and sricsiasd mededs m help schoal bsnd mamsbors: CALIFTRMLE ALLIANCE FOR AFTS EDGCATION
and superinEndens w dewiop & dsrio pelicg, plan and budget &¥ soquandal €12 * demacizrion o CxiFomia Schoal kd minksrrnom
ans adusrion. A palicy might inch: " Calirrnia Sem Unversay, Los Anpules
= schosl dsric emplogs 3 minimom ofona Ams [oondinasr * Lo Anpoies Courmy Ars Comimission
= dETEincuiss Ame, paTInenT EEars & CRIEMLEd 3 Baisrs m " Lo Anpeies Coorny Boarm of Supenvisors
e i S Rcerr W achisve e el of sl s educatn * Less Aingoiies: Coormy e of Educton
= ST RCopnizes Imporance of visal 2, danoe, music and dears and " Husic Cener Boucson Dvision
SUppors-Creng 3 bakn amang s s throegh hirng codsmiaked ars: " Pamnes
achers in sach disciping * Paem Teacher Associaoons:
= ifiswion will reguine S in omes of budpen ounbecks, reductions b dstibosd. " Sony Pirres Ererainment

aqually sormes sobjen arEas, Mo e ol miraRng programs
= JETCT MmgUINES Tima be aliormd ssch weok sar cachans discipling

FHASE | TECHHICAL ASSSTANCE

Te hedp Shemions bulls thir paciy so pravide Sarcwid ams sdozdon, Suring the 20034 scheal gear, dienict and commniy Eaders fem

Sve vanpuand scheol dstrios |Cubesr Ty, Rerwsik-La Hirass, Passoana, Rosems o, Sarma Monica -l b | recanes tRining snd mohnical assissac
throwgh 3 CEach T COndULT 3N S552ssTant o ans sducaion in the dstin; © develog 3 comprehenshe o soucanen poliog m devaiop 3 bedaommsd
plan of anion T F20ress tha IenTFed ams sOuCaTen peas; and, Dy Juna 2004, brougi Defore e schisl boand ker sdapoen tha policy andter
Dudasred ars pderanion pln

—Funiing farmers: Song FomTes Eniorsinmant, Norina Ensiowrmant far Mz ATs
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and aispr and arvs eduidan poiley and long-rngs udgemd plan [Eoverly Hiks, Bortent, Caswic, [ompon, Hackenda La Fuoma, Long Saach].
—Finding Aormar: AT for AN Foiad Fand

& lzas es dimnces will be chosan aach school year & receive wohnizal asssEnoe

FHASE B TECHHICAL ASSISTANCE
Frovitiea 40 hixors o eChicsl EsSStEnce 72 i I NS COmMURTY 1667 et favs complemd Prase | Technicsl AsssTsncs Thioogh qeartey
Macdngs Wi 3 coach, who will Toe 1he mansin the imperersson o 1he lng-range plan and telp 2sces prpress, iy and reviss T ong-
s plarn it neaded.

—Funding Farm: &S far AF Fooiet Fund

“ Mool Scheol Dismricy Ars Educanion Polioy s awailabls onling 2t wws lormumyors.om
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EULLETHE [N ADDIMICHAL PROGRESE AS [T 0DCURS AT 85 FOUMD IM THE WSIDE BACK [IWER POCKEL

Los Angales Courny Regional Blusrim fsrAms Becsmon. @18 for all 11

Arts Commission Arts Blueprint — Phase [
Page 45



GOAL

Implementers and policy makers have sufiicient tools, information, and
professional development to achieve sequental K-12 arts education.
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STRATEGIES SRR EE.:'.: s :_:_-:..-;' o
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Implementers and policy makers have sufiicient tools, information, and
professional development to achieve sequental K-12 arts education.

STRATEGIES

E Develop and impiomenn & Cour-wide prosessiona | Sevelopmem propram for srisms and LOS AHSELES [OUNTY ARTS COHMIESION
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Goar &

Parents, students, arts supporters, and community and industry leaders mobilize to
advocate for sequental K-12 ans education.

STRATEGIES SRR EE.:.':._._-.'..-_-_-.:_:_-:..-;' o
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Funding policies of public and private fimders support and align with vision
and mussion of this plan.

STRATEGIES _ _ .:_'_: __ H
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STATE GoOALS & PARTNERS

MNew policies and priorities at the State level are required to maximize the
achievement of goals at the district level. The County Task Force on Arts
Education works closely with the Cabfornia Alhance for Arts Education and other
State-level stakeholders (including but not limited to the Legislature, State Board
of Education, PTA, and the California Arts Counal) to support policy
development on behalf of sequential K-12 arts education. The Califormia Alhance

for Arts Education successfully introduced the following 200

12-2004 legislative

platform, supported by the County Board of Supervisors, which was passed by the

legslature and signed by the Governor:

SR & [Sporr] A farsreaching CAAS sponsored resohnizn affirsing
Tw imporance of sendsrs based msnacion inthe visual snd
performing arms.

SBA4EE |Scon) Co-sponsored by CAAE and tha DA Sware FTA, the bl

wlrvanes he Wisuzl and Perfarming Ans in the Insrumioral
Mok bl

AB1CY? [Coka] Esshishos the CDE krs Wark Emr!:"lmu:‘u
ST, 35 separann ard disono from tha Local b ]

Parmarship

m]{&:hrng]hudwﬂmrmiﬂuquhnnm
waﬂiﬂpﬂlhm Prejects, incheding w ars, heakh, and

Fareign rgeape. Tra iment wall encourage tra lniversiy of
Lalfifornia m cominue mameorance funding i thess throe

sehipr anaas

(L Masaer Plam for Eduscamian: CEAE achecary was respansiblo for
indusion of vissal and performing ars among acadomic arsas
betrepin v all lavats.

The County Task Force on Arts Education will continue to work with state-level
stakeholders to support the followmg arts educanon pobcies:

STATE LEGISLATURE ‘0VERROR
* Foinsmns Ars Work Bram Program of the [akfamiz

= Lengrhentha sched
= Mandno a per popl allcamian Forthe ans
lhprnli'n:nlmh incluged on e @i e

- Ftdumimghuinhnqiuumm[nﬂm

ks in urbam areas, neTecrks dlsawhara )
= Support fegisiation m tha sahesor pradeation requinsman
for foreipn language and ans; both should be roquired

= Suppont lepisianion m devdlop assessment toals for ares educmien

STATE DOMMIES0M DN TEACHER CRECENTIALING
= Dvalop Camification of Dance, Theaor, and Medio Ars inscrurmans
= Hogquine inoreass in 2 coerses requined For 2l machors
1z be credermialiod
= Foquirg ans classes 25 of Tw Adminkrmes:
Services Credemizl G

= Wizri vz | npen pesaions on Commission with ams advoooes

arts for all

16

STATE BOARD OF EDUCENON
&wmﬂﬁq year-keng wemen ars oamicuia
m:ﬂ'mdu
an ams 25 an rsrucional tsl for mhes o m

= Supper the dovolopmam of 1zabeoks in dance and theawe

CALIFORNLA STATE UNIVERSITY TRUSTEES AHD OTHER HIGHER
ECUCATION METITUTIONS

iﬁmﬂmrﬂmmhnhaldWrrqnt

= Enharce wraining for those studying m be credemizled
ams wachers

= Accvakg reecrui vaachers fram ameng ans majors
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Mobilizing the Effort and Assessing Progress

The orginal pobication of the Regeonal Bheepring for Ars
Edncaton in Seplember 2002 was 2 vital firs step in an
ongnmg process of phrming and implemnentation by
stakeholders. Once the Blueprint had been adopted by the
L= Angeles Coanty Brard of Supervisors, the Los Angeles
Comonty Arts Commisgon (TACAC) and the Los Angedas
County Boand of Bducation (LACOE), each onranization or
agency identified 2 keaders, with the sypport of 2 eam of
pantmers free (ool on pages 11-15), developed a plin of
action for the smdegyfies) for which they have asmesd
responmbility. Becanse each smtegy represens a pisce of the
masion, acton plins onfold smulaneowdy inonder to Gl
the vision of the Blusprnnt.

Lk Soparvmer Jun Ensba sddros g frws aonesd MITS FOR AL
I March 3613, an Faecutive Commitise of the County ot e in

Tk Foree on Ars Edocaton, anthorieed by the Boand off
iz ey goide and momior mplemeniation of the
Hhaeprimt (see fenide frond cover), Comprised of represeniatives
a monthly basa in report on and analyre progress made and
prevvide direction as needed.

The orplemen@ton of the Bliepring & szfisd primanly by
the Los Angeles County Arts Comenission. The Los Angele ﬂlti-FHi-.h—-I-l—Hur-t—ﬂﬂlrlilinﬂrf-l
County Office of Fdution has hired n Arss for Al Projecy 0 Lem fackerand tanics Pober

[Hrector to manage [ACOES simtegies i the Bueprnt. Stafing wa made posghle thragh granis fom te Le
Angeles County Prodoctivity Investment. Fond e 2000 -2 and the Calidftrnia Ars Counal o 3HH -3, The Matonal
Endoswment for the Arts sapports saffing for 2002 6y the preent.

AETSFIEALLE v L baorm [l v r | Lowrin Schall, I

The gl Coonty Tak Forre on Ars Bdooiion, which carmies oot i work in sobmommibiees of partmers, was
comvened o Febmary 2004 in share and celebmate the achisvemenis of the Grst 1B months of implemenstztion,
including the offical Eunch of wew LAArES cog. Approcimately 200 siakebolders atended this first annoal Ars
for All Progres Report Meetng,

Los Anpales Courmy Regional Blusprim &rAs Bducsion. @T1S for all 17
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Terms

18

“The Ans" are defined & dance, mosic, theatne
and the vimznl arix, i there are State Boasi
of Edocation adopted standanls for each
respective d=opine (see beimw). Howeser,
thiz plan abo acknowledges and sspports the
roke of media, Btemary, and fidk ans in ans
educabon, and wiews the arts in @ contirmum
that encompases comemem oy -based,

Credendaled Ams Teacher —A cerofcated
teacher taimed to deliver arx instmoction in
dance, mumc, theire, or the visaal arts.

*K-1Z ars educEdon™— The mulifaceted
apprmach this Pegiona] Bloeprint
reconnmiends is that ssquemnt] K-12
arts edumbon be defivered to sodents
teachers, credentialed arts teachers
artists, b enhance and sopplement
mstmcion—working ingether with a
district Aris CoonBnatos,

The Beganal Blueprint Is designed vo address
“public school sTadems™ in all 30 school
dhstricts within Los Angedes County and Los
Angele Coanty {MBce of Bdocton
clasmoms because it is witton thee distnce
that the County coondinates services. Los
Anpeles Connry (Miice of Edocation
classrooms prvade comprebhensve
edocatonal programs o incanerated, abosed
and neglected youth in resdental facihites;
comrmmEty-hased prograre for at-nsk youth
fjuvemnile offtnders, truants, depouts and een
pareniz); and sxpport for school dstrics o
ersure that stdents with dsabilite recemve
the bt posdble education. LACOE also
operate the awamd-winning Los Angele
County High School for the Ars and the
Intermationa] Polytechnic High School.

“Schedisied Inva the school day™— My
responidents b the Blueprnt commentsd
on the imporance of afer-school programs,
currently @ common praciice in the delivery

of arts edocaton. Thes: programs have
prowided an ivalnable sinpgap in the Goe
of cuthacks that virfally elimimsted aris
echncation fiom the schonol schedule. and will
contimme o be imporant. It s part of the
mision of this Regioml Bseprint that ars
‘will be retorned to the regolar (perhaps
exteniied) school schedule, avalzble o all
siudents, and after-school programs will then
prowide enmchment i thes= sudenis beyond
the schoal day

“Sequentia™ ans educaSon = cummlatve,
with each umit of learning bailding upon the
PreviDs one, & opposed o learming thar
DCCurs on & Endem or oocesonal bass
anil or withoot reference b previous umis,

Vizual and Performing &ms [ VAPA] Standards —
Content standands in dance, rmic, theaier,
and visal arts were adopted by the
Cahiformia State Board of Fduction in
Jammary 2001 [downloadable at
futp:umins cale. v povBe st A i ang).

The standards paide schoo] districts in
developmg compeehensve arts edocation
progams at afl grade levels. The VAPA
stanidands are specified by grade leve] and
were developed thmoegh a collaboration
arnong, =hoal dirict carmeohom specahists,
teachers i each of the &t repres=ntng
the Califorma profsssional artx sdncator

of higher learming, and the Cahfornia
Deparonent of Edocation saff. The puiding
prncipls in deviing these samdands ame
comtaned in the Vowal oad Perbrmmg Ars
Framarork for Califorsis Public Sdoels,
Kimderparten Throsmeh Corade Toeelye, 2004
{availahle for parchase at the Califbrmia
[Department of Educaton Press,

1 B0 90540 or dewnload 2 oogry 2t
Feitpe. s ool o pose"re o S paframmaode. anp .
Thoee principles inchde that the ams e
core subjecty. each containing 2 debnct
body of knerwledge and skilb, and that
academnc Agor & a basc characteTistc of

i comprehensive edocition in the aris.

arts for all Losanpsies Coury Rogions! Busprin for Ars Eduzaion
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Santa Clarita Valley K-12 Arts Education Consortium Presents:

%// G@ifi Professional Development Qutreach « Information 2011-2012

Kennedy Centenﬁ%ﬁ%% cﬁ@ﬂ@(/ Program

The Kennedy Center'’s Partners in Education program is designed to assist arts organizations
throughout the nation develop and/or expand educational partnerships with local school systems in
order to establish arts-based professional development programs for teachers. The program is based
on the belief that educating teachers is an essential component of any effort to increase the artistic
literacy of young people.

SCV K-12/ Arts Education Consortium
The Santa Clarita Performing Arts Center at College of the Canyons and Castaic Union School District,
Newhall School District, Saugus Union School District, Sulphur Springs School District and the William
S. Hart Union High School District are members of the Partners in Education program of the John
F. Kennedy Center for the Performing Arts. Selected because of their demonstrated commitment
to the improvement of education in and through the arts, the Partnership Team participates in
collaborative efforts to provide professional development opportunities in the arts for educators in
the Santa Clarita Valley.

You will achieve a deeper Professional Development Outreach Outcomes
g7 :
&gf&' é:%‘&ﬁ?@’f understanding of the Teachers will understand:

beauty, depth and range «The definition of arts integration
of the arts. Presenters «The ways to integrate art forms with other curriculum
provide the tools and techniques for integrating the arts into your «The benefits of integrating arts with other curriculum

classrooms. Selected teachers pay a $25 Enrollment Fee payable

to The Santa Clarita Community College. (Includes all materials, Teachers will be able to:

« Identify Visual and Performing Arts Standards

supplies and refreshments.) Maximum 35 Participants + Construct activities to use for arts integration
Interested? « Evaluate the power of learning through the arts
- Complete the application. - Calendar the dates! Teachers will appreciate:
- Submit to your school district, - Attend the workshops. «The beauty and value of the arts in aesthetic terms

+The arts as a means to address human intelligences

- Complete the assignments.
it g +The value of integrating arts with other curriculum

-Two examples of studentlearning® - One Teacher Reflection Form
2011-2012 Calendar of Events
COHORT 2010 (Year 2) COHORT 2011 (Year 1)

April 25 Applications Available April 25 Applications Available
May 13 Applications Due May 13 Applications Due
September 12 Welcome Reception, 3:45-5:00 p.m. September 12 Welcome Reception, 3:45-5:00 p.m.
September 26 Tableau Workshop, 3:45-6:45 p.m. September26 Defining Arts Integration Workshop, 3:45-6:45 p.m.
January 24 Poetry Off The Page: Part Il Workshop, 3:45-6:45 p.m. September27 Defining the Power of Learning Through the Arts

X Workshop, 3:45-6:45 p.m.
February27  Scientific Thought In Motion, 3:45-6:45 p.m. o "
April 23 Power of the Arts Project Roundtable, 3:45-5:00 p.m. Sy Detry OF Ve Page: Part ] Werkshon 3:45 - 645 pm.

b AC £
Ting) Celebration/Reception February27  Scientific Thought In Motion, 3:45-6:45 p.m.
6:00-9:30 p.m. Santa Clarita Performing Arts Center April 23 Power of the Arts Project Roundtable, 3:45-5:00 p.m.
June 2 Celebration/Reception
T i 6:00-9:30 p.m. Santa Clarita Performing Arts Center
anta Clarita
ﬁi{mmmc ARTS Center
College of the Canyons
Santa Clarita Valley Consortium Members:
Castaic Union School District - Janene Maxon Saugus Union School District « Joan Lucid Newhall School District « Nancy Copley
Sulphur Springs School District « Kathy Harris Santa Clarita Performing Arts Center at College of the Canyons s Adam Philipson

William S. Hart School District « Vicki Engbrecht
Partial Funding provided by:

Kennedy Center for the Performing Arts
* This workshop/course was developed in assoclation with The John F. Kennedy Center for the Perfarming Arts and is partially underwritten by
the U.S. Department of Education and the National Cornmittee for the Performing Arls.

Title Il Professional Development Funds / Santa Clarita Performing Arts Center at College of the Canyons / Private Foundations
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FPERFORMING ARTS CENTER

2011-12 Arts Education
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.
A note from our Director i Performing Arts Center Arts Education
Tha succoss of our K-12 Arts Education Outroach Adﬂsur]f Committasa

program at tha Santa Clarita Performing Arts Centar

{PAC) at Collaga of tha Caryons has axplodad ths yaar! Rita Garasi, Chair Elana Halgasan
Hawing macka groat strides I our afforts, and with tha Jarnes Backar Do Diea Jacobson
contirued support and partnarships with all fvo school Armi Balli Hathy Ballar
districts and thelr complementary parant organimtions, Ramo Balli Charlotta Kleaman
v st yoar reschod oot & more than |E,000 sudorts i
with dazans of mectting school asamblics. fva PAC Erica Batz Frank Kleaman
bus- e, and countiesx dassroom visits. ¥y also hostod a Liza Bloom Joan Lucid
number of mult-weok resdendes that sparmad the arts, Hichalla Buttelman Janana Maxon
Induding In thextre, danca, mesic and aven Sim. Mitjl Capat Randy Mobarg
Draniel Catan Floyd Moos
This year, tha Arts: Education Cwetroach program Shard Coleal A
Is adding something new: FACioges. Yo an work with ane paem
your school, FTAIFTSA, PAC or ASE sapport groups Mancy Coplay Lori Maris Rios
to customize a PACkaga using a modal that brings Wicki Engbrache David Schutz
cost-affective arts education expariences o all of your Judy Fish Doraan Shing
Outraach m::h: :ﬂiﬂf;:: ! Jasmi r Jack Shina
=] T arts

5 Anna Frutos-Sanchaz Diana Stewart
Collepo of tha Canyors has contieenlly domonstratod s Carl Goldman Carria Subottin
lmadarship in arts education and Is at the forefront of Jari Saratti Goldrman Ann Ungar
oreating maaningful and innovative partnarships with all Rick Gould Sabrina Uttor
mamibars of the community & spadal thanls poes o B Cribbons o 2 Warrick

COC Chamcdlor Dir: Dianna G.¥am Hooks Intarim Yice
Presidart, Assistnt Superitendant of Instruction Shallay Hahn Rosalind Wayrnan
D Aoyd Moos; tha PAC Arts Education Adviscry

Comenities, and Hs chair, Rita. Garastas wall as all K-12

Suparimendants and Assisiant Suparintendants {MNancy

Coplay.¥ick! Enbrache, Kathy Harris, joan Luckd, fanana

Maxon) who have jolned ws 25 consortium partnars.

¥¥o also thamks the PAC tmam, parontitcachor groups,

prindpals and, of coursa, the teachars and studants K-12 AKTS EPGECATION
of the Sania Claria Valloy whosa psionate and vl

participation continues to make cur pRogram o

sucoasshid.

It ks incredibly rowarding to ofior this leval of ants
eduwcaticn and immsersion. Tha stores, smilles, and
“aka” learning momants are plentiful, and wondarful
to behold The 201 1-12 season Is shaping up to ba tha
best: yat, with surprises in stora for Spring 2013,

=0 sty tunaed!

Adam Philipson

Managing Director P
Santa Clartia Performing Aris Center S _.“:. J

ELs Ly K L i i AT n I e,

ek ek g ke EDISON

= T S

Y T

i lsmunl
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S5anm Clarita Performing Arts Center

Arts Education
DUTFIEAGH SEASON

201112

Gfis 3 E7 B B i0iii2 P
ﬂaﬂﬂmmunma EEEEEEEEEEEEN -
The Gy i Gl — Tﬂi':u.h:lhm [ | | 2
ﬁﬂhuut!ﬂ'tllriﬂ—mam_ [ AR AN EE NN F
Pisscec i — Wil § Co EEEEN 2

_Ilﬂﬂ'ﬂlﬂ—m&m. EEEEEEEEN 2
_THlﬂﬂlﬂtﬂlHr—FﬂmﬁihﬁThtz EE RN RN NN 3
_IHHIIIFH_HUHHHH EEEEEEEE EEEEN |
T Jo 8 Hernandes Kol EEmEEm 3
_Ilﬁhﬂul EEEEENEEEEN i
feadra iy Grumschon EEEEEEEEEEEEN 4
_Miﬂ Mong e — Helios Darce Theter EEREEE 4
_Tllainnawt—liubmm o Grow On EEEEEEN 5
Samile EEEEEEEE EEEEN 5
Les Chanfeissss — SO0 fesemblies EEEEEEENEEENEN [
Limle By Frog — Fasstw ok Mask Thears EEEEEEEEN [
Metales WS M eican Bras HEEEEE &
Renni ¢ Hards REAN EEEEEEEEN 7
JIZZR EAGH Clinie s e mibly [ | | 7
H:i!#i Fiathon — T Vaka e NN N ]
The Crayen Coorl o The Coliori s, Wenderlol Rainbew Ball L B
Coendios del Al (Tree Taes) -Pesbcad Phiyes ] ]
D EEEEEEN 2
S Sad/She Says — JarrRERCH N EEEN g
Calowr Foen lion - Tj3 P odacions EE EEEEE N EEE 10
Puppel Making and Pedcrmancss — T3 Prodec s EE EEEEEENENEN 10
Jedianesd Poseel Making and Perlermaneas — TP oo EEEEEEEEEEE 10
Soryisiling (hrough Shadows — T3 Profe: foes EE EEEEEEEE®R 10
Lisla Washing ton Dancs Thaatre EEE 10
Mary Pigiiord insilate EE EEEEE N EEE 10
Desw Cirels — Ramo Deams EEEE EEEEEEEED 11
Beal T (Odids — Pema Deums EEEE EEEEEEEEN 11
Tillany Boag EEEE 11
Mgk Woyemend Theatre Wiriishep — Fasaw ok Mask Teae EEEEEEEN
Seulpliag A Face —Fastuok Mk Thals EEEEEEEEEEEEN
Mstigdnfca wilh Ealo Fina EEEEEEEEENR
Firee Young Heg Kas EEEE EEEEEEEREN
g Shalkespaare — DOC Woek s [ W |
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The Santa Clarita Performing Arts Center is proud to male available a wide range of profess onal
performers with national and international experience o entertain, engage and educate your students.
Professional artists will bring multi-genre, multicultural worls @ your school's performance space for
dass groups from 60 to 00+ students. Al asemblies are based on availability, and many come with
accompanmying study guides. Flease pay dose attention to show requirements. Unl ess otherwise noted,

the iollowing assemblies are available year-round.

I_A.Dpﬂra Foer more than 70 years. LA Onem has
Pro-duced EOuEhon and SUIMeEon programs that emhrociuice
the joy of opera 1o ters of thousands of young sucems LA
Cipera’s awanusinning programs oorfnie to achieve the
highest sandamts of arssac excefence. These fun, meacive,
45-mirune redtal programs are designed for K- 12 students
and feaiure LA Cperas profesional artists

“Blng Out Lowdl!™ - Mo expenence s necessary 1o get
the most ot of this program that festures ariss from the LA,
Cipara performing operatic Svorites “Sing Out Loud™ prosides
hismorial badsground while referendng modern meda (§im and
TV} o show the connections. of fimiler stories and music with
tradrional operatic sbecs

Age Group: Grades €17

Foes: 900 single; 31 350 back-to-badk (more: than teo
periormances an be provided)

Renuiremanes A hned, acnestic piano N the peromanoe aea

The Crayon Court — 113 Productions which 2k
prowedes Workshops and 2 Bus-n thi year (== beiow)) contimues
0 prowide it incredibles 2sm=mbly program to the: shadents of
Santa. Carita A shorierverson of ther brper production, the
adence & mtrodured io Colomometry [the midng of oolors)
by Cartton the Chameison and members of The Crayon Cowrt
Age Group: Grades €]

Mvmilabdicy: Tearmund

Feex 3500 snple: 2800 ack-in-back

Requiremenes: Siage amm

Wil E.Eﬂ. A mutticutteral thestme company known for
preseming eattng adaptahors of dasic works of eranure for
all audiences, VWill & Co's perfomances are peared towards
promioting iteracy and connecting dinsctly 3o the Calformia
WVAPS, comtent sandands The troupe of costumed achors amiees
with a trurk of props and a backdrop for engaging
presemaons that are adaptable to any space. Each play &
highly imteractive and uses S1ders in the perforrmances

pos et gl

“A Midsummar Might's Droam®™ - “Ourg aud=nes
wil be delighied by the postc bnpege of Demetrive Helera,
Hermiz and Lymnder, lovers who pet cresroresed by tha
“shyevwed and kravish spriie,” Robin Goodizfiow:

ipe Group: Grades 4.1

MMnocchle™ - Based on the fakan dassic The Advenbres
af Finoochio weritten by Carlo Coliodi in 1683, this phy retelk
the riory af 2 wooden puppet named Frnocdhio wha, through
the loving rebiborship with his rves; Geppetin, eams wlishbls
o about kindness, courape and honesty

Ape Groop: Grades K4

“Don Calxwota™ - Trzwling the nation on hes ques to
become a knight and o fight for the honor of his beloved
Duicinea, Don Qunmie rides throwph the desert ol Lz Mancha
with the ever-hithiid Sancho Parea ot his side in szarch ol the
Gofden Hedmet of Fambrino,

Mpe Group: Grades 4-117

Feos 51000 sngie; £1 350 bark-bo-taci {mone: than two
perfomrances o2 be provded

Regquirersencs &n open playing 2 performance: spare and

8.0 sudernt woherires. per perfomance.
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Faustwork Mask Thealre - Founded oy Arssc
Dhrector Rl Faust in 1983, Faustwork: Hask Theatre has been
commited o esplorng and celebrating the art of the mask by
chalienging and delighting audiences of all 2ges with a unigue
syrthess of theatre, physcal comedy music, dance and postrg

“The Mazk Mossanger® - A senes of wgneties mrgrg
from comic to bearre: to poigramt highlight this show tha
ilrmninates and evpands on the concent of the mak Afiera
brief mock- lecthure about the myrad tees of masks nodthres
throughout the workd, perormens demonstrss the poses af
tranaformation by aseming the emoboral Sates s T
each mask Full rasks are wom on iop or on the back of the

d, creating distortions that bafe the sy= and tickle the funiny

SN,
Mpe Garoup: Grades 3-17
Feac L8000 single; £1 250 bark 1o back

Bequiremenes: none
*4 LPECIA MIOTE: Please == “Specal Lirvied Engapements”
belpw for an excting 2zembly aferng weth
Founde=r Ach Fauws, == well 25 the FAC Almosdt
Fres Family Senes ofiering of
the 2bove: il show on

Harp and Flute/Arpa y aulos - an enseitie
epired by two of the: most ancient mstruments: 0 the: hsiory
ol our cutiure — the re and the tibia jor auios} —Ampa y Adlos
retuTe 1o our sezson. The: program encompasses music fom
the Renareance: up 1o the present doy wath the: belied that, e
2z it i mportant to understand the muse ol e past & & vial
io play the musc of our brre The duo specialize= in conceri
erctures in both English and Spansh ha= beer very active i
community conoerts and edursioral programe.

Ape Group: Grades -3

Foes £ singie; 2450 back-to-badc 3515 trple

Reguirernesns One chair 2nd two microphones
Joe Hemandez-Kolski — & s tims HEO) Def Poet,

"Focho joe™ & an actor and writer comemithed 1o oresting work
that crakenpes the audience whils making themn bugh As a
smaben word poet, jo= periormed on the =xth season of HEO s
Aumee ] Smmors Presents Dl Postry, and ourmentiy tours the
couriry with his ecuredperformance “Refhad Latino Pride”
#e a teacher Hemander-Knldd oontimues 1o work with sevenal
orpanizabons throughout Los Anpeles, teaching Hip-Hop
Cukure 2nd Spoken Word Workshops. He ourently hosts
Dieriflezt 10, 2 posisve: performmanees b for High Sdhoo
Feriorming Artsts

Age Group: Grades 7

Fquirermeres A micophane
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Renaissance - Bringing back that Tsfiow A Cappsin”
Aenararre & anal a mppels, Srest comersgyls, doo-wop
=png quintst that domaticaly neoreates the street oomer
evperience of the 50k and S0 through oeatve aTanpements,
rich Farmonies and mefecties arecdotal humor Mot oniy aboos
doo-wop, the group alsa oreates a unique and corssent sound
touching on posped and dassic AAR Their performances
trarerend rateporizhon by merivining socal and ofural
awarenss themes into thesr music, which offes “food or the
spirit as well 2= the soul”

Ape Group: Grades 3-17

Fees 3 1.000 sngie: 31 800 back-to-back

Aegquinamants A performance ama

Andrew Grueschow - 4 Lo Anpeles boroed
peTimDnst with an interesst in music from around the: weorkd,
Argrew Sudied the musc of the EBwve and the Dagomia
people n Ghana, Wt Afria. He 5 2 member of the Zadonu
Africen Must and Dance Company; which & Eatured on the
Al soundirack, and, together with the Hands Oin'Semble
{an award-winning perouesion sreemibie), czn be heard on the
recerily e “Pree of Persn” soundirack. Hes comeodum
often fonzes on the muse of Ghara, and compostiond
performanoe of argnal worka.

Apge Group: Grages K- 12

Feex 4375 snghs 3450 back-to-badk; 2675 tmple
Aequiramants Mone

Helios Dance Theatre - a righy prased, Los
Angeles-based comemporary dance company founded by
Laura Gorenstein Miller in 1996, Helios has premiered and
peerformmed &t LICLA'S Royce: Hall, REDHCAT The Caeaty Center;
Caldrts, LISC, Lincoln Cemter in WYC, 2nd The Royal Opera.
FHouse in London. s chorecgraphy — a mix of cassical,
contemporany 2nd pedesiran movement = & 2 wonderful
imroduction for audiences nat et Smilar win the poweril
soryteling poterial of cortermporary dance. Through a
company af dance artists, Helios sirtees to oeame dance that
esplores emotional contertt and storyieling adong wih

“Boautiful Monsters™ - n ths oeative pece irspired by
childhood dreamrs and nightmares, the dreame> bz armoHaresos sy
capthvated by — and fighm=ned of - the creatures of the: reght
\i=ng animal mapery and ofher drmm subjects, the: work
nciudes an audo dooumentary colbge of dhidren @iong abous
their drearms, as wel =5 2n orginal animated fim made by Chrs
Miller (director of Shnsk the Third). The audience esplores the
connections betaren dream and danes inthis special
rieractve program which shows. suderts an approachable way
mito the world of dance through the: recognition of movements
and meanings from their eweryday e

pe: Group; Grades 7-4

Fee: §500 sngiedd 1,600 double

Raquirements & pericrmance space
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The Gizmo GU}'E — Presanted by Ferormances o
Grow Oin [wesswptgouarg] and the PAL, world-che ppplers
Alan jacobs and Barrett Feler, have besn perfonming ther
original comedic jupgling mutines sinc= 1787, Highlghting ther
blerid of diverss tairrts, The Gimo Guys sxocine the
importance ol math and soence 1o therr jugging expertise
whie emphasmng the nepe=ity of practios, cocperation and
e
Age Group: Grades K45

Avathablley: May 11-15
Fasa 1,200 di i
Requiramants: Mone

SEI'I'IIIE — Anather Perormances to Grow On and PAC
presentation, Samite wes bom and resed in Ugandh and ' on
hi= way to becoming one of East Afnm's most accsmed
faditl Ha periormesd throughouat LUiganda until (903 when he
wis foroed 1o flee to Koy 2= a poftticed refugee. He ermigraied
o the LS. in 1987, and in 2002 foundsd Musicans for'Wodd
Harmory (weavamusconsioryoridarmoryorg). The 2009 fm
Talang Root TheYeion of YWangan Mhathar ako features his
ongral wore. Samite sings orignal and traditional songs in hs
mother tongue, Luganda while playing on the lalmba, rermia,
gy and vanous Subes,

Age Group: Crades K- 12

Aovallabiligy Sep 2630

Faex £1,300 doublx

Requiremanrs: Mone

COC Assemblies - stcert snsemiies o the varices
Performeng Arts departments 2 Coliege of the Canyons are
aka madanle for your school.

Los Chambatmos — Tour students wall have an opporumiy
10 become part of a. dhorwhen CO s own women's choir
periomns selected chorad peeces and leads shiderms in sing-
alongs Songs are ap=approprate: and eagy for sudents o learm
:|a'l.'lJ‘_r.

Age Groupc Grages K- 12

#Aovatbhilry: MowDiec Mondays or Wednesdoys bebaeen 10
ALITL 2ol Moo

Faax 2350

Ragquiremanis A tured, aoousts pano inthe periormance aea
= required for all asemibbes
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PROFESSIONAL uUTREA::H'.'-i:"P'PnnTLlﬁlr!E_'s |

Speclal Limlted Engagements: - The
fellowing artisis and companies are in Santa Clarta for a
limited time while appearing in performances mot

bean kind enowgh to make themsclves available for special
assamblies at your schools. Plaase contact the Arts
Education Jutreach office as soon as pessible to saoure
your performance dates.

Faustwork Mask Theatre

Sept. 30-0ct. 4, 2011 - Aob Fawss, Foundes and Artestic
Direcior of this sasnd-winning, workd-rencrened company, wil
be paiiabl: o provide 3 spedal membly produciion of “Lite
Big Frog’* His shows have toured thezters, festivaly, unersities
and SOOI, and the Company has maoes appearanoes arnund
the worid Mc Faust has performed and choreographed with
Piobobe Dance Theater, Martha Clarke, jules Feifier, Margrove
ard the Faul Wimer Consort, and designs and orestes the: masks
used in Fastwork performances. His masks and soulptures
made from wisod, leather, celistic, neoonens, oF nge - ane
primarily used on sage, but @in oomsoraly be seen in galleries
See the onginator af work for a limited timed

“Littla Blg Frog™ - In the Feart-sarming and quinicy reteling
of the: chsic Grimm's firy tal=. "The Frog Prince,” Liste Big Frog,

who hes been “emed with 2 e that rearly mised,” inst=ad
oecomes a realy big frop bis human Fend Bud & the madvertent
recipierit of Fairy Frog Mather's nsty magcal powers becoming
an ant,a bug, a royobes, and rore! All of this utioes moss,
puppets, postry, st 2nd comic dance {0 iluminae themes of
tnierance for others, sl arorptances, reverence for raiure and
respert for 2l oceahees preat 2nd sTal

Age Groug: Grades -4

Faes 3875 singh= 31375 double

Requiramants: Mone

-

Metales M5 Mexican Brass — Mow. 8-10, 2011

Linting claszical and world music, a conmemporary repertoie and
Pops amangeETents o progams el rangs through the: brass
fterahure and beyond, these: fee young mesitans break the barmiers
of muscl gennes 2 they ke the Bies, Opera and Barh 1o the
roads of Michoacdn Meswica's Iesding braes quintet wes Dunded in
005 m Morefiz, Michoacin, combining the sidls of fne caical
cramber music with 2 non-siop meaction with the audience
Age Groagp: Aithough M5 may be approprate for all apes the
FAL and ArisEd Owrtrearh mecommend this ezeembly for

prades T2

Foe Speril fee armenpements c@n be =1 up with the

Ohurtrearh offios.

Requiremants: Performance smre

Spadal Motz M5 vl be at College of the Caryons for a free
Master T for Sudents and other meresed martes on MNoe 100
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Rennie Harris RHAW - March 22.24, 2042
Mickaamed the “Ambessdor of Hip Hop,™ Rennie Hams brings
hiz. Puremoyement superience 1o the Santa Clartta Valey
Dirfemn by comemuniy outreach and education {incuding
lechores o deemes os wed] a5 mertorship, Harrs created
RHAMY, a yourth-driven company irspired by the cveraheiming
miere=t from {eens and young adubs io join hs intemationally
rencwned company: Remnie Hams Puremovement. Ukimatesy
RHAMY is. 2 traning compay thet teaches i pre-profesioral
thneers aboit profecioralem, production, Strest Dance
History and technigue in the varows styles of strest dance, such
= Campbed] Lodkng, Fopping & Boogiog, B-bow'gr, House
ad Hip Hop dano=.

Age Group: Grades 4.7

Foes: Special fee amangemenis cn be st up with the

Chrtreach ofice.

Roquiromants Performanee are

jazzREACH Clinic/Assembly - apem 1112, 2012
Establehed n |94, azfieach & a nationally recognized Mew Yark
City-hamed 53 (23} non-proft organimbon dediczted to the
promotion, parionmance, cretion and teaching of jarr must.
Through the: preseniation of inovative, widely achimed e
ruti-medn eduatioral proprams for young asdences, castvating
main-stape concers for general audienoes and mibrmmatve cinics
ard rasterrlasses for shider musicans and ersembles, R
= shearffacly dedicxied to fostering 2 grester apprecation,
awareres and understanding ol this ich, wial, svereobig
American art form in these sparial 90 minute dinefasmamiies
profemional musrizns wil work with your schoof's musoans and
musr groups by kstening and ghving espert feedback and
commentary folowed by 2 specal assembly perormance!

Ape: Group: This prossct & speraly dnected at grades 7 and
{Faes: 51,000

Raguirermants: Mone

SPECIAL NOTE: arrfleach & m Samta Carita for an ArtsEd
COutreach Bus-in and reguber periormance on the P& Mamstage
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PROFESSIONAL OUTREACH OPPORTU HI'_II"I__EE :

This year the PAC hosts five diverse, edocational, busin performance op portuni tes for your sbed ents,
providing them the op portunity to experience high-guality performances by professional artists on the
FAC s Mainstage. B us-in performances are free on a first-come, first-served basis for schools with small
groups of students. Schools will be charged 35 per student for groups of 120 students or more: Seating
iz available on a first-come, first-served basis and reservations are required. Plese note that schools
must arrange for transportation; the cost of buses is not indeded. 5 cholarship opp ortunities ame
available. Please contact the PAC K-11A&rts Education Outreach program.

T]3 Producions - Dedicmed o producing quality fee
theater that & parsopatcery, fun and educational TR
noorporates puppetry arts as it foundation and Lses mary
different. styles of the: form 1o introduce young audisnces 1o the
waorlds of theater, art and misic. Performances hawe besn
praised by parents and teachers allee for the company's high
le=erd of professionalzm, as wel x5 for the show's abilty 1o holda
shudert’s attermon. Formed in | 998, the company's artishic
dinescton, Thom Fountin, is 2 teo-time, Emmy-nominated
performer who aversess every apect of each production and

DCORTESENRIE WOk T L

Tho Crayoen Court ot The Colorful, Wondorful
Ralnbow Ball How. 1 at 10:30am - Ar eqpanded
version af ther school as=mblies, the entire world of the
ri=active, muti-medo musical and puppet exirssgann alows
Te Vaka the auddence to evplore: the worlkds of art, color and music

through the presamiation of a whimsial kingdam where
"“"d,l""':,-': P:_-h" = n":tl' 10 -t 1“’“-" ravors come 1o He The audiencs will ssperisnce
From Tokebu, Toaiy, Sanoa, Cook shinck, and Mew Zeaiand, Cikamomesry [the mixing of coiors) whis enjmying e tres
'_‘r'd.:_-'” S e e D:_H'm dimemsional story and muscal numbers like “fou Cannot
oa'L, Te'Vaim L e rhythimes of the fiog drum (i), : Flinyrme with Orarge” and “Mi= Black and White” Studerts in
comibined with tradtioral and comesmporany Fetruments e the= aucence particpale with professional performe s 2o they
e Foyemiots stk stows Fal g Hljpieoe: oy iy bring 10 Ifi= some of the: show's most popukber production

Merw Zoland has Er-c?'u.r'.a_d the o with :‘1_’:' -':E"'- rumnbers The show 5 most approprate: for pre-K through the
costume and dorce of the Soith Pacic snce 1997 From srord prade.
timeie= roots in Fohmesa, TeVala ks noorporated ge Grop: Grackes i

comemporany imusnces to eate something that & new,
refreshing and =g
Ape Group: Grades 4.3

The PAC is prosd to ansounce thist Te ¥oka's evening
performance on Sendoy, Oct. ¥ (o free community event
on the thegtre’s Mainstage) has been sefected to be part
of the World Festival of Sooed Music 1§ doys ond nigivts
that fill LA"s mojor theaters, churches, smogogues,
tcrrlplumdnu:tdu-u'mu.

\""' LOALD FISTVAL OF

FEHEI] MUSIC
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Pushcart F"-E'f&rﬁ An award-winning professional
theatre and arts-ineducation company for young audiences,
Pushcart programs ofier the firest artists and arts educabors
aaiabie in the field, bingrg the: best of thexine arts to young
vEwers in schools and ol theaters

Cuentos del Arbol (Troo Tales) - Jan. 27, 20112
at 10:20am — Approprate for al ages thes musical - drasm
from Spanish and Latin Amercan okdore - & desgred 1o ring
Sparish 1o e by beng presemied in 2 biingl format, and
offerng proud stories of the nuftural herstape ol Spam and Lan
Armerica while 2o providing aores o the arts and arts
eduration without a bnpage barmen

The cemerpiare of all the sore & 2 tres: (Un Arbal) that has
sheftered, shislded and nurtured countless characters who have
pe=zed by her over-the years Filed with 2 fiesta of Latino and
Hesparic themes, indigenous in locle, b universd to the
tuman experience, these siones ae ahount dreaming dreare,

seting poak, rsing o dalenpes and les=ping commitmeres
Age Grouge Grades K5

To make reservations andlor schedule school
assemblies, please contoct the PAC K-11 Arts
Education Ouitreach m at §41-361-3041
or emall us at PAC, (Doanyons.edu

o 690 0 9

TAO Drum: The Art of Japan Drum

Fob. 13, 2012 at 1k30am - Fomed in Aichi, jagan, in

1993, this efte company of 13 dnommens & made up of young
drurmmers wha not only are trained i tradiboral [aparese
drumming siilks, but ako bring other tradiional instruments
inchuding Shakufark (bambon fites) and the Sammen.a
sringed instrument that most ressmbles 2 bann

TAL s modemn @ie on the traditoml @i art form males s
of nnoratne choreograghy and contemporary mstumes, whike
rRrtAENNg precson, energy and immense samina — tradiioral
halimaris of the tako dnrm expenence.

Mge Group: Grades &1 7

jE.ZIREAI:-H Establizched in | %34, priAEACH £ 2
rationally recognmed Mew or Ciy-based 501 (c) (1) non
profit organization dedicated 1o the promosion, periormance,
oreation and teaching of jpzz music Through e pressrrizton of
IMOwaiive, wiclely aockumed ve mul-media souczional
programe for young audences, captating man-siape concerts
for peneral aucences and informative dines and masherclemes
for student musidans and ensembles jarzREACH |s steadfasty
dedicred o fxsienng a preaier apprecation, saareness and
understanding of this rich, vital, sverevobing American art form

She SaidiShe Says

=April 13, 2012 at 1:30am - The oy and
Stahx ol Women n jazr & 2 comprehereve program
highlighting some of the many important achevermems of
f=male composers, ameanpers, ingrumertalists and voolists from
ey Hth cemiury through present-dey Using LIS and 20¢h
Certury waomen's history = 2 badedrop, She SaiShe Saps
ceinbrabes the Fves of some of the many courapeous, creatve
women who have dedicated their ves bo the senoue sudy and
practice of prr musi

#Age Group: Grade 7-11

Augment Your Bus-In

While at your wist o College of the: Canyoms, owr gaff o belp
you malke the most oot of you experience by helping you and
your studients explore the campe: from tours af the PFedorming
Arts Center Art Gallery or Library: to walks through the
Shudert Cer=r or Honor Grove. Flease contart us to amang=a
secial addition to your trip, nduding 2 COC Art Gallary
Tour or Back of the PAC

9 09 0
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Aurts Education workshops = based on the specific requirements of the California VAR Covtent
Standards = are highly fexible, interactive offerings that can be fine-tumned to meet the needs of your
classroom and!or owmriodem. Geared towards the needs of temchers, owr workshops have the advantage
of being completely padaged while, at the same time, kaving needs-based adjustability. i you are
liokiineg to ook one of owr worlshopa, please note that this is the perfect oppor tnity o create o
PACKage for your schood or disrict by devel oping a comprehensive program that will bring professional
teaching artists to each grade of yowr school based on your spedfic needs.

twn dases of up 1o 50 sudents, provice 3 highly meracte.
program that prowices 2 continuods experience from
ldndergarten through thind grace.

Color Formatlon - Sodents lsam how seoondary colors
are crested from primary colors through: the use of ight, water
ard peis, and how to see oodors I raLre

Puppot Making and Performance — Sudenis e
oonsErrton paper and oryans to maie colorful fsh puppets,
peromming with them in 2 ving aquaram.

Advanced Puppet Making and Performance -
Sturdents crezte puppets wsng paper bags, oo, aeEpe paper
and their magnatons. They will then bring their oreations to e
N smple soereeros orezted by the: shudemis femeshes

Storytolling through Shadows — Cradsd rio ol
production groups corssting ol three or iour studens, sach
production goup wries a ons-ne story conesting of chararier,
propis] and s=ting. They then desgn and make sradow fpores
D0 perform their siory.

IMooe: Shackow stage with Ight sowee & proaded.

[Fees: S0 per class; mudtipis cheersthack-tn-barks are waibbie,
piease contact L fDr rabes and amanpemeis.
Rerguirermeno: Wiork bies materak ane proaded n
pre-made its; howeser, schoocks well need 10 provide: @pe: and
sty s

Lula Washington Dance Theatre - 4 croer
e over the past years, Lula WWirshingion once again brings
her dance workshop 1o the Samta Oarita Walley, Her | 2-seion
workshop has been green 1o 4th- and Sth-grade: clrses at many
=choois aireary and culmirates in 3 ore-dey dance performance
an imtroduction fo dance and dance voczbudary, shaderis
proces=d to ez mportant findamemais e correct posture,
the vanious panres of danpe and the: bast movementw/positions
antd vorabubry of each ol those discipines.

Age Group: Grades 4.5

Feox: Special f== armanperments tan be set up with the
Ouireach ofice.

Requiremers: Mowemen mae

Mary Pickford Institute - in 17 rrerive cemes M
Festruciors e students nthe oeztree process fom
concept o complieted produrtion. Students are guided throwgh
2 step-by-chep joumey = they complate 330 5-minute,
rarmarve videos By the workshop's end, sudents will i masy
rat just new digial sials, but an undersanding of rarmate
consinuction a confident mindse that =nables thesr to
artiniae ther meperences, and a foundation for 2 Helong
worishop mests Calforma Educational Stancands in Englsh,
history and medn eduraton.

[Fees: £3 £00
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Remo Drums - From the: plains of Eurasia and rain
forests af Socuch America tothe deserts of Adric and
mouwrains of Morth Amenica, maniond has been drumming
since the: begnning of time. Chver the oemuries, a5 damming
hiass grosen, unique pemussion Metruments have evoked from
ey cultures around the workd oezang an art of drum making:
that & a5 old and as vaned as tre art of drumming isef

Dvum Clrde - Drumming = now sed around the: weorid in
srhools, hositals desmormes. and for many larpe corparations
= 2 tool for tram hiildng, o redre sres; srengthen
comimnity, 2nd 1o bresk down socal, economical and rcal
bamiers Most ol 2, it & AU and CRAEATIVE! (Feose note that
the D Cicle oon ol be: odinpted jor an emembly or modified
to it 7 fem-tn- [ F-s=mion workshop: pleaos montot the Aty
Educotion Offiee for more infi)

Fee 175

Requiramant= A brpe, cleared space for sudents, such as a
playground {to ke able to form a ool all drums and
PErTLESCH instruments are proseden.

Beat the Odds - A new additon to the Aemo Drums
programming, this eight-sewson workshop imegrates activities
from comtermposany drum orckes and group courss=ing 1o teach
kil =ch 2= foru=ing and [stening, t=2m buiding, lmdership,
epressing f==fings. managing angen'sires, ermpatiy and
gtitude The program serves an entire dasgoom Jt te =me
time and & nchsve 2nd culurally relevant, and does not beer
the stigma. of therapy.

oo Piez=r speak with the Amsstant Supermendert of your
[District 1o discuss special rates for a paciage.
Raguiremants A brpe, cleared space for guderts, such s a
papproud [ be abie o form 2 cirde].

TIfFHn'_.I Bﬂm ~ # Hip HopiStrest dancer, choreoprapher
and edurator, Tiftary has besn teaching dance for mors than |15
years, spacidimng in Lockn”. Her strmuiating CAMVARA, stancirs
based workshops in Hp HopSbrest Dance mrodures studenis
i the: history and oufbure of danoe. shyles 9uch 2= Loclan,
Foppin, and B-boyin{8-griin’ (Breakdorce]. The workshop
culmrates N an mberactive, student pedormancs where they
present ther cresirve work and p=iebrate their growth and
roes

Age Group: Grades 3-8

Feas: $65s=mion; workshap lengthes 1o be determined with
erterested schook

Raguiremants Movern=nt sace

Faustwork Mask Theatre - as novsd on pag= &
Farstwork ako provides the foliowing workshops on it mask
based performances.

Ape Group: Grades 517

Mask Movemeont Theatre Workshop - Witk
fhestm mime ard danes sxerpses, characts deeloprment,
TPV EIONS wWith masis and the mreation of short sietches,
these seions ==ek io provide an opportunity for pertiopants
o experiznce first-hand the power of tarsformabon through
mazlz Al the mme tme, the: workshop will loster asarenes of
the mportance of movwesment, posture and pech re in theatre
and dance, and faciitaies improven =f-mape and s
expression in everyday e whils improving strength, Redbiy:
and foous. Apes | .

Fees: Workshop-lengih dependent; comtact Cuirmach offics.
Raquiremants An open area with ampie room or partopans
o move freely; loose fitting cothing, sweats, or dance wear; bare
feet, imnns or danos shoes

Arts Commission Arts Blueprint — Phase [
Page 66



S

PnnFEssmﬂnL du‘l’ﬁ‘e"%"

Maskmaking Workshop: “Sculpting & Faco™
The suadertts wil Tuipt in day, working towad e complegon
of an epresave Ge fom whidh they might lzer ceeea
firesresd masc The foous will be on scupring a face with spedic
ermodanal comenttha wil pojectwel fom al anges Teadvers
will b2 given amasimakdng Echragues hardas o maskmakdng
foloan

Age Group:Grades 517

Fester VWooricshon- ength depend enit; conas Oierench ofice
Requirernere Hore

southern: Haly's oral taditon while a1 the same time reaching out
to 3 conternporary audence, MUSHCNTIC AL repertoine
nciuces both traditional and cngnal compoesiions that conned:
e soi e alan tradmon with the mdvacusl esxpenences of
mmigrants in Sorthen Califomia A vanety of tradisoral
rerumens are used, incduding Te Gmborieddhriy Te pupdl,
ard the: dhitama baeme, 2 wel 2s castarets, the mandalin the
mandoly. the Greek bousoul, and e oud

Materdal Muslcal Instrumonts  nhe
warkcshop, Eneo Fina feadhes ssdends how o e musical
irETumets wEng recycied maerak lkoe paper phtes, plasic
bags toothpidcs, ice oeam side straes and nubber bands A2
the end of fe workshop be leads 2 fstve perbrmance with
1hese irstrumens.

Apge GroupiGrades 37
Feer 47,000 for gxwesk mddency

Requiremenre Mone, all maerak are proaded

Aimee Young Hopkins - a perrme: srger
waoal irnsrucon Hoplrs Fas prformed all ower the cowntryas an
Aristinfegdence with the Mesoda Children'sTheat e Her
s warkshops imroduce sudens to brexth comtrdl, pRdh
e Hing, i, mehody,ard harmong: Saders form a muscl
ersemble iInorporaTyg musal elements ach o ceady ber
termpa, dyramics, riyhm paseTs, pitd, and enundagon, whis
aka refdecting on whiat ey have eamed

MAge Group:Grades K- 17

P 130 semdory weorleshop lengths 0 be determined with
imeresied schook

Requirerners M one

CoC Wﬂmmpﬂ- ~ irsonuctons from B Coliege of
e Cangors perdorming ars depanmenns prosde ongoing
waorkshops in mrikos geores and e ©inoogho the
school yar

lNuminating Shakespeare - "0 Wektine, 00
Thezre Deparment dal; ofes aorehourworkshop for
teachers and Sudents wiha would ke to eam o mad and
perfam Shakespeare’s plays with beSer compreren@ion and
mare enyment. Host appoprae Br teatte and Engish
chizees this workshop foomes on dalls sudh & sarson,

oupp arting he werse (i, and harding angtesds The warlehap
indudes pracial, easy o fliow eendses 1o help $e shudent
actar conguer 2 few of e drallenges of acing Shaleespeare.
A bsilry: Pl Sprng

Fee 3115

Requirernente Hane

PAC's Almost Froee Family Serles - Our contnuing series of ourstancing famiyfooused performances are priced for

thee family to erjoy? Alchough our Almest Free Family Series performances are not avallable during the school weel, machers can
puE ogether & proup of students o see these performances. WAPA, Sondand Teacher Snody Guides are svalabile. Ketp an eye oot
fior che Sanm Clario Performing Ares Cerver ar Codege of the Camyons 2010 1-2012 season brochure, or wisi our Yebsioe to ses

wihat's on the schedule: wwW.CANyONSpaC Com

Tade advancge of group dscounce 15 w49 people recesve 1 10 percent discoomt off the regular tckes price and cne free toket
o e group ledericoordnator; 50 or more people receive a 15 percenc discount off che regolar doket price and one free dokoer

oy T groa b dericoorcina tor.

For more Information on our Arts Education Outreach
reservations andfor schedule school assemblies, please contoct the

Owutreach Program at &6 [1-361-304 1 or email us at PACArtsEdi@canyons. edu

12

Lfl.ﬁrﬂEﬁlﬂﬂlﬂn
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SCV K-12 Arts Education Consortium and

Professional Development Outreach

m 1010, the: Kernedy Cemier’s Parirers in
Ecbication Program selecisd the Samta
Clarra Vall=y K- |2 Arts Ecurabon
Corenrtium — which ncludes the Castai
Union, Mewhall, Sapus Union, Sulphur
Sprngs and Wilkam 5. Hart schoo
deircts. e wel = the PAC — 1o
partcyat= i is raboraly recoprizd ars
rtzprztion developmen program for
teachers The consorim wes chozen
became of s commitrmerm to the
mprovernenl ol eduration i and thmough
e i

Thirty-one teachers, thosen fom school
dlistricts throphout the valley, wens axiesd
o commit i ore year of profesonal
devsiopment [Proley) msruction. Dunng
this yer, they wers evposed 1o leariing
edge tnok and 1echnicues for megration
af the arts imo ther chegmome.

The first cohort af teachers Fos reached
the end of s Prolley program and the
corsortum asks you bo join usin
congraiLixng the foliowing t=achers bor
completing the: mavgural year of ProDey
Cutreach, and tranidng them fior their
commitment 10 this vital progect:

i you ar= nberested in participating in the 20

‘N ENEN EE

Ly Ay
Cavle Bererisen
Syivin Borg-Uitting
Apres Branam
Geneen Cackey
Siman Chermmt Plaes
Lindz Dl
Caoier Doing
Trsha Domingues
Dira Echols
Cndy Edwards
Chryle Briich
John Fosm

Suman Frimdman
Marpo Grsanti
Zaly Hagpen
Cyrthio Hafton
Srerychy, Kadlar
Cyrithia Kok

Lee Erin Kurimoio
Joan LaMarr
Duiire Mogan
Cate Murp
Prscifs hiskon
julie Sheldor:

Tara Speker
Jenretia Thormaes
|erinper Fastchel
Makzo Valenc
e Yyhite
retine Wide

12 Cohort, plesse corvact the Asssiant Supermbendent of your school district.

The Santa Clarita Valley K-12 Arts Education Consortium
Castaw nior jsnene Maxon, Mewhalt Mancy Copley, A Adam Philipsen, Sagus Uinion: joen Lucd
Sulphur Springs Kachy Harris, W5, Hart: Widd Engbreche

Farial Anding provicod By Tha Eannady Contar for tho Forfrming A TH: | Polemsions
v Dovoloprmant Funds SOFRAC 2t ODC ana the O0C Foundston and privais ondstone
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~ Santa Clarita .
PERFORMING ARTS Center COLLEGE OF THE CANYONS
s Callege af thee Canyons

K-1%2 ARTS EDUCATION

SANTA CLARITA COMMUNITY COLLEGE DISTRICT BOARD OF TEUSTEES
Mis. Michele B |enkins » Me Michael 13, Berger « Mz [man W, MaoGregor @ Me Bruce D0 Forine » Me Soodt Thomas Wilk

CHANMCELLOR
. DHamne G, Van Hook
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Supporting Excellence in Education
in our Public Schools
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STUDENT ENRICH

The SCV Education Foundation awards

tens of thousands of dollars to teachers for
educational materials, paving the way for
new programs or adding support to existing
programs. Science, art, music, technology
and other areas that enhance the educational
experience for public school students all
benefit from this important program.

WITH ME!

On school campuses, volunteers are
matched with students to work one-on-one
or in small groups to improve reading and
comprehension skills. This program provides
a unique opportunity for generations to
form valuable friendships.
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RACY £t ARTS FESTIVAL

Presented by the SCV Education Foundation
and the City of Santa Clarita, this community-
wide event provides a day of entertainment,
education and activities to encourage,
promote and expose the importance of
literacy and the performing arts to people of
all ages.

S8l0 | ARSHIPS

Every year since 1998, the SCV Education
Foundation has awarded scholarships to
graduating seniors from the Wm. S. Hart
School District.
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1ER TRIBUTE

Recognizing excellence
in education is the
focus of Teacher
Tribute, which honors
teachers from the
Santa Clarita Valley's
six school districts.
With more than 1,000
 teachers honored
thus far, the program
allows businesses and

the outstanding
teachers who educate

of tomorrow.

PRINCIPAL FOR

Principal for a Day is designed to develop
an understanding of the rewards and
challenges of education today and to
promote a relationship between education
and businesses. Since 1981 this program
has proved to be a valuable link between
businesses and schools.

More information available by calling:
661-414-4465 or referencing our website:
www.scveducationfoundation.org

individuals to recognize

our youth - the leaders
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The Santa Clarita Valley
Education Foundation sponsors
a number of annual events and
programs to foster and support
excellence in education for students in
the Santa Clarita Valley public schools.
The events include the Literacy & Arts
Festival, Teacher Tribute and Principal
for a Day. Current programs are
Student Enrichment, Read With Me!
and Scholarships.
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The Santa Clarita Valley Chamber of
Commerce created its Education Committee
in 1984 to develop partnerships between
local businesses and public schools. In order
to focus solely on education and to be
eligible for foundation grants and additional
corporate support, the Chamber and the
Education Committee decided to form a
foundation. In November 1995, the Chamber
Education Committee qualified as a 501(c)
(3) nonprofit charitable Foundation. Now
the Foundation is known as the Santa Clarita
Valley (SCV) Education Foundation.

“O00000000001¢

Folngation

- ——

PO.Box 221295
Santa Clarita CA 91322-1295

info@scveducationfoundation.org
www.scveducationfoundation.org

(661) 414-4465

Graphic i}e.\ by Kay Kaminski 2008
www,ka_ykamins’kl.corl.
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Srs GANTA CLARITA

SEASOM

Special from:
Mayor: MARSHA MCLEAN
Mayor Pro Tem: LAURIE ENDER

Louncilmembers:

FRANK FERRY, BOB KELLAR
and LAURENE WESTE

ﬂn far dasses begins ai
\ {J'cr m,‘wlresdm August 2, 2011
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An:ﬂﬂ':lﬂmd' arts moress, and trampolng and tumblieg. Far-
ficipate In coordination and ] skills and

sa-control. Location: Shan's Family Wartial Arts Comle, 270935 Smyth D,
TN MinMax 4777 Feac T80 Z35 KR8 wie

_E_&u-'w:hnb-sﬂ

Code Start Data Tima
044 o TLD0.T145 am
oA F6 10:15-1100 am
0448 ST 10001045 am
Little Tae Kwon Do (3-5yr5

Guarantesd B0 have fum kiking and penching whila enjoving & fantztic
and eneagatic kaming aimad 3t deciplina, respodt,
witconfidanca, and integrity. FREE enbiorm included jona tima oniyi
Location: T. K. Tae Kwon Do, 19128 Soledad Cyn. Rd, 253-0053
Minae 57 Feao 220 (565 NR-5 wies

Sassion| Saszion [I
WM 075 o -
1205431 15432 53 0:20-10400 am
Gymboree® Play Classes

Clanses coredsting of mesic, activitias, and play sgu

iomant
gaared foo your chikds agadera iopmental stae, Each child mst B
arompanied by con adull. Locatioer Grmbooma, TP005 M. WicBacn Plovy,
ZET-3E00 Min/Man: 515 Faa: 550 (564 KT-6 wics Mo O2ss: -5

o Aga Sari Data Tma
ToEam Bits 6 mas A L3025 pm
EAD E12mes Wl E0.545 pm
AR L& mos M-270 23015 pm
12054 1621 mos M-E70 TE30 am-1215 pm
1A 12.28 mos Fa2 T30 am- 1235 pm
0. A 7836 mos Tu-B30 10301115 am
AT EmmsSwr ME00 30115 am
* Fammiy Pioy-Dne parcrl Wi Ewe poid cARdren

Gymbores® Art Classes

Fanting, scelipiing, colage desgning, dees: up and oiher imaginathes and
artistic acttios will maks evory dtay am arts day! Fod indudes 3l matoe
ks, Each child mst ba accomparntied by ona adutt. Location: Gymisoms,
2725 K. McSaan Py, 287-3500 MEnar 575 Fea: 559 (554 KH)-6 wia

Coada Agu Start Data Tima
AT Bmslym  FAd 0301115 am
06412 FETT Tia-203) THH-TIA5 am
0EAT T F2 12:30:1:30 pm
MR: Moo Basdard Fua: 85 (Non Rasiders) fa i i tha

mugurira apely = thoe leng cunide of the Ciy n|'5l'r|.l I:h'h-.bmnh-l
lina. Pricr o mgeriering fer o clns, plasse efer §o the BmideeriMon Feasdent
Bourdary Maz on page &1 or woft ars-chdbcoos/imescny, and selec
“Esdency Stean” tod ires ¥ yauam s of the City of Saris Dartw.

Ragistiration Information pages 62 & &3

Child Development Classes

proschoal Arthitios inclsdo lttor and
PROniC asarenass, arl, Mk, wiencs, ik Hme, socslimtion ik, ports
and mera. ‘TIT5 N McEsan Piwy., 257-3890

M 515 B Oare 35

Lo Siari Dais DaysTims FaaWks
iS4 Tu-A10 Tu/Th, 130-430pm 519 5104 MR- wis
IS4 MEN MR, 130430 pm 530 SIT MR- Wi

Paint Me a Story (Mommy and

(Comia Boee Bz with us a5 wa raad :mmmapﬁﬂmnw
storg & materiaks ncloded, Leakion: Codor Ma Mina, 14305 Tows Canter
Divn, Slln 100, FRIL036E M/ 3770 Feg: S108 (5T MR-5 wis

Dol Start Data
[ Y] W

Tima
T00-ME15 am

Picasso's Playmates 25y

Fainting, gpuing, coilage, snd srulphére 2 3 faw @cmples of S many fun
art projects ooveeed at TS parent and me class. S0 monenia! ine dueod 15
clots. Location: Pizasn 13433 TiL, 25400

MM 57 Faar SB9 (504 K-8 wies

Coda Start Dats Thma
I2FADE M- W-00-15545 am
7Am WO 1-00-10545 am
1H7AE Thw15 110145 am
Carol's Tales for Tots @-5 )

This Tioks ciass prowidas 2 5oy Sms axpariencs St indudes 2 oraft,
movenart, ardior game ahiy with age-spproprizie questions and
discision bo halp chiiden feel undersiood, eaed, and especiad. Farnis
mus stay with thair child. Instrucion Caeol Facoobin BinfMac 570
[P 554-8 wics

o
TATH

Start Date
WA

Tima
Po:00-THDD am

LoCation
LE

Dvid You Know...

The Santa Clarita Public Library will provide

six day a week delivery from other libraries,
assuring that materials are received in a tmely
mianner?

EE:I"{EE CLARTTA
PUBLIC LIBRARY

sardo-clantocom - (661} 250-3700 37
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Child Development Classes

New
Leamn Create and {Art] -6
Lazem e abet an artisd o 2 concpL. wil cuzin

Indivichil works of 2t based on tha themes By just kamed . Expion the
art woed during fres-ar time and the fimess worid Burougn movesant
arad piweical play Locatios My Gem Valench, 22376 Consallation Bl
1I32-Mi3 Mis'Max: S0 Fesa: 556 (571 NR-5 wis

Cods Start Data Thms
1207413 M1 T1:00 am- 1200 pm
pront bl W13 400500 pm

Story Craft(z5ym)
Thés-class b dosignod o intmducs chikiran and it marmntis] o S word
of chiidran's Btaratura. Wa rad 3 330y and Fows fn Cuabng Tosted
ey art projocts. §10matenifoe due o 15t cor

Location: Picassn Playmatss, 7431 13th 5t, 754000 MInMar 577

Foa 500 (5104 NR-3 wats
Coda

e

A Suzuki Early Childhood Education Music
Experience for Babies/Toddlers and Parents

The SECE Extwy'Toddleon mesic LR ain ona how, mingd-age classas
which chiidras, from birth io thiss yoars of age. and paronis

T opporiunity boparbicioata in 3 senas of musc-besed actvities hat
encourge nabursl kaming in muesc [berecy, counting and ol sl
One chiidéone parent parfamily may perticioats in dass. 24 coth material
fradueod 15 clors. Imeskrector: Al Eom Bindor 502 Fea S120-8 wies
Mo Cass: 104

Stari Daia
Th-215

T
B30 B0AS am

Singing and Acting for Preschoolers sy

Yo chid will iove "M . pEaCcing bows on our stos under
tha stage ights and piaying fun, motivaling games. Location: 'ibe Fe-
forming Arts Shudics, 460 % Lyons Avenis, 155-F64

MRS 510 e 5132 (5137 HR-11 wis

Code Chass Start Date Tims
T3040 Singing Wa7 12:30-H15 pm
TI9AI2 Acting W7 3:30-815 pm
Mewr

lﬂ.uih: Together Family Favorites & mos-5 g

insrxtecsion tn Mk Togathar Contimns some of the
mnmumrgmnmmmmmm
I ncleded In your matersls hos woe slght awands nceding 2 Farets
Chwcion Svor HOmor Jward. s, mosmant, and Fstsamont
Pty e will el devalop your chikls musical, soctal, JCxmic potonisl
2l Wl haveni] Fn 515 mateTions R 0 0f 16 cABS. Instracton: kol
McCarty-Lamh, 661-36-5050 Location: Sing, Sign & Piay 24250 WL Lyons
s, and Wast Cozst Music Arsdemy 6635 allay Contsr Or, #109,
Mimaor 517 o 554583 HR) & whs

Code Start Diakw Tima Location

[l i it O Localion  Tmzam Th-e 530635 pm ‘Was Coas

A S, T B oF ez MLz Wil am-JElSam  ShogSke
Az 52410 1510400 am Wast Coast

Gymboree® Music Classes

scowe new rhythime, dance to difforent baats, and sing rew soogs. Each ran,

child must ba accomgumiod by one adeil. Locatios: Gymbonas, TR0 B
McEsan Piowy. Waloracia, 237-2300 Min/Maoc 577 Faec 550 (564 NR)-& wits

Coda Age Start Dats Tima
ErLan £-15 mos Tha 11:30 am-1315 pm
ETLAR E-30mas 5203 1000105 =m
ZrLan EmosSys  Thavl 830045 am

Dvid You Know...

The Santa Clarita Public Libwary
debuted in July with new book
and media purchases totaling
£900. 0007

Sﬂ;im CLARITA
PUBLIC LIBRARY

santadaritalibrary.com

3g "8 CLARITA

Music Together Babies 19 mos
Every ciill's daveio pmsnt baralits from ety sxposuss fo mesc and
mvamant and because e sarly monts s e important, e offor iy
"Babdas Class” a5 s introduction fo Mesic . Tha meesic
acivities and maferials s spacialy designed for parants who want bo
keam a2 much s possibie about musc development in bables. Mest
iohar parents of rewDoms and isam soma Fecinting music acivities
OO Can recreats @ Rome welh pour taby. S75 matoriad fee dueod BT o
Instructor: Moira MoCarty-Lamb Location: Sing, Sign & Flay 24050'W.
Lo Axva., and Wast Dozt Music Acadiomy 26635 Valioy Cantar D, #1089,
Mg 513 Faec SUED (5177 KH) B wis

Coda Stari Data Tima Location
2414 F-1 W35 am Sni.Sign
1712415 5210 TEIS am 12410 pm Wast Cinast

Sing, Create & Play s mos-s y)

{Come sample tha fan 2 0w one-day homa rmbted daases. Enjoy musc,
sign language, stonime, crafts, snacks and axploction fma 3t the
DWo-hotec . Istruchon: Moira MoCarty-Lamb, 313-5959 Location:
i, Sign & Play 2750 W, Lpons. Ave, MInMa: 517 Fea: 534 529 KR)

Code Dala Tima Thiirms
THEAT M-85 30-1130am Lat’s Do
[Fa kX rr] Th-@ 301130 am ABC Advenmura
171347 F-@2 301130 am Wusrad Mungum

Saasons Fall 2011
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Music Movers
Dzigead o support nd chadlong s smarging dkils wsng music 2 S bool
Aclivitias help improve cogeltive growth, confidoncs 2 wall 2xisening,

acadamic, okl and Erguaga sk, sindin
Location: Viba s Studics, FAGD K Lyons Avnus, 155-HE54
M/ 4710 Fea: 573 (577H6 wins

Coda Age Stari Dala Tima
z14AT 1224 mas T S5 am
B 2y TWE 0=0-TT53m
FREL L] 15w TG TEID am 1235 pm

Princess Ballet o5y
Ltk giriz can let their imag 5 5o 2% My e 80 chasic finy
Eales. Costume props provided In chass. Balial shoas and leolard mguired

Location: Vibs Atz Shudics, F460 ¥ Lyors Avenue, 155-054
MinfMa 577 Feeac 5133 (S137 MR3-11 Wi

Do Slarl Date ]
215400 W32 PO00-10:45 am
LRt Tu-W6 230-315 pm
215404 Sa-10 3:30-115 am
15405 S50 T:30EES pm
Mommy & Me Toes and Taps (Walking-2

ILising props, songs, and imsinatice, sepetiencs yoor chikd's irst dancs

s bogeiar. Famnits wil ba dancing foo! Tap shoas moommendad for
chiiinan, st ok resived for paronts. Lncation: STAS Bancs Cantar, 264
Lyons Avarss, 2539000 Minddar 512 No Oae W05

Faa 5150 {5155 K- B0 wis

o SariDafa Thmsa:
216401 L2-Fr] :15 am-12:040 pm
21E40T W-ET] 3:15-WHH am
218403 Th-a1 :15-10400 am
215404 Fz 15114040 am

Tiny Stars Tap/Ballet Preschool
Dur fm tapybaliat combinaiion classes faach sockl skl motor dovelop-

mant, coordination, grace, and poba whils having a griat Smed o,

Child Development Classes

Sing, Sign & Play 512 me)
WD ITsie, Shon nquEge, and fun will edersts and debght your it

Liocaimon: Sing, Sign & Py, PS50 W, Lyons Ave, T13-5950 MinMax: &0
Faax S108 5TE3 MR-7 wiz

Code Start Dats Timg
117482 FBT 1130 am- 1215 pmy
MNewr

Science, Stories, and Art for Preschoolers
Dropall yoer child o a wondartand of decowery, St dffeent project

offerad aach morming. Frijects inched, potion making,
dinasaur land, sony Hme, deasring fime, supses sohencs volanos, and pop
iz i and that’s jusk the first day. SXhmaterialfoe
dueal I do instructon, Kim Shioy, 6619047711

Ml Max: 517 Foa: 5110-B wis
Cods Aga StariDats Tima Location
T94R  FESys ThEE  a0an1pm HOF

Prapara your child b0 be succesiul andeeing
iczlly and sociaily. LA moderisl e dor ot ooz Location:

Leaming Cenbar, JE300 Conseliation Road, 861255200 MimMaar 5720
Fadr 5155 (5161 NE-2 wie:

Lighthouse Pre-K Classes @wss -
Ilnrﬁarhn. aagdar

Cods Stari Data Tima
1332400 M2 B30-TE30 am
1734 W 530-TE30 am

Don't miss Parkmobile
this Fall!

Tha Parkmobils 3 mobile recration
wahicks S trarsats day bo cifferant Ciy
Parks freq, 52k and sapervind
fun For chibiren ages 511, Tha Parkmotils
st travak: i3 dfasnt CHy ark on
Tueestays, Visdnasdays and Thurdays,

afts, cofiests, and much
mioem! Lot i the Farkmobiis Bom 230500 pm.
af tha following perts haginning Wocnastay, Angust 17 - Therstay
hovamitar 10, 1 1. There will bs ke Parkmobiic program dering
Fail brazic: Octobar£-6 Nofr: In MieosT of enreme wemthe
CTRCITHCNS, o ¥ Formotis ofendone & frwer Hhan £ve, the program
il b cancelled for the day.

AL A;Mﬂiﬁ.mmﬁmmg;ﬁmmm

PO A,

G Tl i mtmfnm:hr Pamplin Fark® Eridgaport Park*
Coda A Siart Data Tima i " o

21541 EFTT) WA T2-15-1:00 pm P I:.“I:'h'h Dailly Activities

R 2 bl A 315 330-Snack 0L 5N Doganizod Cames

—— e miricd e Schackle sLEeCT fio Change oL nofice: Forkmibile par ster change
EAE T WETT HETL00am perindicolly, 5 wafch b new informations

AT 13 man 301015 am i more irstormatien, 0 [0 sugQeSt o pank il plomse col 671 784-1465
A6 FET 203 BA5- 1000 am . -
AT 3dyrs 5203 15100 pm - ;

Ragistiration Information pages 62 & &3
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Special Interest
Skateboarding I (712 ym

Skafoboarding 1 is designaed for tha Tirst tms™ skatar. Empiass kon
safaty, skate-aligoetts, and siatsboand hass for beginars. Laam proper
ficeot plzcamant; Fquiar, gooly, prshing, Ading, B0k forms, swibc s,
and safo appenachas i Emps. Rider must waar halmat, sl and
KNG pactt Ieetnecior: TIm Sazanio MinMan: 58

Faec 5000 5175 NR-4 wis

Coeda Ags Dats Tima Location
WBHAN  THyn 5210 B0 am SCSC-5RF
B4R THyn S VE B340 am SCSC5RP

Skateboarding 1 | 7wy

Sksisboarding Il s designad for skatoes Hding 2 an intssmodios Bl
Emphasts =0 safoty, Kaming s, drop-ivs, sikabepark fiow, and an
introduction to manewsers Ak the oilks, B0 um, pop-shove &, and switch
Stance. RKIGT Bt WO ar: halmsat, Siow 3 Knsa pads

Pro-roquisste: Fartipant mest Eows tiken Skatcboar©ding | andsr
surcesstuily pass 3 skills test on tha first day of class.

&

Cake Decorating i5-12ym

Hares fum andl buskd saf.confancs I ar minl ctam
Lagan how aasy i 50 b, and o homa Wi  decorsad
3k M maeris! foe e af wirkenop. Istrchor: Theress Frocrickson
MMz 1575 Foa: 530-1 mig

Coda Data  Tima Thama Locaflon
I50E40 FI0E1 345500 pm Halirwoan WGP
ISEMT  FIE 345500 pm Thanksgiving WMF
I5E4E  F1M M550pm  GhgedwadHous WMF

Valencia Tutors Math, Comprehension,

Composition & Handwriting (512 yoi

Desgned bo peepana for spcoming grada kevel standards inmath,
comprahension and mmpostion. Tasght by crodential teechars in smal
s oo rdinabed by skill andion grace kel Lecation: Valkencta Tutors,
18285 Sofectad Camyon Rood, 651-710-8500

e e Miln/ Mo 5720 Foec 5150 (5155 NE-5 wis

Wi 578 Faer S100 5125 NRy-8 wis = i =
Coata: Age Dats Time Lecatlon  g5yp.4m [#7] M2 3:30.4:30 pm
BNAE  TEyn 2810 DOLIE0EM OSSP

EDAN  TOym = voninonam scecae  ocial Skills for Tweens and Teens

Fall Skateboarding Camp (715 yrsi

Thia 2l skata camg s for skalnboaedars ages 7-15. Coma skata Inthe

Ak froa o 3l the nonmal sding tramic. This cams s designad for tha
Bagnner to tha advarced; wo will have mutipks nstructoes to haip aach
FIT 2 [ Kove, LEI 0 ANG funa SKEks e 10 ok, RICKTips, grnding,
oaechiicing and “Dow” sding. T-shirt, sacks and drinks incuded. Rider
st waiaa Bisimiet, albow and knos pads. Instructor: Tis Salzmnik
Min/ax D30 Fea: $775 3060 MR- wi

Code  Age Dats Tima Loscabion

00405 TSy BFIVE10T  EO00-1200 pmi SCEC-ShP

Cooking with Miss Glena 57y
This cooking worhop for children wil Usa clsic children sioriés 1o
Inspira them, 25 thay disover the joy of moking. Your chid wall iam io

Code  Thama Dats  Tima Location
580 FholitlcMoskays @9 50 pm 5P
TSI Fogoy Eats Dut w7 50 pm 5P
BEAE  Terwy kaFenny B V18 330-5600pm SCF

Ragistiration Information pages 62 & &3

Ind vicuzis with desslopmenta] diatiities with soclal skils The
Fosows- of skdlls will includa soclal commurmdcation, el
and peer intachon Insuchor: Car Rodrigues, 661-843-1910
MM 5717 Fea: SB5-B wis

Coda: Aga Data Tima Lo amon
153240 E 3y VT 2004400 pe oop
1532403 1Ty Th-WE 300500 pm OOF
1532403 13-16 ¥ Th-W& SD-E00 i ooF

Did You Know...

The new Santa Clarita Public Library system
incledes the Canyon Country, Newhall and

Valencia branches?

™ C'h q'l' 1
SANTA CLARITA

PUBLIC LIBRARY

sando-clontocom - (651)250-3700 51
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Creative U
Machine Sawing
This oourss s desigrad for iha novice 2nd T Studants will

I patta raading, measnamants, Fand-sewing in addstion to sawing

tachniques 3 thwir owe All Fateic, nottions anid boo b will be
pecwiriod daring chiss. 557 maroris! foe due of isf Cist.
Hand Work

Mo mattaryoar child's abiffty ar aga, thay will e patiartly taeght hand
weorit skfils wuch 2 initing, Cochating, nesdls fafing, smienitery, and
croas sifich. As your child's abily grows, 50wl tha complanty o thair
pecjocts. §<4 matomial foe e f 18 ooz

Location: Craative U Studics, 76370 Desmon Flac, S5, 509, 360-0800
N 78 Faar 506 (S100HR)-B wi

Guitar-Beginning

A fin appproac™ 10 e arming haze chond sructure, stnamiming scils, scales,
and moea. krstrument required (valsbie to rent-calf ahaad). Tunar,
mestronoima, and kxson book cosing spprodmataly $40-550 may nead 1o

Coade Class Aga Diata Tmd  bepenctesnd @ first ol Lecathon: ¥ibe Parforming Arts S, 2460
Maching ¥, Lyons Avanus, 2557864 MinMan: 5717 Mo Gass: 110
EMAN cowig RIS e Th-1 S0 P pagr S137 (§137 WEL-TH wits
mnam MR g 297 N0amiopm oW Age izl e -
Sawing 1520407 T yes Th-E &00-4:50 pm
A0 HardWork 5-12yrs Tu, B30 5:00-&00 pm 1530408 T3 yes FA &00)-4:50 pm
Taaa s Hana'Work S-12%rs 5283 TEDOCTT040 am 1530400 LI yes =TT 1000 10500 am
1530410 O-Alul ThiE 5400550 pm
Broadway Kidz 712y

Drums-Beginning =15y

Enading, rudimants, and techeigqes rovessd. Drem 5o not regquind jor
Bome practicn. Dium pad with stand, sices, snd kesoe book
appeoximataly 565 raed to be perchasod at Arst chas. Locatios: Wibe
Furfoming Arts Shedice, B4, Lpons A, 155-T54

MlbesBlan 5715 Faa: §132 (5137 ME-11 wits

Cota Start Data Tims
150401 Thas PEr—
Keyboard-Beginning

Afiomiahio qroup cheses ar 2 graal wary bo laam bo piay the keyboand
Earyhoands provided. Learming materisis may need bo be purchassd at first
iz, Kayboars avalabie o ot 2l Wibe for homa practics il shesd)

Dot the magic of thaaim =5 you sisg and act? Ferfoem in a musicl
prodection raview, facbering sakections fiom favorites of af generations
Laam characior M'H:-prrru'rl. stau tochmiquas, volos projection, and
meor! Lecatonr ibe Parforming Arts Sscios, 2450 % Lyons Avenug,
357454 MiniMax 575 Fea: 5132 (57 MR Twis

Code Stari Datu Tim
1530417 W7 5:30-5:30 pm
Pop Starz m12ym

Loam i sing and perform in e styio of the curmant pop artsts! Combing
Enging, Stads movamant, miceonbons Sachnius, Imso and atituda.
Liccaion: Wb Parforming Arts Siedios, 245K Lyons Avwenua, 15574564
Min/Max: /T2 Faa: 5132 (5137 MR-Twk

Coda Stari Data Time
1530417 W-07 430530 pm
Singing

Dewninp ssif-mmidence and personal axpression whila havig Smn.
Pacipar braathineg, control, g, plich, mis'group singing, sar raining,
and bachrigus cowaead. Instnacior: Yibs Farfmming Aris
Sharlios, P60 Lyons Avarm, 2557464 MinMam &0

Faar §132 (137 K11 wits

Coda Aga Start Dats Tims
1518421 5y T g 330420 pm
1518422 Ty T & 430520 pm
151B423 1011 ym T % E30-5:20 pm
1518824 Tosns T g E&30-720 pm
1518825 AduR Te & 730830 pm

Locton: Vibe At Shtios, 46D Y Lynns AVenus, 7557454
M 5712 Faa: $132 137 NE-TH wiss

Cosa Age Start Dats Tima
TR0 5.7y Tu-0% #00-&50 pm
TE0.40E 5Ty 52.W0 123020 pm
L0804 5-Ty1s W7 400-&50 pm
1G04 B1Zym Tu-0& 500550 pm
10 Toen#Aduit Tu-0% 00650 pm

52 "8 CLARITA

Dvid You Know...

All branches of the Santa Clarita Public Librany will
be open every Sunday?

Saasons Fall 2011
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Art Classes

Clay Creations (=12 ym)

{Coma create fum Agurines with Clay. ou cam craata I, paint t, and ply with
It AN matariaks incudod. Location: Crior Mo Wine, 3305 Tows Corer
D, Suks 190, 790-9266 MinMa 4715 Foa: £120 (5175 N6 wis

Coda Start Data Tim=
TE3ZADT M-z 00530 pm
Young at Art

B Tun bngh'nrrgmfima;.mdnm:g painting, and Introducas

young ariiss i charcnal, soft pastol, matomoior, ::upmm,arma:mt
on cafEs. 575 materisd fer dug of Rt class. Instrucho: SCV-ASTS St
2003040 Mindar 510 Fea: SB9 554 K-8 wic

Cosda Skart Daba Tima Location
1534405 Te 13 415530 pm SCSC-AC
Figure Drawing & Portraiture (715 j'r:]

DHscowwr (B fundamanitals of deaming! Deveiop

iobsarvation and ahikty n captuss tha hdthn
Buman fom. What 1o ba difficut hmmmmnmmm

55 manenioy e due icfour, Locations Kadshrt Sudio 15356 Tourmamant
Enad, 260-1774 MinfMan: 57 Faa 200 (5104 KA)-5 Wi

ol Start Data Tima:
GELAm WAT 4A5-E15 pm
54402 L gl #:A5-E35 pm

Japanese Anime Characters ;715 yx

Lm0 drasw yosr most Savodr e and Anime Charachers s i
fha Dragon-ball, Ye-G-0h, Exangalion, 'Wingl 55 moleriol kv dus
af fird chass. Location: Kiduirt Studlo, 15856 Toemamant Road, 260-T7M
indsar 5T Fea: 500 (5704 NR-5 wics

Dol Start Data L]
=] Th-H AAS-EIS pm
T5HELA0 T3 A:AS-EIS pm

A Palette of Art (715 ym)

Laam ciffasant morka aach dars! Cartoon e, Portraitumg,
Cartooning, Sculpay and Anima. 35 moferial ke due o Brsf cio.
Location: KidsArt Studio, 25856 Toumamant Aad, 260-1774
Ml M 57 Foa: 559 (5104 W5 wis Mo Class: TLT1

Coada Stari Data Tima
L5 F0% 45615 pm
LA FADM 4A5-E35 pm
The Art Room =12

Imagiation rens wid n this popular ciss of recyced art oo,

Ben coliaga, and beotiul i Lots of Tun Wit 2 wariety of
manarals 515 moterkl el due af st oo Instructor: Sni Douksks
MinsMax 2714 Faa: S100 (5105 WS- 5 wis

ol Start Darta Thma Location
SN TE3 EH1-6:30pm SCDC A

Ragistiration Information pages 62 & &3

Speecial Odympics is a year-mourd athletic
trmnirg and compabition sports progam

for athistes eight yuars old and above < Dmhpthal
with soma form of intsllechual deabilities < Bama
ur:i:ud[rnlnn:lniumﬁ'ir -asing
¥pm 3wt b g2 o e ]
R O :'H-r
- iy
« Sowrar
Huigy lvra | pliem : i
s o -lwmmmisg
= Tamnn

M aley e, Mowhal, CAT1ITT
6 15171 « Eovall- ottt ey
RSy ST fo

E
L
)

:

orTGANTA CLARITA

EEHE C’za t
Show

“November 12 &13
\J Ssturday & Sunday 10 am-Spm.

Fine Crafts g
Great Food
Music and Hnml

EIILD ORCHARD PARK
T5023 Averida Rote|ls ot Lyons Ave

# samba-clarita com ferafis

sanda-clantocom - (661}250-3700 53
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YOU Can Make a

Difference
in Your Community!

« Provide input into major (ity plojects

+ Learn leadership shalls

« Learm mofe about local government

« Meet local goveinment officials and staff

- [Explore your community, and beyond!

Get involved, meet new people,
and have fun!

Formore information, @il (661) 250-3708
orvisi sania-clamita. oem'vip

54 ™IS CLARITA

Ballet-Classical (Beginning] ;712 yru
D b Warkonss stykes of mvrsic Knaping enargy Snd spirts up whils
the art of bsliat. Al Eam 1o poper w2y o st whics sl
b waluod forover. Instructor: Surstts Marochal Missa 214
Faar 572 (577 MRS wis Mo Olass: 15

Code Start Dats Tims Loxation
1554 a9 &D0-5400 pr SCSC-AC
Tap/Ballat

This combiration dlass offars fundamantals intEp and oo et Tap
and balist thoes requined. MinMax: BT Instrocion Brtizny
Faar 573 (577 MR-E wis

Coda Ags SlarfiDats  Tima Location
15LAH 3dym [EET 4400445 pm SCSC AL
5L SEym W-ET 445530 pm SCSCAC
Hip-Hop |g-15

Laam high-anamy comitinations i thaiabest hip-hopand pop

mresic! Enthesiastic dancs Inefsucton ieachee oerment demecn mones foda fun

Fea 577 (577 MRHE Wi
Tods Start Data Tima Location
1E52AM WA 531530 pm BCSCAC
Hawailan/Tahitian Dance

This popular cisss aachss gracs whils having lobs of Bam aaming boaut il
bsland dancing. Dances ght as: Hula, Tahitin and ko ol balky.
KADITIS 310 WRACTITS Lo i in (e Tund S35- 530 uniTonm e dus 1o Mstrcion
o It o, Instructior: Kok Ashion of Mohes Folynasia Fro. Dance Co.
Min M 5775 Foec 580 545 NS)-6 wis

Tods Age StartDats  Time Location

ErEE 200330pm BOSCAC

BEAE  STys TubE 335435 pm SCSCAC

BEAE  TASE  TuBE 430530 pm SCSCAC
E-Adut

1553404 Tu-0% 53530 SCSCAC
Continuing =

Dance-Beginning classes

Leam basic funcamanils in jazz, ballat, Ep, and bip hop wits 3 supar
imstrecios! & prenpriats dancn shoos requisd. Location: 'fibe Farforming
Arts Studios, F460 ¥ LyDns Avanus, 755-7454 MInMar 530020

Faar §132 (5137 WE3-T1 whs

Cods Ol Age  Starl Datw Time

1554400 Shorybook BallebTap 3-5y® 53010 W30-T15 am
1554402 Shoryiook BaillebiTan 3-5yrs® MERT2 T100-Th A5 am
15544 Hip Hop 56y M-WIZ 4:30.5:30 pm
1554404 EabotTap 5Tyrs M2 330430 pm
1554405 Hip Hop 1013 yrs M-12 31720 pm

Saasons Fall 2011
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New
My Gym Dance Classes

Lazm: hasc fsnetamentais n hallat, 2z, and hip Bop!
Location: My Gym Vaienda, 23331 Consteliason Ad, 737437
Mz 515 Faa 565 571 KRG wks

ot Oass Aga Stari Dats s
IESATT | ekt Ny WA 230330pm
BRAD  Ektlar | iy WAH 330430 pm
1548 IrhipHop 54y Thadls 45545 pm
Dance-Various Beginning Classes

Ering approcyin fobwaar to frst ches (beliet, tp, [ shoast
Locabiosr Bow Wodd Dancs, 18305 Sclortsd Cyn. R, Min/ Maor 515
Fasa: 500 (5104 KR} Twizs

Coda Oam Agu Start Dala Tima
155400 InboipDance T4-FEys  TWRE 130230 pm
1555401 PreBaletTap 3-570 e 300-4{00 pm
155540 HpHop &9 T 400500 pm
155540  Bafiol NTm  Thas 5005400 pm
ISSEAM  HpHp 1107y TROm E00.700 pm
1555405 HpHop 46w BT 001100 am
ISS5AE HpHop Ty SO 1HOamIM0pm
155540 BaletTap  5-Bn S0 1d0an1M0pm

Dance-Various Beginning Classes

firing o focéwaar o s clans (hallat, tag, Jazz shoas,
Location: STAR Dance Contor, 24364 Lyons Avanss, 253-5904 Min/Max:
512 Faar 5130 (5135 NR- 100 wh Mo Class: M5

Code  Oass A Sarilat Time
IS57A0  HipHop 46y Than 345430 pm
IEETAL  Tap/Ballal 46y WG] 130530 pm
TS57AE  BoysHpHopEeeak BI0ys  Thad E30.530 pm
TEETAM  HipiHop ez BOprs  5SaaT 10:00-T:00 am
IS57AG  EaleliTap BOFs  M-BET 5:30-5:30 pm

Musical Theater Workshop 715y

dancing, makeup, costumes and mosi A complets
et rming axporiancs for 3l Waich you: child parfonm 2t 3 ocs Seatar
2t 3 o o $nbon, LOCIE: STAR D1ancs Canter, M6 Lyons Avenuz,
2530000 MINMax 516 Foa: 5150 5155 NA)-E whs

Lol Start Dabs TIm&
5040 W 53}-£30 pm
MR: Mon-Easdani Fes: MR [(Hon Rand Fumm tha

m@@bhllhgmi*dhmih&h‘bﬂuﬁ
lina. Pricr o mgeriering fer o clns, plasse efer §o the BmideeriMon Feasdent
Bourdary Maz on page &1 or woft ars-chdbcoos/imescny, and selec
“Esdency Stean” tod ires F L AT & TRE of the City of Saris Dartw.

Ragistiration Information pages 62 & &3

The City of Santa Clarita presenis

The NFL
Punt, Pass, and Kick
Competition

Frsteifyan i T3~ Thwe L. Pl FRPNIT, PAECE: B D {PPRLIE)
= e &, raeras s i preg AT SOrpeam
Wednesday - September 21
4:00 - 8:00 pm
Central Park - Field # 7

< ik znd bow mpolesAECEly nfve aq0 dvkiom.
{age a2 of Dooersbier 11, AT0E =
T, 0, T, TR amd BE1E

- AR e S I U, 0 [ el
oo B, vt e i hance aml 2oy dn eell

- A @riipant rogtirate foms muek b copied sd by 3 prent
o paeiie Fartipaion brn saioble o e aenl]l

For more irdermaiion of {§61) 2583757, or vt
: 1 A

NG

"""" Liarting Waw &1 ol
g Seresallbcinilen
wril P bl

i
] 2] w

I_l'l —
Starting New at Golf [SNAG) “G-Ball™ Clinic

Intrnc e o o i Hh game of Got I 2 fun, =y, and sifa -
Eormiant. SHAS G- ol s 2 mexdffiod form of gof designar o Sevalop
s skills and ke s restiod o piay GOl Payars will am gof
BenCi it aCteriing b to pRet. TS, N SWNG L SMAG
“G-Bail” souipmiant. Cinics will maat on Satertay for & wedlks. Mo 28
Location: SC5C- ol Frar FEEE (Al Farticiyenis must Fro-Ragisiern

Cods Dy Dats Time

-5 B30 am
WIS 001030 e

TS0 5-6ym 52
THALAE Tayn 2

‘Sev paoge 3 for sEpAoaTios oot ond date
Foor miare inifrmestion-conioo Fouth Sparts S8T) 25013756

sarda-clontocom - (661} 250-3700 55

Arts Commission Arts Blueprint — Phase [
Page 84



Special Interest

Star Club j&duy
Thaz award winnirg STAR Success Through Achioweman in Recesabon
Cheiboffan & wida variety of scibvities for sdufts wits raeds.

0 incraass soclal awas ness and IMsraclion, and provids infor-
maticm and sctivebior pomoting 3 heaft®y and scva IFastyle, Activities
Inciuds recraation sports, orafts, phomics, and parie! Cargiver's afton
dance Roomimenced ot no sddidona coed. einsctor: Do Abal
Min/Mao: 550 Foer 540 (545 MR8 wis

Coda Start Dade Thms
ITIEAm 3T 2001080 pm

Bowling fior Special Needs s

Covmes join B fun i the open bosiing seskon for ndividuals with all
ditilitice: laarming, plvyscal, sutism, and heced injeses.
Lescakion: tamta Chirta Lanes, 71615 Soledad Campon Roed, Saugus
Min/Man: 5705 Fea: 530 (535 K- & wiks

L=z bhoani
SCSC-AC

Coda Start Data Tima
P64 WO 2304400 pm
Beginning Knit fdult

Leam S i Bonosed skl of knitting and s how relxingand gratty-
ing It can be. Laarm o dnk, peri, cast-on and compists two

Lecakion: Craativs L Shudios, 3537 Damond P, St 500, 350 0500
Si0muerns! rdeval I oo, MINFEar 55 Fea: 340545 MR

Coda Skart Data Dy T
130140 13-3 wis Tu, T00- %00 pm
131Am T Iwis 53, 240000 pm
120140 W2 Wi Tu, -5 pm
1201404 II15-1 Wi 522400400 pm
12301405 1712 wiks Tu-T040- 300 pm
1301408 152 wrks 52-2400-400 pm

The City of Santa Clarita s committed to
providing guality programs and services for all.
Tha Gty offers rezsonable acooemmodations bo encourags partic-

pation throwgh tha imclusion program. To particpate in the pro-
gram: of yor choice

1. Sign wp for the program you 2re interested i,
% Comglete 2n Indusion Aegquast Form a minimum of 2 weedks
inachanca. Forms man be downloaded at santa-clarita.com.

&

Ragistiration Information pages 62 & &3

For mone information or o schedule a2 mesting 1o
disrues an acroemmodation, pleass contact Arax
Valian, Indusion Coordinator, at (§61) 250-3715 0r
avalijangsanta-clarta.com.

Adult Classes

Sewing Basics (3 &um

Sow by fun and Gasy swing b. Leam shoriruts whils making mima
pantz. Bring a sewing Machif In good woring condtion Contact
inrnartos one wogk prior B macking noedod fimitod availsbitty 530

ol fesd esnatimsstcholubuoom S0 malerof fer dueat oz
Instructor: Jeanatts Swarson Min'Max 472 Feec 555-8wis

Cods Start Data Tima Location
TaAm Ta G E30E:30pm Ve
Quick Gifts (132 un)

Want o maka graal gifts for the HolldaysT Join ur a5 we complals 3
diferent peojoct aach woak. Frojects include: Tobe bag, cassamia ioba,
quiled piliow, ard mord Sea welteRe for pichess. Hmaching b nesdod
[imitad svalshilty 55 5 day Contact karatte ot eamot to gt bohclub.oom
$10 matenin) fee pa podile toiefrocor of BT doss

Instructor: learsstta Swarson MinWaoc 4770 Foec 585 por keval-d wis

Tima Location
E30-8:30 pe Wi

Coda
131342

How to Get Organized (Adul)

This chass will Bact you B0 Undarstand Hha CPganizing process 5o o

an Srmsbleshoot any that comes your may. Lsam o
managa your tima, craate affectina systams, gat rid of chetter, and plan for
the halidays! Instractor: Kk Simon MIn/Ma: 515 Faa: 5454 wis
Cods Start Dats Tima Location

13044038 ThaT 30730 pm P

Acting for Teen & Adults 15-Adu)

Leam characio CouTemanizd Tim: aciing, snd woinovars.
‘Coondiration of spoech, body movement, and muech mosl

Instructor: Maestro Rebon Morono Missae 575 Faa: S6006 wis
Codai Start Dabts Tima: Location

1305400 W23 E30-730 pmi WRF

Start Daka
Ta-104

Resume & Interview Skills sy

g YU UnampiyedT A now Graduale? Consdenng & camar changa?
Coma kam cetting edge msema and Eberviamw fram an
wogpariancod Carmal Courssior. Fopics will rangs from cresting 2 msume
that maas you stand out foom tha coowd, o intarview
questicns. Instracter: Lindsay Earbenno, M5, MIN/MEax: 5135 Fed: 540

Code Datla Tima: Location
1340 52107 0500 am-12-00 pm WEE

sando-clontocom - (661} 250-3700 11
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Adult Classes

Newr
Digital Photography iaduly

Basics |t Tha esmontizis of digital camerna hasics. Shadont will kam e
Varnin Bmchons and modss of tha Sligikal Gmera and tha oeiveap-
pilcations of that kmowladgs. kst Bova 3 digital point snd shool: with
modes 0 "SR mmar avalhtin o usa. Eeing Camers b chass
Basics |k The essenils of ikl commurscation Snough The dig el
medium. Learm the besics of comgostion, slemants.of
dasin, and Aighting i 2chire ceaivg msslts. Bring Camor to o,
Fromequisle-Baoos |
Basics Ik Expior the vzl afects of vanow bl lenge and Miars
and thelr craative soplications. Studants will learn how o ouaio domatc
parspecEvas thinugh spoction of kens focl leng from wida angk b
Belophoto. Tha uss of Alters io enhancs imags gealty and craatiiy will ba

s insad. Bring Camens fo clas.

55 mareni! fee due of chass.

Imestructor: amas Wahoney Location: VWGP Min'Sar 1020

Coda sy Start Date  Thma Faa'Wks
LEELE 1 E] Banics | W7 F400-240) pm 5577 wiks
a7 Barties 1l W F430-540) pm 57 Twiks
BIAas Eznic [N WIS T430-948) pm 57 Twis
HATLAE Exics LI WT FA30-2:00 pm 1506 wiks

Computer 107 j15-Adui)

Laamy 10 usa Micmsoft W, Bcol, Powsepoint, and crazts 2 Wet sio.
570 mustioria Mo e of P cizss. Bring Laptng with microsaft offics,
Location: Lighthouss Laarming Canter, 23300 Coostailation Road,
E51-DE5-THID MinMan: 5735 Faa: 5100 (5405 N5 win

ol Start Date

B4 'W-ana E30-B:00 pm

Plant Santa Clarita Valley
¥ - "f}i-. ants,

U

SAYVE WATER AMD P

WITH TIiE:s a7 www L L WA oDnG

12 ™S CLARITA

Scrapbook and Card Making (hduln
Scrapbook: Fyouve gol & whoks recrs work of phoios piod up, hem's:
Four chancs Bo wes them bo complobs 2m entim. akum. Maks
Tmrthemad mach sesson. Thamas indude: vacabion,
birtheday. and bl Bring 3 sralght paper cuftor and adhesve. D5 moterk!
Fer dueaf Isf casr

: Laarn how in make handmade cands el okl
lowa bopecnivg and will s you monas. W will decorate 3 sinrga boo bo
kmap omin. Spectal highitget on holldsy camds. £3% maoterial e dor al i
claz Instructor: Cydney Jurius MinfMaoe 512 Mo Class: 10031 Foec 555
1R 55004 wihs

Cods Oam SRartDate Tima Liocaiiom
E1Am Srrapoook WHITR 305400 pm SCSC-AC
1EMAm Card-Making W-107T7 &30-ED pm SCSC-AC

Home Maintenance & Repairs (Aduhy
Lt mis shiow you hiry 10 peefoem eoukar Poims malntenancs poorss T

o Tuning up your homa and making repais, condecing routing Inspaec-

tiors, ke rusing s Mcany, and Incessing ansngy
aMmckency. SN materiod fee cue of 4f doss iInstuckor: Gobert Whiss

Wil Wa: B35 Fodc 5505 Wi
Codai Start Daks

131040 Th-3

Tima: Locatiom
e 30-3:00 pm Q0P

Jewelry Making for Beginners j13-Adult

Liam b maka brecsts, and neckizms. Zudents wil chocsa
e bt s K o s Eha bk o Croat ong-of-3 Kind jowsiry. 530
artastai fas Covars -4 whes of Baats. Bring wirs oetrer, Ml nosa & naodis
e plies, besds, contsiners for Soads. nstracior: Bnds L
Bl M 710 e 550 (565 M6 ik

Code Skart Dals Tima Lacation
1AM WA E-3]-800 pm SCSCALC
MNewr

Web Design iis-Aduln

Leam o cmabe your own wob sin on @ PO or So with faafoees. sk 2,
onilire regisiration, onlina pEymant, calands, video and monsl $10moterial
Fow duwe ot [5h chass. Bring La peop Locationc Ligirthowss Laarning Cenlor,
0300 Constallation Road, B51-155-7307 MinMax: 575

Fasr S100 5105 KR} 5 wis

Code Starl Data
1312807 M2

Time
E30-2:400 pm

Flamenco Guitar 12-Adut

Liam Flamenco Getizs, ha fery passonats syk Som Soaam Span.
Shedeet will focs on tochriqua ke Rasguaato, Picada, Alzpuz and
karm song culbura and pidlosogsy. Bring Guetar

Instruckor fdam Chambearkin MinfMa: 5730 Fae: 555 -5 wia

Coda Start Caka Tima Location
1314411 WA E30-T30 pmi OoF
Saasons Fall 2011
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MNewr

How to Make Lasagna (Adult

For tha Pl ays, Impeess your tmily and friands by kaming tha complata
process of Making Lsagea the cid-Fehionsd way! Laam i malks meal
SaUCE from Jraich 2 wall 2 3l tha othar arenivad. The Is
ademorsaiion dass only. Each studant will recsve & o bk
laagma. Instructor: Romrt Campanie-sunnec Min/Max: 10735 Fea: 535

Coda Daie Tima Location
134404 Sa11e ToeDd o 14040 pm P

Glam Camp n&-Aduhi

Loam how b o ta "Ca By mith bquid ear. Disooves what make-sp
WiOics b2 For oaer e colr and how o hide blemishas and dars oirkes,
Kaap porr skl chowing with tha use of higalighiors and 5o ademocna
surprtia Hallowaen fook. Instructor: Caroy Baboock, Exttatician
Min/Mar 5 Faar SEI 525 KA wis

Coda Star Dafa Tima
5401 o 015 an-1215 pm

Location
SCSC.AL

Dog Agility-Beginning &duy

Uisa hasic Dbodiancs Cues and poskive reisfioramant whils applying Dog
principies i 2 fun eevemnment. Dog must be & Mo or oider

PRDOF o WarTIrtions naquirsd at 152 class

InsEructions: &nimal Encountars, inc. SEff, BE3-WILD 411 MinMax 120

Adult Classes

Pet CPR & First-Aid Certification Course (Adu|
Esen o Rod Cross CartArsson in CPRAFr: Ald for dogzand cabsl Ad-
dibonal topics inchda toaes, jukes, and dmster prepecadnes. Mo pets

ab cins. 45 marenizy o o cerifootion. estnector: Fawn Myvold
ESE-WILD-AT MiniM s 500 Fesa: 340

Coda Dala Tima: Location
13EAM a0 -5 pm WAF

Learn to Become a Therapy Dog Team iAdut)

This ches will covar S baskc bahaviors naodad io pass pour therapy o
‘thcagion. Dogs are not mquined, but 3 Srongly Fecommandad i have
altained thir Caning Good CRtmn ik By thekest day of dass. Envollmant
thosat ot qUArENiRe 3 passing some. Do ok Ering dogs o st bwo demsss,
tactura only. Proof of shots, instructor: Fawn Myvold, BES-WILD-4TH

Wil Mia 5720 Fasc §135-5 wics

Fraa: 500 pear parson-5 wics Coda Stant Draksi Tima Lascatios
Coda Start Diake Tim= Loscatiom 1323405 52070 1-00-33) pm WP
12E4H 52940 1HE-TI203m 'WMP

Dog Obedience (hdut

Puppy Preschool adut
Gal poer 3-18 moai® peppy staried the night waryl Focus on the power
of postive reinfoecoment, potty baising, crats training, hasc chodionn
cuss, keaming the lead Peoof of veccinations reqeired at s class
Insbrucior: Animal Encounbars, inc. Skaff B2 WILD-4T) MM 130
Fai: 550 par parsoe: 5 wics
Coda Skt Dake
e 5330

Trick Training 107 (Adu
Fiocues 0 1Sacting your ot fun tricks ot will amertain rosds and faslly
whia FOUF boncoommeicHioe skifl. Paoof of vecrinations
recqetroc 3t 5 class. Instructon Animal Escounters, o Skaff, 852 WD
17 MM H20 Faer 570 o parson-5 wis
Coda Stat Date Tima

1R 52210 TE3] @m-13-30 pm

Tim&
00-10:00 am

Lozatmon
WP

Location
VI

¥Youw can find the City of Santo Clarite on:

EEINICE £

Ragistiration Information pages 62 & &3

Evar wonder who tha master s, you or your dogf Wil ooreer nelsane
probiame and e obadlanca commancds: heak coms, down, =i, and sty
Doogs mest be 4 moni®e oid. Ering dogand proof of Parvo shots o 1st
claw. InstTucinr: Sarhl by MINMaT 520 Fea: $30-8 wis

Code Start Data Tima Location
AT T T-00-300 pm P
13EAL 5350 001000 am P

Wild and Crazy Dog Obedience j12-Adui

Bz chadioncs commands Leght: haed, wt-siay, comss, down, 2nd mon.
Dogs mest be 4 monits okl Poo? of Parvo sequissd ot 15t class. Do ok
biirg diog bo first class. Instructor- Asimal Batavior and Training Assoch-
abas MinMaor 670 Fas 5305 wis

Coda Start Dats Tima Location
13EAI Te-&/30 7:00-200 pm SCP
Crazy Canine Crash Course 14-Adub)

Fast-parced coursa Teach y0ar dog i heol, SE-sty, coms, dow, focus, od

s using posive fraining mathods. Dogs mest ba 4 monits oid. Proof
of Farvo requined at 15t diass. Ieestructon: Animal Babarvior and Training
Associatas MIREIT 55 Fa: 5554 Wi

Code Start Dabta Tima: Location
13341 53910 01130 am 5CP

sardo-clantocom - (661}250-3700 15
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Adult Classes

One-Day Workshops
Journaling Workshop: (aoug

Partags o 2 child you had a diary with 3 biny lock and kay. We'se oides
amd wisar now, Deel w520 maedd 3 e pleca 1o prOCaEs oUT EXpGienCRE,
toughts, snd emotices. Join ma e 3 2 moming of inspiaSon, weting
promipes, and ke to gef he most of keeping a jourmal oo specific meant;
wodding, tzawel, baby, o 25 am everyriay tool for geowth amd clarty.

Bring 3 jownal or notabooi.

Mini-Retreat: Gratitude and Ahun:l.mua:mu
wa ket F, praparing for ican ba far morg

& furkoy Or strassing ovar the parfoct aflormeon. Join mmu
0ne-ciay mini-reerl, we will ket o 0f T destructhes cpcke of wank-foed-
Moes and L quidod viuIteeon, misation, joermaling, svan gentl
mosment to cultivate s gratituda, croete poom for abundancn, and
apenoncs joy. Bring binkt, mat, and joumal

Write Your Holiday Letter in One Afternoon

iAdulty

Gat'er dooal Maka It fun! Wa'll isa dear; stragivifons=ed principles of
parsonal ey, phobolowmalsm, and craatia wTiting o Cra your raady-
b Fcd kS bt in mo Bme k. Do &, and then anjoy tha holdays!
Bring nobebook, dhtebook, and photos.

Instructor: Sarain Fazell MinMan: 574 Feec 525 par workshop

Coda  Oass Dats  Tima

140401 Jowrmaing 5215 9400 am-13-00 pmi

14040 Minl Reteat 221N% %00 am-1200 pm

EEEE

14403 Holday Lattar 52123 %0 am-1300 pm

Discovery Workshops (adult
Limitting Baliafs Ba Gona
Lz B you o faka cong ol e poer baliafs and stop-geting in your
owm way. Applying and activaling tha process of changs is fun and simpls
e o Ehink and moa waar oft.

Enner Canflicts
Aningrinad habi, an Important docislon, o any ofar hought may @iss
Incacision and wiaw Undersmand the coaflict Ban work
0 LNEng thiss parts bo RS0 your allemema.
Familly Vision Board (5-Aduft)
Trazt wour child bothe joy of dBcowvering e power of the Law of Arirac-
bBon. Co-creaite 3 'V ison Boand wiks pour child that reflacts vour cilds
dmame and aspirations.
Ealating to Balationships
What = tha hardast part of communication? Undsrsianding Fowself 3nd
othars by Airst endersanding permnably profic:. Wil g you possri
tooks io CPTumyvant Common bsuas allowing poe o promoin, mstain, and
anfence meaninghul and Lsting rtatomhizs.
Bastc Shamanizm
&0,000 years 300 the magic of Shamanism was 2 giobal practics ad B's
still alve and vibrant thioughous the morkd. Shamanim, & prwarful way b
resors balanog and whiokaness 10 your i,
Fasac 530 (535 KA 25 malenial o guwe i inducion. Instnetor: Byna
Rigledge C HL or *Panny Randal, CHL,
Location: Haalng Light Cenbe, I7225 Camp Pty Ad, #5, 753-9000
MinfMax: A70

How to Heal Yourself

with Acupressure Massage (Adut)
Liaen the tesics of Chiness haaing 25 it miates t0 scuprass massage.

Wil fones on spectfc points o s for common probioms such 25 ana gy,
mental clartty, kow tack, neck, ard shouides pain, oic. 53 maderial fee b due
[ gpl-do.iid

Instructes: Dr. Eandy Martin MM 1230 Fea: 535

Coda Data Thmsa: Location

HIEAD Su-E EI5-4:15 pm bl

Read All Day and Get Paid For Htp3-asun

Evary waak thoussnds of scripts ang subrmitted to shidics, prodection
Companiss, s crocion. Leaen to concana inkoa fow
e o script anatysis, and what b requinsd o land 3 job Facing scripts.

Write for Magazines n3.adum

T ey B0 WTRS 3 nowel? Too daunted by tha Bought of mriting a fimor
Tedorwision wripl? St your wiiting career by wiiting Tor e magarine.
Hundeeds of publicaiione reed your wonds; Bnd out how i aam an
ncoms whils Siting on 159 couch

Screemerritimg Warriors: Basic Training n3-aoum
Hava you always wanted fo mTie tha biuspring for a fim, or sean3 maovia
and thought, 7 can wiite batter than 1Ba Than do 12 Bagin, deveiop,
oompkite, and markst your screenpicy by sedding comman beginnss
mistkes. Instracdon ok Adams Minfax: 10030

Fasc 517 par workshop

Cods Oam Date T Location

WOTANl | RaadAiDay W2 30030 pm DoF

womam WM £30.0:30 pm ooF
m

WOTATR  Scresnwriting W06 630030 pm ooe

Sushi Making 12-Adult)

Lacen 10 make weshi that is ust s qood 25 what you
oedar al your favore sushi bee Leam the basicstom. |* -
temying Fish i maiing Bro and roling edlbio

MEESHplecks. W gat 25 we 0o, 50 Oma tengryt

515 matenioy fee gue of chse. Instrocdior: K Gibart
MmN 124 Faec §55

Code Data
HITAT 5300

\

-

Tima
1145 am-1-45 pm

Location
oF

Just ONCE Guitar for Busy People: n3-asu

Lo L o K R_ Inone maeting, leam barsic choeds b0 Qet Fou playing along with yoor
14340 Belials Be Gona ST RO0-H0 P foymits songs and ghe you yaars of musical anjoymant.

14004072 Ralating 1o Rslabionshios® Sa-8007 230430 pm  Beng acoustic quitar. 220 matenk fee cue of Dlgrs

1403408 Family Vision Boand” 5230 100 am- 13400 pm Instructor; lasom Retana MindMac 3070 Fea: 325 530 KA

140080 Razohing Conflicts 53072 1200-200pm  Coda Date Tima Location
1403405 Bazic Shamaniam 53-M02T 233430 pm A WA 600-E:30 pm SCECAC
16 ISANTA CLARITA Saasons Fall 2011
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Educational Photo Tour to Union Station &

China Town (Adukj

Farck LD WO Coimirs and Wiaar Fous walking shioes o capturs: Pholograph-
it images of Lnion Skation, Divara Stract, and China Town. Motrin pass
i §17 B bwing monsey for inch. Digial Gimera bs préamed. Mo spaniencs
roquirad. Intructos: Karen Brady Min/Ma 610

Fak 350 (555 NR)

Tods  SwtDee  Tme Mesting Location
WDAN 52108 IHMamI0ipsm  Sama Clata Metoiink
Sports Photography iidul;

Liaam basic sports quidalnes and camen gaat. Bring
Emala squipment & note pad/pan. Instructon: Thomas W Marshal
Min/ax 270 Faa: 835

Toa Start Data Tima Location
1zAm e B Th am 5P
Photography na-saur

Pestrait and Family:

Lizimy how 20 poem ind videcls and tamiles e of peogs, feding crsalive
lncation: and retouech ing images. Lecen 1o uss your Cams @ cratiedy, the
s o 1l flash, backdighbing, and otar pholographic squipment.
Marborg zand Wikdiiec

Ering all tha skl taught in tha digiia] saminars iogather i
cutstanang, rtura nd witifa images Laam 2l e digtal

peccassing tricks ot 3 program lika photoshop c@n do 1o imgprova your
Images.

Travsl Photography:

This somiraris designead around taking beawtiful travel Images with ik
o no spport aquipment, e iripods and long lenses. Leam B ussof
Foint-2nd-Shool 30 D-5LR meras. In erbon aras, [k dties, picking
e webiact and using kool foilks o socenl your Imaga 15 ey, Laam Bow
Eofandd B micert inbaresting and photooraptad locrtions. W all brawal,
and keamineg theess ek skis can improvs the qualty of your phologe-
P whan you iravel to once-in-3-Satima locations

Adoba Bamants 3 for Podograpars

This softwars boe Gpidly becoma one of The fop sailling dgital pross-
Ing progrms inthe workd. Cregied by Adobe, e sima comganmy that
oreafad Elomanis 3 ncoe poaates mamy of tha photo- aditing
and peocassng fooks svaliabls n Photoahaon, but with 2 mech aasler and
Intuiive user nierfaos. Leam how o afust ha brighiness, conbrast, and
shadows inyoer images. Shampenieag images, snd iemoving distracting
wlaments, 3 all mads esy in s peogram.

leestructor; Bromt Ressell Foell Min/Max: 8730

Adult Classes

Cupcakes nz.admm
Tra now razed Dioaonreia oepoaies o mabct yoar nawd themod party
15 mareriol fre dur of clos. Instnacion: Thaeess Fradrickson
Min'Max: 10070 Faa: 525

Code Data Tima: Location
1415504 F114 E00-800 pm VN
Buttercream Transfers p2-acus

Leam how o A, tos?, and dacorate a caka with for amy DoCasion.

G0 hoiTe With 3 completaly decorated Caks. 515 meseriol fae sor ohohas.
Instructor: Thera:a Fradricisor Minsac W4 Fesr 525

Code Data Tima Location
1415831 EWT ED0-8:40 pm WGP
3-D Cookie pz-aoum

Leam bo decorate your cooikes with styla. Wil acd & new dimansion to Hha
"Hak oockde”. Work with fondant and royal cing bomalks your aooants stand
ol $15 moterind e dur o clo s Imsirecior: Tharesa Fredrickson

Min'Max: 10030 Faa: §25
Code Data
185807 F-ILE

Tima
E-00-8400 pm

Fondant Fun nz.azue

{Coma o1t 3 caka. Lissen o o, fross, and decorata 3 cake withost
usng ook, Leam bomais ropes, balls, and mors! Go
hoena with 3 compietely derorated caks. S15 maranil A fue o s
Instructor Tharesa Fradrickson Bina WV Fee 515

Code Data Tims:
145403 Fa23 ED0-3:4H pm

Locatiom
WMFP

Candy Train p2-Aduty

Crets an adibis for git. Leam b amambke candy to create
3 brain thaa ks appengeiate for 2y Drasion, SANmaterior fre dueat ces:.
Instructor: Theresa Fradrickson Snar 1V

Faaz 525
Code
14815405

Dats
F-IL%

Tima:
EDE-24 pm

Organic Gardening [Aduh

Lz how to-grow fraits, banies, grapas, and wegetabies without tha s
of hanmiful chamécas. &n ceganic garden can be a5y, San, and save you
moeay. Imstructor; Jobn ‘Windor

55 musierial el poyabie fo e lesnuctor Min/Mam: 574 Fea: T4
Code Datas Tima
R840 50 M B0 am-12-00 pm

Locatiom
WGP

Water Wise Landscaping (Adub

Faac 535 [5:40 HR) per saminar Dasignied o show sudents how i hava succassel aod
o T R e s e e
WILAN  Puimiiandfamily To@13  G0-BNpm  SCSCAC  muls instruchor johe'Windsor 25 material fee payobie oo the inscior.
MILA? KesacWiaEe TuWH  GO0-BM0pm  scscar  MRMan LM FaafW

MILSE Towelfhologmphy TeWWTl  S00-BD0pm  scscar Code Datas Tima Locatran
WILAM  AdotoBamanixd  TuMWIE  E00-BD0pm  SCSCAC  1EEAD 330 1D0-4400 pm WGP

Ragistiration Information pages 62 & &3

sardo-clantocom - (661} 250-3700 17
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./ SATURDAY

06122

Get Involved!

The City of Santa Clarita, in partnership with

Hand s Santa Clarim, will ceebraze masional

Make A Difference Day on Saturday, Ooiober 22
Commmunity members are invited to sipn up to volunteer
in homaor of the national day of service. Projects will
involve plantings, comumumnity dean-ops, painting,

beantification and mone

Ohver the years we have enpapged almost 10,000 people,
hosted ower 300 projects and contribated more than
44,500 hours of s=rvice o the Santa Clarita Valley.
not only mying oor commuenity millions of dollars, bos
also empowering vohnteers o Make A Difference and
Be the Changs. With yoar help, Makes A Difference Doy
will help apencies provide the proprams and projeces
that help tn ease hunger, lend hope, lesve tils wagging,
create squeals of defipht in

children and build foundations

for future prowth.

By sharing your
EXPETTIse, £ retraasid s,

dnd emergy, you cdn

make d ri"r'_'i'."rm'r i
Santa Clarita.

r"'_
e/
./F

Art Classes

Oil Painting r-Adu)

Shap-try-stap 10 bessisful painGngs i oil. No-pressurs & ied Amosphens
o sucoassal paitings. 575 Mmool for dur i nstrucior of B Cisss,

Instructor: 50V-ARTS, 200-3040 Min/Maoc 570 Foec 550 504 MR- wio
Codai Start Diake Tima: Location
AN Ta-0¢13 E311-3400 pm SCSC-AC

Basic Drawing for Everyone 1z-Aduh)

Dawing & 2 way of commenicating. Wil ws stl-1F sof ups and aoplors
dfMarnt media: charooad, pen & Nk wash, coms’ crapon & pencll. Laam
tha e of perspactive'oomiow drawmng, eflects of 3
Instructor: Lasie Anm Halborg Min/Mize: 675 Fea: 564-7 mis

Mo Olaps 0%

Code Start Date Start Tims Locaiion

1aImm M2 73400 pm DOF

Fﬂﬂrfmﬂihhmm

E
‘mli“:nq:rh'-'rl:
Firw D

il
Anoraprean Crome Tip Festine

x} Prrmia

by i Pt

Saasons Fall 2011
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Dance Classes

Ballroom Dance anly
(Gt snctal dance For partios, weddings, and crues
umn- Kencty Varmurm, 661-570-[428 Location: MF Min/Max: 12735

H:I-Ehﬁ Fﬁmw -

Mo omes: For thoss with ittio oo no-ooperienced Baic foundation of
social Ealmom Dencs inendecsd. Empicals on poskions, Band hokds, and
fun oD mioeas.

EBeginning: Basic ops in two dances feom tha Latin, smooth, swing
ctegon: will e usht. Pressquisfa Rewoomer

R Danca: Desgned io keop you moving? Lesrn vasous soddal dancs
poetings which il inooenier cloctwisa paltenn armund tha Nooe
Prarsquisita: Pricr danos instuction.

Coda Laval Skart Dats Tima
AN Mewoomar Fag 700755 pm
THMZ  Aowsdlanc ) BA00-555 pm
CHAE  Mewoomar 50T 00455 pm
TEH0AM  Eog Baliwom STl 5430555 pm
Swing Dance Class (ddul)

Swing ks 3 @5y bo lsam dance, highly arjoyable, and lots of fun. Desigrad
fior haginmars in a fonmat that wall fave yos cdancing vary quickly. Farnar
requissl. Instrucbor: Russad Evars Minday 130 Ko Oass: 117325

Fasr 538 par person-4 wis

Toas Laval SartOte  Tima Location
AN Bag o Ta00-B00 pm 5CF
HEAE it F-1H Ta00-B:00 pm 5CP
HiGAE  Adv FIWIE TA00-B00 pm 5P
* Paeroguisit - Aussetts Bagiering Swing ciass.

Ballet (13-Adus

Baflat Improwes posturg, and febiity. Enjoy baarstiul classical

music, cim and quist your mind, and devslop kong lean mustes. Bailel

Adult Classes

Hip Hop ne-tduy

Strgich first, and get & cardko workoot whils Baming mema Bn and Ambky

hip hop moves. Mo ox peranon reguied, |ust 3 owe of inday's fottes
marsict Iestractor: Bretzny MnMar BT No O 1010

zhoes and 3 danin woar requined. instrecior: fuzetts Marachal
Miniay- 5714 Fea: 5B (537 WA1-8 wis

Coada Start Data Tims: LisecaEhomi
3374M Tha Ec-7:00 pm SCSC-AL
Tap (Adult

Eoed wih arobics, or T sair mested? Danog b warioes shyles

of musc i ko enargy and spiffts up whils laaming the baautsl at of
iarssica] haliet or tap. Location: STAR Danca Cantar, 24364 Lyons Avarsa,
75598 Instnucton Far Den Saff, MinMax 517

Foe: §50 [SUSEHRL 10 wies

[Faar S8 AT KH)-H0 wis.

Coda Start Dabs Thma Location
13400 WA &30.7:30pm SOSCAC
Sassy Jazrry Dance n3-Adu

Larfias, st yoesr Ul and burn away the calodes 2 we axplors 3 varity
of danca stylas. Evarying from 1ha 70°s disto o Brosdway show banss,

and moesl Mo dance Eeestructor: Serstin Marachal
MM 5/ Faa 551 (557 MR8 Wics

Code Start Dats Tims Location
1340402 Thavi FIS215 pm SCSCAC
Hula Hoop Dance ;13- &dult)

Bielid cons stngeh, bum calorkss, and e FURE & varisty of movamant,
haop iricks and Bps teeght. encoomging dewiopmant of Four oem

umiiqua shyla and fow. Hoops issstructon: Susan Edwards
B/ W 5

Cods Laval StartDats Tima Fea Locatson
1343401 Eeg  Te®1d  EI5FISpm  STREwhs HF
134340 e WO T30E30pm SEE-Ewin WMF

Belly Dancing ;15-&dult;

Bogisning: Andont Bally dance, sloqeant and @eciEng is presseiod i 3
fun sspportive chass for begineoes. Finger cymibaks & vats avalabie for an
opitional Tog. Instructer: Jinz

Continuing: Reviow hasic danca wocabelary with props. Laamm ko combies
mwaTsnE Seambstly, praciics shost chormograptad pheases.
Instructor: Mahalta Min/Max: 1545 Foec 5475w

Cods Laval StaiDate Tme Location
1344401 Eagnning  Te%2  730-B30pm HF
B4d4m Conlivsing  'W-71 735535 pm HF

Latin Club Dance Aduly

Ko tr Latin dancing and wondanng what ali S ype b aboul? This class
el v you B FOUMGREION you nesad b got oul and dancs e Bachata,
Moragque, Combia (varnus Syks) =od Mo No parnar sequied.
Instructor Jorathan Kraet MBnaa DOI5 Fadc 580-5 wis

Code Skart Data Tima Location

1346401 Thas 3-230pm 5P

Square Dance-Beginning | no-fduy

Liam e frst 35 baeske calls In squaie dancing using a mixdeeg of musc
stylas Inclarding, Cosniry, Aok & Roll, Cicios, Bsg Bamd, and Pop! . o
partnad of axpaniens eCesmry. Wear ceua dothes and comiorabis
shoes, Instrucion: Rod Shvping Min/a 16080 Foac 570010 wis

Coda Tim& Start Darta Location
1348401 TAE15 pm Tu-830 WWFE
RE: Hon-Resident Fes: HE Non Rasd Fman i & L hin

ragazine apply to thoo feing cutids of she City of Sanas Carits bourdary

Do Start Daks

E |

inl.F'rwr: rugatering for @ can _phludnfuﬁlﬂ-ﬂdlnﬂm Rasidant

H37410 Th-21 &:30-7:30 pm

dery Map on HI- Bl =r wint mams-clamiscomfissmons, and aslact
*Raud Sexhn’ bz d Hyousma durt ol tha ity of Sants (larka

Registration Infommation pages £2 & 53

sordtg-clanto.com - (661} 250-3700 19
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SANTA CLARITA
PUBLIC LIBRARY

Did you know that
the new Santa Clarita
Public Library offers
programs for all ages?

A full schedule of weekly
programs at the City's
three library branches are
on tap for this Fall and
you won't want to miss

a single one!

Az "8 CLARITA Saasons Fall 2001
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SAT, HOV'S (All apes

¥pm
‘Where in the World Have |

aroun the word and array of musical

s will h._ﬂh’plh wrie
yosur dish's name nd bakgnoand.
Valencis, Canyon Country Jo Anne
Darcy, Mewhall branches.

“You Are Here" - Maintain pood
reading hahits during the sammer while
baving fum intemaing with your friends
in the lihrary: Teens apes 13 m 17 will
mainiain rezding lists and receive prizes
and incentives for reading. Wanch the
lhrary online clendar om our website for

mewi of weskly proprame.

Teen Advizory Board — The Hbrary
siaff imvites teens apes 13-17 to hep plin
proprams 2 advise the yomh srvios
libmrian and saff on matiers of imerest
o ipems. The Teen Advisory Board (TAB)
will meet the fimst Tieslay of sach momb
starvieg in Aupust in Valenca. Apply at
the ¥Valencia Library saming July 5.

Teen Book Club — Gt topether with
your friends and talk abow the books you
love om the second Wesinesday of sach
month im Valencia and Canyon Country.

Anime Chul — Meetin the Valencia and
Canyon Couniry branches onoe 3 mosth
o regd, discuss and learmn abow Mew
Manga vitles available o the libmany:

Special Programs - waich our websine
fior news of special programs sud as how
o make Candy Sushi and making Do
“Tape Raps and Wallets, and performers
fearmring mapic, soryelling, and
girbrush t=mtoos.

Adults
Adult Summier A=ading Program

with Homer or book & Passape 1o Indiz
with E. M. Former...the optioss are wide
apen and the horiznns limitlese. Adults
@n sign = io mceive o lhary paspont.
Collen passport samps for books read
aed tarn it im o recsve 3 memenio oken
and 2 raffie eniTy to win 2 Sony Mook or
am Amazon Kindle®

HaMoWriMo - Love books' Wrice ome!
Movember is Mational Movel Writing
Mlonth. Jein Mancwrimo participants
arumd the wordd as we all smpgle o
write 50 thousasd wonls in 30 days.
Learm how 1o silence: your inner oritic
amd =mm merit badpes a5 you complee

Family Dewelopment Programs - The
Ciry of Samts Clarita will present 2 weries
of proprams for perents and Gmiilies

at the library. Exploes topics relared eo
pareming and chiddhood health and
eduration. Check the online mlesdar for
specific programs and tkmes.

ronte-glarto.com 33
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Santa Clarita Valley Senior Center
e-%f}rﬁﬂf}y Cher? f_; E’f!ﬂfufﬁifﬂ?jf / ﬂ; AP ':1_"" f}y ::_-?Jf:-'m.[r"r?;

The SCV Senior Center
offers over 100 educational,
recreational, and suppartive

programs on a regular basis,
bost activities are for adults
18 and owver.

Classes

Arts & Crafts Classes:
Art & Calligraphy
Meedlewwark & Crafts
Mixed Media

il Painting

Crigami

Watercolar

Exercise Programs:
Aembics

Arthritis Foundation Exercise
Chair Exercise

Filates

Cigong

Tai Chi Chluan

foga

Zumba Gold

Dance & Music
Hula

Line Darce

her & Ladies Glee
Ochestra
Silvertone Singers
Swireg Jazz Club
Tap Cance

Personal Development:
AARP Drivers Safety
Creative 'Writing

Live, Laugh, Lowe
SalEImiprovement:

Recreation & Leisure:
Bridge

Canasta

Chess Chub
Community Cance
Cuplicate Bridge
Food Bingo
Imiprovisation Club
Mah Jonog

Senicr Crema

Wi Games

ﬁmm

& proud sporsor of the SCV Senior Center

Educational & Technical
Trabning:

Armateur Radio Club
Archeclogy & Anthiopology
Compurter Training

Current Events

Services
Assistance [/ Support
Handyworker Services
Health ard Wellness
Murtritional
Trarsportaticn

Trips and Tours
“olunteersm

ard mare.

For more imformation

about our classes or services,
please call or wisit our
webisite ar:
E{'Ffﬂﬂfﬂfffﬂfﬂf.ﬂfﬂ

SCW SEMIOR CENTER

22900 hMarket Street

Santa Clariia, CA 91321

Call: 2509444 » Fax: 661-259-1647

Email: admin & scvac.ong

Raglstration Informetion pages 52 & &3

sanfg-darincom - (551) 250-3700 19
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ARTS VENUES

Section IV
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4.1 Introduction

Arts facilities and venues are essential in supporting a creative community, as almost all
arts related activities require a site for performances or visual art displays to occur. The
development of the Arts Venues Initiative involved conversations with a variety of
stakeholders, including leaders of local arts organizations and associations, professional
musicians and visual artists, educators, developers, economic development experts, and a
television studio owner. This Initiative also included an online survey of arts facilities
and venues and the completion of a directory of arts facilities in Santa Clarita. The Arts
Venues section of the Arts Blueprint addresses three areas, with the primary focus on the
Arts Mall Conceptual Plan. The Arts Mall concept is the first step to a long-term solution
for supporting arts in Santa Clarita, as well as an idea that could make Santa Clarita
renown as an arts and cultural center:

7) Arts Facilities Directory

8) Arts Facilities and Venues Survey
9) Arts Mall Conceptual Plan

4.2 Arts Facilities Directory

The directory is a simple tool to identify the facilities and venues available in Santa
Clarita. While it is unlikely to have captured every site in town, it does demonstrate the
need for more arts venues, as most of the locations listed are being used almost to
capacity. The directory has several categories, such as colleges, dance studios, libraries,
music venues, schools, theaters, visual arts venues, and miscellaneous multipurpose sites.
Only the colleges and the schools have large venues for performances, and there is no
location, other than the California Institute of the Arts, that has a large space dedicated to
display visual art pieces. The directory is a vital piece in clarifying that an arts venue
solution would need to be broad and visionary.

RECOMMENDATION 17 — Continue to develop the arts facilities directory and
make it available to the community through the City of Santa Clarita and
661Arts.com websites.

4.3 Arts Facilities and Venues Survey

The survey was conducted by sending an e-mail to anyone who had registered for any
City Recreation program over the last year. This method was used as it was vital that the
results were not just from those who were already part of the arts, but more a reflection of
the entire Santa Clarita community. The survey was completed by almost three hundred
individuals and the responses contributed to the approach taken in the Arts Mall
Conceptual Plan. Highlights of the survey’s key findings are as follows:

e 70% of the respondents have a family member that participates in the arts.
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* 94% indicated that they or a family member have attended a City-sponsored art
event.

e 53% attend art events in the City multiple times throughout the year.

e 27% leave the Santa Clarita Valley once a month or more for arts entertainment.

e 96% have attended an arts event at a local arts facility, with the Santa Clarita
Performing Arts Center at College of the Canyons being the most visited of these
venues.

e 53% spend between $50-$100 a month on arts activities.

From the survey results, it can be deduced that there is a large number of Santa Clarita
residents who both participate in and attend arts related activities in Santa Clarita, and
that a significant number of people are leaving the valley on a regular basis for their arts
entertainment needs.

4.4 Arts Mall Conceptual Plan

Through the assessments above and from the input a variety of stakeholders, an idea was
developed that would not only meet the needs of the local arts community, but would also
serve as a major economic development tool. The idea is to create a place that offers a
mix of for-profit and non-profit spaces and creates a destination site for individuals and
associations and organizations from across California and the nation. The idea does not
have a name, but for the purposes of this document is referred to as the Arts Mall. The
Mall would function on multiple levels:

e Promote the City of Santa Clarita as a destination for state and regional art and
music conferences and festivals.

e Provide state-of-the-art performance and visual art venues for local
organizations.

e Provide hundreds of jobs during construction and continued employment
opportunities at the various spaces located in the Mall.

e Allow local arts groups to reach a larger audience.

e Serve as a magnet for regional and national performers and artists.

As described in the Conceptual Plan, the Arts Mall will include retail sites, restaurants,
public art galleries, a City-sponsored arts center, a conference center, an outdoor
amphitheater, and a variety of performance venues. A key to the success of the concept
is that the Mall itself is a piece of art, with unique first-of-its-kind architecture that
attracts attention and interest before the visitor even enters the site.

The Conceptual Plan was the first step in a very long process that will require further
research and discussions. The next step is to assess the feasibility of the concept and to
determine if there is a location within the City of Santa Clarita that would be ideal for the
Arts Mall to be located.
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RECOMMENDATION 18 — Fund the development a feasibility study for the
Arts Mall concept including identification of a site and funding options.

4.5 Conclusion

In the development of the Arts Blueprint, almost every initiative area has had discussions
about facilities and venues. It is a crucial element to maintaining and developing the arts
community in Santa Clarita. With the idea of the Arts Mall, the need for arts facilities is
addressed in a creative and innovative way and with a combination of private and public
funds being invested in this concept. With economic development being such a vital part
of the idea, the potential outcome would not only alter the future of the local arts
community, but could also transform Santa Clarita into a major arts and cultural
destination.

4.6 Attachments

4A - The Arts Mall Conceptual Plan
4B - Santa Clarita Valley Facilities Directory
4C - Facilities and Venues Survey Results
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The Arts Mall Conceptual Plan

A vision for Arts Venues by Arts Commission Vice-Chair Eric Schmidt

The following report is based upon input gathered from local arts groups, City Arts and
Events personnel, The City Business Development Department, an Arts Commission
Venues Committee, a City sponsored ‘art survey,” and the five Arts Commissioners.

TheArtPark artspace theartsmall
ArtzZone
theXFactory creatECenter ArtGenesis
sonicpalette
THEideaSPACE Infiniteldeas arthouse
Cre8Zone
cre8avision ARTMART creationcenter
SonicVvision
SoundColorVision cre8space theartworks
outOFtheBOX

A creative vision for our City’s future.

Whatever it's called, what it will be is a large and unique home for the
arts. Based upon a partnership between the City of Santa Clarita and
private developers it will include retail sites, restaurants, public art
galleries, a city sponsored art center, a conference center, an outdoor
amphitheater and a variety of performance venues.

TheArtPark functions on multiple levels:

1. It will be the centerpiece of a marketing campaign that will
promote the City of Santa Clarita as a number one destination
point for state and regional music and art conferences and
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festivals. Thus, theartsmall can become a huge factor in
attracting tourism dollars into our local economy.

cre8space will provide badly needed state-of-the-art, but
affordable, performance venues for use by Santa Clarita Valley
music, theatre, art and dance organizations. As we exist now,
our community is sorely lacking in quality performance venues.
There are tens of thousands of local residents who patrticipate
in artistic events and, at this time, are underserved by our City’s
current level of support.

The construction of Cre8Zone will provide for hundreds of

jobs, for several years, for those in the building trades, as well
as material and equipment providers.

The retail spaces will offer multiple employment opportunities
and will help to provide financial support for the performance
venues of theartworks by providing a continuing source of
income for maintenance, utilities and upgrade expenses.

While being a home for our many, and varied, local arts groups

theXFactory will allow our community arts organizations to
reach a larger audience and share their art form with a wider
audience.

The ArtZone would become a magnet for a variety of
nationally recognized performers, bands, troupes and
ensembles. Current city residents have to travel ‘over the hill’ to
attend concerts, taking their entertainment dollars with them.
By having venues that are attractive to touring groups we can
keep our money here and eventually even attract outside visitor
dollars.

creatECenter could serve as a unique focal point for the
future development of the Whitaker-Bermite property.
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What it might look like:

As a very unique, really, a first-of-its-kind type of structure, there is no
existing model. You’'ll have to use your imagination and think: Cirque
du Soleil (in a tent), meets Denver International Airport, meets Austin
City Walk, with a dash of...... Nashville, LA Live and Epcot Center.
The basic design concept would include four dedicated areas: the
conference center, the amphitheater, community use, and retail sites.
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Possible construction funding sources:

1.

2.
3.
4

The City could supply the land and offer other incentives to
attract a developer and the retail establishments.

Corporations could fund and name a particular venue or stage.
An overall ‘giant’ sponsor could name the entire facility.

A City bond issue could help fund the initial construction. As ten
of thousands of local residents are deeply involved in some
form of the arts, they would be the major benefactors of such a
facility. It would seem to be a very logical investment for them
and the City to make.

Companies that are focused on art and music (i.e. Remo,
Roland, Yamaha, Bose, Disney, Sony) could have retail stores
or ‘museums’ featuring their products.

Some existing valley arts groups may want to make the art
center their ‘home’ and focus already budgeted monies here.

Performance Venues (either City or privately owned and operated)

NoghrwpE

Piano Recital Hall

Concert Hall

Outdoor Amphitheater

The Rock-n-Roll room

The Coffeehouse stage

The Jazz stage

The Conference Center

To include a medium size exhibition hall, several smaller
conference halls, a selection of meeting rooms and catering
facilities

Type of retail tenants:

HOoo~NoohwhE

Art supplies

Musical instruments (there could be several locations)
Dance wear shops

Instrument repairs

CDs and records (a boutique)

A food court

A coffee house

Dance Studio

Visual art schools

Fine art gallery
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11. Upscale dining facilities

Other rental spaces:

Recording studio

Rehearsal spaces for dance and rock-n-roll bands
Private art studios

A pottery studio/shop

Private instrumental instruction studios
Instrumental repair shop

ok wNE

City owned and operated spaces:

1. Artgallery (for local artist presentations)

2.  Sculpture garden (with water design element)
3
4

City Art Center, for art classes

Rehearsal spaces for existing arts groups such as Escape
Theater, Master Chorale, and SC Ballet.

Management and booking office.

Facility support.

o o1

Besides having delegated spaces for visual art to be displayed

throughout, the cre8Zone would have walls and floors painted with
murals and designs by local school art programs.

The performance venues should each have a primary use and
several secondary functions. This will allow us to avoid the one-size-
fits-all approach, which often ends up with a space that doesn’t work
well for anything. By having each stage and performance area
focused on serving a specific goal we can design and construct each
for a minimal cost and a maximum result. For example in the piano
recital hall, you don’t need a very large stage with curtains and
complex lighting or a large audio support system. This room would
also work well for lecture presentations or small chamber ensembles.

The Rock-n-Roll Room doesn’t need fancy seating or posh
appointments.

The idea is to make the venues available to any of our residents for
free or with very minimal fees possible. Outside groups and for-profit
promoters would be charged a prevailing industry rate.
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Type of performance venues would include:

1. Piano recital hall, 300 fixed seat capacity. Secondary use for
small acoustic ensembles and lectures. Simple sound and
lighting support.

2. Concert hall with a 800-1000 portable seat capacity. A room
designed specifically for live ensembles including bands,
orchestras, and choirs. Also dance recitals and visiting touring
larger ensembles. This would be a part of the conference
center and adjacent to the main exhibition hall.
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3.  The Jazz Room. A space for small jazz groups (think of a piano
trio) that would be part of an upscale restaurant.

4.  The Rock—n-Roll Room. No permanent seating. Capacity 300-
500 standing, or in festival seating (bring your own). A simple stage
with limited lighting and sound support, as the visiting bands would
bring in their own gear. Designed for ear-splitting decibels, it would
need to be constructed out of titanium or kryptonite.

5.  The Coffee house. A small performance area (50-100) adjacent
to a coffeehouse where local singers would be showcased.
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The Amphitheater (2500-8000). A full stage, with a covered
audience area, thatis open on all sides to additional seating
on grass. Would be a permanent home for the City’s Summer
Concert Series. By having a more attractive and permanent
venue the City should be able to attract bigger and more
recognized name acts.

An outdoor stage, for small bands and theatre performances
with simple amphitheatre seating. No lighting or sound support.

Several simple, inside open air stages, where a solo act or
small group would be featured. Some sparse built-in seating
near them and very limited sound and light support.

Other possible features:

1.
2.
3.

4.

A small cinema theater for art-house films and film festival
screenings. Secondary use for lectures and meetings.

A dinner theatre.

An adjacent upscale hotel would be advantageous to help
attract conventions and add additional meeting and conference
facilities.

Adjacent parking garage.

The “arts” have historically been under-financed by communities
throughout the United States. While they represent an integral and
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large segment of our society they still rely upon the generosity of a
few well funded endowments, individuals, and corporate sponsors.
One of the largest expenses for any art group is that of rent/lease for
performance sites. While our City invest in parks, swimming pools,
baseball, soccer and football fields, to be enjoyed by our large sports
community, now is the time for our community to make an equal
investment in sites that would be utilized by our equally large creative
community (see “art survey” that list the number of local residents
interested and participating in the arts). The relative health of a
society is often measured in what it deems important via what it
spends it resources on. The arts are considered by many to be one
of the most valuable areas to support, as it defines our society’s
willingness to look inside to its own collective soul. Numerous
national studies have shown that aggressive financial support of the
arts, by a municipality, can have a very positive result, both financially
for the city and surrounding area, and for the enjoyment and
expression of the citizens. It can become a defining element in the
city’s personality (think of Nashville and Austin and Monterey for
music. Laguna Beach and Sedona for visual arts). The City of Santa
Clarita is optimally situated to become a new “center for the arts” in
the western United States. Already existing nationally recognized
local institutions such as Cal Arts and The Cowboy Festival, the
coming new Disney Studios, as well as our rich history as a location
for hundreds of films and television productions prepares us well to
be a leading community of the arts.

In today’s current economic environment, it seems fool-hardy to

envision such a large undertaking as the artSpace. However, it is
exactly this kind of creative thinking, thinking “out of the box” and
planning ahead that will allow us to differentiate our community from
others. A recent study, commissioned by the City of Santa Clarita,
reports that we could support a medium size conference and
convention center. By focusing the design on a specific ‘niche’ we
can brand Santa Clarita as a unique destination point. One that
supports and welcomes the arts as a way of producing not only
economic growth, but a healthful exploration of the creative spirit.

cre8avision would fill the needs and desires of tens of thousands
of our City residents who participate in art events. Enhancing not
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only their personal lives, but further enhancing the attractiveness of
our entire valley.

TheArtPark............. a creative vision for our City’s
future

sports & convention centre

LEISUREWILDS @ QINGDAO A
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Santa Clarita Valley Arts Facilities

Colleges Website Phone Address
Number
26455
College of the (661) 259- Rockwell
Canyons http://www.coc.cc.ca.us/ 7800 Canyon
Road
California Institute (661) 255- fﬂfé’gan
of the Arts http://www.calarts.edu/ 1050
Pkwy.
21726
The Masters (661) 259- Placerita
College http://www.masters.edu/ 3540 Canyon
Road
Dance Website rl:hone Address
umber
The Dance
Experience (Santa (661) 251- 26951
Clarita Stars Dance | http://www.thedanceexperience.net/ 7460 Ruether Ave
Program)
: ] . (661) 775- 27889 N
Dance Studio 84 http://www.dancestudio84.com/ 7655 Smyth Dr.
Preciado’s (661) 290- 246_31 1
Ballroom Dance www.pbds.tv Railroad
3359
Ave.
New World Dance 18906
Center For the www.neworldance. biz (661) 702- Soledad
Media and : . 9512 Canyon Rd
Performing Arts
Pamela Johnston’s (661) 252- 17716
Dance Studio www.pamelajohnstonsdancestudio.com Sierra
0357 .
Highway
Santa Clarita Ballet ) . (661) 251- 26798 Oak
Company/Academy http://www.santaclaritaballet.net/ 6844 Ave.
Star Dance Center . (661) 253- 24264
http://www.stardancecenter.com/ 9909 Lyons Ave
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Studio 1 Dance (661) 296- 28028 Seco
Academy www.studioldanceacademy.net 1268 Canyon Rd
Libraries Website zrl:?nn;er Address
18601
C_anyon Country http://www.colapublib.org/libs/canyoncountry/ (661) 251- Soledad
Library 2720
Canyon Rd.
. ) . . (661) 259- 22704 W.
Newhall Library http://www.colapublib.org/libs/newhall/ 0750 Ninth St.
23743
Valencia Library http://www.colapublib.org/libs/valencia/ §3696412) 259- Valencia
Boulevard
Mlsc_ellaneousl Website Phone Address
Multipurpose Number
23630
Barnes and Noble http://www.barnesandnoble.com/ (661) 254- Valencia
Booksellers 6604
Boulevard
. (661) 286- 24445 Town
Borders Books http://www.bordersstores.com/ 1131 Center Drive
Friendly Valley e (661)252- | 0000
Auditorium 3223
the Oaks
, ) . . (661) 259- 27630 The
J.R’'s Comedy Club | http://www.comedyinvalencia.com/ 2291 Old Road
27737
. (661) 200- Bouquet
SCV Arts http://www.scvarts.com/ 2291 Canyon Rd
#113
661)259- 22900
SCV Senior Center | http://www.scvseniorcenter.org/ Market
9444
Street
22500
Saugus Speedway | http://www.saugusspeedway.com/ g%%%) 259- Soledad
CynRd
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Heritage Junction (661) 254- 24101 San
at William S. Hart http://www.scvhs.org/ Fernando
1275
Park Road
. ) . (661) 799- 24500 Town
Valencia Hyatt http://valencia.hyatt.com/hyatt/hotels/ 1234 Center Drive
24460 1/4
Vibe Performing . . (661) 255- Lyons
Arts Studios http://www.vpasonline.com/ 7464 Avenue
Music Website Phone Address
Number
- 23502
gg’séllg ment. Inc. | Www.artistd.com/ ?361%18) 222- Lyons Ave.
pment, Inc. Suite 104A
, . -~ (661) 254- 23912
Doc’s Inn http://www.docsinn-newhall.com/ 1651 Lyons Ave
. 21515
Iﬁigg gréihsc?lllerla www.keyboardgalleria.com (661)259- Soledad
. . 5397 Canyon Rd
26111
Little School of . . . (661) 222- Bouquet
Music http://www_littleschoolofmusic.com 2939 Cyn. Rd.
#G5
, . ) . (661) 259- 22932 s
Lowe’s Music http://www.lowesmusic.com 5502 Lyons Ave.
. 24324
The Music Tree (661)255-
none 2503 Walnut St
The Vu Ultra none (661) 255- 22505 West
Lounga 7833 8th Street
o . (661) 296 26932
Mixer's www.mixerslounge.com Bouquet
7700
Cyn. Rd.
. . . (661) 222- 24415 Town
Salt Creek Grille http://saltcreekgrille.com/ 9999 Center Dr.
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26330

Hubpadaddy s www.hubbadaddys.com/ (661) 287- Diamond
Studios 4480
Place #140
. 24422
Antioch Church None Chestnut St.
23566
World Music www.worldmusicnewhall.com (661)288- Lyons Ave
' ' 2616 #101
Schools Website Phone Address
Number
25375
Newhall School . Orchard
District http://www.newhall.k12.ca.us (661) 291- Village Rd.
4000 )
Suite 200

Dr. J Michael McGrath, Meadows, Newhall, Oak Hills, Old Orchard, Peachland, Pico Canyon,
Stevenson Ranch, Valencia Valley, Wiley Canyon

Saugus Union
School District

http://www.saugus.k12.ca.us/

(661) 294-
5300

24930
Avenue
Stanford

Bridgeport, Cedarcreek, Charles Helmers, James Foster, Highlands, Mountainview, Northpark,
Plum Canyon, Rio Vista, Rosedell, Santa Clarita, Skyblue Mesa, Tesoro del Valle, West Creek

Academy

Sulphur Springs
School District

http://www.sssd.k12.ca.us/sssdhp.htm

(661) 252-
2100

17866
Sierra
Highway

Canyon Springs, Fair Oaks Ranch, Leona Cox, Mint Canyon, Mitchell, Pinetree, Sulphur Springs,
Valley View, Golden Oak

William S. Hart
Union School
District

http://www.hart.k12.ca.us/

(661) 259-
0033

21515
Redview Dr.

Arroyo Seco Jr. High, La Mesa Jr. High, Placerita Jr. High, Rancho Pico Jr. High, Rio Norte Jr.
High, Sierra Vista Jr. High

Canyon High, Golden Valley High, Hart High, Saugus High, Valencia High, West Ranch High,
Bowman, Academy of the Canyons

Theatre

Website

Phone
Number

Address
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24242 San
CaT‘VO” Theatre http://www.canyontheatre.org/ (661) 799- Fernando
Guild 2700
Road
24266 San
Repertory East . (661) 288-
Playhouse http://www.repeastplayhouse.org/ 0000 Fernando
Road
Visual Arts Website nrone | Address
(661) 298- 17720
B &R Gallery http://www.bnr-art.com/ 2038 Sierra
Highway
. . 27016
Elalqe Wilson http://www.elainewilsonstudios.com/ (661) 253- Waterside
Studios 1925
Court
28271
Fine Art and Soul http://www.fineartandsoul.com (661) 775- Newhall
4900
Ranch Rd.
23417
Joy Art Gallery n/a (1676117)254' Lyons Ave
25856
Kids Art http://www.kidsartclasses.com 2676714) 260- Tournament
Rd.
Mission: (661) 290- 24251 Town
Renaissance Fine http://www.fineartclasses.com 2792 Center Dr.
Arts Studio Suite 125
Picasso’s Www.bicassoplavmates.com (661) 254- 22432 13"
Playmates P play ' 4290 Street
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Arts Blueprint for Facilities and Venues Survey Results 2011

The survey was conducted by sending an e-mail to anyone who had registered for any
City Recreation program over the last year. This method was used as it was vital that the
results were not just from those who were already part of the arts, but more a reflection of
the entire Santa Clarita community.

e There were a total of 278 respondents.
e Two hundred six (206), or 70 percent, of the respondents said they or a family
member participate in arts activities, as follows:
= Music — 78 percent
o Theater — 59 percent
= Visual Arts — 56 percent
= Dance — 35 percent

Participation in Arts Activities

180+
160+
140+
120+
100+
80
60
40+
20+

Music Dance Visual Arts Theater

e Ninety-four percent (261) indicated that they or a family member had attended a City-
sponsored art event, broken down as follows:
= 86 percent had attended Concerts in the Park
o 56 percent had attended Art Walk
= 46 percent had attended Festival of the Arts
o 46 percent had attended the Cowboy Festival
= ] percent had attended Suburbia
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Attendance in a City-Sponsored Art Event

250

200

150+

100+

50+

Concerts in Art Walk Festival of Cow boy Suburbia
the Park the Arts Festival

e Of the 263 respondents who answered the question about frequency of attendance to
art events in the City, 33 percent said they attend or participate once a year, 24
percent said they attend once a month, and another two percent said they attend once
a week. Forty-one percent answered “Other.”

Frequency of Attendance to Art Events
in the City of Santa Clarita

120+

100
o 1x/w eek
| 1x/month
O 1x/year
O Other

NOTE: Below is a different way of looking at the responses to the same question, where
the “Other” category is broken down into “several times/vear,” “occasionally,” and
“zero.” The responses for “once a week” and “once a month” were lumped with
“several times/year.”

e Of'the 263 respondents who answered the question about frequency of attendance to
art events in the City, 139 (53 percent) indicated that they attend several times a year,
88 (33 percent) attend once a year, and 31 (12 percent) attend occasionally or
depending on schedule and/or type of events offered. Only five (two percent) of
respondents said they do not or have never attended an art event in the City.
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Frequency of Attendance to Art Events
in the City of Santa Clarita

o Ix/year
@ Several times/year
0O Occasionally/Depends

on schedule/offerings
O Zero/Never

e Two hundred sixty-seven respondents answered the question about frequency of
travel outside the Santa Clarita Valley (SCV) for arts entertainment. Five percent of
the respondents said they go out of SCV once a week, 22 percent said they do once a
month, and 40 percent said they travel outside SCV for arts entertainment once a
year.

Frequency of Travel Outside SCV
for Arts Entertainment

120+

100

O 1x/week
@ 1x/month

O 1x/year
0O Cther

NOTE: Below is a different way of looking at the responses to the same question, where
the “Other” category is broken down into “several times/vear,” “occasionally,” and
“zero.” The responses for “once a week” and “once a month” were lumped with
“several times/year.”

e Two hundred sixty-seven respondents answered the question about frequency of
travel outside the Santa Clarita Valley (SCV) for arts entertainment. Forty-eight
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percent or 128 of these respondents said they do so several times a year, 40 percent or
108 said once a year, six percent or 15 travel rarely or occasionally outside SCV for
arts entertainment, and three percent or 8 respondents said they do so depending on
events. Another three percent indicated that they do not go outside SCV for arts
entertainment.

Frequency of Travel Outside SCV
for Arts Entertainment

0 1x/year

@ Severaltimes/year

0O Rarely/Occasionally
0O DependsonEvents
B No/Never

e Almost all of the respondents (96 percent) have attended an arts event at a local arts
facility or venue. Of these, 83 percent have gone to the Performing Arts Center at the
College of the Canyons, 76 percent to the Canyon Theater Guild, 44 percent to the
Repertory East Theater, and 12 percent to other venues, including local high schools,
CalArts, and art exhibits in various local venues.

Have Attended an Arts Event
at Any Local Arts Facility?

250

200

150

100

50
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Attendance to Arts Events
at Any Local Arts Facility

200

180

160+

140+

120+

100

80+

60

40|

20+

COC-PAC CanyonTheater Repertory East Other
Guild Theater

Alternate interpretation of responses to Q#5 (relating to performing arts facilities only):

e Almost all of the respondents (96 percent) have attended an arts event at a local
performing arts facility. Of these, 86 percent have gone to the Performing Arts
Center at the College of the Canyons, 79 percent to the Canyon Theater Guild, 45

percent to the Repertory East Theater, and eight percent to other venues, including
local high schools and CalArts.
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Have Attended an Arts Event
at Local Performing Arts Facilities?

Attendance to Arts Events
at Local Performing Arts Facilities

80
60
40
20
0
COC- PAC Canyon Repertory Other
Theater East

Guild Theater

e A majority of the respondents (53 percent) spend between $50-$100 a month
attending or participating in arts activities, while 15 percent spend less than

$50/month.
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o Thirteen percent said they spend $100-$200 monthly on arts activities and a very
small number (six percent) spend between $200 and $500 a month. Another seven
percent said they attend free activities or spend a minimum amount.

Monthly Spending on Arts Activities

140-

120

@ $200 - $500

@ $100 - $200

O $50 - $100

O <$50

| Varies/Don't Know

O Zero/Free/Minimal

o Almost half of those who responded to the question about age were in the 40-50 age
range (48 percent), followed by 34 percent between 50-60 years old. Only two
percent were between the ages of 20 and 30, four percent between 30 and 40 years
old, and 12 percent were 60 years and older.

Age Range of Respondents

140+
1201 @ 20 - 30 years old
100 m 30 - 40 years old
80 040 - 50 years old
60 0O 50 - 60 years old

W 60 years and older

40
O Skipped question

20

0-
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Desired changes or improvements in the City’s arts and cultural landscape
identified from the survey:

Programming:

Twenty-eight percent of the respondents wants to see more and a better variety of
arts-related programs, including art exhibits, live theater, professional theater
productions, shows, jazz and classical concerts, and art in parks and public places,
among others.

Twenty-two percent indicated that they like the events and shows currently offered in
the community, and were pleased with what the City offers.

Sixteen percent would like to see more affordable events, shows, and arts programs
for youth and families, including City programs, children’s theater, and after-school
activities.

Twelve percent suggested better concerts, musicals, theater, and performances as well
as more affordable shows at the Performing Arts Center (PAC) in the College of the
Canyons. They would like to see more popular or current performers at PAC, plus
reduced rates for local businesses’ use of PAC.

Four percent suggested more multi-cultural events, plays, and performances.

Three percent suggested more original bands and a better mix/variety of performers at
Concerts in the Park as well as a longer season for Concerts.

A handful of respondents suggested spreading events/activities throughout the City,
including holding some in Canyon Country.

Several respondents would like to see performances and shows that are similar to
those offered in venues like the Thousand Oaks Center, Laemmle Theater, ArcLight,
Fox Theater, Cerritos, Royce Hall, etc.

Facilities:

Twenty-four percent wants to see the addition of facilities, from independent film
theaters to facilities for workshops, exhibitions and competitions, to venues for teens,
to an art gallery, art museum, or a cultural arts center that would put Santa Clarita on
the map.

A few respondents suggested the use of other venues such as Heritage Park, Placerita
Nature Center, and Central Park, as well as the completion of Heritage Village in Hart
Park, and the development of a performing arts park at Towsley Canyon.

Advertising and Partnerships:

Seven percent of the respondents expressed the need for more/better/unified
advertising for arts programs and events.

Almost three percent suggested that the City continue to support and partner with art
groups, including the continuation of the City’s MOU with PAC, as well as support
for local music bands and artists.

On the other hand, roughly five percent do not seem to favor public support of the
arts, suggesting that arts should be privately funded.
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LEADERSHIP AND
DEVELOPMENT

Section V
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5.1 Introduction

The Arts Commission was formed primarily to provide leadership for the arts
community. For local arts groups to survive and grow, it is essential that they can build
their infrastructure, be it by increasing funding opportunities, creating stronger boards of
directors, or by expanding the audience base. The Leadership and Development Initiative
was developed through direct conversations with the leaders of many local arts groups.
These discussions included staff leaders, who have traditionally been the representatives
in conversations with the City, and the boards of directors of the organizations. These
meetings resulted in four areas identified as important components to raising the vitality
of arts in Santa Clarita:

10) Professional Development / Technical Assistance
11) Board Development / Recruitment

12) Audience Development

13) Funding / Arts Foundation

5.2 Professional Development / Technical Assistance

One of the key elements to raising the capacity for local organizations is to offer
professional development opportunities for the leaders of the groups. This can be
achieved through two different approaches, either by offering sponsorship opportunities
for leaders to attend technical assistance workshops or conferences that are held outside
the Santa Clarita Valley, or by bringing those workshops and conferences to Santa
Clarita. The ideal approach is to bring these technical assistance opportunities to the
community, but due to the various types of local arts groups, this solution will not always
be practical. The ideal approach is to both encourage participation in training
opportunities outside of the Santa Clarita Valley, and to attract workshops and
conferences to our community.

RECOMMENDATION 19 — Create a scholarship program for technical
assistance workshops and conferences, and bring broad-based workshops and
conferences to Santa Clarita for the benefit of the entire arts community.

5.3 Board Development / Recruitment

Many of the arts organizations that participated in the series of Leadership and
Development Initiative meetings expressed a desire to increase the number and strength
of their boards of directors. While existing board members are not serving their
organizations with passion and expertise, but there are often key functions that are not
able to be achieved with the existing board members. Many arts groups identified a need
for expertise in the area of business management.
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To assist the local groups in identifying and recruiting new board members from the
business community, a recruitment program should be developed to reach out to the
larger companies in the City and encourage mid-level managers to consider joining
boards of directors of arts organizations. This effort should actively promote the benefits
of having employees offer their services to arts organizations.

RECOMMENDATION 20 — Develop a program to reach out to local businesses
and individuals to encourage participation on the boards of directors of local arts
organizations.

5.4 Audience Development

One of the biggest challenges facing the local arts community is that each organization
must expand their audience base and earned income. While ticket sales should not be the
only funding mechanism, it is an essential piece. Often, adding audience members results
in an increase of other funding areas. If a new audience member enjoys what the
organization is offering, they can occasionally be encouraged to make a donation or
become a sponsor for the group. Also, when applying for foundation and government
grants, it is very appealing to the funder if the arts organization can demonstrate that they
are expanding their audience base.

The difficult part of building an organization’s number of ticket buyers is to reach new
audience members in a way that is engaging and compelling. With the numerous types of
activities that occur in Santa Clarita, finding a person with time and money to attend a
performance or visual art show is a big challenge. The arts organizations consistently
communicated that their audience base is almost entirely comprised of friends and family
of the members of the organization.

To overcome this obstacle, there are two approaches which require the local arts
community to work collectively. The first is to produce an event which brings the arts
community together to showcase the high quality of talent in Santa Clarita. While this
would not necessarily expand the number of arts patrons in total, it will potentially
expose the audience members to the other arts offerings available in the community. For
example the event produced at the Santa Clarita Performing Arts Center at College of the
Canyons (PAC) to commemorate the tenth anniversary of 9/11 serves as a model for this
type of production. This event featured sixteen local groups, both performing and visual
arts, working together and was a huge success. The second approach is to create a ticket
package that allows ticket buyers to attend shows of numerous groups at a discount. This
method could include various different packages grouped by type, such as a package that
includes a ticket to every community performance at the PAC. This model is currently
offered by the College of the Canyons for their touring productions.
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RECOMMENDATION 21 — Assist the arts community in producing an annual
event that brings together both performing and visual arts groups to allow
audiences to experience diverse arts offerings.

RECOMMENDATION 22 — Develop a discount ticket package for local art
offerings to expose patrons to a greater variety of arts.

5.5 Funding / Arts Foundation

By far the biggest concern of each organization that was consulted for this section of the
Blueprint was funding. With the economic difficulties of the last several years, the
challenge in raising money has become the primary concern for the entire arts
community. To address this challenge, a community-wide approach must be taken to
help identify and implement approaches to address this need. It is important to note that
the solution is not for the City of Santa Clarita to simply increase grant funding to local
organizations, but rather for a larger solution to be implemented.

One way to assist local art groups is to increase their capacity to receive grants from
foundations and government entities other than the City.

This effort has already begun, as the City of Santa Clarita’s Arts Grants program has been
altered to offer advice and honest feedback to organizations that apply through the Arts
Grants program. Additionally, this year the Arts Commission required local groups to fill
out their organizational budget information on the California Cultural Data Project, which
is required for many regional grant opportunities, such as the Los Angeles County Arts
Commission and the California Arts Council. By implementing these requirements for
the City’s grant program, they are better prepared for other grant opportunities.

While the above changes are a step in the right direction, they do not solve the funding
issue. The best long-term solution is to complete the formation of the Santa Clarita Arts
Foundation. The Arts Foundation would serve two primary purposes. The first is to
provide leadership for many of the ideas contained in this section of the Blueprint, such
as technical assistance programs, board development, audience development, and
potentially even the management of the Arts Grant program. The Foundation would take
on these programs to serve as the focal point for funding and developing arts in Santa
Clarita. Additionally, in order for the Foundation to be successful in fundraising, its
programs must be compelling enough to entice funders in supporting the Foundation.
The second purpose of the Santa Clarita Arts Foundation is to raise funds that can be
passed on to the arts community through grants. These funds would come from local
businesses and individuals as well as granting agencies. As the Foundation is developed,
it is crucial that the leadership of the organization is comprised of community leaders
with the power to make arts giving a part of the mindset of Santa Clarita. This leadership
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should not be primarily the leaders of the arts community, but rather the “movers and
shakers” of the business community.

RECOMMENDATION 23 — Finalize the formation of the Santa Clarita Arts
Foundation which will offer robust programs and fundraise for the entire Santa
Clarita arts community.

5.6 Conclusion

The leadership and development of the arts community is one of the most vital elements
to the success of each individual artist and organization in Santa Clarita. When looking
at the accomplishments of other arts communities across America, the one commonality
is a strong sense of support and collaboration to achieve each artist’s or group’s goals.
This support is not simply financial, but also includes having the opportunities to increase
knowledge and expertise and to have the best board leadership each community has to
offer. The Santa Clarita Arts Foundation, in conjunction with the City leadership, can
build the level of support necessary for Santa Clarita to become a community that has a
prosperous arts and cultural life.

5.7 Attachments

5A - Survey of 25 American Communities of Similar Size to Santa Clarita
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Survey of 25 American Communities of
Similar Size to Santa Clarita

This survey assesses the leadership and programming of 25 cities across the
United States with a population of between 175,000 and 200,000 according to the
2010 Census. The goal of this survey is to seek out both municipal and
community models for programs and to see which communities have thriving
arts communities. Additionally, the survey determined who served as the
primary agency that funds the arts, and if these funding groups are within
government or if they are separate arts foundations.
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Population:
Size:

Founded:
Median Income:
Industries:

City Dept:

City Arts
Leadership:

City Arts
Programs:

Community Arts
Leadership:

Community Arts
Programes:

Arts Foundation:

Shreveport, Louisiana

199,311

117.8 square miles

1836

$30,526

Service industries, tourism, health services
n/a

City outsources to Shreveport Regional Arts Council

n/a

Shreveport Regional Arts Council

Artspace — multi-disciplinary arts center

Coolspace @ Artspace — Galleries and performance spaces
for local artists

Giftspace @ Artspace — Artist’s work for sale

ArtBreak — student arts festival

Public Art program

Central Art Station — Under construction art space

Shreveport Common — Arts district that is being developed

Northwest Louisiana Artist Directory

ShreveportBossierFunGuide.com — Regional events calendar

SNAP (Shreveport Nonprofit Arts Promoters) — Monthly
marketing workshops

Grants — Artist fellowships and organizations

Technical assistance workshops and advisory services

n/a
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Population:
Size:

Founded:
Median Income:
Industries:

City Dept:

City Arts
Leadership:

City Arts
Programes:

Community Arts
Leadership:

Community Arts
Programs:

Arts Foundation:

Akron, Ohio

199,110

62.4 square miles

1825

$31,835

Rubber and polymers, biomedicine, health services
Public Service Department

Recreation Bureau

Akron Arts Expo — Arts festival

Art Museum’s Downtown at Dusk Concerts
Downtown Lunch Hour Concert Series
Summer Concerts in the Park

Akron Area Arts Alliance

Summit Artspace — Community arts center with studio,
rehearsal, and classroom space

Arts Alive! Awards — recognizing outstanding achievement
in the arts

Arts Calendar

Quarterly membership meetings

Artcetera — Art events and tours geared towards younger
Audiences

Akron Community Foundation which funds the arts and
social services
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Population:
Size:

Founded:
Median Income:
Industries:

City Dept:

City Arts
Leadership:

City Arts
Programes:

Community Arts
Leadership:

Community Arts
Programes:

Arts Foundation:

Tacoma, Washington

198,397

62.6 square miles

1875

$37,879

Service industries, lumber, food processing, paper
Community and Economic Development Department

Tacoma Arts Commission — 15 members appointed by City
Council

TacomaCulture.org — website for the arts, historic
preservation, and international programs

Tacoma Art Listserv

Art at Work — Tacoma Arts Month — Events throughout the
month of November

Spaceworks Tacoma — Matches artists with vacant spaces

Professional Development and Trainings

Grants — Individual artists, arts projects, arts anchors fund
(organizations with a budget over $200,000)

AMOCAT Awards

Public Art Program — 1% of civic projects

Resource Library

n/a

n/a

Greater Tacoma Community Foundation, which supports
the arts and other causes
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Population:
Size:

Founded:
Median Income:
Industries:

City Dept:

City Arts
Leadership:

City Arts
Programes:

Community Arts
Leadership:

Community Arts
Programes:

Arts Foundation:

Aurora, Illinois

197.899

39.42 square miles

1845

$54,861

Manufacturing, tourism, transportation

Community Services Department

Public Art Commission

Downtown Alive! / Blues on the Fox — Concert series

Winter Garden of Youth — Student art exhibit

Art at City Hall — Exhibit space

Aurora Historical Society Exhibit

ARTWorks — Fine art scholarship/apprenticeship program
for high school seniors

Downtown Outdoor Art and Science Walk — Series of

sculptures

n/a

n/a

Community Foundation of the Fox River Valley, which
supports the arts and social services.
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Population:
Size:

Founded:
Median Income:

Industries:

City Dept:

City Arts
Leadership:

City Arts
Programs:

Community Arts
Leadership:

Community Arts
Programs:

Arts Foundation:

Oxnard, California

197.899

39.21 square miles
1903

$48,603

International trade, agriculture, manufacturing, defense, and
tourism

Development Services — Planning Division

Art in Public Places Committee — A five member committee,
appointed to review applications for public art
installations.

Very limited Public Art Program. Events including
Multicultural Festival, Holiday Parade, Earth Day,
and other community events. Performances, lectures,
and visual art displays at Carnegie Art Museum,
formerly the Oxnard Library. Owned and operated
by the City. Children’s art classes through Recreation

Ventura County Arts Council, which was created in 1996
primarily to administer the State/Local Partnership
program of the California Arts Council and provide
art services support.

Administers State/Local Partnership program of the
California Arts Council and provides some

professional development opportunities

n/a
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Population:
Size:

Founded:
Median Income:
Industries:

City Dept:

City Arts
Leadership:

City Arts
Programes:

Community Arts
Leadership:

Community Arts
Programs:

Arts Foundation:

Fontana, California

196.069

42 .43 square miles

1952

$56,380

Distribution centers for major retailers
Community Services

Parks & Recreation Commission / City Council
City Hall Council Foyer Exhibit Space

Center Stage Theater — Recently restored theater
Steelworkers Auditorium — Performing arts venue

Art Depot Gallery — Space for exhibits and classes
Fontana Community Senior Center Exhibit Space

n/a

n/a

n/a
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Population:
Size:

Founded:
Median Income:
Industries:

City Dept:

City Arts
Leadership:

City Arts
Programs:

Community Arts
Leadership:

Community Arts
Programs:

Arts Foundation:

Yonkers, New York

195,976

20.3 square miles

1872

$44,663

Manufacturing, transportation
n/a

No arts leadership in the City

Art Trucks Program — Artist wrapped Public Works trucks

ArtsWestchester

Artist Residency Program

Teaching Artist Directory

The Big Read — Literacy program through NEA

Mount Vernon Public Library Exhibit Space

Folk Art Program — Documents and showcases local folk art

Summer Youth Job Training Program

Free Arts Weekend — First weekend in December

Public Art Program — runs program for cities or businesses

Arts Awards — Annual awards for artists and groups

Live @ ArtsWestchester — Music, dance, and spoken word
series at ArtsWestchester offices

Arts Exchange — Restored bank that is a arts center including
exhibit space, office space, and performance space

ArtsWestchester — Also serves as the primary funding
source. Part of the United Arts Fund
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Population:
Size:

Founded:
Median Income:
Industries:

City Dept:

City Arts
Leadership:

City Arts
Programes:

Community Arts
Leadership:

Community Arts
Programs:

Arts Foundation:

Augusta, Georgia

195,844

306.5 square miles

1736 / 1996 (City — County consolidation)
$37,231

Medicine, biotechnology, military, energy
n/a

No City leadership

n/a

Greater Augusta Arts Council

Community Arts Calendar

Arts Weekly Podcast

Arts Ticketing — Centralized ticketing for area groups

Database of Artists

Arts in the Heart of Augusta Festival

Arts Education Programs — Includes camps, reading
programs, and education elements at festivals

Regranting — Funds from the City

Arts Awards — Annual gala and fundraiser

First Friday events — Monthly event in the downtown area

Greater Augusta Arts Council (regranting)
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Population:
Size:

Founded:
Median Income:
Industries:

City Dept:

City Arts
Leadership:

City Arts
Programs:

Community Arts
Leadership:

Community Arts
Programs:

Arts Foundation:

Mobile, Alabama

195.111

159.4 square miles

1702 / 1814 (Incorporated)

$37,439

Aerospace, steel, ship building, retail, manufacturing
Mayor’s Office

Cultural and Civic Development Division

Mobile Museum of Art

Mobile Film Office

Historic Development Commission

Mobile Public Library

The Museum of Mobile — 3 sites that display historical items

Mobile Arts Council

Arts Calendar

Member Organization Directory

Art Awards — annual awards for individuals, groups, and
businesses

ArtStart — Daily e-mail of events

Professional Development Workshops — for teachers, artists,
and arts organizations

In School Programs — Performances and artists-in-residence

Art Gallery Spaces

Serves as Box Office for members

Provides meeting space, bulk mail permit, post office box,
and photocopy machine

n/a
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Population:
Size:

Founded:
Median Income:

Industries:

City Dept:

City Arts
Leadership:

City Arts
Programs:

Community Arts
Leadership:

Community Arts
Programes:

Arts Foundation:

Little Rock, Arkansas

193,524

116.8 square miles
1821

$37,572

Banking, medical services, aircraft manufacturing, and
importing

City Manager’s Office

Arts and Cultural Commission appointed by City Board of
Directors

Accent — Leadership program for emerging (young) leaders

Arkansas Arts Council (for the entire state but located in
Little Rock)

Arkansas Living Treasure Award- Lifetime achievement

Arkansas Artist Registry

Arts on Tour - List of performing and visual arts shows that
tour

Arts in Education Artist Roster

Governor’s Arts Awards — Annual event to recognize
individuals and businesses that support the arts

Small Works on Paper — Annual touring visual arts exhibit

Granting — Arts education, mini grants, expansion grants,
general operating support, individual artist
fellowships, major arts partners, and collaborative
project support

Arkansas Arts Council

Arts Commission Arts Blueprint — Phase I
Page 140



Population:
Size:

Founded:
Median Income:
Industries:

City Dept:

City Arts
Leadership:

City Arts

Community Arts
Leadership:

Community Arts
Programs:

Arts Foundation:

Moreno Valley, California

186,365

51.48 square feet

1984

$47,387

Military, medical services, and retail
Parks and Community Services

Arts Commission

Facilitates interaction among artists

Promotes arts activities and arts education

Recognizes achievement in the arts

Advises on the role of the arts in economic development

Supports existing organizations involved in arts

Researching grants for the arts and making recommendations to
the City Council

Encourages service organizations and/or other governmental
agencies to propose, finance, and develop public arts
projects

Reviewing proposed gifts as to their artistic quality, authenticity,
appropriate site, and maintenance and installation costs

Research and provide reports and recommendations of possible
sources of funding, in addition to public funds for potential
City public art projects.

Diamond Valley Arts Council

Promotes arts-related activities, events, and programs
Network of visual and performing artists, individuals, and
businesses committed to nurturing the arts

n/a
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Population:
Size:

Founded:
Median Income:

Industries:

City Dept:

City Arts
Leadership:

City Arts
Programes:

Community Arts
Leadership:

Community Arts
Programs:

Arts Foundation:

Glendale, California

191,719

30.58 square miles
1906

$41,805

Medical services, entertainment, retail, and restaurant
headquarters

Community Services and Parks Department

Arts and Culture Commission

E-mail distribution of arts information

Diamond Awards for Achievement in the Arts

Annual Open Studio Tour and Gallery Exhibition
Co-Production of Unity Festival — Annual cultural festival
Management of public art projects

Assessment and update of the Strategic Plan for the Arts
Arts Mixers

Glendale Arts

Manages Alex Theater, which is the arts center for Glendale
Arts Calendar

Community Box Office

Reduced ad rates for local media sources

n/a
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Population:
Size:

Founded:
Median Income:

Industries:

City Dept:

City Arts
Leadership:

City Arts
Programs:

Community Arts
Leadership:

Community Arts
Programes:

Arts Foundation:

Amarillo, Texas

190,695

90.3 square miles
1887

$34,940

Meat packing, petroleum, helium, helicopter assembly, and
food packaging

Civic Center Department

Civic Center Department

Amarillo Civic Center

Global-News Center for the Performing Arts

Chamber of Commerce

Arts in Amarillo Calendar

Amarillo Area Foundation, which funds various types of
organizations including the arts and offers non-profit
support through the Nonprofit Service Center.
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Population:
Size:

Founded:
Median Income:
Industries:

City Dept:

City Arts
Leadership:

City Arts
Programes:

Community Arts
Leadership:

Community Arts
Programes:

Arts Foundation:

Huntington Beach, California

189,992

31.88 square miles

1909

$76,527

Oil, tourism, retail, aviation, and manufacturing
Community Services Department

Recreation and Culture Division / Allied Arts Board
appointed by City Council

Huntington Beach Arts Center — With both visual and
performing arts programs for the community

Advocates for the arts

Identifies needs or arts organizations and encourages public
support

Biennial Art Awards program that recognizes individual,
organizations, and corporations that support the arts

Develops Art in Public Places projects

No unified leadership

Monthly Art Walks, produced by Downtown Association

n/a
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Population:
Size:

Founded:
Median Income:
Industries:

City Dept:

City Arts
Leadership:

City Arts
Programes:

Community Arts
Leadership:

Community Arts
Programs:

Arts Foundation:

Columbus, Georgia

189,885

220.8 square miles

1828

$34,798

Military, insurance services, and medical services

Civic Center Department

Civic Center Department and Foundation

Civic Center, which is not just an arts facility, but has a
major focus on sporting events, including being
the home to two semi-pro teams (hockey and indoor

football)

Columbus Cultural Arts Alliance (while each of the below
operate separately

Springer Opera House

RiverCenter for the Performing Arts
Columbus Symphony Orchestra
Rankin Arts Center

The Columbus Museum

Georgia Council for the Arts, statewide organization which
seems to be the primary funding agency for the area
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Population:
Size:

Founded:
Median Income:

Industries:

City Dept:

City Arts
Leadership:

City Arts
Leadership:
Community Arts

Leadership:

Community Arts
Programs:

Arts Foundation:

Grand Rapids, Michigan

188,040
45.3 square miles
1826

$37,224

Health services, furniture, automotive, aviation, Christian

publishing

Parks and Recreation

Board of Arts and Museum Commissioners

Concerts and cultural events

Outdoor public art and sculpture

Grand Rapids Art Museum

Arts Council Grand Rapids

Marketing support

United Arts Fund

Arts Festival — Fundraiser for arts community

Arts Education Funding Pool
Professional development and strategic planning services
Regional administrator for State funds

Operates exhibit venue

Art Prize — Award program for individuals and organizations

Arts Council Grand Rapids

Grand Rapids Community Foundation — supports arts and social

services
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Population:
Size:

Founded:
Median Income:

Industries:

City Dept:

City Arts
Leadership:

City Arts
Programes:

Community Arts
Leadership:

Community Arts
Programs:

Arts Foundation:

Salt Lake City, Utah

186,440

110.4 square miles
1847

$36,944

Government, trade, transportation, utilities, and professional
and business services

Not under City

Outsourced to Arts Council (see below)

n/a

Salt Lake City Arts Council

The Art Barn — Exhibit and classroom space

Brown Bag Concert Series

City Arts Grants — City funds and Council manages

Finch Lane / Park Galleries

Guest Writer Series

Living Traditions Festival — Celebration of folk and
traditional arts

Public Art Program — Managed for the City by the Council

Quarterly Newsletter / Arts Calendar

Sidewalk Artists — Program that encourage performers and
visual artists to set-up in specific areas of the City

Twilight Concert Series

Family and Youth Program —includes classes and events /
activities for families

Salt Lake City Arts Council
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Population:
Size:

Founded:
Median Income:

Industries:

City Dept:

City Arts
Leadership:

City Arts
Programs:

Community Arts
Leadership:

Community Arts
Programes:

Art Foundation:

Tallahassee, Florida

181,376

103.1 square miles
1824

$30,571

Colleges, government, trade, agriculture, manufacturing,
and scientific research

Mayor’s Office

No leadership, outsourced to Council on Culture and Arts

Cultural Arts Planning

Council on Culture and Arts

Granting — Receives funding from City and County

Arts Calendar

Weekly E-Newsletter

Provides content for weekly magazine in local paper

On-line directory or artists and organizations

Arts education directory

Marketing and public relations assistance

Some Enchanting Evenings — Audience development
program

Meeting spaces

Professional development workshops

Art exhibit space

Council on Culture and Arts
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Population:
Size:

Founded:
Median Income:

Industries:

City Dept:

City Arts
Leadership:

City Arts
Programes:

Community Arts
Leadership:

Community Arts
Programes:

Arts Foundation:

Worcester, Massachusetts

181,045

38.6 square miles
1673

$47,415

Transportation, textiles, shoes. clothing, and wire and
machinery

City Manager’s Office

Worchester Arts Council

Grants

Restoration of the Greendale Eagle Project — Which will
serve as a arts center once completed

Art in the Park Sculpture Exhibit

Cultural Calendar

Worchester Cultural Coalition

Advocacy and marketing efforts for member arts
organizations

Worchester Arts Council
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Population:
Size:

Founded:
Median Income:
Industries:

City Dept:

City Arts
Leadership:

City Arts
Programes:

Community Arts
Leadership:

Community Arts
Programes:

Arts Foundation:

Newport News, Virginia

180,719

119.1 square miles

1896

$36,597

Shipbuilding, military, aerospace, railroads, and technology
Parks, Recreation, and Tourism Department

Arts Commission

Grants

Professional Development

No unified community leadership other than Commission
Newport News Community Gallery

Peninsula Fine Arts Center

Ferguson Center for the Arts

Public Art Program — Ran by private foundation below

Arts Commission
Newport News Public Art Foundation
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Population:
Size:

Founded:
Median Income:
Industries:

City Dept:

City Arts
Leadership:

City Arts
Programes:

Community Arts
Leadership:

Community Arts
Programs:

Arts Foundation:

Huntsville, Alabama

180,105

210 square miles

1809

$41,074

Aerospace, military, technology and engineering research,
Only art events

Recreation

Sidewalk Art Strolls — Art walk events
Concert in the Park

Huntsville Art Council

Events Calendar

Arts Assembly — Member meetings and gatherings of
over100 arts organizations and artists

Panoply Arts Festival

SEAFARE - Arts Education funding program

Party — Annual fundraiser event

Public Art program

Exhibit spaces

Community Cultural Planning

Grants — Very small support for organizations

n/a
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Population:
Size:

Founded:
Median Income:
Industries:

City Dept:

City Arts
Leadership:

City Arts
Programes:
Community Arts

Leadership:

Community Arts
Programes:

Arts Foundation:

Knoxville, Tennessee

178,874

98.09 square miles

1786

$27,492

College, entertainment, energy, research, and transportation
Mayor’s Office

Public Art Committee
Recreation (Arts Center)

Public Art program
Knoxville Arts and Fine Crafts Center — Exhibits, class, and
workshops

Arts and Culture Alliance of Greater Knoxville

Arts Calendar

Arts & Heritage Fund

Advocacy for the arts

Arts in the Airport — Public art program

KnoxTix — Ticketing service

Education and Development workshops

The Emporium Center — Visual and performing arts center,
with office space for some arts groups

Penny4Arts — Arts program that allows kids to attend
exhibits and performances for a penny

Arts and Culture Alliance of Greater Knoxville
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Population:
Size:

Founded:
Median Income:

Industries:

City Dept:

City Arts
Leadership:

City Arts
Programs:

Community Arts
Leadership:

Community Arts
Programs:

Arts Foundation:

Providence, Rhode Island

178,042

20.5 square miles
1636

$15,525

Trade, transportation, utilities, educational and health
services, and professional and business services,

Arts, Culture + Tourism Department

Arts, Culture + Tourism Department

Arts Calendar

Buy Art Providence — Art sales at various locations
throughout the City to raise funds for the arts

Artist and Arts Organization Workshops

Arts Directory for individuals and groups

City Hall Gallery

Film Permits

City serves as main leadership agency

Providence Performing Arts Center — run by independent
non-profit

Providence Art Club — Association of visual artists

Museum of Art — On the campus of the Rhode Island School
of Design

n/a
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Population:
Size:

Founded:
Median Income:
Industries:

City Dept:

City Arts
Leadership:

City Arts
Programes:
Community Arts

Leadership:

Community Arts
Programes:

Arts Foundation:

Grand Prairie, Texas

175,396

81.1 square miles

1863

$46,816

Aircraft and helicopter industries, entertainment, and energy
City Manager’s Office

Special Projects Office

Community Art program — Public art program funded by
percent for arts, which is under the umbrella of Keep
Grand Prairie Beautiful program

Grand Prairie Arts Council

Concerts in the Park

Annual Juried Art Show

Summer in the Arts — Art camps for students

Shining Star / Ruthe Awards — Awards for artists,
organizations, and businesses

Grants — Including funding from the City

The Uptown Theater — Performance venue

GPAC Studio — Exhibits, meeting rooms, storage, and
workshop and classroom spaces

Grand Prairie Arts Council
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Population:
Size:

Founded:
Median Income:
Industries:

City Dept:

City Arts
Leadership:

City Arts
Programes:

Community Arts
Leadership:

Community Arts
Programs:

Arts Foundation:

Brownsville, Texas

175,023

147.5 square miles

1848

$24,468

Steel, international trade, manufacturing, and retail
City Manager’s Office

Cultural Affairs Advisory Committee
Cultural Planning

Arts Events (through Parks and Recreation)
No unified leadership

Brownsville Museum of Fine Art

Galeria 409

n/a
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MARKETING AND
COMMUNICATIONS

Section VI
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6.1 Introduction

In order to determine how to improve communications and better market the arts within
the Santa Clarita Valley and to the surrounding communities, the Marketing and
Communications Initiative relied on two primary methods. The first method was a
thorough assessment of existing marketing and communications efforts, including on-
line, print, and media. The second method was through multiple conversations with
leaders in the arts community, experts in the communications and marketing field,
business leaders, and local media contacts. The result identified three areas of focus to
inform the broader community and the region about the arts in Santa Clarita:

14) Arts Website.

15) Santa Clarita Arts Identity.
16) Community Engagement.

6.2 Arts Website

The web continues to be one of the most vital and cost effective tools for information
sharing. The first project of the Marketing and Communication Initiative was to utilize
an existing website resource that the arts community had started to developed by. By
maximizing the site’s effectiveness, the Initiative can begin to address the multiple
marketing needs of the arts. The website, 661Arts.com, was created by the 661Arts
group to be the hub of arts information for the Santa Clarita Valley.

661Arts is an alliance of artists and arts organizations working together to create and to
promote an awareness of culture in Santa Clarita. 661Arts meets once a month to address
arts-related issues, network, and develop arts within the community. Originally working
under the name “Arts Alliance,” the group was formed in 1996 when the City of Santa
Clarita invited arts organizations and individual artists to a meeting to discuss community
arts needs. Out of this effort, the Arts Alliance was formed to identify and address the
cultural needs of the Santa Clarita Valley.

A team was created to review and redesign the 661Arts.com website. Led by the
Commission liaison for the Marketing and Communications Initiative, web developers,
and City staff, this effort took many months. It entailed the creation of an entirely new
site with multiple functions, and the capacity to address the communication and
marketing needs of the arts community. There are two primary goals for the website:

e To build an information exchange between the various members of the arts
community and create a stronger sense of connection between artists, students,
teachers, and school administrators.

e To share information about the multitude of arts offerings in the Santa Clarita
Valley, as no single on-line source currently details what events, programs, and
initiatives are taking place locally.
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RECOMMENDATION 24 — Continue to develop and evolve the 661Arts.com
website to improve communications between the arts community and to better
inform the broader community about the arts.

As part of the development of 661Arts.com, a group of potential ongoing contributors to
the site were identified. One of the most important aspects of making the 661 Arts.com
site engaging is to have consistent new information and comments added to the site. This
team of contributors will cover the broad spectrum of the arts community, focusing on
areas, such as arts education, music, theatre, fashion, film, visual art, poetry, etc.

RECOMMENDATION 25 — Finalize the team members of the 661Arts.com
contributors group and have them begin writing postings for the website.

Once the 661Arts.com site has completed the design phase, a marketing campaign is
needed to inform the Santa Clarita community about the resource. This campaign should
include elements such as a launch party, traditional marketing and public relations efforts,
and social media.

RECOMMENDATION 26 — Develop a marketing campaign for the 661Arts.com
website and implement the campaign at the conclusion of the design phase.

6.3 Santa Clarita Arts Identity

The assessment of the current marketing and communications efforts for the arts in the
Santa Clarita Valley was a vital information gathering tool. It demonstrated that there is
much work needed to increase the identity of the arts as a valuable part of the Santa
Clarita community. Work needs to be done at every level, starting from within the arts
community to regional and national branding efforts.

In terms of marketing, each artist and arts organization in Santa Clarita operates
somewhat in isolation, with very little mention of their role in the wider arts community
on websites, printed materials, and other marketing materials. While multiple
partnerships and collaborations do occur between various arts groups for productions,
events, and programs, this is not reflected in the marketing materials of the individual
organizations. The 661Arts group has made several efforts over the years to address this
issue, but these efforts have not yet been successful.

RECOMMENDATION 27 — Work with the 661Arts members to create a unified
marketing campaign for the Santa Clarita arts community.

The assessment also revealed that the Santa Clarita community does not often include the
arts as a part of the community’s identity. This is seen in printed publications, on-line
websites and e-newsletters, and radio and television media. There are pockets of arts
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information being shared through the existing marketing resources, but these efforts are
primarily about individual events. A concerted effort needs go into reaching out to local
marketing community leaders to share with them the value of expanding their coverage
of the arts and including information about the arts community. This effort should teach
the benefits of including the arts in publications, websites, etc., particularly as it relates to
expanding their audiences as a result of including arts information.

RECOMMENDATION 28 — Develop an outreach program for marketing leaders
to demonstrate the value of the arts to the community.

Numerous groups within the Santa Clarita community are charged with branding Santa
Clarita outside of the valley. These efforts include both regional and national efforts.
Currently, when these groups describe Santa Clarita, they do not include the arts as part
of their information. For example, local hotels include many descriptions of the
community in their websites or printed materials, but do not mention the wonderful
cultural offerings available in Santa Clarita. While it is understandable that the arts might
not be the primary element to describe the community, it does warrant inclusion,
particularly as Santa Clarita is the home to the California Institute of the Arts, an
internationally recognized arts college. The best solution is to engage the entities that
produce these outreach materials and demonstrate to them the benefits of including
information on the arts.

RECOMMENDATION 29 — Schedule individual meetings with agencies that
produce regional and national marketing materials and encourage them to
include the arts as part of Santa Clarita’s identity.

The final method, and perhaps most valuable in terms of a long-term approach to increase
awareness of the arts in Santa Clarita, is through advocacy and word of mouth. To
achieve this goal there needs to be a way to increase exposure and discussions about the
arts. All of the above will be a part of this effort, but there needs to be a direct marketing
push to the members of the community about the arts and what they contribute to Santa
Clarita. This effort should be engaging and creative, not a simple “Support the Arts”
style campaign, but one that is more playful and leads to a conversation.

RECOMMENDATION 30 — Develop and launch a creative and engaging arts
marketing campaign with the goal to increase awareness and discussion about
the arts.

6.4 Community Engagement

Community engagement has a great deal in common with the creating a Santa Clarita
Arts Identity section. The primary focus of this section refers to how the Arts
Commission and staff communicates and works with other entities, such as City
leadership, the business community, the school community, and others. The goal of this
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area is to define how the Arts Commission shares information both within the City
structure and to the outside community, and to identify processes that the Commission
can implement to assist in these efforts. This area was discussed at the Arts Commission
Retreat, which was held on March 19, 2011, and the creation of a Community
Engagement Plan was identified as one of the three objectives for the Commission in the
coming year.

RECOMMENDATION 31 — Develop a Community Engagement Plan to detail
how the Commission partners and shares information with the City and the
community.

6.5 Conclusion

Santa Clarita has a vibrant arts community, composed of talented individuals and
successful arts organizations, from elementary school students to professional artists of
all types. Tens of thousands of friends, families, teachers, administrators, and funding
partners support these artists. This talent must have the opportunity to showcase itself to
the entire community. If the community is not aware of local talent, it cannot grow and
evolve. Marketing and communications are the tools to inform, engage, and involve the
entire community in the arts. Currently there are limited opportunities to share what the
arts community contributes to Santa Clarita, but with some strategic and creative
approaches, the arts can become more of a part of the community identity.

6.6 Attachments

6A - Santa Clarita Arts On-Line Assessment
6B - Santa Clarita Arts Print / Publications Assessment
6C - Santa Clarita Arts Media Assessment

Arts Commission Arts Blueprint — Phase I
Page 160



SANTA CLARITA
ARTS ON-LINE ASSESSMENT

The Arts On-Line Assessment was accomplished by entering key phrases into a search
engine and analyzing the results to see if there were trends that could demonstrate the
current role of the arts in Santa Clarita. The key phrases were as follows:

1. Santa Clarita
2. Santa Clarita Arts
3. Santa Clarita Entertainment

4. Santa Clarita Tourism

The top fifty results for each search were reviewed.

SANTA CLARITA

Here are the top fifty results from a Google search on “Santa Clarita:”

santa-clarita.com (The City of Santa Clarita)
wikipedia.org
tripadvisor.com
santaclaritaguide.com
the-signal.com
city-data.com
dailynews.com
mapquest.com

9. timeanddate.com

10. marriott.com

11. apartmentguide.com

12. wunderground.com

13. santaclaritatransit.com
14. scvchamber.com

15. lasuperiorcourt.org

16. lamountains.com

17. pardeehomes.com

18. metrolinktrians.com

19. apartments.com

20. weather.gov

21. santaclaritalibrary.com
22. santaclaritasuperads.com
23. mountasiafuncenter.com
24. forrent.com

25. scvlife.net

26. dvcsantaclarita.com

XN R
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27. santaclaritavelo.com

28. Ig.com (La Quinta Inn & Suites)
29. valencia.hyatt.com

30. scmarathon.com

31. equityapartments.com

32. paris911.com

33. expedia.com

34. wikitravel.org

35. santaclarita.com

36. santaclaritalanes.com

37. twitter.com/santaclarita

38. cowboyfestival.org

39. apartmentratings.com

40. weather.yahoo.com

41. filmsantaclarita.com

42. santaclaritashelter.com

43. scvsheriff.com

44. venere.com (Holiday Inn Express Hotel & Suites)
45. santaclaritastreetfair.com

46. bankofsantaclarita.com

47. scvhs.com (Santa Clarita Valley Historical Society)
48. visitsantaclarita.com

49. arestravel.com

50. hamptoninn.hilton.com

The following quote from the Wikipedia entry for Santa Clarita is an example of the
amount of time spent describing the arts community on many of the above sites:

“Santa Clarita is usually associated with the Six Flags Magic Mountain
amusement park, though the park is located just outside city limits in
unincorporated Los Angeles County, and the California Institute of the Arts
(CalArts), located in Valencia.”

This is the only mention of the arts on the site, although there is a large section describing
the role the entertainment industry plays in Santa Clarita. Another example is from the
Santa Clarita Valley Chamber of Commerce, which has a section for arts, culture, and
entertainment on their site. The one line description is as follows:

“In Santa Clarita we're very proud of our Arts, Culture and Entertainment. You
will find an abundance of theater, movies, music, and other forms of enriching
entertainment.”

Finally, a similar description of Santa Clarita that does include a mention of the arts as
part of the community:
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“Scenic Santa Clarita is just 20 minutes north of Burbank airport and a short drive
from the hustle and bustle of Los Angeles. Santa Clarita offers an abundance of
California sunshine and a plethora of activities for all ages. Home to Six Flags
Magic Mountain & Six Flags Hurricane Harbor, Santa Clarita boasts some of the
golden state's most coveted golf courses, charming wine lounges, family and fine
dining, impressive retail shopping, live music events, and a rich western
heritage.”

This is from Visit Santa Clarita , the site for the City of Santa Clarita Tourism Bureau.
For the arts to become part of the community, the arts must be included on sites that are
marketed towards local citizens, and to potential visitors. For example, CalArts recently
was named the top arts school in the nation by Newsweek / Daily Beast, and yet it only
receives a passing mention in a few of the sites about Santa Clarita.

SANTA CLARITA ARTS

Here are the top fifty results from a Google search on “Santa Clarita Arts:”

Nk W=

®© N
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arts.santa-clarita.com (The City of Santa Clarita Arts and Events Office)
santa-clarita.com (The City of Santa Clarita Arts Commission)
santaclaritaartists.org

streetartfest.com (The City of Santa Clarita Festival of the Arts site)
canyonspac.com (Santa Clarita Performing Arts Center at College of the Canyons
[PACT)

santaclarita.com/arts

scsopa.com (Santa Clarita School of Performing Arts)

santaclaritaguide.com

vpasonline.com (Vibe Performing Arts Studios)

. thirdthursdaysscv.org (Santa Clarita Art Walks)
11.
12.
13.
14.

santaclaritacitybriefs.com

yelp.com

facebook.com/pages/santa-clarita... (PAC Facebook page)
scvarts.com

. scveducationfoundation.org
16.
17.
18.
19.
20.
. local.yahoo.com (A listing of martial arts school in Santa Clarita)
22.
23.
24.
25.
26.

scfestivalofthearts.com (Another City of Santa Clarita Festival of the Arts site)
santa-clarita.com/concerts (The City of Santa Clarita Concerts in the Park site)
visitsantaclarita.com

canyons.edu

scvartwalk.org

santaclaritarealestateforum.com
santaclaritaballet.net
santaclaritastreetfair.com
shinsblackbelt.com (Martial arts site)
experiencela.com (PAC listing)
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27.
28.
29.
30.
31.
32.
33.
34.
35.
36.
37.
38.
39.
40.

41

yelp.com (PAC listing)

santaclaritaguide.com

ealas.org (Albert Einstein Academy of Letters, Arts, and Sciences)
yellowpages.aol.com (Arts and craft suppliers)
socalmartialarts.com (Martial arts)

losangeles.citysearch.com

kravmaga-santaclarita.com (Martial arts)

scvchamber.com

kristinajacob.wordpress.com

calarts.edu

gbsantaclarita.com (Martial arts)

martialinfo.com (Martial arts)

youtube.com (Santa Clarita School of Performing Arts)
facebook.com/pages/santa-clarita...(Santa Clarita Literacy and Arts Festival
facebook page)

. dailynews.com
42.
43,
44,
45.
46.
47.
48.
49.
50.

661-arts.com
local.vestar.com
661arts.com
yellowpages.com
local.stltoday.com
goldstar.com (PAC)
meetup.com (Martial arts)
theatermania.com (PAC)
westranchbeacon.com

The groups above tend to have arts specfic information on their sites, except of course for
the numerous martial arts and directory sites. The Santa Clarita Performing Arts Center
at the College of the Canyons has done a great job of being listed on several sites, and
most of the local art organizations are represented above. However, what stands out from
looking at these sites is that each group describes their own activities by rarely or only
breifly is there any discussion or demonstration of Santa Clarita being an arts community.

SANTA CLARITA ENTERTAINMENT

Here are the top fifty results from a Google search on “Santa Clarita Entertainment:”

XN R

santaclaritaguide.com

scvmall.com

visitsantaclarita.com

mountasiafuncenter.com

santaclaritamagazine.com

yelp.com

California.hometownlocator.com

facebook.com/pages/santa-clarita... (Santa Clarita entertainment Facebook page)
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9. topix.com

10. lawyers.com (Attorneys)

11. local.yahoo.com

12. golfsantaclarita.com

13. pramikentertainment.com

14. businessattorneys.legalmatch.com (Attorneys)
15. lawyers.findlaw.com (Attorneys)

16. scvchamber.com

17. santaclaritacarealestate.org

18. local.vestar.com

19. laweekly.com

20. awo.com (Attorneys)

21. kdfosbrookhomes.com

22. econdev.santa-clarita.com

23. santa-clarita.com (The City of Santa Clarita Arts Commission)
24. santaclarita.com/jobs

25. trulia.com

26. scvbar.org (Attorneys)

27. filmsantaclarita.com

28. joeymarmo.com

29. jnedj.com (Joyful Noise Entertainment)
30. scvedc.org (Santa Clarita Valley Economic Development Corporation)
31. santaclarita.olx.com

32. youtube.com (Santa Clarita Magician)
33. buycabletelevision.com

34. onlineeducation.net

35. valencia.hyatt.com

36. santa-clarita.jobscore.com

37. hometownstation.com

38. showmelocal.pasadenastarnews.com
39. yellowpages.turnto23.com

40. cruise-line-jobs.jobamatic.com

41. santaclaritamagician.com

42. ourweekly.com

43. punchbowl.com (S.0O.S. Entertainment)
44. directory.santaclaritadirect.info

45. scvlife.net

46. la.cityvoter.com

47. variety.com

48. santaclaritacitybriefs.com

49. idish.net

50. dealery.com

The primary conclusion that can be drawn from this list is that the only arts related site
that appears in the top fifty of the “Entertainment” list is the City of Santa Clarita Arts
Commission at #23. Most of the above are directory sites and many are directories to
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entertainment attorneys. The line that exists between the arts community and the
entertainment community is not unique to Santa Clarita. There are many residents in the
City who make their living as artisans in the entertainment field and there is a unique
opportunity for Santa Clarita to bridge the two together and describe as a “creative
community”.

SANTA CLARITA TOURISM

Here are the top fifty results from a Google search on “Santa Clarita Tourism:”

A

visitsantaclarita

santaclaritaguide.com

tripadvisor.com

santaclarita.com

santa-clarita.com (The City of Santa Clarita Tourism Bureau)
the-signal.com

santaclaritacitybriefs.com

youtube.com (Tourism Bureau Guidebook)

scvchamber.com

. travel.yahoo.com

. planetware.com

. whitepages.com

. discoverlosangeles.com

. latourist.com

. reunionplanner.com

. local.vcstar.com

. California.hometownlocator.com
. scvbj.com (Santa Clarita Valley Business Journal)
. onlineeducation.net

. bschool.com

. arestravel.com

. ca.allpages.com

. scvtv.com

. articles.latimes.com

. govoutreach.com

. sepcopublishing.com

. uptake.com

. searchbydegree.com

. events.jspargo.com

. sportseventsmagazine.com

. publicceo.com

. arctic-north-guides.com

. tourism.youmagix.com

. stevekleemann.com

. santa-clarita-travel-and-tourism.generalanswers.org

Arts Commission Arts Blueprint — Phase I
Page 166



36. directory.santaclaritadirect.info
37. santaclaritamagazine.com

38. botw.org (Best of the Web)

39. teamso-cal.com

40. wallstreet4realestate.com

41. hometownstation.com

42. jobsearch.monster.com

43. californiaforvisitors.com

44. kuuloakai.com

45. westranchbeacon.com

46. codepublishing.com

47. scvedc.org (Santa Clarita Valley Economic Development Corporation)
48. isellsantaclarita.com

49. californiatouristguide.com

50. mountasiafuncenter.com

This list is very important as these are the sites reaching beyond the borders of the Santa
Clarita Valley and describing the community to people from other parts of California,
other states, and even other countries. Arts and cultural tourism is such a large part of
what attracts people to Los Angeles, it is crucial that Santa Clarita is able to tap into this
opportunity to draw visitors to the community. Most of these sites have no reference to
the arts, but occasionally there are mention of the various arts and cultural events that
occur in Santa Clarita and serve to draw visitors from other areas, such as the following
article in The Signal newspaper about the role of the City of Santa Clarita Tourism
Bureau:

“Magic Mountain is a significant draw for tourists to Santa Clarita with 3 million
visitors annually to the park. Concerts, events and Fright Fest are all features that
consistently attract customers. But you don’t have to be a tourist to Santa Clarita
to enjoy what the tourism office and bureau provides. There are many events
each month and 14 major events throughout the year that provide entertainment
for everyone. These include the Cowboy Festival, Concerts in the Park, Lexus
Jazz and Blues Concert Series, Street Arts Festival, Hart of the West Powwow,
the Festival of Trees and Six Flags Magic Mountain’s Fright Fest.”

Of course the above events are part of the arts community in Santa Clarita, but, the arts
community cannot be fully described by the large cultural events that occur once a year.
Working with the various groups represented above to alter the way the arts community
is described, will help serve both the needs of the artists in Santa Clarita, and also will
add another tool for those charged with attracting visitors to the Santa Clarita Valley.
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Santa Clarita
Arts Print and Publications Assessment

The Arts Print and Publications Assessment was accomplished by reviewing printed
documents from two primary sources, first the City of Santa Clarita with the various
publications produced by different Departments and Divisions within the City structure,
and second the various printed publications such as newspapers and magazines that are
not produced by the City of Santa Clarita.

CITY PUBLICATIONS

The following City publications were reviewed as part of the arts print and publications
assessment:

Seasons magazine (published four times a year and mailed to every home in the City)
Arts and Events Office publications
Economic Development publications

The primary publication for the City Manager’s Office to communicate with the
community has become the Seasons magazine. The Communications Office, which is a
part of the City Manager’s Office, took over the design and publication of this magazine
about three years ago, and since that time it has transitioned to encompass citywide
matters as opposed to being a Parks, Recreation, and Community Services Department
publication.

Seasons magazine has done a wonderful job describing arts and cultural events
throughout the year, as well as to inform the public of the role of the Arts Commission.
However, this information is limited to City produced or sponsored events and programs,
and there is no space dedicated to the larger arts community, except for the occasional ad
for the 661 Arts.com website. At one point, the Seasons magazine included an Arts
Calendar, which was published twice a year and included all of the groups that were part
of the 661Arts group. The cost of this publication was determined to be too high for the
value it represented for the individual groups who were listed and those funds were
transitioned into the development of the 661 Arts website.

The various Arts and Events Office publications, which primarily are postcards for
individual events or programs, such as art exhibits, serve their purpose well, but once
again they do not address the need to describe the arts community in which these events
are tasking place.

Finally there are various documents and publications created by the Economic
Development Division, which has been very supportive of the arts through listing various
arts events and including public art in its annual Santa Clarita Visitor’s Guide. In an
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effort to better represent the multi-faceted arts community that exists in Santa Clarita,
enhancing the coverage of arts within these publications has the potential to reach a
diverse group of target audiences such as visitors, residents, and existing and future
business owners.

OTHER PUBLICATIONS

There are several publications in the Santa Clarita Valley that serve to inform the
community about what is happening and to share issues that are important to Santa
Clarita’s citizens. The most widely used publication that covers happening around the
Santa Clarita Valley is The Signal newspaper. The Signal has always done a good job in
covering the individual arts events and programs that take place in Santa Clarita, but they
like most of the entities assessed do not dedicate much space to a discussion of the arts
community.

Some of the local magazines include the following:

T

T-
(1) 3 @ Preventative
-] Medical Directory
Inside ...

i Supporting Breast
Cancer Awareness

Step Out -
Walk to Stop Diabetes
October 15

Make A Difference Day
October 22
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Santa Clarita
Media Assessment

The Media Assessment is perhaps the most interesting of the three assessments, as Santa
Clarita basically has only two media outlets under the traditional description of radio and
television. These are KHTS — AM1220 and SCVTV — Channel 20. And these two
outlets are perhaps the closest to achieving the goal of sharing information about the arts
community. It is important that what is not discussed in this assessment is the role of
news media such as podcasts and You Tube postings, but at this time it is too difficult to
truly assess the value that can be placed on these approaches.

KHTS - AM1220

The only hometown radio station in the Santa Clarita Valley, KHTS has demonstrated a
real commitment to dedicating time to the arts community, primarily through the
Thursday Matinee radio show, hosted by the current Chair of the Arts Commission Paul
Strickland. This show, which had been on since 2003, focuses on the arts community in
a way that newspapers and magazines are generally not able to do. While the show still
often focuses on upcoming events and programs, much like the print media, because
there are artists being interviewed the sense that these events are part of a larger
community come through in most shows. When a guest shares their artistic background
it naturally highlights the various arts groups in the area, and often includes a discussion
about the schools they attended to learn their craft. This is an important part of creating
an arts community, as it is important to realize that each group is made of individuals
who often work with one group on one project and another group on another project.
KHTS does have other shows, which often feature brief discussions about upcoming
community events, but it is really Thursday Matinee that can serve as a model for other
efforts to describe the arts community in other media forms.

SCVTYV — Channel 20

SCVTV has experienced various changes to the way the station is run over the last few
years, which has resulted in more flexibility in the programming opportunities. With this
flexibility there has been an increase in the amount of time spent on arts and culture, and
the recent development of various music programs focused on Santa Clarita musicians is
a wonderful example of a partnership that benefits the station and local musicians. Some
of these programs include Everything Local, House Blend, OutWest Concert Series, and
several more. This commitment to showcase and develop local musicians is a tribute to
the leadership of the station, and gives the opportunity for the viewers of the station to
discover that there is lots of talent located in the Santa Clarita Valley. SCVTV also
features other shows about the arts including a video version of Thursday Matinee, and
shows like 60 Minutes with an Artist. Similar to KHTS above, SCVTV is demonstrating
how to present an arts community. These shows are not just focused on the next event,
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but are sharing the artists and their passion to create; be it through music, visual arts,
performance, or whatever method they use to create. The role of both of these valuable

local resources in creating a community of artists is greatly appreciated and sets a fine
example for others to follow.

Arts Commission Arts Blueprint — Phase I
Page 171



