
City of Santa Clarita 
Arts Commission 

 

Arts Blueprint  
 

Phase I 
 

 
 

DRAFT 
February 24, 2012 



  Arts Commission Arts Blueprint – Phase I 
  Page 1  

TABLE OF CONTENTS 
 
 

EXECUTIVE SUMMARY……………………………………………………….………3 
 1.1 Introduction……………………………………………………………….4 
 1.2 Methodology…...........................................................................................4 
 1.3 Art in Public Places…………………………………………………….…4 
 1.4 Arts Education………………………………………………………….…5 
 1.5 Arts Venues…………………………………………………………….…5 
 1.6 Leadership and Development………………………………………….….6 
 1.7 Marketing and Communications……………………………………….…6 
 1.8 Conclusion………………………………………………………………..7 
 1.9 Attachment                         
   Table of Recommendations……………………………………....8 
 
ART IN PUBLIC PLACES…………………………………………………………......10 

2.1 Introduction……………………………………………………………...11 
2.2 Benefits of Public Art……………………………………………………11 
2.3 Funding Sources………………………………………………………....12 
2.4 Art in Public Places Committee / Annual Public Art Projects Plan……..13 
2.5 Project Ad Hoc Committees……………………………………………..14 
2.6 Balanced Support of Local and Regional Artists………………………..15 
2.7 Maintenance and Conservation Plan…………………………………….15 
2.8 Art Donation Policy……………………………………………………..16 
2.9 Conclusion………………………………………………………...…….16 
2.10 Attachments 

Sample Call for Artists (Request for Qualifications)……………17 
Artist Selection Process Guidelines……………………………..20 

 
ARTS EDUCATION…………………………………………………………………….22 

3.1 Introduction……………………………………………………………...23 
3.2 City Programs……………………………………………………………23 
3.3 Arts Education Initiatives……………..…………………………………24 
3.4 Arts Venues……………………………………………………………...25 
3.5 Marketing and Communications………………………………………...26 
3.6 Life-Long Learning………………………………………………………26 
3.7 Funding…………………………………………………………..………27 
3.8 Conclusion…………………………………………….…………………27 
3.9 Attachments 

List of Ad Hoc Committee Members…………………………….29 
Short and Long Term Goals Identified by Ad Hoc Committee….30 
Arts for All: Los Angeles County Regional Blueprint for 
 Arts Education…………………………………………...35 
Santa Clarita Valley K-12 Consortium Information……………..53 
Santa Clarita Performing Arts Center 2011-12 Arts Education  
 Outreach Season………………………………………….54 



  Arts Commission Arts Blueprint – Phase I 
  Page 2  

Santa Clarita Valley Education Foundation Brochure………...…70 
Seasons Brochure: Arts classes offered in fall 2011 edition, 
 including Child Development, Youth and Teen, Adult, 
 Public Library, and Senior Center classes……………….76 

 
ARTS VENUES…………………………………………………………………………95 

4.1 Introduction………………………………………………………………96 
4.2 Arts Facilities Directory……………………………………………….…96 
4.3 Arts Facilities and Venues Survey…………………………………….…96 
4.4 Arts Mall Conceptual Plan…………………………………………….…97 
4.5 Conclusion…………………………………………………………….…98 
4.6 Attachments 

The Arts Mall Conceptual Plan……………………………….…99 
Santa Clarita Valley Facilities Directory…………………….…112 
Facilities and Venues Survey Results…………………………..117 

 
LEADERSHIP AND DEVELOPMENT……………………………………………….125 

5.1 Introduction…………………………………………………………..…126 
5.2 Professional Development / Technical Assistance……………………..126 
5.3 Board Development / Recruitment……………………………………..126 
5.4 Audience Development…………………………………………………127 
5.5 Funding / Arts Foundation……………………………………………...128 
5.6 Conclusion……………………………………………………………...129 
5.7 Attachment          

Survey of 25 American Communities of Similar Size to 
 Santa Clarita……………………………………………130 

 
MARKETING AND COMMUNICATIONS………………………………………..…156 

6.1 Introduction…………………………………………………………..…157 
6.2 Arts Website…………………………………………………………….157 
6.3 Santa Clarita Arts Identity……………………………………………...158 
6.4 Community Engagement…………………………………………….…159 
6.5 Conclusion……………………………………………………………...160 
6.6 Attachments          

Santa Clarita Arts On-Line Assessment………………………..161 
Santa Clarita Arts Print / Publications Assessment………….…168 
Santa Clarita Arts Media Assessment…………………………..170 

 
 



  Arts Commission Arts Blueprint – Phase I 
  Page 3  

 
 
 

EXECUTIVE SUMMARY 
 

Section I  
 

 
 



  Arts Commission Arts Blueprint – Phase I 
  Page 4  

1.1 Introduction 
 
Shortly after the City of Santa Clarita Arts Commission was formed in December 2009, 
the Commission began work to develop the first phase of an Arts Blueprint, which is 
intended to serve as a guiding document for the next three years for five subject areas.  
As part of the Arts Blueprint process, each Commissioner was responsible for an area of 
focus (Initiative) and developed a plan for that area for the next three years.   
 
The five sections of the Blueprint are as follows: 

• Art in Public Places 
• Arts Education 
• Arts Venues 
• Leadership and Development 
• Marketing and Communications 

 
1.2  Methodology 
 
The development of each section involved conversations with various stakeholders, such 
as the leaders of the local arts community, professional artists and musicians, the business 
community, educators, developers, economic development experts, and local media 
representatives.  Additionally many of the sections researched best practices from others 
communities, and a survey of local residents was completed to assess the current levels of 
arts activities and the needs for the future. 
 
The resulting first phase of the Arts Blueprint includes 31 recommendations with several 
in each section.  The Arts Blueprint will serve as a guiding document for the Arts 
Commission and staff to implement the recommendations over the coming years.  The 
Commission will begin work on the second phase of the Arts Blueprint in early 2012, 
which will address additional arts and culture areas in a similar process to this first phase.  
It is anticipated that the second phase of the Arts Blueprint will be completed by the end 
of 2013. 
 
1.3  Art in Public Places 
 
Public art is a valuable tool in bringing art to a community.  The nature of art works 
being placed in public spaces raises awareness of the power of art, particularly visual art, 
in a way that engages the viewer on a different level than in museums or gallery spaces.  
As the City of Santa Clarita continues to add art pieces to its collection, it is vital that the 
processes and approaches balance many factors, how these projects are identified and 
funded, who is responsible to select the artists to create these works, how does the 
process encourage all artists, local, regional, and national, to participate in the projects, 
how are the works maintained, and how does the City deal with potential donations of art 
works.  The Art in Public Places Blueprint section addresses all of these issues, and 
creates the short and long-term planning processes to ensure that future public art projects 
are successful and contribute to the artistic life of Santa Clarita. 
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The Art in Public Places Initiative was led by former Arts Commissioner Sandy Fisher, 
and was developed utilizing input from community members, including artists, educators, 
and others who met on a monthly basis over the last year and a half.  This Art in Public 
Places Initiative Committee identified several key areas to be addressed in the Blueprint, 
including the benefits of public art, funding sources, an Arts in Public Places Advisory 
Committee who would develop an annual Public Art Projects Plan, Project Ad Hoc 
Committees, a balanced support of local and regional artists, maintenance and 
conservation, and an art donation policy.  The goal of this section of the Arts Blueprint is 
to encourage the continued expansion of the City of Santa Clarita’s public art collection, 
and to develop procedures and processes to further improve the planning and 
implementation of the program. 
 
1.4  Arts Education 
 
Arts education for the students of the Santa Clarita Valley is a crucial component to their 
future success, as the arts serve as a wonderful tool to increase creativity and to 
encourage students to stay in school.  Ideally, this opportunity to experience and 
participate in the arts should be available for an entire lifetime, enriching the lives of the 
City’s residents from childhood to their senior years.  While it is not the role of the City 
of Santa Clarita to get involved in the day-to-day operations of the local schools, there are 
many opportunities to support and complement the work efforts of the schools, as well as 
work with the arts community to build bridges between artists and educators.  The City 
has a significant role in several education programs and offers a wide variety of classes in 
the arts, but there is always room to grow these programs, and to look for new 
partnerships to ensure the arts are a vital part of the Santa Clarita community. 
 
The Arts Education Initiative was led by Arts Commission Chair Paul Strickland, and 
was drafted utilizing input from community members, including artists, educators, and 
others who met on a monthly basis over the last year and a half.  The biggest challenge 
with this area was identifying the role of the City of Santa Clarita and the Arts 
Commission, as much of the discussions at the monthly meetings focused on what 
schools and school districts can do to advance the opportunities for their students.  As 
such, the Arts Education Blueprint focuses on creating partnerships and expanding City 
programs and classes to offer more opportunities for children, youth, adults, and seniors 
to be exposed to and participate in the arts. 
 
1.5  Arts Venues 
 
Arts facilities and venues are essential in supporting a creative community, as almost all 
arts related activities require a site for performances or visual art displays to occur.  In the 
development of the Arts Blueprint, almost every initiative area has had discussions about 
facilities and venues.  It is a crucial element to maintaining and developing the arts 
community in Santa Clarita.  With the idea of the Arts Mall, the need for arts facilities is 
addressed in a creative and innovative way and with a combination of private and public 
funds being invested in this concept.  With economic development being such a vital part 
of the idea, the potential outcome would not only alter the future of the local arts 
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community, but could also transform Santa Clarita into a major arts and cultural 
destination. 
 
The Arts Venues Initiative was led by Arts Commission Vice-Chair Eric Schmidt, and 
was developed through conversations with a variety of stakeholders, including leaders of 
local arts organizations and associations, professional musicians and visual artists, 
educators, developers, economic development experts, and a television studio owner.  
This section also included an online survey of arts facilities and venues and the 
completion of a directory of arts facilities in Santa Clarita.  The Arts Venues section of 
the Arts Blueprint addresses three areas, with the primary focus on the Arts Mall 
Conceptual Plan.  The Arts Mall concept is the first step to a long-term solution for 
supporting arts in Santa Clarita, as well as an idea that could make Santa Clarita renown 
as an arts and cultural center.  . 
 
1.6  Leadership and Development 
 
The Arts Commission was formed primarily to provide leadership for the arts 
community.  For local arts groups to survive and grow, it is essential that they can build 
their infrastructure, be it by increasing funding opportunities, creating stronger boards of 
directors, or by expanding the audience base.  The leadership and development of the arts 
community is one of the most vital elements to the success of each individual artist and 
organization in Santa Clarita.  When looking at the accomplishments of other arts 
communities across America, the one commonality is a strong sense of support and 
collaboration to achieve each artist’s or group’s goals.  This support is not simply 
financial, but also includes having the opportunities to increase knowledge and expertise 
and to have the best board leadership each community has to offer.  The Santa Clarita 
Arts Foundation, in conjunction with the City leadership, can build the level of support 
necessary for Santa Clarita to become a community that has a prosperous arts and cultural 
life. 
 
The Leadership and Development Initiative was led by Arts Commissioner Dr. Michael 
Millar.  The development of this section involved conversations with a variety of 
stakeholders, including leaders, staff, and boards of directors of local arts organizations 
and associations.  A survey of 25 cities across the United States of similar size to Santa 
Clarita was developed to assess what other communities are offering in the leadership 
and development field.  The Leadership and Development section of the Arts Blueprint 
addresses four areas, with the primary focus on the development of an Arts Foundation.  
The goal of this section of the Arts Blueprint is to support the arts community in building 
their professional capacity to ensure that the local arts organizations and individual artists 
are able to achieve their full potential. 
 
1.7  Marketing and Communications 
 
Santa Clarita has a vibrant arts community, composed of talented individuals and 
successful arts organizations, from elementary school students to professional artists of 
all types.  Tens of thousands of friends, families, teachers, administrators, and funding 
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partners support these artists.  This talent must have the opportunity to showcase itself to 
the entire community.  If the community is not aware of local talent, it cannot grow and 
evolve.  Marketing and communications are the tools to inform, engage, and involve the 
entire community in the arts.  Currently there are limited opportunities to share what the 
arts community contributes to Santa Clarita, but with some strategic and creative 
approaches, the arts can become more of a part of the community identity. 
 
The Marketing and Communications Initiative was led by Arts Commissioner John Dow, 
and was developed based on a thorough assessment of existing marketing and 
communication efforts, including on-line, print, and media and with input from leaders in 
the arts community, experts in the communications and marketing field, business leaders, 
and local media contacts.  The result of these conversations and assessments is that the 
implementation of this Blueprint section will focus on the continued development of the 
661Arts.com website, increasing the identity of the arts as a valuable part of the Santa 
Clarita community, and the creation of a comprehensive community engagement plan 
that addresses how the Arts Commission communicates and works with other entities, 
such as City leadership, the business community, the school community, and others.  The 
goal of this section of the Arts Blueprint is to inform, engage, and involve the entire 
community in the arts 
 
1.8  Conclusion 
 
The Arts Blueprint concept was formulated by the Arts Commission to be a tool to tackle 
numerous arts and culture areas simultaneously.  With each Commissioner choosing an 
area and focusing their efforts on that topic, the result has been to create the first phase of 
a plan that will guide the Commission and the community into the future.  The 
contributions of the various participants on the five Initiative areas contained in this 
document are greatly appreciated, and without the time and expertise of everyone who 
took part in the discussions that led to the creation of the Arts Blueprint the results would 
not have been nearly as successful. 
 
1.9  Attachment 
 
1A – Table of Recommendations 
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ARTS BLUEPRINT – PHASE I 

 
Table of Recommendations 

 
 

ART IN PUBLIC PLACES 
RECOMMENDATION 1 – Clearly communicate the benefits of public art to City 
leaders, departments, and the community through a strategic outreach campaign. 
RECOMMENDATION 2 – Identify and develop consistent funding sources for the Art 
in Public Places Program. 
RECOMMENDATION 3 – Form an Art in Public Places Advisory Committee to 
develop an Annual Public Art Projects Plan. 
RECOMMENDATION 4 – Form Project Ad Hoc Committees for each Public Art 
Project.    
RECOMMENDATION 5 – Develop a balanced approach in supporting local and 
regional artists. 
RECOMMENDATION 6– Develop Public Art Maintenance and Conservation Plan. 
RECOMMENDATION 7 – Develop a public art donation policy for City Council 
adoption. 

ARTS EDUCATION 
RECOMMENDATION 8– Complete thorough assessment of existing City arts 
education programs and explore new opportunities for programs and partnerships. 
RECOMMENDATION 9 – Partner with the Los Angeles County Arts Commission to 
help achieve Goal 2 of the Arts for All plan in the Santa Clarita Valley.  Goal 2 states, 
implementers and policy makers have sufficient tools, information, and professional 
development to achieve sequential K-12 arts education. 
RECOMMENDATION 10 – The City of Santa Clarita should become a member of the 
Santa Clarita Valley K-12 Arts Education Consortium, and the Chair of the Arts 
Commission should serve, or appoint a member of the Commission to serve, as a 
representative to the Consortium. 
RECOMMENDATION 11 – Include the needs of the arts education community in the 
implemtation of Arts Venues section of the Arts Blueprint. 
RECOMMENDATION 12 – Explore and implement opportunities for students to 
perform or exhibit their artistic works to the entire community. 
RECOMMENDATION 13 – Utilize the www.661Arts.com website as a hub for both 
improving communications between the arts education community and as a tool to 
share the successes of students and teachers with the entire community. 
RECOMMENDATION 14 – Utilize Arts Commission meeting recognitions to focus 
on student and teacher accomplishments in the arts. 
RECOMMENDATION 15 – Explore opportunities to expand the arts courses offered 
through the City’s Contract Classes program. 
RECOMMENDATION 16 – Explore the expansion of the City’s Arts Grants program 
to include a category for innovative arts education programs. 
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ARTS VENUES 

RECOMMENDATION 17 – Continue to develop the arts facilities directory and make 
it available to the community through the City of Santa Clarita and 661Arts.com 
websites. 
RECOMMENDATION 18 – Fund the development a feasibility study for the Arts 
Mall concept including identification of a site and funding options. 

LEADERSHIP AND DEVELOPMENT 
RECOMMENDATION 19 – Create a scholarship program for technical assistance 
workshops and conferences, and bring broad-based workshops and conferences to 
Santa Clarita for the benefit of the entire arts community. 
RECOMMENDATION 20 – Develop a program to reach out to local businesses and 
individuals to encourage participation on the boards of directors of local arts 
organizations. 
RECOMMENDATION 21 – Assist the arts community in producing an annual event 
that brings together both performing and visual arts groups to allow audiences to 
experience diverse arts offerings. 
RECOMMENDATION 22 – Develop a discount ticket package for local art offerings 
to expose patrons to a greater variety of arts. 
RECOMMENDATION 23 – Finalize the formation of the Santa Clarita Arts 
Foundation which will offer robust programs and fundraise for the entire Santa Clarita 
arts community. 

MARKETING AND COMMUNICATIONS 
RECOMMENDATION 24 – Continue to develop and evolve the 661Arts.com website 
to improve communications between the arts community and to better inform the 
broader community about the arts. 
RECOMMENDATION 25 – Finalize the team members of the 661Arts.com 
contributors group and have them begin writing postings for the website. 
RECOMMENDATION 26 – Develop a marketing campaign for the 661Arts.com 
website and implement the campaign at the conclusion of the design phase. 
RECOMMENDATION 27 – Work with the 661Arts members to create a unified 
marketing campaign for the Santa Clarita arts community. 
RECOMMENDATION 28 – Develop an outreach program for marketing leaders to 
demonstrate the value of the arts to the community. 
RECOMMENDATION 29 – Schedule individual meetings with agencies that produce 
regional and national marketing materials and encourage them to include the arts as 
part of Santa Clarita’s identity. 
RECOMMENDATION 30 – Develop and launch a creative and engaging arts 
marketing campaign with the goal to increase awareness and discussion about the arts. 
RECOMMENDATION 31 – Develop a Community Engagement Plan to detail how 
the Commission partners and shares information with the City and the community. 
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2.1 Introduction 
 
Public art enhances the aesthetic quality of public and private spaces, educates the 
community about art, inspires, fosters civic pride, and strengthens community, and 
regional identity for social and economic benefit of the City of Santa Clarita.  The Art in 
Public Places Program expands the opportunities for citizens to experience quality art in 
their own community.  The Art in Public Places section of the Arts Blueprint was drafted 
utilizing input from community members, including artists, educators, and others who 
met on a monthly basis over the last year.  The Public Art Initiative Committee identified 
seven areas that are important components to the City’s Art in Public Places program for 
the future:   
 

1) Benefits of Public Art  
2) Funding Sources 
3) Art in Public Places Advisory Committee / Annual Public Art Projects Plan 
4) Project Ad Hoc Committees  
5) Balanced Support of Local and Regional Artists 
6) Maintenance and Conservation Plan 
7) Art Donation Policy   

 
2.2 Benefits of Public Art 
 
The Arts define, inspire, and engage people, providing solace and entertainment, insight 
and opportunity, commemoration and innovation.  The arts connect people, helping to 
celebrate both the things people hold in common and each person’s individuality.  
Nationwide, an average of 55 million viewers experience public art first hand every day.  
Over 5 million travelers see public art every day in the nation’s airports and subways.  
Public Art is enduring original works of art in public places that contribute to a sense of 
place and enhance the quality of life in a City by contributing to its unique identity.  
 
In an effort to continue to expand the role of public art in Santa Clarita, the City will need 
to develop awareness of the Art in Public Places Program and create incentives for 
participation by local businesses.  There has been some initial success with developing art 
opportunities with community partners.  An example of this can be seen with Westfield 
Valencia Town Center.  Through the efforts of staff in Arts & Events and Planning, 
Westfield was urged to include several public art components into their site.  As a result 
of the work, Westfield allowed the City to curate a 20x20 foot space near Sisley 
Restaurant, known as the Town Center Art Space.  Additionally, in conjunction with the 
expansion of the Patios, Westfield agreed to install a California Bear sculpture developed 
by a Southern California artist and facilitated by the City of Santa Clarita.  Because of the 
continued success with the collaboration, Westfield just recently allowed the City to 
curate two additional art spaces in the mall (Small Space, Big Stories Gallery and The 
Community Wall).  Partnerships like this will expand the visibility of art within the 
community.   
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Many of the current public art projects were initially developed by various City 
Departments, and brought to the Arts and Events Office for facilitation.  These 
collaborative partnerships should continue with Redevelopment, Economic Development, 
Landscape Maintenance Districts (LMD), and Capital Improvement Projects (CIP).  
Through these partnerships, continued successes, and an internal campaign that 
demonstrates the value of art to the city structure, more awareness will garner more 
understanding and support for the program. 
 
The Public Art Ad Hoc Committee felt that it is very important to promote the economic 
benefit of the arts to City Departments, Commissions, the City Council, and community 
stakeholders.  There is a need to develop a culture internally that will foster public art 
projects throughout the City and encourage public art in private and civic development 
projects.   
 

 
2.3 Funding Sources 
 
For a truly successful Art in Public Places program, consistent funding mechanisms are 
required to support large, medium, and small art projects.  Aside from donations by 
private individuals and corporations, there are a number of approaches to garner financial 
support for art.  A successful strategy could utilize several funding methods: 
 

Grants, Donations, and Endowments 
Grants from the National Endowment for the Arts (NEA), National Endowment 
for the Humanities (NEH), and other large foundation grants should be 
considered.  Santa Clarita Arts Foundation, which is being developed as a 
501(c)(3), could administer the public art program, so that donated monies could 
be used tax-free, and would represent taxable deductions for donors.  With the 
funding being tied to a foundation, an endowment could be created to pay for art 
selection, commissioning, and maintenance. 

 
Civic Percent-for-Art 
Percent-for-art ordinances guarantee a funding stream for public art projects 
regardless of what happens to city budgets or arts funding. The policy also 
guarantees that public art projects will be planned each year, as long as Capital 
Improvement Projects are underway and municipal construction continues. 
 
A Civic Percent for Art Program is a way for the City of Santa Clarita to 
commission artists to produce original artwork for City-owned buildings. As part 
of the annual Capital Improvement Project budget, the City Council would 
appropriate within each project one percent (1%) of each Capital Improvement 
Project budget for art.     

RECOMMENDATION 1 – Clearly communicate the benefits of public art to 
City leaders, departments, and the community through a strategic outreach 
campaign.  
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Commercial Percent-for-Art Ordinance 
The term "percent for art" refers to a program, often a city ordinance, where a fee, 
usually some percentage of the project cost, is placed on large scale development 
projects in order to fund and install public art in the development.  A Commercial 
Percent-for-Art Ordinance would appropriate within each development project in 
the City one percent (1%) of the project budget for public art.  Such an ordinance 
would direct the inclusion of works of art in industrial, as well as business spaces 
throughout the City.  This concept has been investigated previously, but each time 
the idea has been introduced the business and development community has 
expressed major concerns about this approach. 

 
Line Item Budget for Public Art Projects 
A budget request could be made to fund annual public art projects through the 
annual budget process.  This request could be a one-time fund or preferably an 
ongoing line item budget for projects. 
 
Alternate Sources of Funding 
Funding for public art can come from a variety of means.  Below is a list of some 
additional funding opportunities that could be researched. 

• Hotel/motel taxes (Transient Occupancy Tax) – These are funds which are 
collected as part of each hotel room stay within the City limits.  

• Neighborhood appeals – This method would involve local citizens and 
businesses contributing to public art projects in their area of the 
community. 

• Sales tax revenue – The primary source of income for the City, a portion 
of the revenues could be dedicated to public art projects. 

• Proceeds from the sale of City land – If the City were to sell land that it 
owns, a potion of the sale price could be allocated to public art projects. 

• Local companies (including locally based branches of national 
corporations) – This approach would be similar to the existing sponsorship 
program for City events, with local businesses contributing to public art 
projects either on their own properties or on properties owned by the City. 

 
2.4 Art in Public Places Committee / Annual Public Art Projects Plan 
 
An Art in Public Places Advisory Committee, appointed by the Arts Commission, could 
serve as an advisory body to the Commission. This Committee would provide general 
oversight of the Art in Public Places Program.  The composition of the Art in Public 
Places Advisory Committee would consist of one appointed Arts Commissioner and 
additional Committee members appointed by the Arts Commission.  The Committee 

RECOMMENDATION 2 – Identify and develop consistent funding sources for 
the Art in Public Places Program.
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would include a majority of individuals who have a background or professional expertise 
in the arts, such as practicing professional visual artists, curators, art historians, 
architects, designers, writers and critics, arts administrators, collectors, arts activists, and 
arts volunteers.  City staff, including the Arts & Events Supervisor would serve as non-
voting advisors to the Committee.  
 
The Annual Projects Plan is a prioritized list of arts projects developed by the Art in 
Public Places Advisory Committee.  Based on all of the recommendations developed by 
the Art in Public Places Initiative Committee, the Advisory Committee would develop 
this plan.  This work will be completed in collaboration with appropriate City staff and 
Departments.  The plan, which will include project descriptions, budgets, locations, and 
recommended design approaches, will be presented to, and approved by the Arts 
Commission.   
 
The plan will also take into account location strategies, which will make sure that art 
pieces to be installed in the City are accessible and visible to the public as much as 
possible.  Art should be placed in locations that can become gathering places for the 
Community.  The Initiative Committee is recommending that public art should reinforce 
and enhance the community’s image, the surrounding environment, and help to create 
distinctive, yet cohesive character, for each community (Canyon Country, Newhall, 
Saugus, Valencia) within the City.       

 
An array of diverse art styles and mediums should be represented in the City of Santa 
Clarita public art collection.  Diverse artists, media, scale, style, form, and more should 
be weighed and considered for each project.  Examples of acceptable art forms/projects 
include: sculpture, murals, earthworks, decorative or ornamental building elements like 
fountains, archways, columns, standardized fixtures such as gates, street furniture, fences, 
directional elements, etc.  The Art in Public Places funds should not be used for the 
directional elements such as super-graphics, signage, or color coding, art objects which 
are mass produced of standard design such as playground equipment or fountains, 
reproduction, by mechanical or other means, of original works of art, except in cases of 
film, video, photographs, printmaking or other media arts, decorative or functional 
elements and details, which are designed solely by an architect as opposed to an artist, 
and landscape architecture and landscape gardening, except where these elements are 
designed by the artist and are an integral part of a work of art. 
 

 
2.5 Project Ad Hoc Committees 
 
For each art project, an Ad Hoc Committee should be developed to create the Call for 
Artists and to guide each project through the artist selection process, which is detailed in 
Attachment B.  The Ad Hoc Committee’s will work from the Annual Art Plan developed 
by the Art in Public Places Advisory Committee, or other public art projects that are 
identified by other Departments and Divisions.  The Ad Hoc Committees will consist of 

RECOMMENDATION 3 – Form an Art in Public Places Advisory Committee to 
develop an Annual Public Art Projects Plan. 
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key City staff, based on the nature of the project, as well as a team of art professionals 
and an Arts Commissioner.        

 

 
2.6 Balanced Support of Local and Regional Artists 
 
The City should balance its support of the arts through the use of community artists, 
regional talent, and even internationally known artists for major installations.  Some 
projects may seek to support local talent, while others, such as the Roundabout Project in 
Newhall, will seek to have an iconic piece of art, thus requiring a global search for a 
known artist.  To support local artists, some projects should require residency in the City 
of Santa Clarita.     
 

 
2.7  Maintenance and Conservation Plan 
 
The development of a Maintenance and Conservation Plan for existing and future public 
art pieces, which are part of the City of Santa Clarita’s collection, is essential to ensure 
that the art works are presented in the best condition as possible.  Maintenance, 
conservation, and repair costs could be budgeted each year based on the City’s current 
public art collection.  This figure would be based on realistic projections based on the 
nature of the collection and the Maintenance and Conservation Plan.  If many artworks 
are made of durable materials that need only cleaning or polishing one to two times a 
year, this will be much less expensive than maintaining a collection with lots of 
technology, moving parts, etc.  Once a formula is developed to assure the appropriate 
maintenance of the collection, this money should be appropriated and held in a separate 
account.   
 
The development of the Maintenance and Conservation Plan will research other cities 
approaches to these issues, and will investigate the idea of including the future 
maintenance, conservation, and repair costs into the initial funding for the public art 
project.  Currently the maintenance of the art pieces is a partnership between the Arts and 
Events Office and the artist or artists who created the works.  Due to the relatively recent 
creation of most of the art pieces in the City’s collection, this issue has not been of 
primary focus, but as the collection ages and grows, this issue will become more vital. 

 
 

RECOMMENDATION 4 – Form Project Ad Hoc Committees for each Public 
Art Project. 

RECOMMENDATION 5 – Develop a balanced approach in supporting local and 
regional artists.  

RECOMMENDATION 6– Develop Public Art Maintenance and Conservation 
Plan. 
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2.8 Art Donation Policy 
 
The City of Santa Clarita currently does not have a policy or process that addresses 
donations of art pieces, either on a short-term or permanent basis.  A policy should be 
developed that will be reviewed and recommended by the Arts Commission to be 
considered for adoption by the City Council.  The policy will be based on models from 
other cities and should include a review process that includes the Arts Commission. 
 

 
 
 
2.9 Conclusion 
 
Public art is a valuable tool in bringing art to a community.  The nature of art works 
being placed in public spaces raises awareness of the power of art, particularly visual art, 
in a way that engages the viewer on a different level than in museums or gallery spaces.  
As the City of Santa Clarita continues to add art pieces to its collection, it is vital that the 
processes and approaches balance many factors, how these projects are identified and 
funded, who is responsible to select the artists to create these works, how does the 
process encourage all artists, local, regional, and national, to participate in the projects, 
how are the works maintained, and how does the City deal with potential donations of art 
works.  The Art in Public Places Blueprint addresses all of these issues, and creates the 
short and long-term planning processes to ensure that future public art projects are 
successful and contribute to the artistic life of Santa Clarita. 
 
 
2.10 Attachments 
 
2A - Sample Call for Artists (Request for Qualifications)  
2B - Artist Selection Process Guidelines 
 

RECOMMENDATION 7 – Develop a public art donation policy for City Council 
adoption. 
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Central Park Median  
Public Art Project 

  
Request for Qualifications 

 
 
CALL SUMMARY 
The City of Santa Clarita is seeking an artist (or team of artists) to create a permanent, 
outdoor art piece to be located on a median in the City of Santa Clarita.  The artwork will be 
situated prominently on a median in front of Central Park which is located at 27150 Bouquet 
Canyon Road.  The goal is to incorporate art at the site as an enhancement to the project. 
  
Interested artists are asked to send the materials requested in “How to Apply” section to: 
 
City of Santa Clarita 
Central Park Median Public Art Project 
23920 Valencia Blvd., Suite 120 
Santa Clarita, CA 91355 
Fax: 661-255-1996 
 
 
PROGRAM DESCRIPTION 
Central Park is located in the community of Saugus within the City of Santa Clarita.  The 
Park facilities include: picnic tables, kids playground equipment, several sports fields, public 
restrooms, and a dog park.  Central Park is also the location for the popular “Concerts in the 
Park” events.  The artwork will be installed on a median just outside Central Park, and will 
be visible to many motorists each day as they travel on Bouquet Canyon Road, to those that 
attend sporting events there, or those that come to the City’s Annual “Concerts in the Park” 
events.   
The artist will have a space available to them for use that is 10 feet wide and 100 feet long.   
Please see the attached map and photographs for the location of the artwork.  These 
significant outdoor artworks will be highly visible and must compliment the City’s aesthetic 
in style, scale, and medium.  Artists’ are encouraged to use all types of materials for this 
project including but not limited to: stone, metal, wood, etc.     
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PROJECT GOALS 
 
The following project goals will help guide the selection of the commissioned artwork: 
1. Artwork is of an original, site-specific design(s). 
2. Artwork is fabricated in a durable, low maintenance material that will withstand the 
heat and other elements of Santa Clarita. 
3. Artwork is complementary to the overall context of the surrounding area. 
4. Artwork has strong public appeal and will be embraced by the local community. 
 
 
BACKGROUND 
The City of Santa Clarita's leadership has placed a priority on offering recreational facilities 
and programs since incorporation.  The city has established many neighborhood parks and 
maintains a comprehensive recreation program. There is a recreation center in Canyon 
Country that includes an aquatic park with wading, diving, and Olympic swimming pools 
along with a bicycle/skatepark, community swimming pools in both Newhall and Canyon 
Country and a community center in downtown Newhall.  The city's largest park is located in 
Saugus and is known as Central Park. There are currently a total of seventeen parks scattered 
in various neighborhoods throughout the city. Many have lighted tennis and basketball 
courts, baseball and soccer fields. There are over 3,000 acres (12 km2) of open space and 
32 miles (51 km) of off-street trails within its boundaries. 
 
BUDGET 
A budget of $13,250.00 must cover all associated costs of the project, including but not 
limited to, design, fabrication, materials, labor, transportation, insurance, consulting fees 
(such as structural engineering or testing), installation, permit fees, per diem, and taxes for 
both pieces.  It is the responsibility of the artist to purchase all the art materials necessary to 
complete the project.   
 
 
ELIGIBILITY 
The project is open to all artists, age 18 and over, regardless of race, color, religion, natural 
origin, gender, age, military status, sexual orientation, marital status, or physical or mental 
disability.   
 
TIME LINE:  
 
September 3, 2010 Deadline to submit materials to the Arts and Events Office 
September 16, 2010 Santa Clarita Arts Commission meets to select 3 artists’ for the 

proposal phase.  Each artist will receive a stipend of $500 for this 
phase of the project.   

November 5, 2010       In order to receive the stipend/honorarium, the finalists will be 
required to present and submit a detailed conceptual design proposal 
that includes the following: 
� To-scale renderings of the proposed artistic enhancement, 
location, and orientation 
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� A written description and/or sample of the materials to be used 
and written substantiation of their appropriateness 
� A timeline for the design, fabrication, and installation 
� A written budget for all project costs (not to exceed) 
� A brief written narrative describing the concept, theme, and intent 
of the proposal 

  
November 18, 2010 Artist or Artists’ are selected by the Arts Commission for the project.  
November 19, 2010    Artist Agreement sent to the winning artist(s). 
December 17, 2010     Agreement returned to Arts and Events Office. 
Spring   2011               Completed artwork installed at Central Park median site. 
 
 
The City of Santa Clarita Arts and Events Office and Santa Clarita Arts Commission reserve 
the right to change the project timeline. 
 
 
HOW TO APPLY: 
Artists interested in being considered should submit the following application materials to 
the Arts & Events Office by September 3, 2010. 
 
1. Letter of Interest.  The letter should be no more than one page in length and should explain 
the artist(team) interest in the project. 

2. Current resume.  If submitting as a team, a current resume should be submitted for each 
team member. 

3. Three examples of the artist’s work.  Art examples may be in any visual medium or a 
combination of mediums, such as photographs, CD, slides, computer prints, etc.  Each art 
example must be clearly labeled with the artist’s name, the title of the piece, and medium. 

4. SASE.  A self-addressed stamped envelope must be included for the return of application 
materials. 

5. Optional.  The artist may include up to three (3) selections of support materials such as 
review, news articles, and other related information. 
 
Send all required materials to: 
 
City of Santa Clarita 
Central Park Median Public Art Project 
23920 Valencia Blvd., Suite 120 
Santa Clarita, CA 91355 
Information: (661) 286-4078 
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Artist Selection Process Guidelines 
 
 
When a public art project has been identified, a Call for Artists / Request for Qualifications 
(RFQ) is sent out to artists’ notifying them of the opportunity.  To be considered, artists’ 
must submit examples of past work, a letter of intent, and biographical information.   
 
1.  Call for Artists   

When the funding is in place, staff works with a Project Ad Hoc Committee to 
develop the Call for Artists / Request for Qualifications (RFQ), based on the 
recommendations by the Art in Public Places Advisory Committee Annual Art Plan. 
The RFQ generally includes the following elements: 

• Project Description 
• Project Goals 
• Background / Theme 
• Budget 
• Eligibility 
• Timeline 
• How to Apply 

 
The Call for Artists is then released through Café, advertised through online 
resources, such as LA Culture Net, Americans for the Arts Public Art Network, Arts 
and Events Office website and e-blasts, and e-mails are sent to local artists through 
the Santa Clarita Artists’ Association and 661Arts. 

 
2.  Approval of Artists 

Artist submissions are shared with the Project Ad Hoc Committee, who individually 
review and rate the submittals online. The Committee will use the following criteria 
when evaluating artists and proposals (70 points - Art samples, 15 - Letter of interest 
or artist statement, and 15 – Resume) 
 
Traditionally three finalists are selected through this process, but for larger projects it 
is recommended that up to five are selected.   

 
3.  Approval of Public Art Projects 

The finalists develop conceptual proposals, for which they are paid a stipend 
depending on the total budget for the project.     
 
During the evaluation process of artist proposals, Ad Hoc Committee members will 
use a variety of criteria to determine their selection including: 

• Artists’ credentials, including experience, training, and professional 
recognition. 

• Evaluation of the artist’s proposed budget, if one is required.   
• The artist’s ability to successfully complete the project. When evaluating 

proposals, the Committee must consider both the creative response to the 
site and the artist’s ability to manage the complex logistics of public art 
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projects, including: budgetary and insurance requirements, committees, sub-
contractors, installers, and other construction and administrative logistics 
associated with the proposed project. 

• The artist’s ability to respond to the particular contextual issues and 
considerations of the project.  

• Evaluation of the proposed materials and their appropriateness to the 
project, including issues of structural and surface integrity, protection against 
theft, vandalism, public safety and weathering, and an analysis of long term 
maintenance needs. 

• An analysis of the artist’s proposed method of installation of the artwork and 
an evaluation of safety and structural factors involved in the installation. 

• Panelists will use consensus in their decision-making unless a failure to reach 
a decision requires a formal vote, determined by a simple majority. Panelists 
may elect not to recommend any applicants for the project, in which case, 
staff will recommend another round of artist selection or an alternative 
process. 

 
From the finalist conceptual presentations one artist or artist team is selected.  For a 
project under $50,000, a memo from the City Manager is distributed to the City 
Council, which includes the details of the project and a copy of the selected artist’s 
concept proposal. If the City Council has any questions, comments, or feedback, that 
information is shared with staff or the City Council can agendize the proposed 
public art work for discussion and/or approval at a future City Council meeting. For 
projects over $50,000, the proposed contract for public art work must go to the City 
Council for approval.   

 
4.  Installation of Art Works     

Staff contracts with the selected artist or artist team, and the artist begins designing 
and fabricating the art work.  While the artist is completing their work, staff meets 
with the appropriate internal and external partners to determine issues such as 
installation, safety, and maintenance.  When the artist has completed as much 
fabrication as possible before installation, staff works closely with all the partners 
and the artist to arrange the logistics of installation. 

 
5.  Dedication Ceremonies 

While the artist is completing their fabrication, arrangements are made for the 
dedication ceremony in partnership with the Communications Division.  After the 
installation and dedication ceremony, the new art work is included on the Arts and 
Events website and added to any appropriate printed materials.   

 
The entire process can occur in months or take several years, depending on the 
scope and nature of the project.  Often the timeline for the public art project is tied 
to the timeline for the larger project which is where the art work will be installed. 
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ARTS EDUCATION 

 
Section III 
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3.1  Introduction 
 
The Arts Education Initiative utilized an Ad Hoc Committee to access the needs of the 
arts and education communities in Santa Clarita.  These series of monthly meetings, 
attended by local artists, educators, school administrators, and parents culminated in 
findings in six distinct areas: 
 

1) City of Santa Clarita arts education programs. 
2) National, regional, and local initiatives focused on arts education. 
3) Arts venues. 
4) Marketing and communications opportunities. 
5) Life-long learning in the arts. 
6) Funding of current and future initiatives and programs. 

 
 
3.2 City Programs 
 
The City of Santa Clarita is committed to increasing opportunities for students in the 
Santa Clarita Valley to participate in, and be exposed to, high-quality arts experiences, 
while also increasing the awareness of the value the arts add to the community. 
 
The City currently offers a variety of arts education programs to local schools.  These 
programs include assemblies and workshops, and arts competitions.  Below are some of 
the existing programs: 
 

• Share the World, produced in partnership with the California Institute of the Arts, 
Community Arts Partnership program. 

 
• Cowboys in the Schools assemblies and workshops and the Youth Poetry 

Roundup contest, associated with the annual Cowboy Festival. 
 

• Art on Canvas painting and drawing contest and the Through the Lens 
photography contest. 

 
• Literacy and Arts Festival contests, produced in partnership with the Santa Clarita 

Valley Education Foundation. 
 

• Recycled Work of Art and Go Green art contests, associated with the annual Earth 
Arbor Day event. 

 
• Train to Finish drawing and coloring contests, associated with the annual Amgen 

Tour of California event. 
 

• A variety of contract classes offering arts educational opportunities for children, 
youth, and adults in all types of artistic expression. 
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3.3 Arts Education Initiatives 
 
There are numerous efforts currently underway to expand arts education opportunities 
across the country, state, and county.  These efforts are often focused on advocacy or 
increasing funding for arts education, but some, particularly the Los Angeles County Arts 
for All and the Santa Clarita Valley K-12 Arts Education Consortium are focused on 
direct programming and development. 
 
The role of the advocate is the most important that community members can play to help 
to increase arts-related opportunities for the children of Santa Clarita.  The City of Santa 
Clarita’s role, however, is not to advocate directly to the school districts for any particular 
policies or funding, or to organize community efforts to do this level of advocacy.  The 
City’s energies would be better suited to support programming and development efforts, 
such as the Los Angeles County initiative, Arts for All: 
 

The Los Angeles County regional blueprint for arts education, Arts for All, was 
adopted by the County in 2002.  The mission of Arts for All is to bring about 
systemic change in the 80 school districts of Los Angeles County and Los 
Angeles County Office of Education classrooms in order to implement 
comprehensive, sequential K-12 arts education for every public school student in 
the LA County, adopting curricula in alignment with the State Board of Education 
approved Visual and Performing Arts (VAPA) Framework and Standards.  Such 
systemic change will require the mobilization of diverse stakeholders, including 
policy makers, implementers, and recipients of arts education. 

 
Many of the efforts of Arts for All are focused on local advocacy directly to the school 
districts, which as stated above should not be the role of the City of Santa Clarita.  Of the 
four goals identified in the LA County plan, three are primarily geared towards advocacy.  
The fourth, which is Goal 2 in the plan, is that implementers and policy makers have 
sufficient tools, information, and professional development to achieve sequential K-12 
arts education. 

 
 

RECOMMENDATION 8– Complete thorough assessment of existing City arts 
education programs and explore new opportunities for programs and 
partnerships. 

RECOMMENDATION 9 – Partner with the Los Angeles County Arts 
Commission to help achieve Goal 2 of the Arts for All plan in the Santa Clarita 
Valley.  Goal 2 states, implementers and policy makers have sufficient tools, 
information, and professional development to achieve sequential K-12 arts 
education. 
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The Santa Clarita Valley K-12 Arts Education Consortium was developed by the College 
of the Canyons with all five local school districts to offer a variety of programming and 
development opportunities to the community.  In the short time since its formation the 
Consortium has achieved major milestones, including the selection of the Consortium as 
part of the Partners in Education program of the John F. Kennedy Center for the 
Performing Arts.  This program is based on the belief that educating teachers is an 
essential component of any effort to increase the artistic literacy of young people.  The 
College has also developed a comprehensive Arts Education Outreach program, which 
utilizes the performers who are part of each season at the Santa Clarita Performing Arts 
Center at College of the Canyons as the foundation for a variety of assemblies, student 
bus-in performances, and workshops.  The Consortium is the most comprehensive arts 
education effort undertaken in the history of the Santa Clarita Valley. 

 
 
3.4 Art Venues 
 
One of the most common themes that emerged at the monthly Ad Hoc Committee 
meetings was the need for venues where students can perform or display their work.  This 
need is not at individual school sites, but more focused on community-wide sites.  The 
Arts Commissioner appointee working on the Arts Venues Initiative met with the Arts 
Education Ad Hoc Committee to discuss the venue needs from an arts education 
perspective.  This discussion was extremely valuable and the information is included in 
the Arts Venues section of this blueprint document. 

 
While there are no obvious existing arts venues to meet all the needs of the arts education 
community, there are current opportunities to showcase the work of students which 
should be further explored.  An example would be the Community Wall at the Westfield 
Valencia Town Center, which is part of the City’s Arts Exhibits program.  This wall 
could be utilized to highlight the best visual art work of a school district as part of the 
program.  While this display space would not be restricted to this use only, it is an 
opportunity to have student art work displayed outside of their own schools.  
Additionally, the City produces numerous events each year, some of which could include 
school groups as performers. 
 

RECOMMENDATION 10 – The City of Santa Clarita should become a member 
of the Santa Clarita Valley K-12 Arts Education Consortium, and the Chair of 
the Arts Commission should serve, or appoint a member of the Commission to 
serve, as a representative to the Consortium. 

RECOMMENDATION 11 – Include the needs of the arts education community 
in the implementation of the Arts Venues section of the Arts Blueprint. 
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3.5 Marketing and Communications 
 
Marketing and communications in the context of arts education is primarily focused on 
two areas; improving communications between local teachers, parents, students, and 
artists to create a community beyond each school site or district, and informing the whole 
community about the achievements of local students or educators.  Both of these can be 
achieved by utilizing the www.661Arts.com website, which was developed as part of the 
Marketing and Communications Initiative of the Arts Commission. 

 
The Arts Commission can continue to utilize their monthly meetings to showcase 
achievements in the arts education community, primarily through the arts recognitions at 
each meeting.  The recognitions should focus on students and educators who have 
contributed to the community through the arts.  At the beginning of each semester, an 
outreach e-mail should be sent to all teachers and administrators in the Santa Clarita 
Valley reminding them of the opportunity. 

 
 
3.6 Life-long Learning 
 
Any discussion about arts education tends to focus on opportunities for school-age 
students, however, the role the arts play in a person’s entire life is vital and should be 
supported.  The primary way the City of Santa Clarita achieves this is through the 
contract classes offered by the Recreation Division throughout the year.  Currently, there 
are many classes for people of all ages to participate in.  While it is very successful, there 
might be opportunities to expand these courses.  Some ideas include offering a broader 
scope of classes that target seniors, such as theatre or film production. 
 

 
 
 
 
 

RECOMMENDATION 12 – Explore and implement opportunities for students 
to perform or exhibit their artistic works to the entire community. 

RECOMMENDATION 13 – Utilize the www.661Arts.com website as a hub for 
both improving communications between the arts education community and as a 
tool to share the successes of students and teachers with the entire community. 

RECOMMENDATION 14 – Utilize Arts Commission meeting recognitions to 
focus on student and teacher accomplishments in the arts. 

RECOMMENDATION 15 – Explore opportunities to expand the arts courses 
offered through the City’s Contract Classes program.  
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3.7 Funding 
 
Funding is one of the biggest challenges for all arts education efforts.  With the difficult 
economic times, arts education has suffered budget cuts and reduced resources.  While 
these cuts have rarely eliminated programs completely, the ever-changing economic 
climate makes growth of programs almost impossible.  This topic was the most 
commonly raised by members of the Ad Hoc Committee, and even though it is not the 
role of the City of Santa Clarita to solve funding issues in the schools, it is included in 
this plan, as it is a vital issue and concern.  The City currently funds the Arts Grants 
program which occasionally supports arts education programs, but due to limited 
funding, it is a challenge to have arts education programs as one of the primary focus 
areas of the grants program. 
 
In an effort to support one of the primary funders of arts education programs in the 
community, the City of Santa Clarita partners with the Santa Clarita Valley Education 
Foundation on a variety of events and programs, primarily the annual Literacy and Arts 
Festival, which serves as a fundraiser for the Foundation. 
 
As the Arts Commission continues to explore future funding mechanisms, arts education 
programs should be included in the discussion.  The need for a stable funding stream for 
the arts is a crucial component for almost every aspect of future arts planning. 

 
 
3.8 Conclusion 
 
Arts education for the students of the Santa Clarita Valley is a crucial component to their 
future success, as the arts serve as a wonderful tool to increase creativity and to 
encourage students to stay in school.  Ideally, this opportunity to experience and 
participate in the arts should be available for an entire lifetime, enriching the lives of the 
City’s residents from childhood to their senior years.  While it is not the role of the City 
of Santa Clarita to get involved in the day-to-day operations of the local schools, there are 
many opportunities to support and complement the work efforts of the schools, as well as 
work with the arts community to build bridges between artists and educators.  The City 
has a significant role in several education programs and offers a wide variety of classes in 
the arts, but there is always room to grow these programs, and to look for new 
partnerships to ensure the arts are a vital part of the Santa Clarita community. 
 
 
3.9  Attachments 
 
3A - List of Ad Hoc Committee Members 
3B - Short and Long Term Goals identified by Ad Hoc Committee Members 
3C - Arts for All: Los Angeles County Regional Blueprint for Arts Education 

RECOMMENDATION 16 – Explore the expansion of the City’s Arts Grants 
program to include a category for innovative arts education programs. 
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3D - Santa Clarita Valley K-12 Consortium Information 
3E - Santa Clarita Performing Arts Center 2011-12 Arts Education Outreach Season 
3F - Santa Clarita Valley Education Foundation Brochure 
3G - Seasons Brochure:  Arts classes offered in the fall 2011 edition, including Child 
Development, Youth and Teen, Adult, Public Library, and Senior Center classes 
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Arts Education 
Ad Hoc Committee Members 

 
Commissioner - Paul Strickland 
 
City Staff - Donna Avila 

       Phil Lantis 
 
Kimberly Adam 
Sal Aranda 
Jaylene Armstrong 
Taylor Arnone 
Glenna Avila 
Jim Backer 
Jeff Brown 
Alex Button 
Christopher Chase 
Brent Christensen 
Mavis Cordero 
Brian Cummings 
Ellen Edeburn 
John Fossa 
MaryAnn Fragodt 
Darcy Frandsem 
Jim Garifi 
Mary Gaskin 
Carl Goldman 
Carrie Gordon 
Alex Grady 
Dawn Grider 
Marilyn Hackett 
Chris Halladay 
Kathy Harris 
Gail Hart 
Gary D. Heidkamp 
Bob Hernandez 
Gregory Hinde 
Janet Hinde 
Susan Hinshaw 
Lincoln Hoppe 
Larry Hurst 
Drew Jorgensen 
T. Katz 
Sherry Klahs 
Bev Knutson 

Julie Lawson 
Tony Lazzara 
Lori Ann Levy-Holm 
Bret Lieberman 
Joan Lucid 
Janene Maxon 
Brendan McCann 
Lorelle A. Miller 
Dan Nickels 
Brian Nordella 
Cindy Pharis 
Adam Philipson 
Janie Prucha 
Mary Purdy 
Amber Rakin 
Colene Riffo 
Mark Salyer 
Larry Schallert 
Lisa Schindewolf 
Evelyn Serrano 
Phil Shaheen 
Murray Siegel 
Virginia Stewart 
Tami Toon 
Ann Unger 
Linda Valdes 
David Veal 
Peggy Jo Vernon 
Rosalind Wayman 
Steve Whelan 
Pat Willett 
Alan Williams 
Cecily Willis 
Kurt Wilson 
David Wisehart 
Murray Wood 
John Zaring
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Arts Education 
Ad Hoc Committee 

 
Short and Long Term Goals 

 
(Short Term Goals) 
 
Information 
Get to know the members of the Committee better. (Roster) 
 
Gain a better understanding of how this committee wants to impact the community with 
the arts. 
 
Provide opportunities for the public to "Stand up for the Arts".  Invite the community to a 
series of luncheons. Organize business and individuals to come to monthly luncheons and 
have a range of speakers who are strong Arts Education Advocates- who can speak about 
“Why Arts Matters” and give the guests a new appreciation of how they can be art 
advocates and “Stand up for Arts.”  Over a period of a year create the long list of invited 
guests to the luncheons. The cost of the lunches would be paid by guests. Guests are 
introduced and asked to tell who they are.  Take group pictures and get articles written up 
in the different SCV magazines about these luncheons as "Why Art Matters" 
 
Arts Venues 
Get 100% behind building the performing arts setting at Towsley Canyon where the 
Santa Clarita Shakespeare Festival was held this year.  The program had amazing 
community support and attendance with over three hundred people per evening for the 
production of "Tempest," and featured students from the Hart district, two teachers and 
professional performers all working together to bring an outstanding production to our 
community.  Let's build the amphitheater and put on musical, theatre, and other arts 
programs in a state of the art arena. 
 
Marketing 
Learn all of the events and activities each art non-profit organization has scheduled and 
provide media information about each of these art events in the paper with a weekly, 
monthly calendar for the residents to read and know in advance of the upcoming events. 
Work with the Signal and other media to create a weekly arts calendar (at the present this 
is not done in a persistent and constant way.) 
 
The City should help to promote and support the high school performing arts programs 
and create opportunities for the schools to participate together in producing shows and 
concerts where all schools can participate 
 
Provide monthly information on local arts activities and events to the local media outlets 
to create visibility for the local arts scene. 
 



  Arts Commission Arts Blueprint – Phase I 
  Page 31  

Set up monthly arts presentations to the City Council to inform the members about the 
local arts scene. 
 
Create an ad campaign that will champion the importance of the arts to the local 
community. 
 
Establish an Artists or Art Commission Newsletter and/or guide and/or calendar which 
has a significant section on youth art and artists.  
 
Fund or encourage every school in the Santa Clarita Valley, to have display cases for 
student artists that are secure, around the campus.  
 
Establish a tradition of radio play for local bands and artists. This would require both the 
ability to mic live music and “scholarships” to record something that is radio ready. 
 
Use the term" Awesometown" into "Santa Clarita is an Art Town" by creating a poster of 
all the art groups that exist in SCV.  The poster has photos of the different arts events, 
and is used in the different media, passed out to different non-profits, and to principals of 
all the different schools, asking the principals to get the information to the teachers to 
share with students.  Spotlight different arts events that occur in SCV Art Town in the 
media, and TV or radio.  Too little is focused on the different art events in a daily, 
weekly, and monthly manner. The Signal does not have a constant process of telling what 
is going on.  Example the forthcoming Arts and Craft Fair in November needs a lot of 
advertising and promotion.  
 
Arts Events 
Organize a Children’s Art Exhibit working with the different schools to celebrate March 
is Art Education Month or Youth Art Month.  Talk to the State Art Education Department 
to get information to use for the coming year 2011 in March.  Create group collaborative 
efforts for community benefits, such as the City does with Street Art Festival.  Develop 
group activities for Halloween with the different art groups and have some kind of event 
in the City Hall Parking lot for children , youth and families to participate in. 
 
Local Art Tours 
Set up an arts bus tour to visit the local galleries, theaters, and arts venues in Santa Clarita 
Valley. 
 
Organize a tour of California Institute of the Arts (galleries, theaters, concert halls, dance 
theater and studios, printmaking studio, animation studios, arts studios, rehearsal rooms, 
etc) and College of the Canyons (Performing Arts Center and other facilities) to inform 
the local community of some of the resources within the community. 
 
Resources 
Art supply scholarships for adults and seniors, on fixed or low incomes 
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Low cost or no cost - Community Gallery or Show opportunities for adults and seniors. 
 
PR projects which communicate the necessity of Visual Arts for ALL AGES- Seniors 
and Adults are often over looked!!! 
 
 
(Long Term Goals) 
 
Information 
Provide information to the all of the stakeholders, “Why the Arts Matter.”  The arts 
enrich our lives. From the high school musical that attracts an entire town to the regional 
theater bringing plays to life. The arts make us smarter, increase our happiness, and 
connect us more deeply to each other.  The arts are essential to the proper functioning of 
American society.  How can this be transmitted to the community? 
 
Conduct a community arts assessment.  Invite 120 people from business, education, and 
individuals to participate in a three-day session where time would be developed into 
different tasks to find out how the arts are evaluated in the community. 
 
Arts Events 
Art Fair and opportunities to share the arts (performance and display)  How about trying 
to sponsor an arts fair here in Santa Clarita?  After all, we have Cal Arts.  It seems like a 
natural!  The closest arts fairs are always in LA.  How about having a big one here?  We 
are trying to get one at Canyon--helping to make kids aware of careers in the arts (besides 
performing!).  However, it would be cool if the city would help get one started--sort of 
like the business expo! 
 
Find more opportunities/avenues for the local schools to be highlighted in our area.  We 
all get very busy in December.  However, it would be nice to have other opportunities for 
the high schools and junior highs to perform in our own area.  Maybe the Arts 
Commission could support things that the Districts can't.  For example, the choral 
educators put on a festival every year.  With the budget issues in the district, it would be 
helpful if there were a way for this festival to be supported by the Arts Commission! 
 
Establish a venue in SCV where young artists can display their art outside of their school, 
that affords access to large numbers of the general public .e.g. a gallery in Newhall Main 
street, regular shows at the mall, slide shows at the Movie theaters, displays in the 
theaters, local coffee houses, McDonalds, bus stops (make poster sized copies), city hall, 
etc.  This would be a complicated process to identify venues, contract with host sites, and 
petition for Art from youth (or adult) Art teachers and artists, and a fair system to identify 
which pieces would be selected for the venue and for how long.  
 
Establish a venue for youth musicians to perform in front of significant numbers of 
people who are not their friends and family. For example, opening for a summer music 
show, music videos produced for movie theaters during the commercials, an amphitheater 
in Newhall or near a Movie House where there lots of the general public there for another 
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reason, farmers market etc.  The music could range from rock to traditional to classical to 
jazz and beyond 
 
Encourage local performances by local artists at the Performing Arts Center at COC or 
other significant venues, with marketing to draw the general public; and/or opening for 
name bands 
 
Art Venues 
Help to create a venue other than COC PAC 
 
Create a place for professionals to explore their craft, to network, to make life better 
artistically for the community and mentor the kids. 
 
Arts in the Schools 
Get some music into the elementary schools in the other districts besides the Newhall 
District.  Maybe that would mean getting a grant for artist in residence programs or for 
purchasing instruments or music.  The Music Center and the Santa Clarita Performing 
Arts Center have people that come in, but that is for a short-term thing.  I'd like to see a 
way for music and art programs to be instilled in all of the elementary schools out here.   
Possibly, hire some retired music teachers to facilitate that. 
 
Expose K and elementary school children to excellent art and live music performances 
early and often and in short bursts so they can’t get bored.  
 
Develop communication between all educational entities.  Create partnerships between 
schools and the business community and local organizations.  Investigate ways different 
businesses and groups can sponsor arts education programs for high school students. 
Discuss with the different school board districts ways the schools can be offered Visiting 
Artists to visit different high schools, middle schools and elementary schools to make 
presentations, called, “Meet the Artist.”  Students of all ages have little understanding of 
the different kinds of art expressions and to meet a real artist. SCV has no Art Museum 
and only one art gallery, and there are little opportunities for school age boys and girls to 
become familiar with “Why Art Matters,” and to meet and see different kinds of art being 
created and meeting artists.  Elementary Schools do not have any art education teachers 
in SCV or other cities at this time.  It is up to the classroom teacher to provide art 
education lessons.  This could be called, "Sustainable Arts Related Businesses" with the 
sponsorship of businesses providing the means for these kind of  arts education programs 
for schools.  
 
Resources 
Study each and every SCV’s school’s Art and Music program and support excellence 
while encouraging expansion by helping with resource development.  Start with the 
elementary schools.  
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Encourage, in some way, every citizen to find their artist’s mode of expression and 
provide low cost ways of learning, improving and eventually expressing themselves in 
some way to an audience or the viewing public.  
 
Scholarships for Visual Arts Education- Adults and Seniors (Often over looked) 
 
Supply Scholarships for Visual Arts Education/Educators 
 
Facility Allowances for low cost Art Education for Adults and Seniors 
 
Study Other Cities 
Study other arts communities e.g. Ojai, Laguna, Carmel, NOHO, including high end and 
low end, to see what are the essential elements e.g. an Arts Commission, Orchestras in 
the park, venues, low rent for starving artists, art subsidies etc; and then implement and 
market the city with examples of why its an arts community and as artist friendly as it is 
business friendly.  
 
Develop Programs 
Set up master programs that bring the best artists to Santa Clarita to teach workshops and 
do lectures to interest and train student of the arts in their craft and opportunities 
Develop and sustain a larger grants program to provide on-going, multi-year support 
through grants to local non-profit organizations to provide free arts education programs 
for the local community. 
 
Support the development and programming of local community arts centers for children, 
teens, and adults in various Santa Clarita Valley neighborhoods. 
 
Develop an Artists-in-Residence grants program to support local artists and to provide 
much-needed arts education programming within the local arts-starved public schools. 
 
Establish a Traditional Music Society, camp, and/or venue for bluegrass, folk, singer 
songwriters, Irish, old tyme, blues, klezmer and other ethnic music.  Related but not 
necessarily, would be to teach young people to play traditional music by bringing masters 
of the art together with classical teachers and their students to encourage expansion of 
their musical horizons. 
 
Establish a songwriting contest 
 
To increase our presence in the community by pooling our resources. We can present a 
unified vision to the community by having the students from differ schools work 
together. 
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ARTS VENUES 
 

Section IV 
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4.1  Introduction 
 
Arts facilities and venues are essential in supporting a creative community, as almost all 
arts related activities require a site for performances or visual art displays to occur.  The 
development of the Arts Venues Initiative involved conversations with a variety of 
stakeholders, including leaders of local arts organizations and associations, professional 
musicians and visual artists, educators, developers, economic development experts, and a 
television studio owner.  This Initiative also included an online survey of arts facilities 
and venues and the completion of a directory of arts facilities in Santa Clarita.  The Arts 
Venues section of the Arts Blueprint addresses three areas, with the primary focus on the 
Arts Mall Conceptual Plan.  The Arts Mall concept is the first step to a long-term solution 
for supporting arts in Santa Clarita, as well as an idea that could make Santa Clarita 
renown as an arts and cultural center: 
 

7) Arts Facilities Directory 
8) Arts Facilities and Venues Survey 
9) Arts Mall Conceptual Plan 

 
 
4.2 Arts Facilities Directory 
 
The directory is a simple tool to identify the facilities and venues available in Santa 
Clarita.  While it is unlikely to have captured every site in town, it does demonstrate the 
need for more arts venues, as most of the locations listed are being used almost to 
capacity.  The directory has several categories, such as colleges, dance studios, libraries, 
music venues, schools, theaters, visual arts venues, and miscellaneous multipurpose sites.  
Only the colleges and the schools have large venues for performances, and there is no 
location, other than the California Institute of the Arts, that has a large space dedicated to 
display visual art pieces.  The directory is a vital piece in clarifying that an arts venue 
solution would need to be broad and visionary.  

 
 
4.3 Arts Facilities and Venues Survey 
 
The survey was conducted by sending an e-mail to anyone who had registered for any 
City Recreation program over the last year.  This method was used as it was vital that the 
results were not just from those who were already part of the arts, but more a reflection of 
the entire Santa Clarita community.  The survey was completed by almost three hundred 
individuals and the responses contributed to the approach taken in the Arts Mall 
Conceptual Plan.  Highlights of the survey’s key findings are as follows: 
 

• 70% of the respondents have a family member that participates in the arts. 

RECOMMENDATION 17 – Continue to develop the arts facilities directory and 
make it available to the community through the City of Santa Clarita and 
661Arts.com websites. 
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• 94% indicated that they or a family member have attended a City-sponsored art 
event. 

• 53% attend art events in the City multiple times throughout the year. 
• 27% leave the Santa Clarita Valley once a month or more for arts entertainment. 
• 96% have attended an arts event at a local arts facility, with the Santa Clarita 

Performing Arts Center at College of the Canyons being the most visited of these 
venues. 

• 53% spend between $50-$100 a month on arts activities. 
 
From the survey results, it can be deduced that there is a large number of Santa Clarita 
residents who both participate in and attend arts related activities in Santa Clarita, and 
that a significant number of people are leaving the valley on a regular basis for their arts 
entertainment needs. 
 
 
4.4 Arts Mall Conceptual Plan 
 
Through the assessments above and from the input a variety of stakeholders, an idea was 
developed that would not only meet the needs of the local arts community, but would also 
serve as a major economic development tool.  The idea is to create a place that offers a 
mix of for-profit and non-profit spaces and creates a destination site for individuals and 
associations and organizations from across California and the nation.  The idea does not 
have a name, but for the purposes of this document is referred to as the Arts Mall.  The 
Mall would function on multiple levels: 
 

• Promote the City of Santa Clarita as a destination for state and regional art and 
music conferences and festivals. 

• Provide state-of-the-art performance and visual art venues for local 
organizations. 

• Provide hundreds of jobs during construction and continued employment 
opportunities at the various spaces located in the Mall. 

• Allow local arts groups to reach a larger audience. 
• Serve as a magnet for regional and national performers and artists. 

 
As described in the Conceptual Plan, the Arts Mall will include retail sites, restaurants, 
public art galleries, a City-sponsored arts center, a conference center, an outdoor 
amphitheater, and a variety of performance venues.  A key to the success of the concept 
is that the Mall itself is a piece of art, with unique first-of-its-kind architecture that 
attracts attention and interest before the visitor even enters the site. 
 
The Conceptual Plan was the first step in a very long process that will require further 
research and discussions.  The next step is to assess the feasibility of the concept and to 
determine if there is a location within the City of Santa Clarita that would be ideal for the 
Arts Mall to be located. 
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4.5 Conclusion 
 
In the development of the Arts Blueprint, almost every initiative area has had discussions 
about facilities and venues.  It is a crucial element to maintaining and developing the arts 
community in Santa Clarita.  With the idea of the Arts Mall, the need for arts facilities is 
addressed in a creative and innovative way and with a combination of private and public 
funds being invested in this concept.  With economic development being such a vital part 
of the idea, the potential outcome would not only alter the future of the local arts 
community, but could also transform Santa Clarita into a major arts and cultural 
destination. 
 
 
4.6 Attachments 
 
4A - The Arts Mall Conceptual Plan  
4B - Santa Clarita Valley Facilities Directory 
4C - Facilities and Venues Survey Results 
 
 
 
 
 
 
 

RECOMMENDATION 18 – Fund the development a feasibility study for the 
Arts Mall concept including identification of a site and funding options. 
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The Arts Mall Conceptual Plan 

 
A vision for Arts Venues by Arts Commission Vice-Chair Eric Schmidt 

 
The following report is based upon input gathered from local arts groups, City Arts and 
Events personnel, The City Business Development Department, an Arts Commission 
Venues Committee, a City sponsored ‘art survey,’ and the five Arts Commissioners. 

 
TheArtPark     artspace    theartsmall    

ArtZone 
theXFactory    creatECenter    ArtGenesis    

sonicpalette 
THEideaSPACE    InfiniteIdeas     arthouse    

cre8Zone 
cre8avision    ARTMART   creationcenter  

sonicvision 
SoundColorVision     cre8space    theartworks    

outOFtheBOX 
 

A creative vision for our City’s future. 
 

Whatever it’s called, what it will be is a large and unique home for the 
arts. Based upon a partnership between the City of Santa Clarita and 
private developers it will include retail sites, restaurants, public art 
galleries, a city sponsored art center, a conference center, an outdoor 
amphitheater and a variety of performance venues.  
 
 

TheArtPark  functions on multiple levels: 
 
1.  It will be the centerpiece of a marketing campaign that will 

promote the City of Santa Clarita as a number one destination 
point for state and regional music and art conferences and 
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festivals. Thus, theartsmall can become a huge factor in 
attracting tourism dollars into our local economy. 

 
2.  cre8space will provide badly needed state-of-the-art, but 

affordable, performance venues for use by Santa Clarita Valley 
music, theatre, art and dance organizations. As we exist now, 
our community is sorely lacking in quality performance venues. 
There are tens of thousands of local residents who participate 
in artistic events and, at this time, are underserved by our City’s 
current level of support. 

 

3.  The construction of cre8Zone will provide for hundreds of 
jobs, for several years, for those in the building trades, as well 
as material and equipment providers. 

 
4.  The retail spaces will offer multiple employment opportunities 

and will help to provide financial support for the performance 
venues of theartworks by providing a continuing source of 
income for maintenance, utilities and upgrade expenses. 

 
5.  While being a home for our many, and varied, local arts groups 

theXFactory  will allow our community arts organizations to 
reach a larger audience and share their art form with a wider 
audience.  

 
6.  The ArtZone would become a magnet for a variety of 

nationally recognized performers, bands, troupes and 
ensembles. Current city residents have to travel ‘over the hill’ to 
attend concerts, taking their entertainment dollars with them.  
By having venues that are attractive to touring groups we can 
keep our money here and eventually even attract outside visitor 
dollars. 

 
7.  creatECenter could serve as a unique focal point for the 

future development of the Whitaker-Bermite property. 
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What it might look like: 
 
As a very unique, really, a first-of-its-kind type of structure, there is no 
existing model. You’ll have to use your imagination and think: Cirque 
du Soleil (in a tent), meets Denver International Airport, meets Austin 
City Walk, with a dash of……Nashville, LA Live and Epcot Center. 
The basic design concept would include four dedicated areas: the 
conference center, the amphitheater, community use, and retail sites. 
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Possible construction funding sources: 
1.  The City could supply the land and offer other incentives to 

attract a developer and the retail establishments. 
2.  Corporations could fund and name a particular venue or stage. 
3.  An overall ‘giant’ sponsor could name the entire facility. 
4.  A City bond issue could help fund the initial construction. As ten 

of thousands of local residents are deeply involved in some 
form of the  arts, they would be the major benefactors of such a 
facility. It would  seem to be a very logical investment for them 
and the City to make. 

5.  Companies that are focused on art and music (i.e. Remo, 
Roland, Yamaha, Bose, Disney, Sony) could have retail stores 
or ‘museums’ featuring their products. 

6.  Some existing valley arts groups may want to make the art 
center their ‘home’ and focus already budgeted monies here. 

 
Performance Venues (either City or privately owned and operated) 
1.  Piano Recital Hall 
2.  Concert Hall 
3.  Outdoor Amphitheater 
4.  The Rock-n-Roll room 
5.  The Coffeehouse stage 
6.  The Jazz stage 
7.  The Conference Center 

To include a medium size exhibition hall, several smaller 
conference halls, a selection of meeting rooms and catering 
facilities  

  
Type of retail tenants: 
1.  Art supplies 
2.  Musical instruments (there could be several locations) 
3.  Dance wear shops 
4.  Instrument repairs 
5.  CDs and records (a boutique) 
6.  A food court 
7.  A coffee house 
8.  Dance Studio 
9.  Visual art schools 
10.  Fine art gallery 
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11.  Upscale dining facilities 
 
Other rental spaces: 
1.  Recording studio 
2.  Rehearsal spaces for dance and rock-n-roll bands 
3.  Private art studios 
4.  A pottery studio/shop 
5.  Private instrumental instruction studios 
6.  Instrumental repair shop 
 
City owned and operated spaces: 
1.  Art gallery (for local artist presentations) 
2.  Sculpture garden (with water design element) 
3.  City Art Center, for art classes 
4.  Rehearsal spaces for existing arts groups such as Escape 

Theater, Master Chorale, and SC Ballet. 
5.  Management and booking office. 
6.  Facility support. 
 
Besides having delegated spaces for visual art to be displayed 
throughout, the cre8Zone  would have walls and floors painted with 
murals and designs by local school art programs. 
 
The performance venues should each have a primary use and 
several secondary functions.  This will allow us to avoid the one-size-
fits-all approach, which often ends up with a space that doesn’t work 
well for anything. By having each stage and performance area 
focused on serving a specific goal we can design and construct each 
for a minimal cost and a maximum result. For example in the piano 
recital hall, you don’t need a very large stage with curtains and 
complex lighting or a large audio support system.  This room would 
also work well for lecture presentations or small chamber ensembles.  
 
The Rock-n-Roll Room doesn’t need fancy seating or posh 
appointments. 
 
The idea is to make the venues available to any of our residents for 
free or with very minimal fees possible.  Outside groups and for-profit 
promoters would be charged a prevailing industry rate. 
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Type of performance venues would include: 
 
1.  Piano recital hall, 300 fixed seat capacity. Secondary use for 

small acoustic ensembles and lectures. Simple sound and 
lighting support. 

 

                
 
 
2.  Concert hall with a 800-1000 portable seat capacity. A room 

designed specifically for live ensembles including bands, 
orchestras, and choirs.  Also dance recitals and visiting touring 
larger ensembles. This would be a part of the conference 
center and adjacent to the main exhibition hall. 
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3.  The Jazz Room. A space for small jazz groups (think of a piano 

trio) that would be part of an upscale restaurant. 
 
4.  The Rock–n-Roll Room. No permanent seating. Capacity 300-
500  standing, or in festival seating (bring your own). A simple stage 
with  limited lighting  and sound support, as the visiting bands would 
bring  in their own gear.  Designed for ear-splitting decibels, it would 
need to  be constructed out of titanium or kryptonite. 
 

                  
 
 
5.  The Coffee house. A small performance area (50-100) adjacent 

to a coffeehouse where local singers would be showcased.      
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6.  The Amphitheater (2500-8000).  A full stage, with a covered 

audience area,  that is open on all sides to additional seating 
on grass. Would be a  permanent home for the City’s Summer 
Concert Series.  By having a more attractive and permanent 
venue the City should be able to attract bigger and more 
recognized name acts. 

 
7. An outdoor stage, for small bands and theatre performances 

with simple amphitheatre seating. No lighting or sound support. 
 
8.  Several simple, inside open air stages, where a solo act or 

small group would be featured. Some sparse built-in seating 
near them and very limited sound and light support. 

 
 
Other possible features: 
1.  A small cinema theater for art-house films and film festival 

screenings.  Secondary use for lectures and meetings. 
2.  A dinner theatre. 
3.  An adjacent upscale hotel would be advantageous to help 

attract conventions and add additional meeting and conference 
facilities. 

4.  Adjacent parking garage. 
 
The “arts” have historically been under-financed by communities 
throughout the United States. While they represent an integral and 
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large segment of our society they still rely upon the generosity of a 
few well funded endowments, individuals, and corporate sponsors.  
One of the largest expenses for any art group is that of rent/lease for 
performance sites.  While our City invest in parks, swimming pools, 
baseball, soccer and football fields, to be enjoyed by our large sports 
community, now is the time for our community to make an equal 
investment in sites that would be utilized by our equally large creative 
community (see “art survey” that list the number of local residents 
interested and participating in the arts). The relative health of a 
society is often measured in what it deems important via what it 
spends it resources on.  The arts are considered by many to be one 
of the most valuable areas to support, as it defines our society’s 
willingness to look inside to its own collective soul.  Numerous 
national studies have shown that aggressive financial support of the 
arts, by a municipality, can have a very positive result, both financially 
for the city and surrounding area, and for the enjoyment and 
expression of the citizens. It can become a defining element in the 
city’s personality (think of Nashville and Austin and Monterey for 
music. Laguna Beach and Sedona for visual arts).  The City of Santa 
Clarita is optimally situated to become a new “center for the arts” in 
the western United States.  Already existing nationally recognized 
local institutions such as Cal Arts and The Cowboy Festival, the 
coming new Disney Studios, as well as our rich history as a location 
for hundreds of films and television productions prepares us well to 
be a leading community of the arts. 
 
In today’s current economic environment, it seems fool-hardy to 

envision such a large undertaking as the artspace. However, it is 
exactly this kind of creative thinking, thinking “out of the box” and 
planning ahead that will allow us to differentiate our community from 
others. A recent study, commissioned by the City of Santa Clarita, 
reports that we could support a medium size conference and 
convention center. By focusing the design on a specific ‘niche’ we 
can brand Santa Clarita as a unique destination point.  One that 
supports and welcomes the arts as a way of producing not only 
economic growth, but a healthful exploration of the creative spirit.  
cre8avision would fill the needs and desires of tens of thousands 
of our City residents who participate in art events.  Enhancing not 
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only their personal lives, but further enhancing the attractiveness of 
our entire valley.  
 
 

TheArtPark…………. a creative vision for our City’s 
future 
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Santa Clarita Valley Arts Facilities 

 
 

Colleges Website Phone 
Number Address 

 
College of the 
Canyons  
 
 

http://www.coc.cc.ca.us/ 
(661) 259-
7800    
 

26455 
Rockwell 
Canyon 
Road 
 

California Institute 
of the Arts 
 

http://www.calarts.edu/ 
(661) 255-
1050 
 

24700 
McBean 
Pkwy. 
 

The Masters 
College 
 

http://www.masters.edu/ 
(661) 259-
3540 
 

21726 
Placerita 
Canyon 
Road 
 

Dance Website Phone 
Number Address 

The Dance 
Experience (Santa 
Clarita Stars Dance 
Program)      
 

http://www.thedanceexperience.net/ (661) 251-
7460 

26951 
Ruether Ave 
 

Dance Studio 84     http://www.dancestudio84.com/ (661) 775-
7655 

27889 N 
Smyth Dr. 

Preciado’s 
Ballroom Dance 
 

www.pbds.tv (661) 290-
3359 

24811 
Railroad 
Ave. 

New World Dance 
Center For the 
Media and 
Performing Arts     

www.neworldance.biz (661) 702-
9512 

18906 
Soledad 
Canyon Rd 
 

Pamela Johnston’s 
Dance Studio     
 

www.pamelajohnstonsdancestudio.com (661) 252-
0357 

17716 
Sierra 
Highway 

Santa Clarita Ballet 
Company/Academy http://www.santaclaritaballet.net/ (661) 251-

6844 
26798 Oak 
Ave. 

Star Dance Center    
 http://www.stardancecenter.com/ (661) 253-

9909 
24264 
Lyons Ave  
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Studio 1 Dance 
Academy 
 

www.studio1danceacademy.net (661) 296-
1268 

28028 Seco 
Canyon Rd 
 

Libraries Website Phone 
Number Address 

Canyon Country 
Library http://www.colapublib.org/libs/canyoncountry/ (661) 251-

2720 

18601 
Soledad 
Canyon Rd. 

Newhall Library http://www.colapublib.org/libs/newhall/ (661) 259-
0750 

22704 W. 
Ninth St. 

Valencia Library http://www.colapublib.org/libs/valencia/ (661) 259-
8942 

23743 
Valencia 
Boulevard 

Miscellaneous/ 
Multipurpose Website Phone 

Number Address 

Barnes and Noble 
Booksellers http://www.barnesandnoble.com/ (661) 254-

6604 

23630 
Valencia 
Boulevard 

Borders Books http://www.bordersstores.com/ (661) 286-
1131 

24445 Town 
Center Drive 

Friendly Valley 
Auditorium none (661) 252-

3223 

19345 
Avenue of 
the Oaks 

J.R’s Comedy Club http://www.comedyinvalencia.com/ (661) 259-
2291 

27630 The 
Old Road 

SCV Arts http://www.scvarts.com/ (661) 200-
2291 

27737 
Bouquet 
Canyon Rd 
#113 

SCV Senior Center http://www.scvseniorcenter.org/ 661) 259-
9444 

22900 
Market 
Street 

Saugus Speedway http://www.saugusspeedway.com/ (661) 259-
3886 

22500 
Soledad 
Cyn Rd 
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Heritage Junction 
at William S. Hart 
Park 

http://www.scvhs.org/ (661) 254-
1275 

24101 San 
Fernando 
Road 

Valencia Hyatt http://valencia.hyatt.com/hyatt/hotels/ (661) 799-
1234    

24500 Town 
Center Drive 

Vibe Performing 
Arts Studios http://www.vpasonline.com/ (661) 255-

7464 

24460 1/4 
Lyons  
Avenue   
 

Music  Website Phone 
Number Address 

Artistic 
Development, Inc. www.artistd.com/ (661) 222-

3168 

23502 
Lyons Ave. 
Suite 104A 

Doc’s Inn http://www.docsinn-newhall.com/ (661) 254-
1651 

23912 
Lyons Ave 

Keyboard Galleria 
Music School   
 

www.keyboardgalleria.com  (661)259-
5397 

21515 
Soledad 
Canyon Rd 
 

Little School of 
Music http://www.littleschoolofmusic.com (661) 222-

2239 

26111 
Bouquet 
Cyn. Rd. 
#G5 

Lowe’s Music http://www.lowesmusic.com (661) 259-
5502 

22932 ½ 
Lyons Ave. 

The Music Tree   
 none (661)255-

2503 

24324 
Walnut St 
 

The Vu Ultra 
Lounga none (661) 255-

7833 
22505 West 
8th Street 

Mixer’s www.mixerslounge.com (661) 296-
7700 

26532 
Bouquet 
Cyn. Rd. 

Salt Creek Grille http://saltcreekgrille.com/ (661) 222-
9999 

24415 Town 
Center Dr. 
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Hubbadaddy’s 
Studios  www.hubbadaddys.com/ (661) 287-

4480 

26330 
Diamond 
Place #140 

Antioch Church None  24422 
Chestnut St. 

World Music     
 www.worldmusicnewhall.com (661)288-

2616 

23566 
Lyons Ave 
#101 
 

Schools  Website Phone 
Number Address 

Newhall School 
District 
 

http://www.newhall.k12.ca.us 
 

(661) 291-
4000 

25375 
Orchard 
Village Rd. 
Suite 200 
 

Dr. J Michael McGrath, Meadows, Newhall, Oak Hills, Old Orchard, Peachland, Pico Canyon, 
Stevenson Ranch, Valencia Valley, Wiley Canyon 
 

Saugus Union 
School District 
 

http://www.saugus.k12.ca.us/ 
 

(661) 294-
5300 
 

24930 
Avenue 
Stanford 
 

Bridgeport, Cedarcreek, Charles Helmers, James Foster, Highlands, Mountainview, Northpark, 
Plum Canyon, Rio Vista, Rosedell, Santa Clarita, Skyblue Mesa, Tesoro del Valle, West Creek 
Academy 
 

Sulphur Springs 
School District 
 

http://www.sssd.k12.ca.us/sssdhp.htm 
 

(661) 252-
2100 

17866 
Sierra 
Highway 

Canyon Springs, Fair Oaks Ranch, Leona Cox, Mint Canyon, Mitchell, Pinetree, Sulphur Springs, 
Valley View, Golden Oak 
 

William S. Hart 
Union School 
District 
 

http://www.hart.k12.ca.us/ 
 

(661) 259-
0033 

21515 
Redview Dr. 

Arroyo Seco Jr. High, La Mesa Jr. High, Placerita Jr. High, Rancho Pico Jr. High, Rio Norte Jr. 
High, Sierra Vista Jr. High  
 
Canyon High, Golden Valley High, Hart High, Saugus High, Valencia High, West Ranch High, 
Bowman, Academy of the Canyons  
 

Theatre  Website Phone 
Number Address 
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Canyon Theatre 
Guild http://www.canyontheatre.org/ (661) 799-

2700 

24242 San 
Fernando 
Road 

Repertory East 
Playhouse http://www.repeastplayhouse.org/ (661) 288-

0000 

24266 San 
Fernando 
Road 

Visual Arts Website Phone 
Number Address 

B & R Gallery 
 http://www.bnr-art.com/ 

(661) 298-
2038 
 

17720 
Sierra 
Highway 

Elaine Wilson 
Studios http://www.elainewilsonstudios.com/ (661) 253-

1925 

27016 
Waterside 
Court 

Fine Art and Soul http://www.fineartandsoul.com (661) 775-
4900 

28271 
Newhall 
Ranch Rd. 

Joy Art Gallery n/a (661)254-
1717 

23417 
Lyons Ave 
 

Kids Art http://www.kidsartclasses.com (661) 260-
1774 

25856 
Tournament 
Rd. 

Mission: 
Renaissance Fine 
Arts Studio 

http://www.fineartclasses.com (661) 290-
2722 

24251 Town 
Center Dr. 
Suite 125 

Picasso’s 
Playmates www.picassoplaymates.com (661) 254-

4290 
22432 13th 
Street 
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Arts	Blueprint	for	Facilities	and	Venues	Survey	Results	2011	
	

 
The survey was conducted by sending an e-mail to anyone who had registered for any 
City Recreation program over the last year. This method was used as it was vital that the 
results were not just from those who were already part of the arts, but more a reflection of 
the entire Santa Clarita community.�
 
• There were a total of 278 respondents. 
• Two hundred six (206), or 70 percent, of the respondents said they or a family 

member participate in arts activities, as follows: 
 Music – 78 percent 
 Theater – 59 percent 
 Visual Arts – 56 percent 
 Dance – 35 percent 

 

0
20
40
60
80

100
120
140
160
180

Music Dance Visual Arts Theater

Participation in Arts Activities

 
 

• Ninety-four percent (261) indicated that they or a family member had attended a City-
sponsored art event, broken down as follows: 

 86 percent had attended Concerts in the Park 
 56 percent had attended Art Walk 
 46 percent had attended Festival of the Arts 
 46 percent had attended the Cowboy Festival 
 1 percent had attended Suburbia 
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• Of the 263 respondents who answered the question about frequency of attendance to 

art events in the City, 33 percent said they attend or participate once a year, 24 
percent said they attend once a month, and another two percent said they attend once 
a week.  Forty-one percent answered “Other.” 
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NOTE:  Below is a different way of looking at the responses to the same question, where 
the “Other” category is broken down into “several times/year,” “occasionally,” and 
“zero.”  The responses for “once a week” and “once a month” were lumped with 
“several times/year.”  
 
• Of the 263 respondents who answered the question about frequency of attendance to 

art events in the City, 139 (53 percent) indicated that they attend several times a year, 
88 (33 percent) attend once a year, and 31 (12 percent) attend occasionally or 
depending on schedule and/or type of events offered.  Only five (two percent) of 
respondents said they do not or have never attended an art event in the City. 
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• Two hundred sixty-seven respondents answered the question about frequency of 
travel outside the Santa Clarita Valley (SCV) for arts entertainment.  Five percent of 
the respondents said they go out of SCV once a week, 22 percent said they do once a 
month, and 40 percent said they travel outside SCV for arts entertainment once a 
year.    
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NOTE:  Below is a different way of looking at the responses to the same question, where 
the “Other” category is broken down into “several times/year,” “occasionally,” and 
“zero.”  The responses for “once a week” and “once a month” were lumped with 
“several times/year.”  
 
• Two hundred sixty-seven respondents answered the question about frequency of 

travel outside the Santa Clarita Valley (SCV) for arts entertainment.  Forty-eight 
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percent or 128 of these respondents said they do so several times a year, 40 percent or 
108 said once a year, six percent or 15 travel rarely or occasionally outside SCV for 
arts entertainment, and three percent or 8 respondents said they do so depending on 
events.  Another three percent indicated that they do not go outside SCV for arts 
entertainment. 
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• Almost all of the respondents (96 percent) have attended an arts event at a local arts 

facility or venue.  Of these, 83 percent have gone to the Performing Arts Center at the 
College of the Canyons, 76 percent to the Canyon Theater Guild, 44 percent to the 
Repertory East Theater, and 12 percent to other venues, including local high schools, 
CalArts, and art exhibits in various local venues. 

 

0

50

100

150

200

250

Yes No

Have Attended an Arts Event 
at Any Local Arts Facility?

 



  Arts Commission Arts Blueprint – Phase I 
  Page 121  

 
 

0

20

40

60

80

100

120

140

160

180

200

COC - PAC Canyon Theat er
Guild

Repert ory East
Theat er

Ot her

Attendance to Arts Events 
at Any Local Arts Facility

 
 
 
 
 

Alternate interpretation of responses to Q#5 (relating to performing arts facilities only): 
 
• Almost all of the respondents (96 percent) have attended an arts event at a local 

performing arts facility.  Of these, 86 percent have gone to the Performing Arts 
Center at the College of the Canyons, 79 percent to the Canyon Theater Guild, 45 
percent to the Repertory East Theater, and eight percent to other venues, including 
local high schools and CalArts.  
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• A majority of the respondents (53 percent) spend between $50-$100 a month 
attending or participating in arts activities, while 15 percent spend less than 
$50/month. 
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• Thirteen percent said they spend $100-$200 monthly on arts activities and a very 
small number (six percent) spend between $200 and $500 a month.  Another seven 
percent said they attend free activities or spend a minimum amount. 
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• Almost half of those who responded to the question about age were in the 40-50 age 

range (48 percent), followed by 34 percent between 50-60 years old.  Only two 
percent were between the ages of 20 and 30, four percent between 30 and 40 years 
old, and 12 percent were 60 years and older. 

 

0

20

40

60

80

100

120

140

Age Range of Respondents

20 - 30 years old

30 - 40 years old

40 - 50 years old

50 - 60 years old

60 years and older

Skipped question

 
 
 
 
 
 
 



  Arts Commission Arts Blueprint – Phase I 
  Page 124  

  Desired changes or improvements in the City’s arts and cultural landscape 
identified from the survey: 
Programming: 
• Twenty-eight percent of the respondents wants to see more and a better variety of 

arts-related programs, including art exhibits, live theater, professional theater 
productions, shows, jazz and classical concerts, and art in parks and public places, 
among others.   

• Twenty-two percent indicated that they like the events and shows currently offered in 
the community, and were pleased with what the City offers. 

• Sixteen percent would like to see more affordable events, shows, and arts programs 
for youth and families, including City programs, children’s theater, and after-school 
activities. 

• Twelve percent suggested better concerts, musicals, theater, and performances as well 
as more affordable shows at the Performing Arts Center (PAC) in the College of the 
Canyons.  They would like to see more popular or current performers at PAC, plus 
reduced rates for local businesses’ use of PAC. 

• Four percent suggested more multi-cultural events, plays, and performances. 
• Three percent suggested more original bands and a better mix/variety of performers at 

Concerts in the Park as well as a longer season for Concerts. 
• A handful of respondents suggested spreading events/activities throughout the City, 

including holding some in Canyon Country. 
• Several respondents would like to see performances and shows that are similar to 

those offered in venues like the Thousand Oaks Center, Laemmle Theater, ArcLight, 
Fox Theater, Cerritos, Royce Hall, etc. 

 
Facilities: 
• Twenty-four percent wants to see the addition of facilities, from independent film 

theaters to facilities for workshops, exhibitions and competitions, to venues for teens, 
to an art gallery, art museum, or a cultural arts center that would put Santa Clarita on 
the map. 

• A few respondents suggested the use of other venues such as Heritage Park, Placerita 
Nature Center, and Central Park, as well as the completion of Heritage Village in Hart 
Park, and the development of a performing arts park at Towsley Canyon.  

 
Advertising and Partnerships: 
• Seven percent of the respondents expressed the need for more/better/unified 

advertising for arts programs and events. 
• Almost three percent suggested that the City continue to support and partner with art 

groups, including the continuation of the City’s MOU with PAC, as well as support 
for local music bands and artists.  

• On the other hand, roughly five percent do not seem to favor public support of the 
arts, suggesting that arts should be privately funded. 
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5.1  Introduction 
 
The Arts Commission was formed primarily to provide leadership for the arts 
community.  For local arts groups to survive and grow, it is essential that they can build 
their infrastructure, be it by increasing funding opportunities, creating stronger boards of 
directors, or by expanding the audience base.  The Leadership and Development Initiative 
was developed through direct conversations with the leaders of many local arts groups.  
These discussions included staff leaders, who have traditionally been the representatives 
in conversations with the City, and the boards of directors of the organizations.  These 
meetings resulted in four areas identified as important components to raising the vitality 
of arts in Santa Clarita: 
 

10) Professional Development / Technical Assistance 
11) Board Development / Recruitment 
12) Audience Development 
13) Funding / Arts Foundation 

 
 
5.2 Professional Development / Technical Assistance 
 
One of the key elements to raising the capacity for local organizations is to offer 
professional development opportunities for the leaders of the groups.  This can be 
achieved through two different approaches, either by offering sponsorship opportunities 
for leaders to attend technical assistance workshops or conferences that are held outside 
the Santa Clarita Valley, or by bringing those workshops and conferences to Santa 
Clarita.  The ideal approach is to bring these technical assistance opportunities to the 
community, but due to the various types of local arts groups, this solution will not always 
be practical.  The ideal approach is to both encourage participation in training 
opportunities outside of the Santa Clarita Valley, and to attract workshops and 
conferences to our community. 

 
 
5.3 Board Development / Recruitment 
 
Many of the arts organizations that participated in the series of Leadership and 
Development Initiative meetings expressed a desire to increase the number and strength 
of their boards of directors.  While existing board members are not serving their 
organizations with passion and expertise, but there are often key functions that are not 
able to be achieved with the existing board members.  Many arts groups identified a need 
for expertise in the area of business management. 
 

RECOMMENDATION 19 – Create a scholarship program for technical 
assistance workshops and conferences, and bring broad-based workshops and 
conferences to Santa Clarita for the benefit of the entire arts community. 
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To assist the local groups in identifying and recruiting new board members from the 
business community, a recruitment program should be developed to reach out to the 
larger companies in the City and encourage mid-level managers to consider joining 
boards of directors of arts organizations.  This effort should actively promote the benefits 
of having employees offer their services to arts organizations.   
 

 
 
5.4 Audience Development 
 
One of the biggest challenges facing the local arts community is that each organization 
must expand their audience base and earned income.  While ticket sales should not be the 
only funding mechanism, it is an essential piece.  Often, adding audience members results 
in an increase of other funding areas.  If a new audience member enjoys what the 
organization is offering, they can occasionally be encouraged to make a donation or 
become a sponsor for the group.  Also, when applying for foundation and government 
grants, it is very appealing to the funder if the arts organization can demonstrate that they 
are expanding their audience base. 
 
The difficult part of building an organization’s number of ticket buyers is to reach new 
audience members in a way that is engaging and compelling.  With the numerous types of 
activities that occur in Santa Clarita, finding a person with time and money to attend a 
performance or visual art show is a big challenge.  The arts organizations consistently 
communicated that their audience base is almost entirely comprised of friends and family 
of the members of the organization.   
 
To overcome this obstacle, there are two approaches which require the local arts 
community to work collectively.  The first is to produce an event which brings the arts 
community together to showcase the high quality of talent in Santa Clarita.  While this 
would not necessarily expand the number of arts patrons in total, it will potentially 
expose the audience members to the other arts offerings available in the community.  For 
example the event produced at the Santa Clarita Performing Arts Center at College of the 
Canyons (PAC) to commemorate the tenth anniversary of 9/11 serves as a model for this 
type of production.  This event featured sixteen local groups, both performing and visual 
arts, working together and was a huge success.  The second approach is to create a ticket 
package that allows ticket buyers to attend shows of numerous groups at a discount.  This 
method could include various different packages grouped by type, such as a package that 
includes a ticket to every community performance at the PAC.  This model is currently 
offered by the College of the Canyons for their touring productions. 
 

RECOMMENDATION 20 – Develop a program to reach out to local businesses 
and individuals to encourage participation on the boards of directors of local arts 
organizations.  
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5.5 Funding / Arts Foundation 
 
By far the biggest concern of each organization that was consulted for this section of the 
Blueprint was funding.  With the economic difficulties of the last several years, the 
challenge in raising money has become the primary concern for the entire arts 
community.  To address this challenge, a community-wide approach must be taken to 
help identify and implement approaches to address this need.  It is important to note that 
the solution is not for the City of Santa Clarita to simply increase grant funding to local 
organizations, but rather for a larger solution to be implemented.   
 
One way to assist local art groups is to increase their capacity to receive grants from 
foundations and government entities other than the City.   
 
This effort has already begun, as the City of Santa Clarita’s Arts Grants program has been 
altered to offer advice and honest feedback to organizations that apply through the Arts 
Grants program.  Additionally, this year the Arts Commission required local groups to fill 
out their organizational budget information on the California Cultural Data Project, which 
is required for many regional grant opportunities, such as the Los Angeles County Arts 
Commission and the California Arts Council.  By implementing these requirements for 
the City’s grant program, they are better prepared for other grant opportunities. 
 
While the above changes are a step in the right direction, they do not solve the funding 
issue.  The best long-term solution is to complete the formation of the Santa Clarita Arts 
Foundation.  The Arts Foundation would serve two primary purposes.  The first is to 
provide leadership for many of the ideas contained in this section of the Blueprint, such 
as technical assistance programs, board development, audience development, and 
potentially even the management of the Arts Grant program.  The Foundation would take 
on these programs to serve as the focal point for funding and developing arts in Santa 
Clarita.  Additionally, in order for the Foundation to be successful in fundraising, its 
programs must be compelling enough to entice funders in supporting the Foundation.  
The second purpose of the Santa Clarita Arts Foundation is to raise funds that can be 
passed on to the arts community through grants.  These funds would come from local 
businesses and individuals as well as granting agencies.  As the Foundation is developed, 
it is crucial that the leadership of the organization is comprised of community leaders 
with the power to make arts giving a part of the mindset of Santa Clarita.  This leadership 

RECOMMENDATION 21 – Assist the arts community in producing an annual 
event that brings together both performing and visual arts groups to allow 
audiences to experience diverse arts offerings.   

RECOMMENDATION 22 – Develop a discount ticket package for local art 
offerings to expose patrons to a greater variety of arts. 
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should not be primarily the leaders of the arts community, but rather the “movers and 
shakers” of the business community. 
 

 
 
5.6 Conclusion 
 
The leadership and development of the arts community is one of the most vital elements 
to the success of each individual artist and organization in Santa Clarita.  When looking 
at the accomplishments of other arts communities across America, the one commonality 
is a strong sense of support and collaboration to achieve each artist’s or group’s goals.  
This support is not simply financial, but also includes having the opportunities to increase 
knowledge and expertise and to have the best board leadership each community has to 
offer.  The Santa Clarita Arts Foundation, in conjunction with the City leadership, can 
build the level of support necessary for Santa Clarita to become a community that has a 
prosperous arts and cultural life. 
 
 
5.7  Attachments 
 
5A -  Survey of 25 American Communities of Similar Size to Santa Clarita  
 
 

RECOMMENDATION 23 – Finalize the formation of the Santa Clarita Arts 
Foundation which will offer robust programs and fundraise for the entire Santa 
Clarita arts community. 
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Survey of 25 American Communities of 
Similar Size to Santa Clarita 

 
 
 
This survey assesses the leadership and programming of 25 cities across the 
United States with a population of between 175,000 and 200,000 according to the 
2010 Census.  The goal of this survey is to seek out both municipal and 
community models for programs and to see which communities have thriving 
arts communities.  Additionally, the survey determined who served as the 
primary agency that funds the arts, and if these funding groups are within 
government or if they are separate arts foundations. 
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Shreveport, Louisiana 
 

Population:  199,311 
 
Size:   117.8 square miles 
 
Founded:  1836 
 
Median Income: $30,526 
 
Industries:  Service industries, tourism, health services 
 
City Dept:  n/a 
 
City Arts   City outsources to Shreveport Regional Arts Council 
Leadership:   
 
City Arts n/a 
Programs:  
 
Community Arts Shreveport Regional Arts Council 
Leadership:  
 
Community Arts  Artspace – multi-disciplinary arts center  
Programs:  Coolspace @ Artspace – Galleries and performance spaces  

for local artists 
   Giftspace @ Artspace – Artist’s work for sale 

ArtBreak – student arts festival 
   Public Art program 
   Central Art Station – Under construction art space 
   Shreveport Common – Arts district that is being developed 
   Northwest Louisiana Artist Directory 
   ShreveportBossierFunGuide.com – Regional events calendar 
   SNAP (Shreveport Nonprofit Arts Promoters) – Monthly  

marketing workshops    
   Grants – Artist fellowships and organizations 
   Technical assistance workshops and advisory services 
 
Arts Foundation: n/a 
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Akron, Ohio 
 

 
Population:  199,110 
 
Size:   62.4 square miles 
 
Founded:  1825 
 
Median Income: $31,835 
 
Industries:  Rubber and polymers, biomedicine, health services 
 
City Dept:  Public Service Department 
 
City Arts   Recreation Bureau 
Leadership: 
 
City Arts  Akron Arts Expo – Arts festival 
Programs:  Art Museum’s Downtown at Dusk Concerts 
   Downtown Lunch Hour Concert Series 
   Summer Concerts in the Park 
 
Community Arts Akron Area Arts Alliance 
Leadership:  
 
Community Arts  Summit Artspace – Community arts center with studio, 
Programs:   rehearsal, and classroom space 
   Arts Alive! Awards – recognizing outstanding achievement  

in the arts 
   Arts Calendar 
   Quarterly membership meetings 
   Artcetera – Art events and tours geared towards younger  

Audiences 
 
Arts Foundation: Akron Community Foundation which funds the arts and  

social services 
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Tacoma, Washington 
 

 
Population:  198,397 
 
Size:   62.6 square miles 
 
Founded:  1875 
 
Median Income: $37,879 
 
Industries:  Service industries, lumber, food processing, paper 
 
City Dept:  Community and Economic Development Department 
 
City Arts   Tacoma Arts Commission – 15 members appointed by City  
Leadership:   Council 
 
City Arts  TacomaCulture.org – website for the arts, historic  
Programs:   preservation, and international programs 
   Tacoma Art Listserv 
   Art at Work – Tacoma Arts Month – Events throughout the  

month of November 
   Spaceworks Tacoma – Matches artists with vacant spaces 
   Professional Development and Trainings 
   Grants – Individual artists, arts projects, arts anchors fund  

(organizations with a budget over $200,000) 
   AMOCAT Awards 
   Public Art Program – 1% of civic projects 
   Resource Library 
    
Community Arts n/a 
Leadership:  
 
Community Arts  n/a 
Programs:  
 
Arts Foundation: Greater Tacoma Community Foundation, which supports  

the arts and other causes 
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Aurora, Illinois 
 

 
Population:  197.899 
 
Size:   39.42 square miles 
 
Founded:  1845 
 
Median Income: $54,861 
 
Industries:  Manufacturing, tourism, transportation 
 
City Dept:  Community Services Department 
 
City Arts   Public Art Commission 
Leadership:  
 
City Arts  Downtown Alive! / Blues on the Fox – Concert series 
Programs:  Winter Garden of Youth – Student art exhibit 
   Art at City Hall – Exhibit space 
   Aurora Historical Society Exhibit 
   ARTWorks – Fine art scholarship/apprenticeship program   

for high school seniors 
   Downtown Outdoor Art and Science Walk – Series of  

sculptures 
 
Community Arts n/a 
Leadership:  
 
Community Arts   n/a 
Programs:  
 
Arts Foundation: Community Foundation of the Fox River Valley, which  

supports the arts and social services. 
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Oxnard, California 
 

 
Population:  197.899 
 
Size:   39.21 square miles 
 
Founded:  1903 
 
Median Income: $48,603 
 
Industries:  International trade, agriculture, manufacturing, defense, and  

tourism 
 
City Dept:  Development Services – Planning Division 
 
City Arts   Art in Public Places Committee – A five member committee,  
Leadership: appointed to review applications for public art 

installations. 
 
City Arts Very limited Public Art Program.  Events including  
Programs: Multicultural Festival, Holiday Parade, Earth Day, 

and other community events.  Performances, lectures, 
and visual art displays at Carnegie Art Museum, 
formerly the Oxnard Library.  Owned and operated 
by the City.  Children’s art classes through Recreation 

 
Community Arts Ventura County Arts Council, which was created in 1996  
Leadership: primarily to administer the State/Local Partnership 

program of the California Arts Council and provide 
art services support. 

 
Community Arts  Administers State/Local Partnership program of the 
Programs: California Arts Council and provides some 

professional development opportunities 
 
Arts Foundation: n/a 
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Fontana, California 
 

 
Population:  196.069 
 
Size:   42.43 square miles 
 
Founded:  1952 
 
Median Income: $56,380 
 
Industries:  Distribution centers for major retailers 
 
City Dept:  Community Services 
 
City Arts   Parks & Recreation Commission / City Council 
Leadership:   
 
City Arts City Hall Council Foyer Exhibit Space 
Programs: Center Stage Theater – Recently restored theater 
 Steelworkers Auditorium – Performing arts venue 
 Art Depot Gallery – Space for exhibits and classes 
 Fontana Community Senior Center Exhibit Space 
  
 
Community Arts n/a 
Leadership:  
 
Community Arts  n/a 
Programs:  
 
Arts Foundation: n/a 
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Yonkers, New York 
 

Population:  195,976 
 
Size:   20.3 square miles 
 
Founded:  1872 
 
Median Income: $44,663 
 
Industries:  Manufacturing, transportation 
 
City Dept:  n/a 
 
City Arts   No arts leadership in the City 
Leadership:   
 
City Arts Art Trucks Program – Artist wrapped Public Works trucks 
Programs:  
 
Community Arts ArtsWestchester 
Leadership:  
 
Community Arts  Artist Residency Program 
Programs:  Teaching Artist Directory 
   The Big Read – Literacy program through NEA 
   Mount Vernon Public Library Exhibit Space 
   Folk Art Program – Documents and showcases local folk art 
   Summer Youth Job Training Program 

Free Arts Weekend –  First weekend in December 
   Public Art Program –  runs program for cities or businesses 
   Arts Awards – Annual awards for artists and groups  
   Live @ ArtsWestchester – Music, dance, and spoken word  

series at ArtsWestchester offices 
   Arts Exchange – Restored bank that is a arts center including  

exhibit space, office space, and performance space 
 
Arts Foundation: ArtsWestchester – Also serves as the primary funding  

source.  Part of the United Arts Fund 
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Augusta, Georgia 
 

 
Population:  195,844  
 
Size:   306.5 square miles 
 
Founded:  1736 / 1996 (City – County consolidation) 
 
Median Income: $37,231 
 
Industries:  Medicine, biotechnology, military, energy 
 
City Dept:  n/a 
 
City Arts   No City leadership 
Leadership:   
 
City Arts n/a 
Programs: 
 
Community Arts Greater Augusta Arts Council 
Leadership:  
 
Community Arts  Community Arts Calendar 
Programs:  Arts Weekly Podcast 
   Arts Ticketing – Centralized ticketing for area groups 
   Database of Artists 
   Arts in the Heart of Augusta Festival 
   Arts Education Programs – Includes camps, reading  

programs, and education elements at festivals 
   Regranting – Funds from the City 
   Arts Awards – Annual gala and fundraiser 
   First Friday events – Monthly event in the downtown area  
   
Arts Foundation: Greater Augusta Arts Council (regranting)  
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Mobile, Alabama 
 

Population:  195.111 
 
Size:   159.4 square miles 
 
Founded:  1702 / 1814 (Incorporated) 
 
Median Income: $37,439 
 
Industries:  Aerospace, steel, ship building, retail, manufacturing 
 
City Dept:  Mayor’s Office 
 
City Arts   Cultural and Civic Development Division 
Leadership:   
 
City Arts  Mobile Museum of Art 
Programs:  Mobile Film Office 
   Historic Development Commission 
   Mobile Public Library 
   The Museum of Mobile – 3 sites that display historical items 
   
Community Arts Mobile Arts Council  
Leadership:  
 
Community Arts Arts Calendar 
 Programs:  Member Organization Directory 
   Art Awards – annual awards for individuals, groups, and  

businesses 
ArtStart – Daily e-mail of events 

   Professional Development Workshops – for teachers, artists,  
and arts organizations 

   In School Programs – Performances and artists-in-residence 
   Art Gallery Spaces 
   Serves as Box Office for members 
   Provides meeting space, bulk mail permit, post office box,  

and photocopy machine 
Arts Foundation: n/a 
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Little Rock, Arkansas 
 

 
Population:  193,524 
 
Size:   116.8 square miles 
 
Founded:  1821 
 
Median Income: $37,572 
 
Industries:  Banking, medical services, aircraft manufacturing, and  

importing 
 
City Dept:  City Manager’s Office 
 
City Arts   Arts and Cultural Commission appointed by City Board of  
Leadership:   Directors 
 
City Arts  Accent – Leadership program for emerging (young) leaders 
Programs:   
 
Community Arts Arkansas Arts Council (for the entire state but located in  
Leadership:  Little Rock) 
 
Community Arts  Arkansas Living Treasure Award- Lifetime achievement 
Programs:  Arkansas Artist Registry 
   Arts on Tour – List of performing and visual arts shows that  

tour 
   Arts in Education Artist Roster 
   Governor’s Arts Awards – Annual event to recognize  

individuals and businesses that support the arts 
   Small Works on Paper – Annual touring visual arts exhibit 
   Granting – Arts education, mini grants, expansion grants,  

general operating support, individual artist 
fellowships, major arts partners, and collaborative 
project support 

 
Arts Foundation: Arkansas Arts Council 
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Moreno Valley, California 
 

 
Population:  186,365 
 
Size:   51.48 square feet 
 
Founded:  1984 
 
Median Income: $47,387 
 
Industries:  Military, medical services, and retail 
 
City Dept:  Parks and Community Services 
 
City Arts   Arts Commission 
Leadership:   
 
City Arts  Facilitates interaction among artists 

Promotes arts activities and arts education 
Recognizes achievement in the arts 
Advises on the role of the arts in economic development 
Supports existing organizations involved in arts 
Researching grants for the arts and making recommendations to  

the City Council 
Encourages service organizations and/or other governmental  

agencies to propose, finance, and develop public arts 
projects 

Reviewing proposed gifts as to their artistic quality, authenticity,  
appropriate site, and maintenance and installation costs 

Research and provide reports and recommendations of possible  
sources of funding, in addition to public funds for potential 
City public art projects. 
 

Community Arts Diamond Valley Arts Council 
Leadership:  
 
Community Arts Promotes arts-related activities, events, and programs  
Programs:  Network of visual and performing artists, individuals, and  

businesses committed to nurturing the arts  
 
Arts Foundation: n/a 
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Glendale, California 
 

 
Population:  191,719 
 
Size:   30.58 square miles 
 
Founded:  1906 
 
Median Income: $41,805 
 
Industries:  Medical services, entertainment, retail, and restaurant  

headquarters 
 
City Dept:  Community Services and Parks Department 
 
City Arts   Arts and Culture Commission 
Leadership:   
 
City Arts E-mail distribution of arts information 
Programs: Diamond Awards for Achievement in the Arts 
 Annual Open Studio Tour and Gallery Exhibition 
 Co-Production of Unity Festival – Annual cultural festival 
 Management of public art projects 
 Assessment and update of the Strategic Plan for the Arts 
 Arts Mixers 
 
Community Arts Glendale Arts 
Leadership:  
 
Community Arts  Manages Alex Theater, which is the arts center for Glendale 
Programs:  Arts Calendar 
   Community Box Office 
   Reduced ad rates for local media sources 
 
Arts Foundation: n/a 
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Amarillo, Texas 
 

 
Population:  190,695 
 
Size:   90.3 square miles 
 
Founded:  1887 
 
Median Income: $34,940 
 
Industries:  Meat packing, petroleum, helium, helicopter assembly, and  

food packaging 
 
City Dept:  Civic Center Department 
 
City Arts   Civic Center Department 
Leadership:   
 
City Arts   Amarillo Civic Center 
Programs:  Global-News Center for the Performing Arts 
 
Community Arts Chamber of Commerce 
Leadership:  
 
Community Arts  Arts in Amarillo Calendar 
Programs:   
 
Arts Foundation: Amarillo Area Foundation, which funds various types of  

organizations including the arts and offers non-profit 
support through the Nonprofit Service Center. 
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Huntington Beach, California 
 

 
Population:  189,992 
 
Size:   31.88 square miles 
 
Founded:  1909 
 
Median Income: $76,527 
 
Industries:  Oil, tourism, retail, aviation, and manufacturing 
 
City Dept:  Community Services Department 
 
City Arts   Recreation and Culture Division / Allied Arts Board 
Leadership:   appointed by City Council 
 
City Arts  Huntington Beach Arts Center – With both visual and  
Programs:   performing arts programs for the community 

  Advocates for the arts 
   Identifies needs or arts organizations and encourages public  

support 
   Biennial Art Awards program that recognizes individual,  

organizations, and corporations that support the arts  
   Develops Art in Public Places projects 
 
Community Arts No unified leadership 
Leadership:  
 
Community Arts  Monthly Art Walks, produced by Downtown Association 
Programs:  
 
Arts Foundation: n/a 
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Columbus, Georgia 
 

 
Population:  189,885 
 
Size:   220.8 square miles 
 
Founded:  1828 
 
Median Income: $34,798 
 
Industries:  Military, insurance services, and medical services 
 
City Dept:  Civic Center Department 
 
City Arts   Civic Center Department and Foundation 
Leadership:   
 
City Arts  Civic Center, which is not just an arts facility, but has a 
Programs:   major focus on sporting events, including being  

the home to two semi-pro teams (hockey and indoor 
football) 

 
Community Arts Columbus Cultural Arts Alliance (while each of the below   
Leadership:  operate separately  
 
Community Arts  Springer Opera House 
Programs:  RiverCenter for the Performing Arts 
   Columbus Symphony Orchestra 
   Rankin Arts Center 
   The Columbus Museum 
 
Arts Foundation: Georgia Council for the Arts, statewide organization which  

seems to be the primary funding agency for the area 
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Grand Rapids, Michigan 
 

 
Population:  188,040 
 
Size:   45.3 square miles 
 
Founded:  1826 
 
Median Income: $37,224 
 
Industries:  Health services, furniture, automotive, aviation, Christian  

publishing 
 
City Dept:  Parks and Recreation 
 
City Arts   Board of Arts and Museum Commissioners 
Leadership:   
 
City Arts Concerts and cultural events 
Leadership: Outdoor public art and sculpture 
 Grand Rapids Art Museum 
 
Community Arts Arts Council Grand Rapids 
Leadership:  
 
Community Arts  Marketing support 
Programs:  United Arts Fund 
   Arts Festival – Fundraiser for arts community 
   Arts Education Funding Pool 
   Professional development and strategic planning services 
   Regional administrator for State funds 
   Operates exhibit venue 
   Art Prize – Award program for individuals and organizations 
 
Arts Foundation: Arts Council Grand Rapids  
   Grand Rapids Community Foundation – supports arts and social  

services 
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Salt Lake City, Utah 
 

Population:  186,440 
 
Size:   110.4 square miles 
 
Founded:  1847 
 
Median Income: $36,944 
 
Industries:  Government, trade, transportation, utilities, and professional  

and business services 
 
City Dept:  Not under City 
 
City Arts   Outsourced to Arts Council (see below) 
Leadership:   
 
City Arts n/a 
Programs: 
 
Community Arts Salt Lake City Arts Council 
Leadership:  
 
Community Arts  The Art Barn – Exhibit and classroom space 
Programs:  Brown Bag Concert Series   
   City Arts Grants – City funds and Council manages 
   Finch Lane / Park Galleries 
   Guest Writer Series 
   Living Traditions Festival – Celebration of folk and  

traditional arts 
   Public Art Program – Managed for the City by the Council 
   Quarterly Newsletter / Arts Calendar 
   Sidewalk Artists – Program that encourage performers and  

visual artists to set-up in specific areas of the City 
   Twilight Concert Series 
   Family and Youth Program – includes classes and events /  

activities for families 
Arts Foundation: Salt Lake City Arts Council 
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Tallahassee, Florida 
 

 
Population:  181,376 
 
Size:   103.1 square miles 
 
Founded:  1824 
 
Median Income: $30,571 
 
Industries:  Colleges, government, trade, agriculture, manufacturing,  

and scientific research 
 
City Dept:  Mayor’s Office 
 
City Arts   No leadership, outsourced to Council on Culture and Arts 
Leadership:   
 
City Arts Cultural Arts Planning 
Programs: 
 
Community Arts Council on Culture and Arts 
Leadership:  
 
Community Arts  Granting – Receives funding from City and County 
Programs:  Arts Calendar 
   Weekly E-Newsletter 
   Provides content for weekly magazine in local paper 
   On-line directory or artists and organizations 
   Arts education directory 
   Marketing and public relations assistance 
   Some Enchanting Evenings – Audience development  

program 
   Meeting spaces 
   Professional development workshops 
   Art exhibit space 
 
Art Foundation: Council on Culture and Arts 
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Worcester, Massachusetts 
 

 
Population:  181,045  
 
Size:   38.6 square miles 
 
Founded:  1673 
 
Median Income: $47,415 
 
Industries:  Transportation, textiles, shoes. clothing, and wire and  

machinery  
 
City Dept:  City Manager’s Office 
 
City Arts   Worchester Arts Council 
Leadership:   
 
City Arts Grants 
Programs: Restoration of the Greendale Eagle Project – Which will  

serve as a arts center once completed 
 Art in the Park Sculpture Exhibit 
 Cultural Calendar 
  
Community Arts Worchester Cultural Coalition 
Leadership:  
 
Community Arts  Advocacy and marketing efforts for member arts  
Programs:   organizations 
 
Arts Foundation: Worchester Arts Council 
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Newport News, Virginia 
 

 
Population:  180,719 
 
Size:   119.1 square miles 
 
Founded:  1896 
 
Median Income: $36,597 
 
Industries:  Shipbuilding, military, aerospace, railroads, and technology 
 
City Dept:  Parks, Recreation, and Tourism Department  
 
City Arts   Arts Commission 
Leadership:   
 
City Arts Grants 
Programs: Professional Development 
  
Community Arts No unified community leadership other than Commission 
Leadership:  
 
Community Arts  Newport News Community Gallery 
Programs:  Peninsula Fine Arts Center 
   Ferguson Center for the Arts 
   Public Art Program – Ran by private foundation below 
 
Arts Foundation: Arts Commission 
   Newport News Public Art Foundation 
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Huntsville, Alabama 
 

 
Population:  180,105  
 
Size:   210 square miles 
 
Founded:  1809 
 
Median Income: $41,074 
 
Industries:  Aerospace, military, technology and engineering research,  
 
City Dept:  Only art events  
 
City Arts   Recreation 
Leadership:   
 
City Arts Sidewalk Art Strolls – Art walk events 
Programs: Concert in the Park 
 
Community Arts Huntsville Art Council 
Leadership:  
 
Community Arts  Events Calendar 
Programs:  Arts Assembly – Member meetings and gatherings of  

over100 arts organizations and artists 
   Panoply Arts Festival 
   SEAFARE – Arts Education funding program 
   Party – Annual fundraiser event 
   Public Art program 
   Exhibit spaces 
   Community Cultural Planning 
   Grants – Very small support for organizations 
 
Arts Foundation: n/a 
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Knoxville, Tennessee 
 

 
Population:  178,874 
 
Size:   98.09 square miles 
 
Founded:  1786 
 
Median Income: $27,492 
 
Industries:  College, entertainment, energy, research, and transportation 
 
City Dept:  Mayor’s Office  
 
City Arts   Public Art Committee  
Leadership:  Recreation (Arts Center) 
 
City Arts Public Art program 
Programs: Knoxville Arts and Fine Crafts Center – Exhibits, class, and 

workshops 
 
Community Arts Arts and Culture Alliance of Greater Knoxville 
Leadership:  
 
Community Arts  Arts Calendar 
Programs:  Arts & Heritage Fund 
   Advocacy for the arts 
   Arts in the Airport – Public art program 
   KnoxTix – Ticketing service 
   Education and Development workshops 
   The Emporium Center – Visual and performing arts center,  

with office space for some arts groups 
   Penny4Arts – Arts program that allows kids to attend  

exhibits and performances for a penny 
 
Arts Foundation: Arts and Culture Alliance of Greater Knoxville 
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Providence, Rhode Island 
 

 
Population:  178,042 
 
Size:   20.5 square miles 
 
Founded:  1636 
 
Median Income: $15,525 
 
Industries:  Trade, transportation, utilities, educational and health  

services, and professional and business services,  
 
City Dept:  Arts, Culture + Tourism Department  
 
City Arts   Arts, Culture + Tourism Department 
Leadership:   
 
City Arts Arts Calendar 
Programs: Buy Art Providence – Art sales at various locations  

throughout the City to raise funds for the arts  
   Artist and Arts Organization Workshops 
   Arts Directory for individuals and groups 
   City Hall Gallery 
   Film Permits 
 
Community Arts City serves as main leadership agency 
Leadership:  
 
Community Arts  Providence Performing Arts Center – run by independent 
Programs:   non-profit  

  Providence Art Club – Association of visual artists 
  Museum of Art – On the campus of the Rhode Island School  

of Design 
 
Arts Foundation: n/a 
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Grand Prairie, Texas 
 

 
Population:  175,396 
 
Size:   81.1 square miles 
 
Founded:  1863 
 
Median Income: $46,816 
 
Industries:  Aircraft and helicopter industries, entertainment, and energy 
 
City Dept:  City Manager’s Office  
 
City Arts   Special Projects Office  
Leadership:   
 
City Arts Community Art program – Public art program funded by  
Programs:   percent for arts, which is under the umbrella of Keep  

Grand Prairie Beautiful program 
 
Community Arts Grand Prairie Arts Council 
Leadership:  
 
Community Arts  Concerts in the Park 
Programs:  Annual Juried Art Show 
   Summer in the Arts – Art camps for students 
   Shining Star / Ruthe Awards – Awards for artists,  

organizations, and businesses 
   Grants – Including funding from the City 
   The Uptown Theater – Performance venue 
   GPAC Studio – Exhibits, meeting rooms, storage, and  

workshop and classroom spaces 
 
Arts Foundation: Grand Prairie Arts Council 
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Brownsville, Texas 
 

 
Population:  175,023 
 
Size:   147.5 square miles 
 
Founded:  1848 
 
Median Income: $24,468 
 
Industries:  Steel, international trade, manufacturing, and retail 
 
City Dept:  City Manager’s Office 
 
City Arts   Cultural Affairs Advisory Committee 
Leadership:   
 
City Arts Cultural Planning 
Programs: Arts Events (through Parks and Recreation) 
 
Community Arts No unified leadership 
Leadership:  
 
Community Arts  Brownsville Museum of Fine Art 
Programs:  Galeria 409 
    
Arts Foundation: n/a 
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MARKETING AND 
COMMUNICATIONS 

 
Section VI 
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6.1  Introduction 
 
In order to determine how to improve communications and better market the arts within 
the Santa Clarita Valley and to the surrounding communities, the Marketing and 
Communications Initiative relied on two primary methods.  The first method was a 
thorough assessment of existing marketing and communications efforts, including on-
line, print, and media.  The second method was through multiple conversations with 
leaders in the arts community, experts in the communications and marketing field, 
business leaders, and local media contacts.  The result identified three areas of focus to 
inform the broader community and the region about the arts in Santa Clarita: 
 

14) Arts Website. 
15) Santa Clarita Arts Identity. 
16) Community Engagement. 

 
 
6.2 Arts Website 
 
The web continues to be one of the most vital and cost effective tools for information 
sharing.  The first project of the Marketing and Communication Initiative was to utilize 
an existing website resource that the arts community had started to developed by.  By 
maximizing the site’s effectiveness, the Initiative can begin to address the multiple 
marketing needs of the arts.  The website, 661Arts.com, was created by the 661Arts 
group to be the hub of arts information for the Santa Clarita Valley. 
 
661Arts is an alliance of artists and arts organizations working together to create and to 
promote an awareness of culture in Santa Clarita.  661Arts meets once a month to address 
arts-related issues, network, and develop arts within the community.  Originally working 
under the name “Arts Alliance,” the group was formed in 1996 when the City of Santa 
Clarita invited arts organizations and individual artists to a meeting to discuss community 
arts needs. Out of this effort, the Arts Alliance was formed to identify and address the 
cultural needs of the Santa Clarita Valley. 
 
A team was created to review and redesign the 661Arts.com website.  Led by the 
Commission liaison for the Marketing and Communications Initiative, web developers, 
and City staff, this effort took many months.  It entailed the creation of an entirely new 
site with multiple functions, and the capacity to address the communication and 
marketing needs of the arts community.  There are two primary goals for the website: 
 

• To build an information exchange between the various members of the arts 
community and create a stronger sense of connection between artists, students, 
teachers, and school administrators. 

• To share information about the multitude of arts offerings in the Santa Clarita 
Valley, as no single on-line source currently details what events, programs, and 
initiatives are taking place locally. 
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As part of the development of 661Arts.com, a group of potential ongoing contributors to 
the site were identified.  One of the most important aspects of making the 661Arts.com 
site engaging is to have consistent new information and comments added to the site.  This 
team of contributors will cover the broad spectrum of the arts community, focusing on 
areas, such as arts education, music, theatre, fashion, film, visual art, poetry, etc. 

 
Once the 661Arts.com site has completed the design phase, a marketing campaign is 
needed to inform the Santa Clarita community about the resource.  This campaign should 
include elements such as a launch party, traditional marketing and public relations efforts, 
and social media. 

 
 
6.3 Santa Clarita Arts Identity 
 
The assessment of the current marketing and communications efforts for the arts in the 
Santa Clarita Valley was a vital information gathering tool.  It demonstrated that there is 
much work needed to increase the identity of the arts as a valuable part of the Santa 
Clarita community.  Work needs to be done at every level, starting from within the arts 
community to regional and national branding efforts. 
 
In terms of marketing, each artist and arts organization in Santa Clarita operates 
somewhat in isolation, with very little mention of their role in the wider arts community 
on websites, printed materials, and other marketing materials.  While multiple 
partnerships and collaborations do occur between various arts groups for productions, 
events, and programs, this is not reflected in the marketing materials of the individual 
organizations.  The 661Arts group has made several efforts over the years to address this 
issue, but these efforts have not yet been successful. 

 
The assessment also revealed that the Santa Clarita community does not often include the 
arts as a part of the community’s identity.  This is seen in  printed publications, on-line 
websites and e-newsletters, and radio and television media.  There are pockets of arts 

RECOMMENDATION 24 – Continue to develop and evolve the 661Arts.com 
website to improve communications between the arts community and to better 
inform the broader community about the arts. 

RECOMMENDATION 25 – Finalize the team members of the 661Arts.com 
contributors group and have them begin writing postings for the website. 

RECOMMENDATION 26 – Develop a marketing campaign for the 661Arts.com 
website and implement the campaign at the conclusion of the design phase. 

RECOMMENDATION 27 – Work with the 661Arts members to create a unified 
marketing campaign for the Santa Clarita arts community. 
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information being shared through the existing marketing resources, but these efforts are 
primarily about individual events.  A concerted effort needs go into reaching out to local 
marketing community leaders to share with them the value of expanding their coverage 
of the arts and including information about the arts community.  This effort should teach 
the benefits of including the arts in publications, websites, etc., particularly as it relates to 
expanding their audiences as a result of including arts information. 

 
Numerous groups within the Santa Clarita community are charged with branding Santa 
Clarita outside of the valley.  These efforts include both regional and national efforts.  
Currently, when these groups describe Santa Clarita, they do not include the arts as part 
of their information.  For example, local hotels include many descriptions of the 
community in their websites or printed materials, but do not mention the wonderful 
cultural offerings available in Santa Clarita.  While it is understandable that the arts might 
not be the primary element to describe the community, it does warrant inclusion, 
particularly as Santa Clarita is the home to the California Institute of the Arts, an 
internationally recognized arts college.  The best solution is to engage the entities that 
produce these outreach materials and demonstrate to them the benefits of including 
information on the arts. 

 
The final method, and perhaps most valuable in terms of a long-term approach to increase 
awareness of the arts in Santa Clarita, is through advocacy and word of mouth.  To 
achieve this goal there needs to be a way to increase exposure and discussions about the 
arts.  All of the above will be a part of this effort, but there needs to be a direct marketing 
push to the members of the community about the arts and what they contribute to Santa 
Clarita.  This effort should be engaging and creative, not a simple “Support the Arts” 
style campaign, but one that is more playful and leads to a conversation. 

 
 
6.4 Community Engagement 
 
Community engagement has a great deal in common with the creating a Santa Clarita 
Arts Identity section.  The primary focus of this section refers to how the Arts 
Commission and staff communicates and works with other entities, such as City 
leadership, the business community, the school community, and others.  The goal of this 

RECOMMENDATION 28 – Develop an outreach program for marketing leaders 
to demonstrate the value of the arts to the community. 

RECOMMENDATION 29 – Schedule individual meetings with agencies that 
produce regional and national marketing materials and encourage them to 
include the arts as part of Santa Clarita’s identity. 

RECOMMENDATION 30 – Develop and launch a creative and engaging arts 
marketing campaign with the goal to increase awareness and discussion about 
the arts. 
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area is to define how the Arts Commission shares information both within the City 
structure and to the outside community, and to identify processes that the Commission 
can implement to assist in these efforts.  This area was discussed at the Arts Commission 
Retreat, which was held on March 19, 2011, and the creation of a Community 
Engagement Plan was identified as one of the three objectives for the Commission in the 
coming year. 

 
 
6.5 Conclusion 
 
Santa Clarita has a vibrant arts community, composed of talented individuals and 
successful arts organizations, from elementary school students to professional artists of 
all types.  Tens of thousands of friends, families, teachers, administrators, and funding 
partners support these artists.  This talent must have the opportunity to showcase itself to 
the entire community.  If the community is not aware of local talent, it cannot grow and 
evolve.  Marketing and communications are the tools to inform, engage, and involve the 
entire community in the arts.  Currently there are limited opportunities to share what the 
arts community contributes to Santa Clarita, but with some strategic and creative 
approaches, the arts can become more of a part of the community identity. 
 
 
6.6 Attachments 
 
6A - Santa Clarita Arts On-Line Assessment 
6B - Santa Clarita Arts Print / Publications Assessment 
6C - Santa Clarita Arts Media Assessment 
 
 

RECOMMENDATION 31 – Develop a Community Engagement Plan to detail 
how the Commission partners and shares information with the City and the 
community. 
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SANTA CLARITA  
ARTS ON-LINE ASSESSMENT 

 
 

The Arts On-Line Assessment was accomplished by entering key phrases into a search 
engine and analyzing the results to see if there were trends that could demonstrate the 
current role of the arts in Santa Clarita.  The key phrases were as follows: 
 

1. Santa Clarita 
2. Santa Clarita Arts 
3. Santa Clarita Entertainment 
4. Santa Clarita Tourism 

 
The top fifty results for each search were reviewed. 
 
 
SANTA CLARITA 
 
Here are the top fifty results from a Google search on “Santa Clarita:” 
 

1. santa-clarita.com (The City of Santa Clarita) 
2. wikipedia.org 
3. tripadvisor.com 
4. santaclaritaguide.com 
5. the-signal.com 
6. city-data.com 
7. dailynews.com 
8. mapquest.com 
9. timeanddate.com 
10. marriott.com 
11. apartmentguide.com 
12. wunderground.com 
13. santaclaritatransit.com 
14. scvchamber.com 
15. lasuperiorcourt.org 
16. lamountains.com 
17. pardeehomes.com 
18. metrolinktrians.com 
19. apartments.com 
20. weather.gov 
21. santaclaritalibrary.com 
22. santaclaritasuperads.com 
23. mountasiafuncenter.com 
24. forrent.com 
25. scvlife.net 
26. dvcsantaclarita.com 
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27. santaclaritavelo.com 
28. lq.com (La Quinta Inn & Suites) 
29. valencia.hyatt.com 
30. scmarathon.com 
31. equityapartments.com 
32. paris911.com 
33. expedia.com 
34. wikitravel.org 
35. santaclarita.com 
36. santaclaritalanes.com 
37. twitter.com/santaclarita 
38. cowboyfestival.org 
39. apartmentratings.com 
40. weather.yahoo.com 
41. filmsantaclarita.com 
42. santaclaritashelter.com 
43. scvsheriff.com 
44. venere.com (Holiday Inn Express Hotel & Suites) 
45. santaclaritastreetfair.com 
46. bankofsantaclarita.com 
47. scvhs.com (Santa Clarita Valley Historical Society) 
48. visitsantaclarita.com 
49. arestravel.com 
50. hamptoninn.hilton.com 

 
 
The following quote from the Wikipedia entry for Santa Clarita is an example of the 
amount of time spent describing the arts community on many of the above sites: 
 

“Santa Clarita is usually associated with the Six Flags Magic Mountain 
amusement park, though the park is located just outside city limits in 
unincorporated Los Angeles County, and the California Institute of the Arts 
(CalArts), located in Valencia.” 

 
This is the only mention of the arts on the site, although there is a large section describing 
the role the entertainment industry plays in Santa Clarita.  Another example is from the 
Santa Clarita Valley Chamber of Commerce, which has a section for arts, culture, and 
entertainment on their site.  The one line description is as follows: 
 

“In Santa Clarita we're very proud of our Arts, Culture and Entertainment. You 
will find an abundance of theater, movies, music, and other forms of enriching 
entertainment.” 

 
Finally, a similar description of Santa Clarita that does include a mention of the arts as 
part of the community: 
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“Scenic Santa Clarita is just 20 minutes north of Burbank airport and a short drive 
from the hustle and bustle of Los Angeles. Santa Clarita offers an abundance of 
California sunshine and a plethora of activities for all ages.  Home to Six Flags 
Magic Mountain & Six Flags Hurricane Harbor, Santa Clarita boasts some of the 
golden state's most coveted golf courses, charming wine lounges, family and fine 
dining, impressive retail shopping, live music events, and a rich western 
heritage.” 

 
This is from Visit Santa Clarita , the site for the City of Santa Clarita Tourism Bureau.  
For the arts to become part of the community, the arts must be included on sites that are 
marketed towards local citizens, and to potential visitors.  For example, CalArts recently 
was named the top arts school in the nation by Newsweek / Daily Beast, and yet it only 
receives a passing mention in a few of the sites about Santa Clarita. 
 
 
SANTA CLARITA ARTS  
 
Here are the top fifty results from a Google search on “Santa Clarita Arts:” 
 

1. arts.santa-clarita.com (The City of Santa Clarita Arts and Events Office) 
2. santa-clarita.com (The City of Santa Clarita Arts Commission) 
3. santaclaritaartists.org 
4. streetartfest.com (The City of Santa Clarita Festival of the Arts site) 
5. canyonspac.com (Santa Clarita Performing Arts Center at College of the Canyons 

[PAC]) 
6. santaclarita.com/arts 
7. scsopa.com (Santa Clarita School of Performing Arts) 
8. santaclaritaguide.com 
9. vpasonline.com (Vibe Performing Arts Studios) 
10. thirdthursdaysscv.org (Santa Clarita Art Walks) 
11. santaclaritacitybriefs.com 
12. yelp.com 
13. facebook.com/pages/santa-clarita… (PAC Facebook page) 
14. scvarts.com 
15. scveducationfoundation.org 
16. scfestivalofthearts.com (Another City of Santa Clarita Festival of the Arts site) 
17. santa-clarita.com/concerts (The City of Santa Clarita Concerts in the Park site) 
18. visitsantaclarita.com 
19. canyons.edu 
20. scvartwalk.org 
21. local.yahoo.com (A listing of martial arts school in Santa Clarita) 
22. santaclaritarealestateforum.com 
23. santaclaritaballet.net 
24. santaclaritastreetfair.com 
25. shinsblackbelt.com (Martial arts site) 
26. experiencela.com (PAC listing) 
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27. yelp.com (PAC listing) 
28. santaclaritaguide.com 
29. ealas.org (Albert Einstein Academy of Letters, Arts, and Sciences) 
30. yellowpages.aol.com (Arts and craft suppliers) 
31. socalmartialarts.com (Martial arts) 
32. losangeles.citysearch.com 
33. kravmaga-santaclarita.com (Martial arts) 
34. scvchamber.com 
35. kristinajacob.wordpress.com 
36. calarts.edu 
37. gbsantaclarita.com (Martial arts) 
38. martialinfo.com (Martial arts) 
39. youtube.com (Santa Clarita School of Performing Arts) 
40. facebook.com/pages/santa-clarita…(Santa Clarita Literacy and Arts Festival 

facebook page) 
41. dailynews.com 
42. 661-arts.com 
43. local.vcstar.com 
44. 661arts.com 
45. yellowpages.com 
46. local.stltoday.com 
47. goldstar.com (PAC) 
48. meetup.com (Martial arts) 
49. theatermania.com (PAC) 
50. westranchbeacon.com 

 
The groups above tend to have arts specfic information on their sites, except of course for 
the numerous martial arts and directory sites.  The Santa Clarita Performing Arts Center 
at the College of the Canyons has done a great job of being listed on several sites, and 
most of the local art organizations are represented above.  However, what stands out from 
looking at these sites is that each group describes their own activities by rarely or only 
breifly is there any discussion or demonstration of Santa Clarita being an arts community. 
 
 
SANTA CLARITA ENTERTAINMENT  
 
Here are the top fifty results from a Google search on “Santa Clarita Entertainment:” 
 

1. santaclaritaguide.com 
2. scvmall.com 
3. visitsantaclarita.com 
4. mountasiafuncenter.com 
5. santaclaritamagazine.com 
6. yelp.com 
7. California.hometownlocator.com 
8. facebook.com/pages/santa-clarita… (Santa Clarita entertainment Facebook page) 
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9. topix.com 
10. lawyers.com (Attorneys) 
11. local.yahoo.com 
12. golfsantaclarita.com 
13. pramikentertainment.com 
14. businessattorneys.legalmatch.com (Attorneys) 
15. lawyers.findlaw.com (Attorneys) 
16. scvchamber.com 
17. santaclaritacarealestate.org 
18. local.vcstar.com 
19. laweekly.com 
20. awo.com (Attorneys) 
21. kdfosbrookhomes.com 
22. econdev.santa-clarita.com 
23. santa-clarita.com (The City of Santa Clarita Arts Commission) 
24. santaclarita.com/jobs 
25. trulia.com 
26. scvbar.org (Attorneys) 
27. filmsantaclarita.com 
28. joeymarmo.com 
29. jnedj.com (Joyful Noise Entertainment) 
30. scvedc.org (Santa Clarita Valley Economic Development Corporation) 
31. santaclarita.olx.com 
32. youtube.com (Santa Clarita Magician) 
33. buycabletelevision.com 
34. onlineeducation.net 
35. valencia.hyatt.com 
36. santa-clarita.jobscore.com 
37. hometownstation.com 
38. showmelocal.pasadenastarnews.com 
39. yellowpages.turnto23.com 
40. cruise-line-jobs.jobamatic.com 
41. santaclaritamagician.com 
42. ourweekly.com 
43. punchbowl.com (S.O.S. Entertainment) 
44. directory.santaclaritadirect.info 
45. scvlife.net 
46. la.cityvoter.com 
47. variety.com 
48. santaclaritacitybriefs.com 
49. idish.net 
50. dealery.com 

 
The primary conclusion that can be drawn from this list is that the only arts related site 
that appears in the top fifty of the “Entertainment” list is the City of Santa Clarita Arts 
Commission at #23.  Most of the above are directory sites and many are directories to 
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entertainment attorneys.  The line that exists between the arts community and the 
entertainment community is not unique to Santa Clarita.  There are many residents in the 
City who make their living as artisans in the entertainment field and there is a unique 
opportunity for Santa Clarita to bridge the two together and describe as a “creative 
community”. 
 
 
SANTA CLARITA TOURISM  
 
Here are the top fifty results from a Google search on “Santa Clarita Tourism:” 
 

1. visitsantaclarita 
2. santaclaritaguide.com 
3. tripadvisor.com 
4. santaclarita.com 
5. santa-clarita.com (The City of Santa Clarita Tourism Bureau) 
6. the-signal.com 
7. santaclaritacitybriefs.com 
8. youtube.com (Tourism Bureau Guidebook) 
9. scvchamber.com 
10. travel.yahoo.com 
11. planetware.com 
12. whitepages.com 
13. discoverlosangeles.com 
14. latourist.com 
15. reunionplanner.com 
16. local.vcstar.com 
17. California.hometownlocator.com 
18. scvbj.com (Santa Clarita Valley Business Journal) 
19. onlineeducation.net 
20. bschool.com 
21. arestravel.com 
22. ca.allpages.com 
23. scvtv.com 
24. articles.latimes.com 
25. govoutreach.com 
26. sepcopublishing.com 
27. uptake.com 
28. searchbydegree.com 
29. events.jspargo.com 
30. sportseventsmagazine.com 
31. publicceo.com 
32. arctic-north-guides.com 
33. tourism.youmagix.com 
34. stevekleemann.com 
35. santa-clarita-travel-and-tourism.generalanswers.org 
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36. directory.santaclaritadirect.info 
37. santaclaritamagazine.com 
38. botw.org (Best of the Web) 
39. teamso-cal.com 
40. wallstreet4realestate.com 
41. hometownstation.com 
42. jobsearch.monster.com 
43. californiaforvisitors.com 
44. kuuloakai.com 
45. westranchbeacon.com 
46. codepublishing.com 
47. scvedc.org (Santa Clarita Valley Economic Development Corporation) 
48. isellsantaclarita.com 
49. californiatouristguide.com 
50. mountasiafuncenter.com 

 
This list is very important as these are the sites reaching beyond the borders of the Santa 
Clarita Valley and describing the community to people from other parts of California, 
other states, and even other countries.  Arts and cultural tourism is such a large part of 
what attracts people to Los Angeles, it is crucial that Santa Clarita is able to tap into this 
opportunity to draw visitors to the community.  Most of these sites have no reference to 
the arts, but occasionally there are mention of the various arts and cultural events that 
occur in Santa Clarita and serve to draw visitors from other areas, such as the following 
article in The Signal newspaper about the role of the City of Santa Clarita Tourism 
Bureau: 
 

“Magic Mountain is a significant draw for tourists to Santa Clarita with 3 million 
visitors annually to the park.  Concerts, events and Fright Fest are all features that 
consistently attract customers.  But you don’t have to be a tourist to Santa Clarita 
to enjoy what the tourism office and bureau provides.  There are many events 
each month and 14 major events throughout the year that provide entertainment 
for everyone.  These include the Cowboy Festival, Concerts in the Park, Lexus 
Jazz and Blues Concert Series, Street Arts Festival, Hart of the West Powwow, 
the Festival of Trees and Six Flags Magic Mountain’s Fright Fest.” 

 
Of course the above events are part of the arts community in Santa Clarita, but, the arts 
community cannot be fully described by the large cultural events that occur once a year.  
Working with the various groups represented above to alter the way the arts community 
is described, will help serve both the needs of the artists in Santa Clarita, and also will 
add another tool for those charged with attracting visitors to the Santa Clarita Valley. 
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Santa Clarita 
Arts Print and Publications Assessment 

 
 
The Arts Print and Publications Assessment was accomplished by reviewing printed 
documents from two primary sources, first the City of Santa Clarita with the various 
publications produced by different Departments and Divisions within the City structure, 
and second the various printed publications such as newspapers and magazines that are 
not produced by the City of Santa Clarita. 
 
 
CITY PUBLICATIONS 
 
The following City publications were reviewed as part of the arts print and publications 
assessment: 
 
Seasons magazine (published four times a year and mailed to every home in the City) 
Arts and Events Office publications 
Economic Development publications 
 
The primary publication for the City Manager’s Office to communicate with the 
community has become the Seasons magazine.  The Communications Office, which is a 
part of the City Manager’s Office, took over the design and publication of this magazine 
about three years ago, and since that time it has transitioned to encompass citywide 
matters as opposed to being a Parks, Recreation, and Community Services Department 
publication. 
 
Seasons magazine has done a wonderful job describing arts and cultural events 
throughout the year, as well as to inform the public of the role of the Arts Commission.  
However, this information is limited to City produced or sponsored events and programs, 
and there is no space dedicated to the larger arts community, except for the occasional ad 
for the 661Arts.com website.  At one point, the Seasons magazine included an Arts 
Calendar, which was published twice a year and included all of the groups that were part 
of the 661Arts group.  The cost of this publication was determined to be too high for the 
value it represented for the individual groups who were listed and those funds were 
transitioned into the development of the 661Arts website.   
 
The various Arts and Events Office publications, which primarily are postcards for 
individual events or programs, such as art exhibits, serve their purpose well, but once 
again they do not address the need to describe the arts community in which these events 
are tasking place. 
 
Finally there are various documents and publications created by the Economic 
Development Division, which has been very supportive of the arts through listing various 
arts events and including public art in its annual Santa Clarita Visitor’s Guide.  In an 



  Arts Commission Arts Blueprint – Phase I 
  Page 169  

effort to better represent the multi-faceted arts community that exists in Santa Clarita, 
enhancing the coverage of arts within these publications has the potential to reach a 
diverse group of target audiences such as visitors, residents, and existing and future 
business owners. 
 
 
OTHER PUBLICATIONS 
 
There are several publications in the Santa Clarita Valley that serve to inform the 
community about what is happening and to share issues that are important to Santa 
Clarita’s citizens.  The most widely used publication that covers happening around the 
Santa Clarita Valley is The Signal newspaper.  The Signal has always done a good job in 
covering the individual arts events and programs that take place in Santa Clarita, but they 
like most of the entities assessed do not dedicate much space to a discussion of the arts 
community. 
 
Some of the local magazines include the following: 
 

    
 



  Arts Commission Arts Blueprint – Phase I 
  Page 170  

Santa Clarita 
Media Assessment 

 
 
The Media Assessment is perhaps the most interesting of the three assessments, as Santa 
Clarita basically has only two media outlets under the traditional description of radio and 
television.  These are KHTS – AM1220 and SCVTV – Channel 20.  And these two 
outlets are perhaps the closest to achieving the goal of sharing information about the arts 
community.  It is important that what is not discussed in this assessment is the role of 
news media such as podcasts and You Tube postings, but at this time it is too difficult to 
truly assess the value that can be placed on these approaches.   
 
 
KHTS - AM1220 
 
The only hometown radio station in the Santa Clarita Valley, KHTS has demonstrated a 
real commitment to dedicating time to the arts community, primarily through the 
Thursday Matinee radio show, hosted by the current Chair of the Arts Commission Paul 
Strickland.  This show, which had been on since 2003, focuses on the arts community in 
a way that newspapers and magazines are generally not able to do.  While the show still 
often focuses on upcoming events and programs, much like the print media, because 
there are artists being interviewed the sense that these events are part of a larger 
community come through in most shows.  When a guest shares their artistic background 
it naturally highlights the various arts groups in the area, and often includes a discussion 
about the schools they attended to learn their craft.  This is an important part of creating 
an arts community, as it is important to realize that each group is made of individuals 
who often work with one group on one project and another group on another project.  
KHTS does have other shows, which often feature brief discussions about upcoming 
community events, but it is really Thursday Matinee that can serve as a model for other 
efforts to describe the arts community in other media forms. 
 
SCVTV – Channel 20 
 
SCVTV has experienced various changes to the way the station is run over the last few 
years, which has resulted in more flexibility in the programming opportunities.  With this 
flexibility there has been an increase in the amount of time spent on arts and culture, and 
the recent development of various music programs focused on Santa Clarita musicians is 
a wonderful example of a partnership that benefits the station and local musicians.  Some 
of these programs include Everything Local, House Blend, OutWest Concert Series, and 
several more.  This commitment to showcase and develop local musicians is a tribute to 
the leadership of the station, and gives the opportunity for the viewers of the station to 
discover that there is lots of talent located in the Santa Clarita Valley.  SCVTV also 
features other shows about the arts including a video version of Thursday Matinee, and 
shows like 60 Minutes with an Artist.  Similar to KHTS above, SCVTV is demonstrating 
how to present an arts community.  These shows are not just focused on the next event, 
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but are sharing the artists and their passion to create; be it through music, visual arts, 
performance, or whatever method they use to create.  The role of both of these valuable 
local resources in creating a community of artists is greatly appreciated and sets a fine 
example for others to follow. 
 


